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ABSTRAK 

 

Desi Mainila Sari (1406723), “Pengaruh Citra Merek dan Kualitas Produk Terhadap 

Keputusan Pembelian (Survei Pengguna Smartphone Samsung Pada Forum 

Samsung Indonesia di Facebook) ”. Dibawah bimbingan Dr. Bambang Widjajanta, 

M.M. dan Sulastri S.Pd., M.Stat., M.M 

 

Dunia globalisasi menjadi tantangan tersendiri bagi perusahaan, karena persaingan 

semakin berat dan banyak pilihan konsumen, serta persaingan bisnis saat ini semakin 

kompetitif. Salah satu kebutuhan sosial yang mengalami perkembangan signifikan di era 

globalisasi ini adalah teknologi dan komunikasi. Pesatnya kemajuan teknologi dalam 

dunia bisnis  menyebabkan peningkatan permintaan untuk berbagai jenis teknologi dan 

perangkat telekomunikasi. Penelitian ini bertujuan untuk memperoleh (1) Bagaimana 

gambaran citra merek smartphone Samsung pada Forum Samsung Indonesia di 

Facebook; (2) Bagaimana gambaran kualitas produk smartphone Samsung pada Forum 

Samsung Indonesia di Facebook; (3) Bagaimana gambaran keputusan pembelian 

smartphone Samsung pada Forum Samsung Indonesia di Facebook; (4) Apakah terdapat 

pengaruh citra merek terhadap keputusan pembelian smartphone Samsung pada Forum 

Samsung Indonesia di Facebook; (5) Apakah terdapat pengaruh kualitas produk terhadap 

keputusan pembelian smartphone Samsung pada Forum Samsung Indonesia di Facebook. 

Metode penelitian yang digunakan adalah metode explanatory survey dengan Sampel 

berjumlah sebanyak 80 responden. Teknik analisis data yang digunakan adalah Regresi 

Linear Berganda dengan Teknik simple random sampling. Berdasarkan hasil analisis data 

yang dilakukan, diperoleh kesimpulan bahwa Citra Merek dan Kualitas Produk 

berpengaruh positif terhadap Keputusan Pembelian dengan pengaruh berkategori baik. 

Penulis merekomendasikan agar perusahaan perlu untuk mengambil sikap yang lebih 

agresif dengan cara perkenalkan produk baru, meningkatkan kualitas produk, iklan dan 

promosi agar dapat mengurangi resiko ketika ada tindakan kompetitif berpotensi merusak 

dan hal ini apabila diperhatikan oleh perusahaan dapat meningkatkan keputusan 

pembelian pada produknya. 

 

Kata kunci: Citra Merek, Kualitas Produk, Keputusan Pembelian 



 

 

ABSTRACT 

Desi Mainila Sari (1406723), “The Influence of Brand Image and Product Quality on 

Purchase Decisions (Survey of Samsung Smartphone Users at the Samsung Indonesia 

Forum on Facebook)”. Under the guidance of Dr. Bambang Widjajanta, M.M. and 

Sulastri S.Pd., M.Stat., M.M 

 

The world of globalization is a challenge for companies, because the competition is 

getting tougher and there are many choices for consumers, as well as business 

competition today is increasingly competitive. One of the social needs that has 

experienced significant development in this era of globalization is technology and 

communication. The rapid advancement of technology in the business world has led to 

an increasing demand for various types of technology and telecommunications 

equipment. This study aims to obtain (1) How is the image of the Samsung smartphone 

brand image at the Samsung Indonesia Forum on Facebook; (2) What is the picture of 

the quality of Samsung's smartphone products at the Samsung Indonesia Forum on 

Facebook; (3) What is the picture of the decision to purchase a Samsung smartphone at 

the Samsung Indonesia Forum on Facebook; (4) Is there any influence of brand image 

on Samsung smartphone purchase decisions at the Samsung Indonesia Forum on 

Facebook; (5) Is there any influence of product quality on Samsung smartphone 

purchasing decisions at the Samsung Indonesia Forum on Facebook. The research 

method used is an explanatory survey method with a sample of 80 respondents. The data 

analysis technique used is Multiple Linear Regression with simple random sampling 

technique. Based on the results of data analysis carried out, it was concluded that Brand 

Image and Product Quality had a positive effect on Purchase Decisions with the effect of 

being categorized as good. The author recommends that companies need to take a more 

aggressive attitude by introducing new products, improving product quality, advertising 

and promotions in order to reduce the risk when there is a potentially damaging 

competitive action and this if the company pays attention to it can improve purchasing 

decisions on its products. 

