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ABSTRAK

Penelitian terkait bahasa motivasi pimpinan terhadap kinerja karyawan
dilatarbelakangi oleh persaingan usaha yang semakinketat menuntu perusahaan
untuk meningkatkan kinerja perusahaan. Kinerja perusahaan dapat dilihat dari
bagaimana perusahaan meningkatkan ekonomisasi, efisiensi, dan efektivitas.
Sumber daya manusia merupakan modal terbesar perusahaan. Dibutuhkan
keterampilan komunikasi pimpinan perusahaan untuk memanfaatkan sumber daya
manusia secara maksimal. Penelitian terbaru mengungapkan motivasi pimpinan
memberikan dampak baik pada kenaikan kinerja, motivasi karyawan dan
kemajuan karier. Kemampuan komunikasi dan penggunaan bahasa mulai
diperhatikan para peneliti terdahulu menyajikan fakta menarik tentang pertukaran
informasi antara bawahan dan pimpinan lebih baik. Keterampilan verbal pimpinan
dalam kepemimpinan dapat dituangkan dalam teori bahasa yang memotivasi yang
pertama kali dipopulerkan oleh sullivan. Tujuan penelitian ini adalah untuk
mengetahui apakah terdapat pengaruh yang signifikan antara bahasa motivasi
pimpinan (X) terhadap kinerja karyawan (Y). Teori yang mendasari penelitian ini
adalah motivating languange theory atau teori bahasa yang memotivasi, teori
tersebut memiliki asumsi memberikan model komunikasi pimpinan yang efektif
kepada bawahannya. Teori ini mengklasifikasikan semua komunikasi pemimpinan
kepada karyawan menjadi tiga kategori: pemberian makna, bahasa empati, dan
pemberian tugas. Penelitian ini menggunakan pendekatan kuantitatif dengan
metode korelasional, serta menggunakan teknik pengambilan data simple random
sampling pada 92 responden yang merupakan karyawan Corporate information
technology PT Kimia Farma, Tbk. Hasil penelitian menunjukkan bahwa: 1)
terdapat pengaruh yang signifikan secara simultan antara pemberian makna,
bahasa empati, dan pemberian tugas bahasa motivasi pimpinan (X) terhadap

Kinerja karyawan

Kata Kunci: komunikasi, kepemimpinan, Bahasa Motivasi, kinerja, karyawan

Xii



ABSTRACT

The research related to leadership motivation language on employee
performance is motivated by increasingly fierce business competition, which
demands companies to improve company performance. The company's
performance can be seen from how the company improves its economy, efficiency,
and effectiveness. Human resources are the company's biggest capital.
Communication skills of company leaders are needed to make maximum use of
human resources. Recent research reveals that leadership motivation has a
positive impact on increasing performance, employee motivation and career
advancement. The ability of communication and use of language has begun to be
noticed by previous researchers presenting interesting facts about better
exchange of information between subordinates and leaders. The leader's verbal
skills in leadership can be expressed in the theory of motivating language which
was first popularized by Sullivan. The purpose of this study was to determine
whether there is a significant influence between the motivational language of the
leadership (X) on employee performance (Y). The theory that underlies this
research is the motivating language theory or the theory of language that
motivates, the theory has the assumption of providing an effective leadership
communication model to his subordinates. This theory classifies all leadership
communication to employees into three categories: meaning giving, empathetic
language, and task assignment. This study uses a quantitative approach with
correlational methods, and uses simple random sampling data collection
techniques on 92 respondents who are employees of Corporate information
technology PT Kimia Farma, Tbk. The results showed that: 1) there was a
simultaneous significant effect between giving meaning, empathy language, and
giving leadership motivational language assignments (X) on employee

performance.

