
 

 

176 

Nenny Rochani, 2012 

Universitas Pendidikan Indonesia  |  repository.upi.edu 

DAFTAR PUSTAKA 

Ali, Moch. (1985). Penelitian Pendidikan Prosedur dan Strategi. Bandung: Angkasa. 

Alma, Buchari. (2007). Manajemen Pemasaran dan Pemasaran Jasa. Bandung: 
Alfabeta. 

Ambadar, Jackie. Miranti Abiding dan Yanti Isa. (2007). Mengelola Merek. Jakarta 
Selatan: Yayasan Bina Karsa Mandiri. 

Arikunto, Suharsimi. (2010). Prosedur Penelitian Suatu Pendekatan Praktik. 
Yogyakarta: Bina Aksara. 

Blythe, Jim. (2001). Strategic Marketing. London: Select Knowledge Ltd 

Bree, Joel. (2002). Marketing techniques advertisers use in advertising to children. 
Journal of  Advertising Vol.1, 1-15. Paris: Advertising Education Forum. 

Cannon, Perreault & McCarthy. (2008). Pemasaran Dasar (Pendekatan Manajerial 
Global). Jakarta: PT. Salemba Empat. 

Chan, K. (2008) Chinese children’s perceptions of advertising and brands: An urban 
rural comparison. Journal of Consumer Marketing. Vol.25, 74-84. Hongkong: 
Hong Kong Baptist University. 

Chandrasekar, K S. (2010). Marketing Management. New Delhi: McGraw-Hill 
Companies, inc. 

Craven, David W and Piercy. (2009). Strategic Marketing. Singapore: McGraw Hill  

Daryanto. (2011). Manajemen Pemasaran. Jakarta: PT. Sarana Tutorial Nurani 
Sejahtera. 

Duriato, Darmadi. Sugiarto. dan Tony Sitinjak. (2004). Strategi Menaklukan Pasar 
Melalui Riset Ekuitas Dan Perilaku Merek. Jakarta: PT Gramedia Pustaka 
Utama. 

Filipovic, Jelena and Aleksandar Djordjevic. (2009). “Store’s characteristic’s 
influencing children’s favourite marketplace”. Journal of Children as 
Customer. Vol.2, 1-12. Bosnia: University of Sarajevo. 

Gupta, Alok, Chiuan Su, B,. and Walter, Z,. (2003). An Empirical Study of Consumer 
Switching from Traditional to Electronic Channel. Journal of Purchase 
Decision Process Perspective. Vol.10, 1-25. USA: University of Minnesota. 

Hill, McGraw. (2010). Consumer Behavior: Building Marketing Strategy. New York: 
McGraw Hill International Edition 



177 

 

 

 

Kartajaya, Hermawan. (2002). On Marketing. Jakarta: PT Gramedia Pustaka Utama. 

Kartajaya, Hermawan. (2004). Hermawan Kartajaya On Brand; Seri 9 Elemen 
Marketing. Bandung: PT Mizan Pustaka. 

Kartajaya, Hermawan. (2010). Hermawan Kartajaya Seri 9 Elemen Marketing. 
Bandung: PT Mizan Pustaka. 

Kepferer, JN. (2008). The New Strategic Brand Management. London: Kogan Page 
Limited 

Kotler & Amstrong. (2008). Principles of Marketing, New Jersey: Pearson Prentice 
Hall 

Kotler & Amstrong. (2008). Marketing Manajemen. Jakarta: PT. Index Kelompok 
Gramedia 

Kotler & Amstrong. (2011). Marketing an Introduction. New Jersey: Pearson 
Education 

Kotler & Keller. (2009). Manajemen Pemasaran Edisi 12 Jilid 1. Jakarta: PT. Index 
Kelompok Gramedia 

Kurniawan, Budi. (2010). Factor Affecting Customer Satisfaction in Purchase 
Decision on Ticket Online: A Case Study in Air Asia. Journal of International 
Program Management Departement. Vol.5, 64-73. Jakarta: State Islamic 
University Syarif Hidayatullah. 

Lindstrom, Martin. (2005). Brand Child. Jakarta: PPM. 

Mc Donald, Malcom and Ian Dunbar. (2004). Market Segmentation. Elsevier 
Butterworth-Heninemann : Oxford. 

Maholtra, Naresh K. (2009). Riset Pemasaran, Pendekatan Terapan edisi ke-4 Jilid 1. 
Jakarta: PT. Indeks Gramedia. 

Mininni, Ted. (2005). Maintaining Brand Relevance With Kids. Journal of Young 
Consumer. Vol.2, 23-36. Austria: University of Vienna. 

Nasution, Darlaini R. (2009). Segmentasi, Target dan Pemosisian Pasar. Jurnal 
Strategi Pemasaran. Vol.13 No.2, 268-273. Serang Banten: FE Universitas 
Sultan Ageng Tirtayasa. 