 

Keywords: Brand Image, Product Quality, Purchase Decision 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

DAFTAR ISI 

 

PERNYATAAN KEASLIAN ISI SKRIPSI ............... Error! Bookmark not defined. 

ABSTRAK ............................................................................................................... 4 

ABSTRACT ............................................................................................................ 5 

KATA PENGANTAR ................................................. Error! Bookmark not defined. 

UCAPAN TERIMA KASIH ....................................... Error! Bookmark not defined. 

DAFTAR ISI ........................................................................................................... 6 

DAFTAR TABEL ....................................................... Error! Bookmark not defined. 

DAFTAR GAMBAR ................................................... Error! Bookmark not defined. 

BAB I PENDAHULUAN ............................................ Error! Bookmark not defined. 

1.1 Latar Belakang Penelitian .................................. Error! Bookmark not defined. 

1.2 Identifikasi Masalah ......................................... Error! Bookmark not defined. 

1.3 Rumusan Masalah............................................ Error! Bookmark not defined. 

1.4 Tujuan Penelitian ............................................. Error! Bookmark not defined. 

1.5 Kegunaan Penelitian......................................... Error! Bookmark not defined. 

BAB II KAJIAN PUSTAKA, KERANGKA PEMIKIRAN, DAN HIPOTESIS

 ..................................................................................... Error! Bookmark not defined. 

2.1 Kajian Pustaka ................................................. Error! Bookmark not defined. 

2.1.1 Konsep Citra Merek ...................................... Error! Bookmark not defined. 

2.1.1.1 Konsep Citra merek dalam Strategic Brand ManagementError! Bookmark 

not defined. 

2.1.1.2 Definisi Citra Merek ............................ Error! Bookmark not defined. 

2.1.1.3 Dimensi Citra Merek............................ Error! Bookmark not defined. 

2.1.1.4 Model Citra Merek .............................. Error! Bookmark not defined. 

2.1.2 Konsep Kualitas Produk ................................. Error! Bookmark not defined. 

2.1.2.1 Kualitas Produk dalam Marketing Mix ... Error! Bookmark not defined. 

2.1.2.2 Definisi Kualitas Produk ....................... Error! Bookmark not defined. 

2.1.2.3 Dimensi Kualitas Produk ...................... Error! Bookmark not defined. 

2.1.2.4 Model Kualitas Produk......................... Error! Bookmark not defined. 

2.1.3 Konsep Keputusan Pembelian ........................ Error! Bookmark not defined. 

2.1.3.1 Konsep Keputusan Pembelian dalam Consumer BehaviorError! Bookmark 

not defined. 

2.1.3.2 Definisi Keputusan Pembelian .............. Error! Bookmark not defined. 

2.1.3.3 Dimensi Keputusan Pembelian ............. Error! Bookmark not defined. 

2.1.3.4 Model Keputusan Pembelian................ Error! Bookmark not defined. 

2.1.4 Penelitian Terdahulu..................................... Error! Bookmark not defined. 

2.1.5 Pengaruh Citra Merek dan Kualitas Produk terhadap Keputusan PembelianError! 

Bookmark not defined. 

2.1.5.1 Pengaruh Citra Merek terhadap Keputusan PembelianError! Bookmark 

not defined. 



 

 

2.1.5.2 Pengaruh Kualitas Produk terhadap Keputusan PembelianError! Bookmark 

not defined. 

