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ABSTRAK  

Rais Iqbal Rabiul Awal (2013024) WISATA OLAHRAGA DAN 
PEMBENTUKAN IDENTITAS DALAM KOMUNITAS (SUDI KASUS: 
KOMUNITAS GOES UPI KAMPUS SUMEDANG). 

Pembentukan identitas dalam komunitas mencangkup (1). Keterlibatan praktisi 
individu di dalam komunitas (2). Solidaratis (3) Bentuk Ekspresi (4) Silaturahmi (5) 
Motivasi (6) Kecerdasan emosional dan (7) Berpikir reflektif. Komunitas Goes UPI 
Kampus Sumedang (KASUS) mencangkup ke 7 element tersebut yang mana 
membangun karakteristik identitas dari motivasi anggota-anggotanya. Tujuan dari 
penelitian ini diantaranya (1) untuk memahami pembentukan identitas komunitas 
melalui wisata olahraga (2) untuk memahami keterkaitan identitas komunitas dengan 
identitas individu melalui wisata olahraga (3) untuk mengetahui kontribusi komunitas 
KASUS dalam wisata olahraga khususnya pariwisata Kabupaten Sumedang.  Alasan 
peneliti mengambil penelitian ini untuk melihat wisata olahraga mempunyai peran aktif 
dalam pembentukan identitas secara komunitas amaupun individu. Praktik dilapangan 
peneliti menerapkan metode kualitatif dengan strategi penelitian studi kasus dengan 
pedekatan fenomenalogi. Pembentukan identitas menjadi sesuatu yang melekat 
terhadap citra komunitas terlihat pada hal sentral yang berada pada aspek latar belakang 
praktisi anggotanya karena berpengaruh terhadap pembangunan karakteristik identitas. 
Latar belakang anggota yang memiliki jiwa olahraga tinggi berpengaruh terhadap 
intensitas jadwal goes yang sering dalam seminggunya tentu hal tersebut berdampak 
pada sesama anggota yang menimbulkan banyak manfaat bagi individu seperti 
kesehatan mental dan fisik. Hadirnya komunitas goes menimbulkan kolaborasi dengan 
sesama komunitas goes untuk membuat sebuah event atau sekedar goes bareng, oleh 
karena itu tercipta sebuah relasi social yang luas untuk menjaga tali silaturahmi berguna 
bagi komunitas maupun praktisi individu. Kemampuan berpikir individu khususnya 
aspek kognitif untuk berpikir secara rasional, logis serta cerdas dalam mengontrol 
emosi mampu mendorong komunitas untuk tetap membangun citra identitas yang baik 
untuk jangka panjang sehingga terbentuk identitas komunitas yang bermakna. Adapun 
beberapa hambatan yang peneliti rasakan dalam penyusunan tesis ini, meliputi (1) 
Kurangnya dana untuk berkontribusi lebih jauh dalam komunitas (2) Pembentukan 
identitas dalam komunitas bersifat kompleks (3) Perspektif anggota dari komunitas 
berbeda. Upaya yang dilakukan oleh peneliti terhadap permasalahan tersebut, 
diantaranya (1) Tetap bersinergi dengan berbegai pihak agar dapat berkontribusi pada 
komunitas (2) Lebih detail dalam menganalisis temuan di lapangan (3) Menyatukan 
perspektif berbeda menjadi sebuah mind map yang saling berkaitan. 

Kata Kunci: Wisata olahraga, Identitas Komunitas, Identitas Individu, Goes Sepeda  



 
 

ABSTRACT 

SPORTS TOURISM AND FORMATION OF IDENTITY IN THE 
COMMUNITY (CASE STUDY: COMMUNITY GOES UPI SUMEDANG 
CAMPUS). 

