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BAB V  

KESIMPULAN DAN SARAN 

5.1 Kesimpulan 

 Berdasarkan hasil penelitian secara kualitatif dengan metode studi kasus 

mengenai Proses Manajemen Strategik Pada Kawasan Wisata Belanja Batik 

Trusmi di Masa Pandemi dapat disimpulkan sebagai berikut: 

 Selama pandemi COVID-19 Kawasan Wisata Belanja Batik Trusmi 

dihadapkan berbagai macam dampak mulai dari dampak ekonomi, sosial, politik, 

psikologis, dan lingkungan. Dampak Pandemi COVID-19 dari segi ekonomi 

membuat Kawasan Wisata Belanja Batik Trusmi mengalami penurunan hingga 

60%-90%. Di awal tahun 2020 wisatawan yang berkunjung ke Kawasan Wisata 

Belanja Batik Trusmi hanya kurang dari 500 orang dan menyebabkan tidak ada 

kunjungan dibulan Maret – Juni. Sehinga banyak pengrajin batik beralih profesi 

demi melanjutkan hidup yang menyebabkan pengurangan pegawai pada usaha 

wisata belanja batik dan tetap saling membantu di tengah pandemi.  

 Lalu, adanya kebijakan baru yang memunculkan pro dan kontra seperti 

himbauan PSBB atau PPKM dan tindakan langsung dari aparat jika terjadi 

kerumunan dan berpengaruh pada psikologis pemilik dan pengrajin batik yaitu 

mengalami perubahan pola pikir yang rentan terkena stress dan berpangku dengan 

kepasrahan untuk menghadapi pandemi COVID-19, sedangkan wisatawan 

tergolong memiliki rasa malas dan ribet untuk berwisata. Dampak lingkungan 

yang terasa dalam Kawasan Wisata Belanja Batik Trusmi adalah lingkungan 

menjadi semakin sepi dan ekosistem batik menjadi terganggu. Tetapi, 

memberikan dampak positif juga yaitu mengurangi polusi dan pencemaran udara 

pada Kawasan Wisata Belanja Batik Trusmi.  

 Hingga saat ini di tahun 2022 para pemilik beserta pengrajin batik 

mengatakan bahwa belum ada tanda kemajuan untuk Kawasan Wisata Belanja 
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Batik Trusmi. Perkembangan kunjungan wisatawan belum normal, biaya 

operasional usaha belanja batik masih minus, lingkungan sekitar mengalami 

perubahan yang signifikan. 

 Adapun perolehan hasil dari proses implementasi manajemen stategik 

pada Kawasan Wisata Belanja Batik Trusmi yaitu, melakukan pengamatan 

lingkungan yang terdiri dari Kawasan Wisata Belanja Batik Trusmi sebagai 

potensi kawasan industri kreatif di Kabupaten Cirebon, Problematik infrastruktur 

yang masih kurang memadai, dan persaingan ketat di masa pandemi COVID-19.  

 Kemudian, perumusan lingkungan menjadi patokan pemilik dan pengrajin 

batik untuk melakukan rencana bertahan di masa pandemi COVID-19 diantaranya 

menciptakan produk baru dimasa pandemi COVID-19, tetap melestarikan budaya 

batik di tengah pandemi COVID-19, meningkatkan kualitas sumber daya manusia 

dimasa pandemi COVID-19, dan penetapan harga batik sesuai dengan kondisi saat 

ini. 

 Selanjutnya Implementasi Strategi yaitu pelaksanaan strategi yang 

dilakukan oleh para pemilik dan pengrajin batik dengan bmeng-upgrade motif dan 

desain selama pandemi COVID-19, peralihan media promosi secara digital, 

menggeser target pasar kepada pemerintah daerah dan meningkatkan prioritas 

service selama masa pandemi COVID-19.  

 Terakhir dalam proses manajemen strategi yaitu evaluasi dan kontrol 

terdiri dari keterlibatan pemilik dalam mengawasi proses pembuatan batik dan 

operasional lainnya, kontroling produksi batik secaara intensif di masa pandemi 

COVID-19, penanganan kendala distribusi selama pandemi COVID-19, dan 

kontroling sumber daya manusia selama masa pandemi COVID-19. 

