
 

 
Lee Seung Hoon, 2023 
ANALISIS PRAGMATIK MULTIMODAL  IKLAN DI INDONESIA DAN KOREA UNTUK MENILAI 
KETULUSAN TEKS IKLAN 
Universitas Pendidikan Indonesia | repository.upi.edu |perpustakaan.upi.edu 

 

 

 

 

 

 

 

 

DAFTAR RUJUKAN 

 

Ain, Q., Ahmed, F., Ghilzai, S. A., & Asim, M. (2023). The erasure of nature becoming 

the new normal: An ecolinguistic analysis of Food products’ commercial discourse 

of multinational companies. Cogent Arts & Humanities, 10(1), 2164405. 

https://doi.org/10.1080/23311983.2022.2164405 

Ajayi, L. (2012). How teachers deploy multimodal textbooks to enhance English 

language learning. TESOL Journal, 6(1), 16–35. 

Anstey, M., & Bull, G. (2010) Helping teachers to explore multimodal texts. Curriculum 

and Leadership Journal, Vol. 8(16). 

Baldry, A. P., & Thibault, P. (2006). Thibault, P. 2006. Multimodal Transcription and 

Text Analysis. Equinox. Publishing Ltd. 

Chen, Y. (2010). Exploring dialogic engagement with readers in multimodal EFL 

textbooks in China. Visual Communication, 9(4), 485–506. 

https://doi.org/10.1177/1470357210382186 

Crisp, R. (1987). Persuasive advertising, autonomy, and the creation of desire. Journal 

of Business Ethics, 6(5), 413–418. 

Del Saz-Rubio, M. M. (2019). The pragmatic-semiotic construction of male identities in 

contemporary advertising of male grooming products. Discourse & 

Communication, 13(2), 192–227. https://doi.org/10.1177/1750481318817621 

Dicerto, S. (2014). Multimodal Pragmatics: Building a New Model for Source Text 

Analysis. University of Surrey. 

Dicerto, S. (2018). Multimodal Pragmatics and Translation: A New Model for Source 

Text Analysis. Palgrave Macmilian. 

Eggers et al (2012). The impact of brand authenticity on brand trust and SME growth: A 

CEO perspective. Journal of World Business. 48 (3). 340-348 



 

 
Lee Seung Hoon, 2023 
ANALISIS PRAGMATIK MULTIMODAL  IKLAN DI INDONESIA DAN KOREA UNTUK MENILAI 
KETULUSAN TEKS IKLAN 
Universitas Pendidikan Indonesia | repository.upi.edu |perpustakaan.upi.edu 

 

 

Erika, Ni Putu Marya; Priyanto, I Made Dedy; Sumadi, I. P. udarma. (2021). 

Perlindungan Hukum Terhadap Konsumen Akibat Iklan Produk Menyesatkan 

Yang Dilakukan Oleh Pelaku Usaha. Jurnal Kertha Wicara, 10(18). 

Finkel, N. J. (2000). But it’s not fair! Commonsense notions of unfairness. . . Psychology, 

Public Policy, and Law, 6(4), 898–952. 

Finkel, N. J. , C. D. S. (2001). Commonsense notions of unfairness in Japan and the 

United States. Psychology, Public Policy, Law, 7, 345–376. 

G. Leech. (1998). Principles of Pragmatics. Longman. 

Grice, H. P. (1975). Logic and conversation. In Peter Cole and Jerry L. Morgan (Eds.). 

Syntax and Semantics 3: Speech Acts, 41-58. Academic Press. 

Habermas, J. (1984). The Theory of Communicative Action. Beacon Press. 

Halliday, & Hasan. (1976). Cohesion in English. Longman Group Ltd. 

Halliday, M. A. K. (1985). An Introduction to Functional Grammar (1st ed.). Edward 

Arnold. 

Halliday, M. A. K. (1994). An Introduction to Functional Grammar. (2 nd. Ed). Edward 

Arnold. 

Halliday, M A K, Matthiessen, C. (2004). An Introduction to Functional Grammar 

(Issue December). Hodder Arnold. 

https://www.functionalmedicine.org/files/library/Intro_Functional_Medicine.pdf 

Hidayat, Z. (2012). Etika Persaingan Dalam Komunikasi Pemasaran. Etika Persaingan 

Dalam Komunikasi Pemasaran Jurnal Komunikologi, 9(1), 1. 

Hull, G. A., & Nelson, M. E. (2005). Locating the semiotic power of multimodality. 

Written Communication, 22, 224–261. 