The formation of identity in the community includes (1). Involvement of individual 
practitioners in the community (2). Solidarity (3) Forms of Expression (4) Gathering 
(5) Motivation (6) Emotional intelligence and (7) Reflective thinking. The Sumedang 
Campus UPI Goes Community (KASUS) includes these 7 elements which build the 
identity characteristics of the motivation of its members. The primary objective of this 
research is to examine how sports tourism can play a role in the development of a sense 
of shared identity among participants. (2) Using sports tourism as a lens into the 
interplay between local and personal identity. Third, we want to learn how the CASE 
community—and specifically the Sumedang Regency—has impacted the sports 
tourism industry. The purpose of this study was to determine whether or not sports 
tourism plays a significant role in the development of collective and personal identities. 
Researchers typically use a phenomenological, case study research strategy when 
implementing qualitative methods in practice. The formation of identity becomes 
something that is attached to the image of the community seen in the central matter 
which is in the background aspects of the members' practitioners because it influences 
the development of identity characteristics. The background of the members who have 
a high sporting spirit influences the intensity of the schedule goes which often occurs 
in a week, of course this has an impact on fellow members which creates many benefits 
for individuals such as mental and physical health. The presence of the goes community 
creates collaboration with fellow goes communities to create an event or just goes 
together, therefore creating a broad social relationship to maintain friendly ties that are 
useful for the community and individual practitioners. The ability to think individually, 
especially the cognitive aspect to think rationally, logically and intelligently in 
controlling emotions is able to encourage the community to continue to build a good 
identity image for the long term so that a meaningful community identity is formed. As 
for some of the obstacles that researchers feel in the preparation of this thesis, include 
(1) Lack of funds to contribute further in the community (2) The formation of identity 
in the community is complex (3) The perspective of members from different 
communities. Efforts made by researchers on this problem include (1) Staying in 
synergy with various parties so that they can contribute to the community (2) More 
detail in analyzing findings in the field (3) Uniting different perspectives into an 
interrelated mind map. 

Keywords: Sports tourism, Community Identity, Individual Identity, Cycling 

  



 
 

DAFTAR ISI 

     

HALAMAN PENGESAHAN TESIS ........................................................................... 3 
HALAMAN PERNYATAAN ...................................................................................... 5 
KATA PENGANTAR ............................. ERROR! BOOKMARK NOT DEFINED. 
HALAMAN UCAPAN TERIMAKASIH ERROR! BOOKMARK NOT DEFINED. 
ABSTRAK .................................................................................................................... 6 
ABSTRACT ................................................................................................................. 7 
DAFTAR ISI ................................................................................................................ 8 
DAFTAR TABEL ...................................................................................................... 11 
DAFTAR GAMBAR .................................................................................................. 12 
DAFTAR LAMPIRAN .............................................................................................. 13 
BAB I PENDAHULUAN ........................ ERROR! BOOKMARK NOT DEFINED. 

1.1 LATAR BELAKANG .............................................................. ERROR! BOOKMARK NOT DEFINED. 

1.2 RUMUSAN MASALAH ......................................................... ERROR! BOOKMARK NOT DEFINED. 

1.3  TUJUAN PENELITIAN ........................................................... ERROR! BOOKMARK NOT DEFINED. 

1.4 MANFAAT PENELITIAN ...................................................... ERROR! BOOKMARK NOT DEFINED. 

1.5 STRUKTUR ORGANISASI .................................................... ERROR! BOOKMARK NOT DEFINED. 

BAB II KAJIAN PUSTAKA ................... ERROR! BOOKMARK NOT DEFINED. 
2.1 WISATA OLAHRAGA MEMBANGUN IDENTITAS ................. ERROR! BOOKMARK NOT DEFINED. 

2.2 WISATA OLAHRAGA MEMPENGARUHI KECERDASAN EMOSIONAL .. ERROR! BOOKMARK 

NOT DEFINED. 

2.3 MOTIVASI WISATAWAN TERHADAP WISATA OLAHRAGA ............ ERROR! BOOKMARK NOT 

DEFINED. 

2.4 IDENTITAS KOMUNITAS TERHADAP WISATA OLAHRAGA ............ ERROR! BOOKMARK NOT 

DEFINED. 

2.5 REFLEKTIF IDENTITAS MELALUI WISATA OLAHRAGA .... ERROR! BOOKMARK NOT DEFINED. 

2.6 PENELITIAN TERDAHULU ........................................................ ERROR! BOOKMARK NOT DEFINED. 

2.7 KERANGKA PENELITIAN OPERASIONAL .............................. ERROR! BOOKMARK NOT DEFINED. 

BAB III METODE PENELITIAN .......... ERROR! BOOKMARK NOT DEFINED. 
3.1 DESAIN PENELITIAN .................................................................. ERROR! BOOKMARK NOT DEFINED. 