Keywords: communication, leadership, motivational language, performance,

employees

Xiii



DAFTAR TABEL

Tabel 1. 1 Tabel kinerja karyawan Unit Corporate Information Technology PT

Kimia Farma, Tbk.
....................................................................................................................................... 4
Tabel 2. 1 Tabel Penelitian Terdahulu ..., 33
Tabel 3. 1 Variabel, Dimensi, INAIKALOr...........cccoeiiiiiiiiiieee e 47
Tabel 3. 2 Hasil Uji Validitas INStrUMEN ..ot 52
Tabel 3. 3 Hasil Uji Reliabilitas Instrumen Penelitian..............ccccccoovveiievncic e, 55
Tabel 4. 1 Karakteristik Responden Berdasarkan Jenis Kelamin ............cccocooviienenn. 64
Tabel 4. 2 Karakteristik Responden Berdasarkan Usia..........cccccooevereiieiienenieseennnn, 64
Tabel 4. 3 Karakteristik Responden Berdasarkan Lama Bekerja ............cccccoceveiveennenn, 65
Tabel 4. 4 Karakteristik Responden Berdasarkan Pendidikan Terakhir ...................... 66
Tabel 4. 5 Kategori INterpretasi SKOI .........cccvccviieiieieiie e 67
Tabel 4. 6 Pemberian Makna Bahasa Motivasi PiImpinan ............cccccccecevveveiicieennnn, 69
Tabel 4. 7 Bahasa Empati Bahasa Motivasi PIMPInan ...........ccccoeveiiienininnnnienenn, 71
Tabel 4. 8 Pemberian Tugas Bahasa Motivasi Pimpinan..............cccccceeevveveiieceennnn, 74
Tabel 4. 9 Gambaran Umum Kinerja Karyawan ...........c.ccooeeoeiereneneneneseseeeenees 76
Tabel 4. 10 Uji NOrMAlItas........c.ccoveiiiiiiieiice et 79
Tabel 4. 11 Uji Multikorelasionalitas.............ccccooeiiiiiiiiiiiicccec e 81
Tabel 4. 12 Kategori Tingkat Hubungan............ccccoveiiii i, 83
Tabel 4. 13 Uji Korelasi Bahasa Motivasi terhadap Kinerja Karyawan...................... 83
Tabel 4. 14 Hasil Uji Regresi Linier Berganda.............ccccocveveivieieeie e, 88
Tabel 4. 15 Hasil Uji Koefisien Determinasi ..........ccoceiviirenieieneiese e 89
Tabel 4. 16 Hasil Uji F Data Penelitian ............ccocooveieiiiiiece e 86
Tabel 4. 17 Hasil Uji T...oooiiiiiiiiicceeee Error! Bookmark not defined.89

Xiv



DAFTAR GAMBAR

Gambar 2. 1 Proses Komunikasi (Kotler, 2000: 551) ......cccoevvirieriniiiienieiiene e 100
Gambar 2. 2 Representasi grafis dari tiga faktor bahasa yang memotivasi dan

ASPEK MEIEKA ...ttt bbbt 30
Gambar 2. 3 Kerangka BerpiKir..........ccoieiiiieiieiicc e 39
Gambar 2. 4 Paradigma Penelitian...........ccoooviiniieii e 40
Gambar 4. 1 Uji NOrMAlITaS ........ccooiiiiiieieiee e 80

Gambar 4. 2 Uji HeteroSKedastiSItas.........ccvveiueiieieeie e 82



DAFTAR PUSTAKA

Buku:

Adler, Ronald. Rodman, George. (1997). Understanding Human Communication.
T.tp.

Arni, M. (2005). Komunikasi Organisasi. Jakarta: Bumi Aksara.
Arni, Muhammad. (2009). Komunikasi Organisasi. Jakarta: Bumi Aksara.
Bangun, Wilson. (2012). Manajemen Sumber Daya Manusia. Jakarta: Erlangga.

Bateman, T.S., & Snell, S.A. (2007). Management: Leading & collaborating in a

competitive world. Boston: McGraw-Hill.
Cangara, Hafied. (2010). Pengantar IImu Komunikasi. Jakarta : Rajawali Pers

Davis K, Newstrom JW. (2001). Perilaku dalam Organisasi. Jilid 1, Terjemahan.
Jakarta: Penerbit Erlangga.

Effendy, Onong Uchjana (2007). Ilmu Komunikasi (Teori dan Praktek). Bandung:
PT. Remaja Rosdakarya.

George, R.Terry dan Leslie, W. Rue. (2003). Dasar-Dasar Manejemen. Jakarta:
PT. Bumi Aksara.

Gerald M. Goldhaber. (1986). Organizational Communication. Wiscontin: Brown
and Brenchmark.

Goldhaber, G. M. (1990). Organizational communication (5th Ed.). Dubuque:
Wm. C. Brown.