Nugroho, J. Setiadi. (2003). Perilaku Konsumen. Jakarta: Kencana 

Phillips, Phil. (2006). The Purchase Decision Process. Journal of Consumer 
Behaviour. Vol.4, 1-25. Paris: University of Lausanne. 

Priya, Pankaj (2010). Television advertisements and children’s buying behavior. 
Journal of Marketing to Children. Vol.28 No. 2. India : Birla Institute of 
Management Technology 



178 

 

 

 

Robinson, Patricia and Steven Maxwell. (2005). “Children and Their Brand 
Relationship”. Journal of Consumer Research. Vol.32, 578-579. New York: 
Time Inc. 

Ruth, McNeil.(2005). Business to Business Market Research “Understanding and 
Measuring Business Markets”. London: VA 

Saladin, Djaslim. (2003). Perilaku Konsumen dan Pemasaran Strategik. Bandung: Linda 
Karya 

Schiffman, Leon G and Leslie Lazar Kanuk. (2007). Consumer Behavior; Ninth 
Edition. New Jersey: Pearson Prentice Hall. 

Sekara, Uma and Roger Bougie. (2009). Research Methods for Business: A Skill 
Building Approach. New Jersey: Academic Internet Publishers Incorporated. 

Setiawan, A. Judhie. (2009). Merek: Konsep dan Peran Strategis. Jurnal 
Perencanaan Merek. Vol.1, 1-18. Jakarta: Universitas Mercu Buana. 

Setiadi. (2008). Penelitian Ilmu Manajemen & Bisnis. Jurnal Plans Vol III No. 1. 
Bandung: Universitas Parahyangan. 

Soegoto, Eddy Soeryanto. (2009). Entrepreneurship Menjadi Bisnis Ulung. Jakarta: 
PT. Elex Media Komputindo. 

Student at University of Victoria. (2005). “The Effect of Movies and television 
Commersials on Brand Preference In Children”. Journal of Brand Preference 
In Children. Vol.1, 1-9. British Columbia: University of  Victoria. 

Sugiyono. (2010). Metode Penelitian Bisnis. Bandung: Alfabeta. 

Susanto, A.B. dan Himawan Wijanarko. (2004). Power Branding Membangun Merek 
Unggul Dan Organisasi Pendukungnya. Jakarta: PT. Mizan Publika. 

Swastha, Basu, dan T. Hani Handoko. (2000). Manajemen Barang Dalam 
Pemasaran. Yogyakarta: BPFE-UGM. 

Thomas, Daniel Cook. (2009). Historical and Conceptual Insights on Qualitative 
Children’s Consumer Research. Journal of The Child Consumer Vol. 10 NO. 
4 pp. 269-282. Q Emerald Group Publishing Limited. New Jersey: Rutgers 
University. 

Tjiptono, Fandy. (2008). Strategi Pemasaran, edisi ketiga. Yogyakarta: Andi. 

Tjiptono, Fandy. (2005). Brand Management and Strategy. Yogyakarta: Andi. 

Umar, Husein. (2008). Metode Riset Bisnis. Bandung: Alfabeta. 

W. Griffin, Ricky dan Ronals J. Ebert. (2006). Bisnis. Jakarta: PT.Erlangga 



179 

 

 

 

Walia, Ruppal dan Pinaki Dasgupta. (2009). “a Planning Framework”. Journal of 
Marketing to Children. Vol.10 No.3, 180-187. New Delhi: Indian Institute of 
Foreign Trade. 

Wiharto, Bambang dan Jony Oktavian Haryanto. (2009). “Determinants of the 
children intention to consume fast food products”, Journal of Marketing to 
Children. Vol.13 No.1, 29-36. Bandung: Universitas Kristen Maranatha. 

Winarno Surachmad. (1998). Pengantar Penelitian Ilmiah Dasar, Metode dan Teknik 
edisi kedelapan, Bandung: Penerbit Tarsito. 

Wood, Lisa. (2000). Brands and Brand Equity: Definition and Management. Journal 
of Management Decision. Vol.1. 1-14. United Kingdom : MCB University 
Pers. 

 

Website 

www.mediaindonesia.com 
www.tempointeraktif.com 
www.bisnis.com 
www.republika.com 
www.monitorindonesia.com 
www.jabar.bps.go.id 
www.bps.go.id 
www.swa.co.id 
www.frisianflag.com 

 

Majalah 

Bloomberg Businessweek No. 38/23 Desember 2010-12 Januari 2011 
Business Review Januari 2011 
SWA No.01/XXVII/6-19 Januari 2011 
SWA 16/XXV/27 Juli-5 Agustus 2009  
 SWA 15/XXVI/15-28 Juli 2010 
Marketing Edisi khusus 01/X/2010 