 
 

3.1.1 Rancangan Penelitian Kualitatif ................... Error! Bookmark not defined. 

3.1.2 Strategi penelitian Studi Kasus ..................... Error! Bookmark not defined. 

3.2 WAKTU DAN LOKASI PENELITIAN ......................................... ERROR! BOOKMARK NOT DEFINED. 

3.3 SUBJEK DAN SITUS PENELITIAN ............................................. ERROR! BOOKMARK NOT DEFINED. 

3.4 INSTRUMEN PENELITIAN .......................................................... ERROR! BOOKMARK NOT DEFINED. 

3.4.1 Instumen Utama ............................................ Error! Bookmark not defined. 

3.4.2 Instrumen Pendukung .................................... Error! Bookmark not defined. 

3.4.3 Pedoman Pertanyaan Wawancara ................ Error! Bookmark not defined. 

3.5 SUMBER DATA PENELITIAN .................................................... ERROR! BOOKMARK NOT DEFINED. 

3.5.1 Data Primer ................................................... Error! Bookmark not defined. 

3.5.2 Data Sekunder ............................................... Error! Bookmark not defined. 

3.5.3 Penentuan populasi dan sampel .................... Error! Bookmark not defined. 

3.5.4 Memasuki Situs Penelitian ............................ Error! Bookmark not defined. 

3.6 TEKNIK PENGUMPULAN DATA ............................................... ERROR! BOOKMARK NOT DEFINED. 

3.6.1 Pengumpulan Data Dengan Observasi ......... Error! Bookmark not defined. 

3.6.2 Pengumpulan Data Dengan Wawancara ...... Error! Bookmark not defined. 

3.7 TRIANGULASI DATA .................................................................. ERROR! BOOKMARK NOT DEFINED. 

3.8 TEKNIK ANALISIS DATA .......................................................... ERROR! BOOKMARK NOT DEFINED. 

1. Initial coding : Line by line coding ............... Error! Bookmark not defined. 

2. Focosed coding ............................................. Error! Bookmark not defined. 

3.9. TEKNIK PENGUJIAN KEABSAHAN ......................................... ERROR! BOOKMARK NOT DEFINED. 

3.9.1 Uji Validitas Internal ..................................... Error! Bookmark not defined. 

3.9.2 Perpanjangan Pengamatan ........................... Error! Bookmark not defined. 

3.9.3 Meningkatkan Ketekunan .............................. Error! Bookmark not defined. 

3.9.4 Mengadakan Member Check ......................... Error! Bookmark not defined. 

3.9.5 Pengujian Transferability .............................. Error! Bookmark not defined. 

3.9.6 Pengujian Depandability ............................... Error! Bookmark not defined. 

3.9.7 Pengujian Confirmability .............................. Error! Bookmark not defined. 

BAB IV TEMUAN PENELITIAN DAN PEMBAHASAN . ERROR! BOOKMARK 
NOT DEFINED. 

4.1 TEMUAN PENELITIAN ............................................................... ERROR! BOOKMARK NOT DEFINED. 



 
 

4.2 PEMBAHASAN ............................................................................. ERROR! BOOKMARK NOT DEFINED. 

4.2.1 Wisata olahraga membentuk identitas komunitas ....... Error! Bookmark not 

defined. 

4.2.2 Keterkaitan Identitas Komunitas dengan Identitas Individu ................ Error! 

Bookmark not defined. 

1. Aspek Kognitif .................................................... Error! Bookmark not defined. 

2. Aspek Afektif ....................................................... Error! Bookmark not defined. 

3. Aspek Psikomotorik ............................................ Error! Bookmark not defined. 

4.2.3 Kontribusi Komunitas Wisata Olahraga KASUS Terhadap Pariwisata 

Kabupaten Sumedang ............................................. Error! Bookmark not defined. 

BAB V SIMPULAN, IMPLIKASI DAN REKOMENDASI ERROR! BOOKMARK 
NOT DEFINED. 