2.2 Kerangka Pemikiran ......................................... Error! Bookmark not defined. 

2.3 Hipotesis ......................................................... Error! Bookmark not defined. 

BAB III OBJEK DAN METODOLOGI PENELITIANError! Bookmark not defined. 

3.1 Objek Penelitian .............................................. Error! Bookmark not defined. 

3.2 Metode Penelitian ........................................... Error! Bookmark not defined. 

3.2.1 Jenis Penelitian dan Metode yang digunakan ... Error! Bookmark not defined. 

3.2.2 Operasionalisasi Variabel .............................. Error! Bookmark not defined. 

3.2.3 Jenis dan Sumber Data .................................. Error! Bookmark not defined. 

3.2.4 Populasi dan Sampel ..................................... Error! Bookmark not defined. 

3.2.4.1 Populasi ............................................. Error! Bookmark not defined. 

3.2.4.2 Sampel .............................................. Error! Bookmark not defined. 

3.2.4.3 Teknik Sampling .................................. Error! Bookmark not defined. 

3.2.5 Pengujian Validitas dan Reliabilitas ................. Error! Bookmark not defined. 

3.2.5.1 Teknik Pengujian Validitas.................... Error! Bookmark not defined. 

3.2.5.2 Teknik Pengujian Reliabilitas ................ Error! Bookmark not defined. 

3.2.6 Teknik Analisis Data ...................................... Error! Bookmark not defined. 

3.2.6.1 Teknik Analisis Data Deskriptif .............. Error! Bookmark not defined. 

3.2.6.2 Teknik Analisis Data Verifikatif .............. Error! Bookmark not defined. 

3.2.7 Rancangan Uji Hipotesis ................................ Error! Bookmark not defined. 

BAB IV HASIL PENELITIAN DAN PEMBAHASANError! Bookmark not defined. 

4.1 Hasil Penelitian ................................................ Error! Bookmark not defined. 

4.1.1 Profil Perusahaan ......................................... Error! Bookmark not defined. 

4.1.1.1 Profil Perusahaan Samsung .................. Error! Bookmark not defined. 

4.1.1.2 Sejarah Perusahaan Samsung ............... Error! Bookmark not defined. 

4.1.2 Karakteristik Responden Forum Samsung Indonesia di FacebookError! Bookmark 

not defined. 

4.1.2.1 Karakteristik Responden Berdasarkan Jenis KelaminError! Bookmark not 

defined. 

4.1.2.2 Karakteristik Responden Berdasarkan UsiaError! Bookmark not defined. 

4.1.3 Pengujian Data ............................................. Error! Bookmark not defined. 

4.1.3.1 Validitas Instrumen Citra Merek (X1) ..... Error! Bookmark not defined. 

4.1.3.2 Reliabilitas Instrumen Citra Merek (X1) . Error! Bookmark not defined. 

4.1.3.3 Validitas Instrumen Kualitas Produk (X2) Error! Bookmark not defined. 

4.1.3.4 Reliabilitas Instrumen Kualitas Produk (X2)Error! Bookmark not defined. 

4.1.3.5 Validitas Instrumen Keputusan PembelianError! Bookmark not defined. 

4.1.3.6 Reliabilitas Instrumen Keputusan Pembelian (Y)Error! Bookmark not 

defined. 

4.2 Analisis Data.................................................... Error! Bookmark not defined. 

4.2.1 Tanggapan Responden Terhadap Citra Merek .. Error! Bookmark not defined. 

4.2.1.1 Tanggapan Responden mengenai Dimensi Favorability of Brand Association

 .................................................................... Error! Bookmark not defined. 



 

 

4.2.1.2 Tanggapan Responden mengenai Dimensi Strength of Brand Association

 .................................................................... Error! Bookmark not defined. 

4.2.1.3 Tanggapan Responden mengenai Dimensi Uniqueness of Brand Association

 .................................................................... Error! Bookmark not defined. 

4.2.2 Tanggapan Responden Terhadap Kualitas ProdukError! Bookmark not defined. 

4.2.2.1 Tanggapan Responden mengenai Dimensi PerformanceError! Bookmark 

not defined. 