5.2 Saran 

 Berdasarkan hasil penelitian yang dilakukan, terdapat saran yang ditujukan 

kepada pembaca dan adanya batasan dari penulisan sebagai berikut: 

 Untuk mempertahankan usaha belanja batik di masa pandemi para 

stakeholder di Kawasan Wisata Belanja Batik Trusmi harus lebih meningkatkan 
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inovasi usaha mereka agar tetap eksis dan mendatangkan wisatawan kembali. Para 

pemilik dan pengrajin usaha batik dianjurkan untuk lebih menguasai lagi 

pemakaian media digital dan memanfaatkan secara maksimal seperti penggunanan 

seluruh media sosial, memperluas marketplace, mencoba membuat software atau 

aplikasi usaha pribadi, sehingga menjadi salah satu cara untuk meningkatkan 

branding, pendistribusian barang dan juga pembaruan penjualan. Pembuatan 

motif batik yang terus diperbarui dan meningkatkan pelayanan yang lebih baik 

dengan memberikan reward kunjungan. Kemudian untuk pemerintah daerah 

seharusnya lebih memanfaatkan waktu pandemi untuk memperbaiki infrastruktur 

Kawasan Wisata Belanja Batik Trusmi seperti melakukan perbaikan jalan, 

membangun toilet umum yang bersih, membuat lahan parkir yang lebih memadai, 

bekerjasama dengan komunitas transportasi tradisional seperti becak untuk 

mengantarkan wisatawan ke showroom-showroom batik, dan menghidupkan 

kembali kelompok sadar wisata mengenai pelestarian batik trusmi. Peran 

wisatawan juga diharapkan untuk tetap melestarikan budaya batik walaupun di 

masa pandemi COVID-19. 

 Pada penelitian ini penulis menyadari masih banyak kekurangan dan 

batasan untuk lebih diteliti lebih lanjut. Maka dari itu, penelitian selanjutnya juga 

dapat menggali lebih lanjut mengenai perspektif wisatawan ketika berkunjung di 

masa pandemi, bauran promosi yang digunakan para pengelola usaha belanja 

batik dan peran pemerintah dalam tahap pemulihan Kawasan Wisata Belanja 

Batik Trusmi pasca pandemi COVID-19. 

  



82 
 

Raina Ayu Wanodya, 2022 
PROSES MANAJEMEN STRATEGIK PADA KAWASAN WISATA BELANJA BATIK DI MASA PANDEMI 
COVID-19 (STUDI KASUS WISATA BATIK TRUSMI, CIREBON) 
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

DAFTAR PUSTAKA 

 

A. Hitt, M., Ireland, R. D., & E. Hoskisson, R. (2017). Strategic Management 

Competitiveness & Globalization Concepts and Cases. In Cengage Learning. 

Cengage Learning. https://doi.org/10.2307/1004421 

Adeyinka-Ojo, S. (2018). A strategic framework for analysing employability 

skills deficits in rural hospitality and tourism destinations. Tourism 

Management Perspectives, 27(April), 47–54. 

https://doi.org/10.1016/j.tmp.2018.04.005 

Adobor, H. (2019). Opening up strategy formulation: Benefits, risks, and some 

suggestions. Business Horizons, 62(3), 383–393. 

https://doi.org/10.1016/j.bushor.2019.01.005 

Ahinful, G. S., Tauringana, V., Essuman, D., Boakye, J. D., & Sha’ven, W. B. 