5.1 SIMPULAN .................................................................................... ERROR! BOOKMARK NOT DEFINED. 

5.1.1 Simpulan Umum ............................................ Error! Bookmark not defined. 

5.1.2 Simpulan Khusus ........................................... Error! Bookmark not defined. 

5.2 IMPLIKASI .................................................................................... ERROR! BOOKMARK NOT DEFINED. 

5.3 REKOMENDASI ........................................................................... ERROR! BOOKMARK NOT DEFINED. 

DAFTAR PUSTAKA ................................................................................................. 11 



 
 

DAFTAR TABEL 
No table of figures entries found. 
Tabel 4. 1 Perspektif Narasumber ................................ Error! Bookmark not defined. 
Tabel 4. 2 Perspektif Narasumber ................................ Error! Bookmark not defined. 
Tabel 4. 3 Perspektif Narasumber ................................ Error! Bookmark not defined. 

 

  



 
 

DAFTAR GAMBAR 

No table of figures entries found.Gambar 4. 1 Kerangka Penelitian ................ Error! 
Bookmark not defined. 
Gambar 4. 2 Pola Perjalanan Wisata ........................... Error! Bookmark not defined. 
Gambar 4. 3 Hasil Penelitian ....................................... Error! Bookmark not defined. 
Gambar 4. 4 Hasil Penelitian ....................................... Error! Bookmark not defined. 
Gambar 4. 5 Hasil Penelitian ....................................... Error! Bookmark not defined. 
Gambar 4. 6 Hasil Penelitian ....................................... Error! Bookmark not defined. 
Gambar 4. 7 Hasil Penelitian ....................................... Error! Bookmark not defined. 
Gambar 4. 8 Hasil Penelitian ....................................... Error! Bookmark not defined. 

  



 
 

DAFTAR LAMPIRAN 

No table of figures entries found. 
  



 
 

DAFTAR PUSTAKA 

 

Albert, S., & Whetten, D. A. (1985). Organizational identity. Research in 
Organizational Behavior. 

Alrawadieh, Z., Prayag, G., Alrawadieh, Z., & Alsalameen, M. (2019). Self-
identification with a heritage tourism site, visitors’ engagement and destination 
loyalty: the mediating effects of overall satisfaction. The Service Industries 
Journal, 39(7–8), 541–558. 

Alvesson, M., & Kärreman, D. (2016). Intellectual failure and ideological success in 
organization studies: The case of transformational leadership. Journal of 
Management Inquiry, 25(2), 139–152. 

Alvesson, M., & Willmott, H. (2002). Identity regulation as organizational control: 
Producing the appropriate individual. Journal of Management Studies, 39(5), 
619–644. 

Amalia, R. S., & Hadi, C. (2019). Pengaruh work design characteristics, career growth, 
dan psychologycal capital terhadap work engagement karyawan generasi milenial 
di PT. XYZ. Jurnal Psikologi, 15(1), 10–24. 

Andriotis, K., & Vaughan, R. D. (2003). Urban residents’ attitudes toward tourism 
development: The case of Crete. Journal of Travel Research, 42(2), 172–185. 

Ardian, A., Purwanto, S., & Alfarisi, D. S. (2019). Hubungan prestasi belajar siswa 
kelas khusus olahraga dengan kecerdasan emosional. Jurnal Keolahragaan, 7(2), 
126–134. https://doi.org/10.21831/jk.v7i2.28103 

Bosnjak, M., Brown, C. A., Lee, D. J., Yu, G. B., & Sirgy, M. J. (2016). Self-
Expressiveness in Sport Tourism: Determinants and Consequences. Journal of 
Travel Research, 55(1), 125–134. https://doi.org/10.1177/0047287514535845 

Buckley, R. (2012). Sustainable tourism: Research and reality. Annals of Tourism 
Research, 39(2), 528–546. 

Burke, P. J., & Stets, J. E. (2009). Identity theory. Oxford University Press. 

Choi, H. C., & Murray, I. (2010). Resident attitudes toward sustainable basedtourism. 
Journal of Sustainable Tourism, 18(4), 575–594. 