4.2.2.2 Tanggapan Responden mengenai Dimensi FeaturesError! Bookmark not 

defined. 

4.2.2.3 Tanggapan Responden mengenai Dimensi ReabilityError! Bookmark not 

defined. 

4.2.2.4 Tanggapan Responden mengenai Dimensi Conformance to Spesification

 .................................................................... Error! Bookmark not defined. 

4.2.2.5 Tanggapan Responden mengenai Dimensi DurabilityError! Bookmark not 

defined. 

4.2.2.6 Tanggapan Responden mengenai Dimensi ServiceabilityError! Bookmark 

not defined. 

4.2.2.7 Tanggapan Responden mengenai Dimensi AestheticError! Bookmark not 

defined. 

4.2.2.8 Tanggapan Responden mengenai Dimensi Perceived Quality .......... Error! 

Bookmark not defined. 

4.2.3 Tanggapan Responden Terhadap Keputusan PembelianError! Bookmark not 

defined. 

4.2.3.1 Tanggapan Responden mengenai Dimensi Pemilihan Produk .......... Error! 

Bookmark not defined. 

4.2.3.2 Tanggapan Responden mengenai Dimensi Pemilihan Merek ........... Error! 

Bookmark not defined. 

4.2.3.3 Tanggapan Responden mengenai Dimensi Pemilihan Penyalur........ Error! 

Bookmark not defined. 

4.2.3.4 Tanggapan Responden mengenai Dimensi Jumlah Pembelian ......... Error! 

Bookmark not defined. 

4.2.3.5 Tanggapan Responden mengenai Dimensi Waktu Pembelian .......... Error! 

Bookmark not defined. 

4.2.3.6 Tanggapan Responden mengenai Dimensi Metode Pembelian ........ Error! 

Bookmark not defined. 

4.3 Analisis Hasil Penelitian .................................... Error! Bookmark not defined. 

4.3.1 Hasil Uji Asumsi ............................................ Error! Bookmark not defined. 

4.3.1.1 Hasil Uji Normalitas ............................. Error! Bookmark not defined. 

4.3.1.2 Hasil Uji Heteroskesdisitas ................... Error! Bookmark not defined. 

4.3.1.3 Hasil Uji Multikolinearitas .................... Error! Bookmark not defined. 

4.3.2 Hasil Uji Hipotesis ......................................... Error! Bookmark not defined. 

4.4 Pembahasan Hasil Penelitian ............................. Error! Bookmark not defined. 

4.4.1 Gambaran Citra Merek.................................. Error! Bookmark not defined. 

4.4.2 Gambaran Kualitas Produk ............................ Error! Bookmark not defined. 

4.4.3 Rekapitulasi Gambaran Keputusan Pembelian . Error! Bookmark not defined. 



 

 

4.4.4 Besarnya Pengaruh Citra Merek dan Kualitas Produk Terhadap Keputusan Pembelian

 Error! Bookmark not defined. 

4.4.5 Implikasi Hasil Penelitian ............................... Error! Bookmark not defined. 

4.4.5.1 Temuan Penelitian Bersifat Teoritis ............. Error! Bookmark not defined. 

4.4.5.2 Implikasi Penelitian Bersifat Empirik ............ Error! Bookmark not defined. 

4.4.5.3 Implikasi Hasil Penelitian Citra Merek dan Kualitas Produk terhadap Keputusan 

Pembelian pada Program Studi Pendidikan Bisnis..... Error! Bookmark not defined. 

BAB V KESIMPULAN DAN REKOMENDASI ....... Error! Bookmark not defined. 

5.1 Kesimpulan ..................................................... Error! Bookmark not defined. 

5.2 Rekomendasi................................................... Error! Bookmark not defined. 

DAFTAR PUSTAKA .................................................. Error! Bookmark not defined. 

LAMPIRAN ................................................................ Error! Bookmark not defined. 