Hunt, S. D., & Vitell, S. (1986). A general theory of marketing ethics. . . Journal of 

Macromarketing, 33, 5–16. 

Hunt, S. D., Wood, V. R., & Chonko, L. B. (1989). Corporate Ethical Values and 

Organizational Commitment in Marketing. Journal of Marketing, 53(3), 79–90. 

Iedema, R. (2003). Multimodality, Resemiotization: Extending the Analysis of 

Discourse as Multisemiotic Practice. Visual Comunication, 1–30. 

Jewitt, C. (2008). Multimodality and Literacy in School Classrooms. Review of Research 

in Education, 32(1), 241–267. 

Jewitt, C., & Kress, G. (2003). Multimodal Literacy. Peter Lang. 



 

 
Lee Seung Hoon, 2023 
ANALISIS PRAGMATIK MULTIMODAL  IKLAN DI INDONESIA DAN KOREA UNTUK MENILAI 
KETULUSAN TEKS IKLAN 
Universitas Pendidikan Indonesia | repository.upi.edu |perpustakaan.upi.edu 

 

 

Jiang, X., & Lee, H. (2017). A Critical Look at the Multimodal Pragmatic Approach to 

Translation. Humanities and Science Research Society, 64. 

Kim, J. Y. (2018). Positioning “Theatre” in Korean Subject: Theatre as Multimodality. 

Elementary Education in Korea, 29(3). 

Kim Ki-young. (2001). A Study of Ellipsis in English Discourse. Inha University. 

Kress, G. (2003). Literacy in the New Media Age. Routledge. 

Kress, G. (2010). Multimodality: A Social Semiotic Approach to Contemporary 

Communication. Routledge. 

Kress, G & Van Leeuwen, T. (2006). Reading Images: The Grammar of Visual Design. 

Routledge. 

Kress, G., & Leeuwen, T. Van. (1996). Reading Images: the Grammar of Visual Design. 

Routledge. 

Kress, G., & Van Leeuwen, T. (2001). Multimodal Discourse the Modes and Media of 

Contemporaray Communication. Arnold. 

Lee Jin Hyeok, & Kim Gwang Jae. (2016). Deceptive search advertisements and effects 

of e-business companies. , 17(1). E-Business Research, 17(1). 

Lee, Sungbom  and  Hong,  Seungjin. 2009. Functions of Elliptical Utterances:   A   

Pragmatic   Analysis. Discourse and Cognition 16.1, 63-82 

Macagno, F., & Botelho Wakim Souza Pinto, R. (2021). Reconstructing Multimodal 

Arguments in Advertisements: Combining Pragmatics and Argumentation Theory. 

Argumentation, 35(1), 141–176. https://doi.org/10.1007/s10503-020-09525-z 

Martinec, R., & Salway, A. (2005). A system for image–text relations in new (and old) 

media. . Journal of Visual Communication, 4(3), 337–371. 

Mayo, M., & Marks, L. (1990). An empirical investigation of a general theory of 

marketing ethics. Journal of the Academy of Marketing Science, 18(2), 163–171. 

Mubenga, K. (2009). Towards a Multimodal Pragmatics Analysis of Film Discourse in 

Audiovisual Translation. Meta: Journal Des Traducteurs. 

Oh, J.-G. (2003). . A Text-pragmatic Reading of the Print Ad. The Journal of Linguistic 

Science, 27, 223–246. 

O’halloran, K. L., & Lim, F. V. (2011). Dimensioner af Multimodal Literacy. In Viden 

om Laesning. Number (Vol. 10). 

O’Toole, J. (1981). What advertising is--and isnt. In L. H. Newton & M. M. Ford (Eds.), 

Taking sides: Clashing views on controversial issues in business ethics and society. 

Dushkin Publishing Group. 



 

 
Lee Seung Hoon, 2023 
ANALISIS PRAGMATIK MULTIMODAL  IKLAN DI INDONESIA DAN KOREA UNTUK MENILAI 
KETULUSAN TEKS IKLAN 
Universitas Pendidikan Indonesia | repository.upi.edu |perpustakaan.upi.edu 

 

 

Park Hyun Jung, & Yoo Seung Cheol. (2019). A study on the strategic ambiguity 

advertising effect of branded content in image-based social media. . Advertising 

Research Spring. 

Park Soo-young. (2003). Conditions and types of unreasonable display and advertising 

activities. Corporate Law Research, 13. 

Pastra, K. (2008). COSMOROE: A Cross-Media Relations Framework for Modelling 

Multimedia Dialetics. . Multimedia Systems, 299–323. 

Pateman, T. (1987). Language in Mind and Language in Society. Clarendon Press. 