Cooren, F., Kuhn, T., Cornelissen, J. P., & Clark, T. (2011). Communication, 
organizing and organization: An overview and introduction to the special issue. 
Organization Studies, 32(9), 1149–1170. 

Cranton, P., & Carusetta, E. (2004). Perspectives on authenticity in teaching. Adult 
Education Quarterly, 55(1), 5–22. 

Cunliffe, A. L. (2009). The philosopher leader: On relationalism, ethics and 
reflexivity—A critical perspective to teaching leadership. Management Learning, 



 
 

40(1), 87–101. 

Darmalaksana, W. (2020). Metode Penelitian Kualitatif Studi Pustaka dan Studi 
Lapangan. Pre-Print Digital Library UIN Sunan Gunung Djati Bandung. 

Dedeoglu, B. B., Bilgihan, A., Ye, B. H., Buonincontri, P., & Okumus, F. (2018). The 
impact of servicescape on hedonic value and behavioral intentions: The 
importance of previous experience. International Journal of Hospitality 
Management, 72, 10–20. 

Divinubun, S. (2016). Keberpihakan Pendidkan Jasmani, Olah Raga Dalam Perspektif 
Gender. Publikasi Pendidikan, 6(3). https://doi.org/10.26858/publikan.v6i3.2271 

Dunning, J. H., & Lundan, S. M. (2008). Multinational enterprises and the global 
economy. Edward Elgar Publishing. 

Fadli, M. R. (2021). Memahami desain metode penelitian kualitatif. Humanika, Kajian 
Ilmiah Mata Kuliah Umum, 21(1), 33–54. 

Farhan, A., Herliana, F., Evendi, E., Devy, N. K., & Mauliza, F. (2021). The 
Implementation of “Guru Penggerak”(Organizer Teachers) Concept to Innovation 
of The Discussion Methods in Thermodynamics Course. Jurnal Penelitian & 
Pengembangan Pendidikan Fisika, 7(1), 1–12. 

Fitriantono, M. R., Kristiyanto, A., & Siswandari, S. (2018). Potensi Alam untuk 
Olahraga Rekreasi. Prosiding Seminar Nasional IPTEK Olahraga, 1(1), 9–11. 

Freeman III, A. M., Herriges, J. A., & Kling, C. L. (2014). The measurement of 
environmental and resource values: theory and methods. Routledge. 

Freire, P. (1985). The politics of education: Culture, power, and liberation. Greenwood 
Publishing Group. 

Gibson, H. (2017). Sport tourism and theory and other developments: some reflections. 
Journal of Sport & Tourism, 21(2), 153–158. 

Gibson, H. J. (1998a). Sport tourism: a critical analysis of research. Sport Management 
Review, 1(1), 45–76. 

Gibson, H. J. (1998b). Sport Tourism: A Critical Analysis of Research. Sport 
Management Review, 1(1), 45–76. https://doi.org/10.1016/S1441-
3523(98)70099-3 

Gorochnaya, V., Mikhaylov, A., Plotnikova, A., & Mikhaylova, A. (2021). The 
interdependence between tourism and innovation activity in the western 
borderlands of Russia. Geo Journal of Tourism and Geosites, 34(1), 147–154. 

Gunawan, I. (2013). Metode penelitian kualitatif. Jakarta: Bumi Aksara, 143, 32–49. 

Hamzah, A. (2021). Metode Penelitian & Pengembangan (Research & Development) 
Uji Produk Kuantitatif dan Kualitatif Proses dan Hasil Dilengkapi Contoh 
Proposal Pengembangan Desain Uji Kualitatif dan Kuantitatif. CV Literasi 



 
 

Nusantara Abadi. 

Harford, J., & MacRuairc, G. (2008). Engaging student teachers in meaningful 
reflective practice. Teaching and Teacher Education, 24(7), 1884–1892. 

Hatch, M. J. (2018). Organization theory: Modern, symbolic, and postmodern 
perspectives. Oxford university press. 