 

 

 

 



 

 

 

DAFTAR PUSTAKA 

 

Abidin, Z., & Triono, L. D. (2020). Fresh frozen fish consumer behavior: Effect of the mix and trust 

marketing on buying interest, purchase decision and customer satisfaction in E-commerce, silly 

fish Indonesia. IOP Conference Series: Earth and Environmental Science, 493(1). 

https://doi.org/10.1088/1755-1315/493/1/012041 

Adhimusandi, D., Sudirman, H. A., & Militina, T. (2020). THE IMPACT OF GREEN MARKETING 

AND CORPORATE SOCIAL RESPONSIBILITY ON BRAND IMAGE , PURCHASE 

INTENTION , AND PURCHASE DECISION ( STUDY ON THE BODY SHOP IN SAMARINDA 

). 2020(4). 

Alshare, F., Aljawarneh, N. M., Alomari, K. A. K., Alomari, Z. S., Albdareen, R., Alwagfi, A. A., 

& Alradaideh, A. T. (2020). Factors influencing cellular device purchase decisions in Jordan. 

Management Science Letters, 10(11), 2501–2506. https://doi.org/10.5267/j.msl.2020.3.045 

Andrianto, N., & Fianto, A. Y. A. (2020). Brand image among the purchase decision determinants. 

Jurnal Studi Komunikasi (Indonesian Journal of Communications Studies), 4(3), 700. 

https://doi.org/10.25139/jsk.v4i3.2546 

Athar, H. S. (2020). THE EFFECT OF BRAND IMAGE, PRICE AND PROMOTION ON THE 

DECISION TO STAY AT CADAKA HOTEL - CENTRAL JAVA. Open Journal Systems, 

14(12), 1–43. Retrieved from 

http://journals.sagepub.com/doi/10.1177/1120700020921110%0Ahttps://doi.org/10.1016/j.re

uma.2018.06.001%0Ahttps://doi.org/10.1016/j.arth.2018.03.044%0Ahttps://reader.elsevier.c

om/reader/sd/pii/S1063458420300078?token=C039B8B13922A2079230DC9AF11A333E29

5FCD8 

Ayodele, Adetola, A., & Ifeanyichukwu, C. D. (2016). FACTORS INFLUENCING 

SMARTPHONE PURCHASE BEHAVIOR AMONG Ayodele , Adeola Adetola and Chioma 

Dili Ifeanyichukwu. International Journal of Recent Scientific Research, 7(9), 13248–13254. 

Benny, B., & Nebu, C. (2020). Impact of brand image on consumer preference among youth. An 

Annual Interdisciplinary Journal of History, 6(4), 252–267. 

Cordova, G. I., Surichaqui, S. del R. G., Ricaldi, F. del P. P., & Vicente-Ramos, W. (2020). Impact 

of visual merchandising on the purchase decision of consumers from retail stores in central 

Peru. Management Science Letters, 10(11), 2447–2454. 

https://doi.org/10.5267/j.msl.2020.4.005 

Dana, T. G. P., Agus, K., & Pramudana, S. (2021). The Role of Brand Image in Mediating The 

Influence of Product Quality on Re-Purchase Intentions Pocari Sweat Isotonic Beverages. 

American Journal of Humanities and Social Sciences Research (AJHSSR), 5(1), 255–258. 

Das Guru, R. R., & Paulssen, M. (2020). Customers’ experienced product quality: scale 

development and validation. European Journal of Marketing, 54(4), 645–670. 

https://doi.org/10.1108/EJM-03-2018-0156 

Dwiningrum, N., Marnisah, L., & Handayani, S. (2020). The Influence of Product Brand Image on 

Purchasing Decision on Smartfren Internet Modem: Case Study at Indo Global Mandiri 

University, Palembang. International Journal of Business, Management & Economics 

Research, 1(1), 27–33. https://doi.org/10.47747/ijbmer.v1i1.48 

Fajriana, M., & Rusdi, F. (2020). The Influence of Use Rock and Metal Theme as Brand Image to 

Consumer Buying Interest Lawless Burgerbar Kemang. Atlantis Press, 478(Ticash), 1042–

