
 

176 
 

DAFTAR PUSTAKA 

 
Aaker, D.A, V.Kumar, George S. Day, (2004), “Marketing Research”, eight 

edition, John Wiley and Sons, Inc.USA. 
 
Asep, Hermawan, (2006), “Penelitian Bisnis Paradigma Kuantitatif”, Jakarta: 

Grasindo. 
 
Asmara, Fauzan, (2009), “ Paradigma Relationship Marketing : sebuah Tinjauan 

Konsep dan Praktek Dalam Bidang Pemasaran, jurnal manajerial vol. 5 
no. 2 september 2009 ISSN: 0216-3705 

 
A, Usmara, (2003), “Strategi Baru Manajemen Pemasaran”, AMARA 

Books:Yogyakarta. 
 
Barnes James, (2003), “Secrets of Customer Relationship Management: Rahasia 

Manajemen Hubungan Pelanggan”, Edisi Bahasa Indonesia, ANDI : 
Yogyakarta 

 
Brown, A. Stanley, (2000), “Customer Relationship Management: Strategic 

Imperative in the World of e-Business, John Wiley and Sons, Canada 
Limited 

 
Buchari, Alma, (2004), Manajemen Pemasaran dan Pemasaran Jasa, Bandung,      

Alfabeta 

 
Buttle, Francis, (2007), Customer Relationship Management”, Heinemann 

Linacre House: Jordan Hill. 
 
Cravens, David W. dan Piercy, Nigel F, (2006), “Strategic Marketing”, Eight 

Edition, Mc Graw Hill. 
 
De Wulf , Kristof, et.al, (2001), “Investment in Consumer Relationship : A Cross 

Country and Cross-Industry Exploration”, Journal of Marketing, Vol.65, 
33-38. 

 

Dwyer, Robert, Paul Schurr, and Sejo Oh, “Developing Buyyer-Sseller 
Relationship”, Journal Of Marketing 51 (April, 1987: 11-27) ; And 
Adrian Payne, Martin Christoper, Helen Peck, And Moira Clark, 
Relationship Marketing, Oxford :Butterwoth, Heinemann, 1995). 

 



177 
 

 

Donaldson, Bill dan  Tom O’Toole, (2002), Strategic Market Relationship : from 
Strategy to Implementation”, John Wiley and Sons, New York,  Prentice 
Hall : Malaysia 

 
Egan, John, (2001), ”Relationship Marketing: Exploring Relational Strategies in 

Marketing” 
 
Gummeson, David W dan Piercy, Nigel F, (2003), “Strategic Marketing”, New 

York: Mc Graw Hill inc. 
 
Griffin, Jill, (2005), “Customer Loyalty” : Menumbuhkan dan Mempertahankan 

Kesetiaan Pelanggan : Kata Pengantar: Robert T. Heres, alih bahasa, Dwi 
Kartini Yahya, Jakarta: Erlangga 

 
Hollensen, Svend, (2003), “Marketing Management: A Relationship Approach”, 

Prentice Hall:England.  
  
Istijanto, (2005), “Aplikasi Praktis Riset Pemasaran”, PT Gramedia Pustaka 

Utama: Jakarta 
 
Jill, Dyche, (2004), “The Customer Relationship Management Handbook”, 

Seventh Edition.USA:Addison, Wesley. inc. 
 
Jogiyanto, Hartono,  (2004), “Metodologi Penelitian Bisnis”, Yogyakarta: BPFE. 
 
Kotler, Philip, (2005), ”Manajemen Pemasaran “,Edisi 11 jilid 1, Prentice Hall  
 
Kotler, Philip dan Garry Amstrong, (2006), Fifth Edition.”Principle Of 

Marketing”, New Jersey, Prentice Hall, Inc. 
 
Kotler, Philip dan Keller Kevin Lane, (2006), “Marketing Management”, by 

Pearson Education Inc., Upper Saddle River, New Jersey. 
 
Kotler, Philip, Bowen, John T, Makens, James C, (2006), “Marketing for 

Hospitality and Tourism”, Pearson Education Inc, Upper Saddle River, 
New Jersey.  

 
Kotler, Philip, Kartajaya, Hermawan, Hooi Den Huan, Sandra Liu, (2004), 

“Rethinking Marketing: Sustainable marketing Enterprise in Asia, 
Jakarta: PT. Indeks. 

 
Kristaung, Robert, (2005), “Perkembangan Relationship Marketing dan 

Relevansinya dalam Praktik Pemasaran Jasa”, Jurnal Manajemen dan 
Pemasaran Jasa, Vol.1, No.1, Maret. 

 



178 
 

 

Kusnendi, (2004), “Komputansi Analisis Jalur melalui Aplikasi SPSS, Bandung: 
Laboratorium Koperasi Jurusan Pendidikan Ekonomi, UPI. 

 
Lupiyoadi, Rambat, (2001), “Manajemen Pemasaran Jasa: Teori dan Praktek”, 

Jakarta: Salemba Empat. 
 
Lovelock, Christopher, Jochen Wirtz, Hean Tat Keh, Xiongwan Lu, (2005), 

Second Edition, “Service Marketing in Asia: Managing People, 
Technology, and Strategy”, Pearson, Prentice Hall 

 
Syafruddin, Chan, (2003) “Relationship Marketing: Inovasi Pemasaran Yang 

Membuat Pelanggan Bertekuk Lutut”, Gramedia : Jakarta. 

 
Parvatiyar, Atul and Jagdish N.Sheth, (2001), “Conceptual Frame Work of 

Customer Relationship Management in CRM: Emerging Concepts, 
Tools and Applications”, J Shets, A. Parvatiyar and G.Shainesh, eds, 
New Delhi: Tata-Mc Graw Hill, P.3-25. 

 
Peppers, Don, dan Rogers, Martha, (2004), “Managing Customer Relationships”, 

John Wiley and Sons.Inc, Hoboken, New Jersey. 
 
Winer, Russells, (2004), “Marketing Management”, Second edition, Pearson 

Education International, Upper Saddle River, New Jersey. 
 
Widjaja Tandjung, (2004), “Marketing Management: Pendekatan Pada Nilai-Nilai 

Pelanggan”, Malang Jawa Timur : Bayumedia Publishing 
 
Uncles, M.D, Dowling, G.R and Hammond,K, (2003), ”CRM Technology. 

Industrial Management and Data System, 102 (8), 442-452, ISSN: 
0263:5577. 

 
Website 
 
www.Marketing NPV.com, by Taylor, Kelvin, (2005), “How Can You Measure 

Loyalty”, Vol.2, 4-9. 
 
www.google.com//manajemen pemasaran//.sentak.multiply.com.pdf (Acces 

2009/10/ 5 /12:30pm) 
 
www.mlmstats.net(Acces 2010/04/16/5:48pm) 
 
www.flexterkita.com (Acces 2010/04/20/7:48pm) 
 
 