Henricus Suparlan, Marce, T. D., Purbonuswanto, W., Sumarmo, U., Syaikhudin, A., 
Andiyanto, T., … Supendi, P. (2015). Imam Gunawan. PEDAGOGIA: Jurnal 
Pendidikan, 2(1), 59–70. Retrieved from http://journal.uin-
alauddin.ac.id/index.php/sls/article/viewFile/1380/1342%0Ahttp://mpsi.umm.ac.
id/files/file/55-58 Berliana Henu Cahyani.pdf 

Hermawan, H. (2018). Metode Kualitatif untuk Riset Pariwisata. 

Hibbert, P., & Cunliffe, A. (2015). Responsible management: Engaging moral 
reflexive practice through threshold concepts. Journal of Business Ethics, 127(1), 
177–188. 

Hidayat, S. (2018). Model Pengembangan Pramuwisata Olahraga dalam Bisnis 
Pariwisata di Provinsi Bali. JURNAL PENJAKORA, 5(1), 8–16. 

Higham, J. (2018). Sport tourism development. Channel view publications. 

Holloway, I., & Galvin, K. (2016). Qualitative research in nursing and healthcare. 
John Wiley & Sons. 

Horner, R. H., Kincaid, D., Sugai, G., Lewis, T., Eber, L., Barrett, S., … Boezio, C. 
(2014). Scaling up school-wide positive behavioral interventions and supports: 
Experiences of seven states with documented success. Journal of Positive 
Behavior Interventions, 16(4), 197–208. 

Hritz, N., & Ross, C. (2010). The perceived impacts of sport tourism: An urban host 
community perspective. Journal of Sport Management, 24(2), 119–138. 

Illeris, K. (2014). Transformative learning and identity. Journal of Transformative 
Education, 12(2), 148–163. 

Isnaini, L. M. Y., & Hasbi, H. (2020). Peran Sport Tourism Dalam Pengembangan 
Ekonomi di NTB. LEMBING PJKR (Jurnal Pendidikan Jasmani Kesehatan Dan 
Rekreasi), 4(2), 27–32. 

Jenkins, R. (2014). Social identity. Routledge. 

Kartono, K., Arumsasi, P. D., & Mariani, S. (2019). Analysis of studentsâ€TM 
mathematical reflective thinking on problem based learning (PBL) based from 
learning styles. Unnes Journal of Mathematics Education, 8(1), 34–41. 

Kovoor‐Misra, S. (2009). Understanding perceived organizational identity during 
crisis and change: A threat/opportunity framework. Journal of Organizational 
Change Management. 



 
 

Lancaster, K. J. (1966). A new approach to consumer theory. Journal of Political 
Economy, 74(2), 132–157. 

Levy, J. S. (1992). An introduction to prospect theory. Political Psychology, 171–186. 

Luna-Cortés, G., López-Bonilla, J. M., & López-Bonilla, L. M. (2019). Self-congruity, 
social value, and the use of virtual social networks by generation y travelers. 
Journal of Travel Research, 58(3), 398–410. 

Maitlis, S., & Christianson, M. (2014). Sensemaking in organizations: Taking stock 
and moving forward. Academy of Management Annals, 8(1), 57–125. 

Mark, A. L., Correia, M. L. G., Rahmouni, K., & Haynes, W. G. (2002). Selective 
leptin resistance: a new concept in leptin physiology with cardiovascular 
implications. Journal of Hypertension, 20(7), 1245–1250. 

Maslivah, V. S., & Sugiarto, S. (2021). PENGELOLAAN SARANA DAN 
PRASARANA WISATA OLAHRAGA ARUNG JERAM DI LOLONG 
ADVENTURE KABUPATEN PEKALONGAN. Journal of Sport Science and 
Fitness, 7(2), 86–95. 

Mekarisce, A. A. (2020). Teknik pemeriksaan keabsahan data pada penelitian kualitatif 
di bidang kesehatan masyarakat. Jurnal Ilmiah Kesehatan Masyarakat: Media 
Komunikasi Komunitas Kesehatan Masyarakat, 12(3), 145–151. 

Miatun, A., & Nurafni, N. (2019). Profil kemampuan berpikir kreatif matematis 
ditinjau dari gaya kognitif reflective dan impulsive. Jurnal Riset Pendidikan 
Matematika, 6(2), 150–164. 