1045. https://doi.org/10.2991/assehr.k.201209.165 

Farradia, Y., & Sunarno, M. T. D. (2020). Consumer Purchase Decision on Fresh Fish in the New 

Norm: Preliminary Case Study in Indonesia. Journal of Social Transformation and Regional 

Development, 2(1), 52–60. https://doi.org/10.30880/jstard.2020.02.01.006 

Galal, F. A., Rahmanm, Z. A., & Adil, M. A. M. (2016). Harmonization of Islamic Insurance Models 

within the Shari’ah Parameter in Selected Countries. In Proceedings of the 1st AAGBS 



 

 

 

International Conference on Business Management 2014 (AiCoBM 2014) (Vol. 2014). 

https://doi.org/10.1007/978-981-287-426-9_47 

Gaurav, K., Ray, A. S., & Sahu, N. K. (2020). FACTORS DETERMINING THE ROLE OF 

BRAND IN PURCHASE. PJAEE, 17(7), 2168–2186. 

Haba, H. F., Hassan, Z., & Dastane, O. (2017). Factors Leading to Consumer Perceived Value of 

Smartphones and its Impact on Purchase Intention. Global Business and Management 

Research: An International Journal, 9(4), 42. 

Jiang, H., Fan, W., & Liu, C. (2020). Event-related potential analysis on the influence of regional 

price and marketing strategy over consumers’ purchase decisions. Revista Argentina de Clinica 

Psicologica, 29(1), 214–222. https://doi.org/10.24205/03276716.2020.28 

Law, K. C., Tan, W. H., & Falahat, M. (2021). Key Influencing Factors On Flight Ticket Purchase 

Intention And Purchase Decision : A Comparison Study Of Malaysia VS Taiwan. European 

Journal of Social Sciences Studies, 6(1), 113–131. https://doi.org/10.46827/ejsss.v6i1.971 

Lemma, T. (2020). Quality management and its impact on product quality in manufacturing Quality 

management and its impact on product quality in manufacturing sectors in Ethiopia , Africa 

Tekalign Lemma Woldesilassie and Venkata Mallikhajuna Kishan. (June). 

Macall, D. M., Williams, C., Gleim, S., & Smyth, S. J. (2021). Canadian consumer opinions 

regarding food purchase decisions. Journal of Agriculture and Food Research, 3(December 

2020), 100098. https://doi.org/10.1016/j.jafr.2020.100098 

Marliawati, A., & Cahyaningdyah, D. (2020). Impacts the Brand of Experience and Brand Image 

on Brand Loyalty: Mediators Brand of Trust. Management Analysis Journal, 9(2), 140–151. 

https://doi.org/10.15294/maj.v9i2.36945 

Martins, J., Costa, C., Oliveira, T., Gonçalves, R., & Branco, F. (2019). How smartphone advertising 

influences consumers’ purchase intention. Journal of Business Research, 94(August 2017), 

378–387. https://doi.org/10.1016/j.jbusres.2017.12.047 

Muhaimin, A. W., & Yapanto, L. M. (2020). Marketing Strategy based on Analysis of Marketing 

Mixture on Consumer Purchase Decisions in the Area of Dermo Café Coffee , Malang , 

Indonesia. (16174). 

Oktaniar, F., Listyaningsih, E., & Purwanto, B. (2020). The Effect of Halal Labeling, Advertisement 

Creativity and Lifestyle on Purchase Decisions of Wardah Products (Case Study of Students 

of Universitas Malahayati). KnE Social Sciences, 2020, 692–700. 

https://doi.org/10.18502/kss.v4i14.7926 

Pasharibu, Y., Soerijanto, J. A., & Jie, F. (2020). Intention to buy, interactive marketing, and online 

purchase decisions. Jurnal Ekonomi Dan Bisnis, 23(2), 339–356. 

https://doi.org/10.24914/jeb.v23i2.3398 

Prabantoro, R., & Herman, L. E. (2020). Effect of Brand Prestige on Improvement of Brand Image : 

The Role of Attitude toward Counterfeit Mediation. 7(8), 244–255. 