Graen, G., & Cashman, J. (1975). A role-making model of leadership in formal
organizations: A development approach. In J.G. Hunt & L.L. Larson
(Eds.), Leadership frontiers, (pp. 143- 165). Kent, OH: Kent State

University Press.

99



Ivancevich, John M., Konopaske, Robert. Matteson, Michael T. (2006).
Organizational Behavior And Management, Seven Edition.

Joseph, A. Devito. (1997). Komunikasi Antar Manusia: Kuliah Dasar. Jakarta:

Proffesional Books.

Katz, D., & Kahn R. L. (1966). The social psychology of organizations. New
York: John Wiley & Sons.

Kotler, Philip. (2000). Marketing Management. Edisi Milenium. New jersey:

Prentice Hall Intl, Inc.

Luthans, Fred. (2011). Organizational Behavior: An Evidence-Based Approach
(12" Ed.). New York: McGraw-Hill.

Mangkunegara, Anwar. (2009). Manajemen Sumber Daya Manusia. Bandung:
Remaja Rosdakarya

Masmuh, Abdullah. (2010). Komunikasi Organisasi dalam Perspektif Teori dan
Praktek. Malang : UMM Press.

Mulyana, Deddy. (2015). Ilmu Komunikasi Suatu Pengantar. Bandung: PT

Remaja Rosdakarya.

Noe, R.A., Hollenbeck, J.R., Gerhart, B. and Wright, P. (2006). Human Resource
Management: Gaining a Competitive Advantage. New York: McGraw-

Hill Companies.

Pace, R.W., dan Don F. Faules. (2005). Komunikasi Organisasi: Strategi
Meningkatkan Kinerja Perusahaan. Bandung: Remaja Rosdakarya.

Robbins, Stephen P. (1999). Prinsip-prinsip Perilaku Organisasi Edisi ke 5.
Jakarta: Erlangga.

Robbins, S.P. (1993). Organizational Behavior, (6th ed.) Englewood Cliffs, NJ:

Prentice Hall.

100



Robbins, Stephen P., & Judge, A. T. (2013). Organizational Behavior (15th Ed.).
New Jersey: Pearson Prentice Hall.

Ruslan, Rosady. (2008). Manajemen Public Relatoins dan Media Komunikasi.
Jakarta: PT Rajagrafindo Persada.

Siagian, P Sondang. (1997). Organisasi, Kepemimpinan dan Perilaku

Administrasi, Edisi 2. Jakarta: PT. Gunung Agung,
Suwatno. (2019). Komunikasi Organisasi Kontemporer. Bandung: Rizqi Press.

Wirawan. (2009). Evaluasi Kinerja Sumber Daya Manusia. Jakarta: Salemba

Empat.

Jurnal:

Ahmad, M. B., Wasay, E., & Malik, S. U. (2012). Impact of Employee
Motivation on Customer Satisfaction: Study of Airline Industry in
Pakistan. Interdisciplinary Journal of Contemporary Research in Business,
4(6), 531-539.

Asim, M. (2013). impact of motivation on employee performance with the effect
of training:specific to education sector of pakistan. international journal of
scientific and research publications, 3, 1-9.

Barnlund, D. C. (n.d.). A transactional model of communication. Language

Behavior.

Crews, E.-R., Brouwers, M., & Visagie, J. C. (2019). Transformational and
transactional leadership effects on communication styles. Journal of Psychology
in Africa, 29(5), 421-428.

Conger, J. (1991). Inspiring others: The language of leadership. Academy of
Management Executive, 1, 31-45.

Chen, J.C., Silverthorne, C. and Hung, J.Y. (2006). Organization communication,

job stress, organizational commitment, and job performance of accounting

101



professionals in Taiwan and America. Leadership and Organization
Development Journal, 27(4), 242-249.

Daft, R. L., & Weick, K. E. (1984). Toward a model of organizations as

interpretation systems. Academy of Management Review, 9, 284-295.

Daniels, T.,Lamude, K., & Grahm, E., (1988). The paradoxical influence of sex
on communication rules co-orientation and communication satisfaction in
superiorsubordinate  relationships.  Western  Journal of  Speech
Communication, 52, 122-134.

Dansereau, F., Cashman., J., & Graen, G. (1973). Instrumentality theory and
equity theory as complimentary approaches in predicting the relationship
of leadership and turnover among managers. Organizational Behavior and
Human Performance, 10, 184-200.