Monterrubio, C. (2019). Tourism and male homosexual identities: directions for 
sociocultural research. Tourism Review, 74(5), 1058–1069. 
https://doi.org/10.1108/TR-08-2017-0125 

Morley, C. L. (1992). A microeconomic theory of international tourism demand. 
Annals of Tourism Research, 19(2), 250–267. 

Nesbit, P. L. (2012). The role of self-reflection, emotional management of feedback, 
and self-regulation processes in self-directed leadership development. Human 
Resource Development Review, 11(2), 203–226. 

Norton, B. (2013). Identity and language learning. In Identity and Language Learning. 
Multilingual matters. 

Nurrahmah, K., Safitri, R., Sumiati, S., & Fitriani, P. D. (2021). Tren Keluarga 
Bersepeda di Era New Normal. Az-Zahra: Journal of Gender and Family Studies, 
1(2), 106–118. 

Oskamp, S., & Schultz, P. W. (2005). Attitudes and opinions. Psychology Press. 

Patriotta, G., & Spedale, S. (2009). Making sense through face: Identity and social 
interaction in a consultancy task force. Organization Studies, 30(11), 1227–1248. 



 
 

Pigeassou, C. (2004). Contribution to the definition of sport tourism. Journal of Sport 
& Tourism, 9(3), 287–289. 

Pitana, Ig. (2005). Sosiologi pariwisata. 

Purnamasari, D. (2013). Faktor-faktor yang mempengaruhi kecurangan akademik pada 
mahasiswa. Educational Psychology Journal, 2(1). 

Rachmawati, I. N. (2007). Pengumpulan Data Dalam Penelitian Kualitatif: 
Wawancara. Jurnal Keperawatan Indonesia, 11(1), 35–40. 
https://doi.org/10.7454/jki.v11i1.184 

Robiatul Adawiyah, R. A. (2013). Kecerdasan Emosional, Dukungan Sosial dan 
Kecenderungan Burnout. Persona:Jurnal Psikologi Indonesia, 2(2), 99–107. 
https://doi.org/10.30996/persona.v2i2.97 

Ryan, C., & Glendon, I. (1998). Application of leisure motivation scale to tourism. 
Annals of Tourism Research, 25(1), 169–184. 

Sa’adah, R. N. (2021). METODE PENELITIAN R&D (Research and Development) 
Kajian Teoretis dan Aplikatif. CV Literasi Nusantara Abadi. 

Sandberg, J., & Tsoukas, H. (2015). Making sense of the sensemaking perspective: Its 
constituents, limitations, and opportunities for further development. Journal of 
Organizational Behavior, 36(S1), S6–S32. 

Sari, D., Kusumah, A. H. G., & Marhanah, S. (2018). Analisis faktor motivasi 
wisatawan muda dalam mengunjungi destinasi Wisata Minat Khusus. Journal of 
Indonesian Tourism, Hospitality and Recreation, 1(2), 11–22. 

Seibert, K. W., & Daudelin, M. W. (1999). The role of reflection in managerial 
learning: Theory, research, and practice. Praeger. 

Sharpley, R. (2014). Host perceptions of tourism: A review of the research. Tourism 
Management, 42, 37–49. 

Sidiq, U., Choiri, M., & Mujahidin, A. (2019). Metode penelitian kualitatif di bidang 
pendidikan. Journal of Chemical Information and Modeling, 53(9), 1–228. 

Sirakaya-Turk, E., Ekinci, Y., & Martin, D. (2015). The efficacy of shopping value in 
predicting destination loyalty. Journal of Business Research, 68(9), 1878–1885. 

Sirgy, M. J. (2018). Self-congruity theory in consumer behavior: A little history. 
Journal of Global Scholars of Marketing Science, 28(2), 197–207. 

Sirgy, M. J., Lee, D.-J., Grace, B. Y., Gurel-Atay, E., Tidwell, J., & Ekici, A. (2016). 
Self-expressiveness in shopping. Journal of Retailing and Consumer Services, 30, 
292–299. 