(2019). Stakeholders pressure, SMEs characteristics and environmental 

management in Ghana. Journal of Small Business and Entrepreneurship, 

0(0), 1–28. https://doi.org/10.1080/08276331.2018.1545890 

Aktürk, B. K., & Kurt, M. (2016). An Empirical Study of the Relationship 

Between Knowledge Management Practices and Strategy Formulation 

Capabilities. Procedia - Social and Behavioral Sciences, 235(October), 739–

745. https://doi.org/10.1016/j.sbspro.2016.11.075 

Aladag, O. F., Köseoglu, M. A., King, B., & Mehraliyev, F. (2020). Strategy 

implementation research in hospitality and tourism: Current status and future 

potential. International Journal of Hospitality Management, 88(April), 

102556. https://doi.org/10.1016/j.ijhm.2020.102556 

Albayrak, T., Caber, M., & Çömen, N. (2016). Tourist shopping: The 

relationships among shopping attributes, shopping value, and behavioral 

intention. Tourism Management Perspectives, 18, 98–106. 

https://doi.org/10.1016/j.tmp.2016.01.007 

Badan Pusat Statistik. (2021a). Ekonomi Indonesia 2020 Turun sebesar 2,07 



83 
 

Raina Ayu Wanodya, 2022 
PROSES MANAJEMEN STRATEGIK PADA KAWASAN WISATA BELANJA BATIK DI MASA PANDEMI 
COVID-19 (STUDI KASUS WISATA BATIK TRUSMI, CIREBON) 
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Persen (c-to-c). Bps.Go.Id. 

https://www.bps.go.id/pressrelease/2021/02/05/1811/ekonomi-indonesia-

2020-turun-sebesar-2-07-persen--c-to-c-.html 

Badan Pusat Statistik. (2021b). Indeks Pembangunan Teknologi Informasi dan 

Komunikasi (IP-TIK) Indonesia 2020 Sebesar 5,59 pada Skala 0 –10. 

Bps.Go.Id. https://www.bps.go.id/pressrelease/2021/08/18/1848/indeks-

pembangunan-teknologi-informasi-dan-komunikasi--ip-tik--indonesia-2020-

sebesar-5-59-pada-skala-0----10.html 

Bhaskara, G. I., & Filimonau, V. (2021). The COVID-19 pandemic and 

organisational learning for disaster planning and management: A perspective 

of tourism businesses from a destination prone to consecutive disasters. 

Journal of Hospitality and Tourism Management, 46(November 2020), 364–

375. https://doi.org/10.1016/j.jhtm.2021.01.011 

Brenes, E. R., Mena, M., & Molina, G. E. (2008). Key success factors for strategy 

implementation in Latin America. Journal of Business Research, 61(6), 590–

598. https://doi.org/10.1016/j.jbusres.2007.06.033 

Choi, M. J., Heo, C. Y., & Law, R. (2016). Progress in Shopping Tourism. 

Journal of Travel and Tourism Marketing, 33(April), S1–S24. 

https://doi.org/10.1080/10548408.2014.969393 

Choi, M., Law, R., & Heo, C. Y. (2016). Shopping destinations and trust - Tourist 

attitudes: Scale development and validation. Tourism Management, 54, 490–

501. https://doi.org/10.1016/j.tourman.2016.01.005 

CNN Indonesia. (2021). Survei SMRC: Kondisi Politik Memburuk dalam 2 Tahun 

Terakhir. CNNIndonesia.Com. 

https://www.cnnindonesia.com/nasional/20211019181824-32-709867/survei-

smrc-kondisi-politik-memburuk-dalam-2-tahun-terakhir 

Creswell, J. W. (2009). Research Design: Qualitative, Quantitative, and Mixed 

Methods Approaches (3rd ed.). SAGE Publication, Inc. 



84 
 

Raina Ayu Wanodya, 2022 
PROSES MANAJEMEN STRATEGIK PADA KAWASAN WISATA BELANJA BATIK DI MASA PANDEMI 
COVID-19 (STUDI KASUS WISATA BATIK TRUSMI, CIREBON) 
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

David, F. (2011). Strategic Management Concepts and Cases (Thirteenth). 