Dolan, S. L., & Garcia, S. (2002). Managing by values: Cultural redesign for
strategic organizational change at the dawn of the twenty-first century.
Journal of Management Development, 21, 101-117.

Dowling, G., & Moran, P. (2012). Corporate reputations: Built in or bolted on?
California Management Review, 54(2), 25-42.

Fairhurst, G. T. (2009). Considering context in discursive leadership research.
Human Relations, 62, 1607-1633.

Fawcett, S.E., Brau, J.C., Rhoads, G.K., Whitlark, D. and Fawcett, A.M. (2008).
Spirituality and organizational culture: cultivating the ABCs of an
inspiring workplace, International Journal of Public Administration, 31(4),
420-438.

Graen, G., & Scandura, T.A. (1987). Toward a psychology of dyadic organizaing.

Research in organizational behavior, 2, 175-208.

Guo, Y., & Ling, B. (2019). Effects of Leader Motivating Language on Employee
Task and Contextual Performance: The Mediating Role of Feedback

Quality. Psychological Reports, 0(0), 1-18.

102



Ireland, R. D., & Hitt, M. A. (1999). Achieving and maintaining strategic
competitiveness in the 21st century: The role of strategic leadership.

Academy of Management Executive, 13(1), 43-57.

Irfansyah. (2020). The Duties and Functions Performance of Aceh Human
Resources Improvement Institutions in Scholarship Study Program
Implementation in Aceh Government. Britain International of Humanties
and Social Sciences (BloHS) Journal, 160-165.

Karakas, F. (2010). Spirituality and performance in organizations: A literature
review. Journal of Business Ethics, 94(1), 89-106.

Madlock, P. E., & Sexton, S. (2015). An Application of Motivating Language
Theory in Mexican Organizations. International Journal of Business
Communication, 52(3), 255-272.

Manzoor, S. R., Ullah, H., Hussain, M., & Ahmad, Z. M. (2011). Effect of
Teamwork on Employee Performance. International Journal of Learning
and Development, 1(1) 110-126.

Mayfield, J., Mayfield, M., Kopf, J. (1995). Motivating language: Exploring
theory with scale development. Journal of Business Communication, 32,
329-344.

Mayfield, J., Mayfield, M., & Kopf, J. (1998). The effects of leader motivating
language on subordinate performance and satisfaction. Human Resource
Management, 37, 235-248.

Mayfield, J., & Mayfield, M., (1995). Learning the language of leadership: A
proposed agenda for leader training. Journal of Leadership Studies, 2, 132-
136.

Mayfield, M., & Mayfield, J., (2004). The effects of leader communication on

worker innovation. American Business Review, 22, 46-51.

103



Mayfield, J., & Mayfield, M. (2007). The effects of leader communication on a
worker’s intent to stay: An investigation using structural equation

modeling. Human Performance, 20, 85-102.
Porter, M. E. (1996). What is strategy? Harvard Business Review, 74(6), 61-83

Pradhan, R. K., & Jena, L. K. (2016). Employee Performance at Workplace:
Conceptual Model and Empirical Validation. Business Perspectives and
Research, 5(1), 69-85.

Price, J.L. (1997). Handbook of organizational measurement, International
Journal of Manpower, 18(5/6), 305-558.

Sharbrough, William & Simmons, Susan & Cantrill, David. (2006). Motivating
Language in Industry Its Impact on Job Satisfaction and Perceived
Supervisor Effectiveness. Journal of Business Communication, 43, 322-
343.

Smeltzer, L.R. (1993). Emerging questions and research paradigms in business
communication research. The Journal of Business Communication, 30,
181-193.

Sullivan, J. (1988). Three roles of language in motivation theory. Academy of
Management Review, 13, 104-115.

Wang, C., Hsieh, C., Fan, K., & Menefee, M.L. (2009). Impact of Motivating
Language on Team Creative Performance. Journal of Computer
Information Systems, 50, 133-140.

Yang, H. (2008). Efficiency Wages and Subjective Performance Pay. Economic
Inquiry, 46(2), 179-196.

Yazici, N. K. (2008). the Effect of Reward System Applications on Employee
Performance In Service Sector, Marmara University, Institute of Social

Sciences, Master Thesis.

104



Van Ruler, B. (2018). Communication Theory: An Underrated Pillar on Which
Strategic Communication Rests. International Journal of Strategic
Communication, 12(4), 367-381.

105