Said, S., Kamase, J., Ella, H., Rachman, A., & Dunggio, T. (2020). Big data and content marketing 

on purchase decisions online in Indonesia. IOSR Journal of Business and Management (IOSR-

JBM), 22(2), 42–46. https://doi.org/10.31150/ajebm.Vol3.Iss1.123 

Salsabila, A., & Sampurna, D. S. (2020). ANALYSIS OF THE INFLUENCE OF SOCIAL MEDIA , 

WORD OF MOUTH , AND INFLUENCER ON PURCHASE DECISIONS ( Case Study On 

Lovesick Coffee Bekasi ). 1–18. 

Satya, A., & Irna, C. (2016). Product Attributes and Price on Purchase Decision of Xiaomi 

Smartphone. Trikonomika, 15(1), 40. https://doi.org/10.23969/trikonomika.v15i1.398 

Simbolon, F. P., Handayani, E. R., & Nugraedy, M. (2020). The Influence of Product Quality, Price 

Fairness, Brand Image, and Customer Value on Purchase Decision of Toyota Agya Consumers: 

A Study of Low Cost Green Car. Binus Business Review, 11(3), 187–196. 

https://doi.org/10.21512/bbr.v11i3.6420 

Skowron, L., & Sak-Skowron, M. (2021). Environmental sensitivity and awareness as 



 

 

 

differentiating factors in the purchase decision-making process in the smartphone industry-case 

of polish consumers. Sustainability (Switzerland), 13(1), 1–19. 

https://doi.org/10.3390/su13010348 

Suryawati, Zahra, E. L., & Cholilawati. (2020). The Understanding and Purchase Decision of 

Environmentally Friendly Products Based on Gender. KnE Social Sciences, 2020, 701–707. 

https://doi.org/10.18502/kss.v4i14.7928 

Tang, Y. C., Hsieh, Y. C., & Chiu, H. C. (2017). Purchase decision: does too much choice leave us 

unhappy? European Journal of Marketing, 51(7–8), 1248–1265. https://doi.org/10.1108/EJM-

01-2015-0022 

Tarigan, E. D. S., Sabrina, H., & Syahputri, Y. (2020). The Influence of Lifestyle and Sales 

Promotion on Online Purchase Decisions for Home-Cooked Culinary during COVID-19 in 

Medan City , Indonesia. International Journal of Research and Review, 7(October), 140–144. 

Retrieved from www.ijrrjournal.com 

Usman, O., & Aryani, Y. (2020). The Effect of Brand Ambassador, Brand Image, Product Quality, 

and Price on Purchase Intention. SSRN Electronic Journal, (1), 290–295. 

https://doi.org/10.2139/ssrn.3511672 

Widanengsih, E. (2020). The Effect of Easy Perception and Website Quality on Purchase Decisions 

in Marketplace Tokopedia. Journal of Reseacrh in Business, Economics, and Education, 2(3). 

Widiyanto, G. (2021). Analysis of the Effect Product Quality , Trustworthiness , Convenience , 

Perceptions of Usefulness and Price on Purchase Intention During the Covid Pandemic 19. 

19(1), 1–10. 

Widyastuti, A. N., Pujiharto, P., Tubastuvi, N., & Santoso, S. B. (2020). The Effect of Marketing 

Mix on Purchase Decisions. Jurnal Manajemen Bisnis, 11(2). 

https://doi.org/10.18196/mb.11295 

Widyastutir, S., & Said, M. (2017). Consumer consideration in purchase decision of SPECS sports 

shoes product through brand image, product design and price perception. International Journal 

of Supply Chain Management, 6(4), 199–207. 
  Surat Keputusan Dekan mengenai nama-nama Dosen Pembimbing Skripsi di Program 

Studi Pendidikan Bisnis serta menetapkan nama-nama mahasiswa yang dibimbingnya. 



 

 


	SKRIPSI
	Desi Mainila Sari
	LEMBAR PENGESAHAN
	ABSTRAK
	ABSTRACT
	DAFTAR ISI
	DAFTAR PUSTAKA