Squyres, S. W., Grotzinger, J. P., Arvidson, R. E., Bell III, J. F., Calvin, W., 
Christensen, P. R., … Herkenhoff, K. E. (2004). In situ evidence for an ancient 
aqueous environment at Meridiani Planum, Mars. Science, 306(5702), 1709–



 
 

1714. 

Stanton, T. E., Marshall, D., & Bryant, C. N. (1920). On the conditions at the boundary 
of a fluid in turbulent motion. Proceedings of the Royal Society of London. Series 
A, Containing Papers of a Mathematical and Physical Character, 97(687), 413–
434. 

Stets, J. E., & Biga, C. F. (2003). Bringing identity theory into environmental 
sociology. Sociological Theory, 21(4), 398–423. 

Sudiana, I. K. (2019). Dampak Olahraga Wisata Bagi Masyarakat. Jurnal IKA, 16(1), 
55–66. 

Sveningsson, S., & Alvesson, M. (2003). Managing managerial identities: 
Organizational fragmentation, discourse and identity struggle. Human Relations, 
56(10), 1163–1193. 

Teeroovengadum, V. (2019). Environmental identity and ecotourism behaviours: 
examination of the direct and indirect effects. Tourism Review, 74(2), 257–269. 
https://doi.org/10.1108/TR-11-2017-0190 

Terzić, A., Demirović, D., Petrevska, B., & Limbert, W. (2021). Active Sport Tourism 
in Europe: Applying Market Segmentation Model Based on Human Values. 
Journal of Hospitality and Tourism Research, 45(7), 1214–1236. 
https://doi.org/10.1177/1096348020926546 

Teubner, G. (2015). Substantive and Reflexive Elements in Modern Law. In Luhmann 
and Law (pp. 181–228). Routledge. 

Tirole, J. (1988). The theory of industrial organization. MIT press. 

Umanailo, M. C. B. (2019). Overview phenomenological research. 

Van Manen, M. (1995). On the epistemology of reflective practice. Teachers and 
Teaching, 1(1), 33–50. 

Wardani, D. E. S., Setyawan, D. A., & Kusumawardhana, B. (2021). Analisis 
Pengelolaan Olahraga Rekreasi I’Ampelgading Homeland di Desa Kenteng 
Kabupaten Semarang. Journal of Physical Activity and Sports (JPAS), 2(1), 38–
48. 

Wati, N. M. N., Mirayanti, N. W., & Juanamasta, I. G. (2019). The Effect of Emotional 
Freedom Technique Therapy on Nurse Burnout. JMMR (Jurnal Medicoeticolegal 
Dan Manajemen Rumah Sakit), 8(3), 173–178. 

Weed, M., & Bull, C. (2012). Sports tourism: Participants, policy and providers. 
Routledge. 

Weed, M. E., & Bull, C. J. (1997). Integrating sport and tourism: A review of regional 
policies in England. Progress in Tourism and Hospitality Research, 3(2), 129–
147. 



 
 

Ye, B. H., Zhang, H. Q., Huawen Shen, J., & Goh, C. (2014). Does social identity affect 
residents’ attitude toward tourism development?: An evidence from the relaxation 
of the individual visit scheme. International Journal of Contemporary Hospitality 
Management, 26(6), 907–929. https://doi.org/10.1108/IJCHM-01-2013-0041 

Yfantidou, G., Spyridopoulou, E., Kouthouris, C., Balaska, P., Matarazzo, M., & Costa, 
G. (2017). The future of sustainable tourism development for the Greek 
enterprises that provide sport tourism. Tourism Economics, 23(5), 1155–1162. 
https://doi.org/10.1177/1354816616686415 

Zakariah, M. A., Afriani, V., & Zakariah, K. H. M. (2020). METODOLOGI 
PENELITIAN KUALITATIF, KUANTITATIF, ACTION RESEARCH, 
RESEARCH AND DEVELOPMENT (R n D). Yayasan Pondok Pesantren Al 
Mawaddah Warrahmah Kolaka. 

Zavyalova, A., Pfarrer, M. D., Reger, R. K., & Hubbard, T. D. (2016). Reputation as a 
benefit and a burden? How stakeholders’ organizational identification affects the 
role of reputation following a negative event. Academy of Management Journal, 
59(1), 253–276. 

 

 
 