Pollay, R. W. (1986). . The distorted mirror: Reflections on the unintended consequences 

of advertising. . Journal of Marketing, 50(2), 18–36. 

Pollay, R. W. (1993). Adbusters and advocates: Adversaries to advertising. In R. Holman 

(Ed.), Proceedings of the 1991 Conference of the American Academy of Advertising. 

Pollay. Richard W. (1986). . The Distorted Mirror. Journal of Marketing. 

Prabowo, W., Latifa, K. T., & Puspandari, R. Y. (2022). Perlindungan Hukum Terhadap 

Informasi Iklan Yang Menyesatkan. Volksgeist: Jurnal Ilmu Hukum Dan Konstitusi, 

5(1), 81–96. https://doi.org/10.24090/volksgeist.v5i1.6184 

Pratiwy, D. A., & Wulan, S. (2018). Multimodal Discourse Analysis in Dettol TV 

Advertisement. . KnE Social Sciences, 3, 207–217. 

Puntoni, S., Ritson, M., & Schroeder, J. (2010). Meaning Matters: Polysemy in 

Advertising. . Journal of Advertising, 39(2), 51–64. 

Raharjo, A. R. , et al. (2020). . Multimodal analysis of Wardah lipstick advertisement. . 

English and Literature Journal (ELITE), 7(2), 149–159. 

Roehrich, L. W. (2013). A word is worth a thousand pictures: A systemic fuctional and 

multimodal discourse analysis of intersemiotic evaluation in university science 

textbook (Doctoral thesis). . Marshall University. 

Rotzoll, K. B., & Chirstians, C. G. (1980). . Advertising agency practitioners’ 

perceptions of ethical decisions. Journalism Quarterly, 57. 

Shen, W., Bai, H., Ball, L. J., Yuan, Y., & Wang, M. (2021). What makes creative 

advertisements memorable? The role of insight. Psychological Research, 85(7), 

2538–2552. https://doi.org/10.1007/s00426-020-01439-5 

Snyder, J. (2010). Applying multimodal discourse analysis to study image-enabled 

communication. Poster Abstract in Proceedings of the IConference 2010, Poster 

Abstract in Proceedings of the IConference, 1–3. 

Sobrino, P. P. (2017). Multimodal, Metaphor and Metonymy in Advertising. In John 

Benjamins Publishing Company. 



 

 
Lee Seung Hoon, 2023 
ANALISIS PRAGMATIK MULTIMODAL  IKLAN DI INDONESIA DAN KOREA UNTUK MENILAI 
KETULUSAN TEKS IKLAN 
Universitas Pendidikan Indonesia | repository.upi.edu |perpustakaan.upi.edu 

 

 

Song Il Jun. (2015). . “The Multimodal Critical Discourse Analysis of the Chosun Ilbo’s 

Human Torpedo Stories”. Busan, Ulsan, and Gyeongnam Journalism Association. 

area and communication. Journalism Studies, 19(3). 

Sperber, D., & Wilson, D. (1986). Relevance: Communication and Cognition (2nd ed.). 

Blackwell. 

Sperber, D., & Wilson, D. (1995). Relevance: Communication and Cognition (1st ed.). 

Blackwell. 

Tanaka, K. (1994). Advertising language: A pragmatic approach to advertisements in 

Britain and Japan. . Routledge. 

Tatsuki, D. & Kite, Y. (2006a). Comparing film dialogue and ethnographic data cited in 

pragmatics research. ATEM Bulletin: Teaching English through Movies, 11 ... 

Authentic Communication: Proceedings of the 5th Annual JALT Pan-SIG 

Conference. 

May 13-14, 2006. Shizuoka, Japan: Tokai University College of Marine Science. (p. 1 - 

15).Treise, D., Weigold, M. F., Conna, J., & Garrison, H. (1994). Ethics in 

advertising: Ideological correlates of consumer perceptions. Journal of Advertising, 

23(3), 59–69. 

Unsworth, L. (2006a). Image/text relations and intersemiosis: Towards multimodal text 

description for multiliteracies education. Proceedings of the 33rd IFSC: 

International Systemic Functional Congress. 

Unsworth, L. (2006b). Towards a metalanguage for multiliteracies education: 

Describing the meaning-making resources of language-image interaction. English 

Teaching: Practice and Critique, 5(1), 55-76., 5(1), 55–76. 

Vitell, S. J. , & M. J. (1992). . Consumer ethics: An empirical investigation of factors 

influencing ethical judgments of the final consumer. . Journal of Bussiness Ethics, 

11(8), 585–597. 

  

 