De-Juan-Vigaray, M. D., Garau-Vadell, J. B., & Sesé, A. (2021). Acculturation, 

shopping acculturation, and shopping motives of International Residential 

Tourists. Tourism Management, 83, 104229. 

https://doi.org/10.1016/j.tourman.2020.104229 

Díaz, M. R., & Espino-Rodríguez, T. F. (2016). Determining the sustainability 

factors and performance of a tourism destination from the stakeholders’ 

perspective. Sustainability (Switzerland), 8(9). 

https://doi.org/10.3390/su8090951 

Dimanche, F. (2003). The Louisiana Tax Free Shopping Program for International 

Visitors: A Case Study. Journal of Travel Research, 41, 311–314. 

https://doi.org/10.1177/0047287502239044 

Divisekera, S. (2010). Economics of tourist ’ s consumption behaviour : Some 

evidence from Australia. Tourism Management, 31(5), 629–636. 

https://doi.org/10.1016/j.tourman.2009.07.001 

Du Toit, A. S. A. (2016a). Using environmental scanning to collect strategic 

information: A South African survey. International Journal of Information 

Management, 36(1), 16–24. https://doi.org/10.1016/j.ijinfomgt.2015.08.005 

Du Toit, A. S. A. (2016b). Using environmental scanning to collect strategic 

information: A South African survey. International Journal of Information 

Management, 36(1), 16–24. 

https://doi.org/10.1016/J.IJINFOMGT.2015.08.005 

Duarte Alonso, A., & Nyanjom, J. (2017). Local stakeholders, role and tourism 

development. Current Issues in Tourism, 20(5), 480–496. 

https://doi.org/10.1080/13683500.2015.1078782 

DW. (2021). Pandemi Corona dan Perubahan Iklim Ancam Stabilitas Global. 

Dw.Com. https://www.dw.com/id/pandemi-corona-dan-perubahan-iklim-

ancam-stabilitas-global/a-56281800 



85 
 

Raina Ayu Wanodya, 2022 
PROSES MANAJEMEN STRATEGIK PADA KAWASAN WISATA BELANJA BATIK DI MASA PANDEMI 
COVID-19 (STUDI KASUS WISATA BATIK TRUSMI, CIREBON) 
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Fajrian, H. (2020). Manuver Pengusaha Batik Bertahan di Masa Pandemi. 

Katadata.Co.Id. 

https://katadata.co.id/yuliawati/indepth/5f8cd7d0688c4/manuver-pengusaha-

batik-bertahan-di-masa-pandemi 

Foroudi, P., H. Tabaghdehi, S. A., & Marvi, R. (2021). The gloom of the COVID-

19 shock in the hospitality industry: A study of consumer risk perception and 

adaptive belief in the dark cloud of a pandemic. International Journal of 

Hospitality Management, 92(November 2020), 102717. 

https://doi.org/10.1016/j.ijhm.2020.102717 

Hunger, J. D., & L. Wheelen, T. (2014). Essential of Strategic Management (5th 

Editio). Pearson. 

IATA.org. (2020). Deep Losses Continue Into 2021. IATA.Org. 

https://www.iata.org/en/pressroom/pr/2020-11-24-01/ 

Jati, W. R., & Sugiyanto, D. R. (2021). BRIN Bahas Soal Multidimensi di Kilas 

Balik Politik Indonesia 2021 – BRIN. Badan Riset Dan Inovasi Nasional. 

https://www.brin.go.id/brin-bahas-soal-multidimensi-di-kilas-balik-politik-

indonesia-2021/ 

Josiam, B. M., Kinley, T. R., & Kim, Y. (2005). shopper at the mall. Journal of 

Vacation Marketing, 11(2), 135–154. 

https://doi.org/10.1177/1356766705052571 

Kalıpçı, M. B., & Yay, Ö. (2018). Review of strategic management studies on 

tourism. Anatolia, 29(4), 566–580. 

https://doi.org/10.1080/13032917.2018.1474480 

Kemenparekraf/Baparekraf RI. (2021). 10 Sentra Batik di Pulau Jawa yang 

Menjadi Destinasi Wisata Ekonomi Kreatif. Kemenparekraf.Go.Id. 

https://kemenparekraf.go.id/ragam-ekonomi-kreatif/10-Sentra-Batik-di-

Pulau-Jawa-yang-Menjadi-Destinasi-Wisata-Ekonomi-Kreatif 

Kemenparekraf. (2020). Sandiaga: Pariwisata dan Ekonomi Kreatif Bangkit 2021. 



86 
 

Raina Ayu Wanodya, 2022 
PROSES MANAJEMEN STRATEGIK PADA KAWASAN WISATA BELANJA BATIK DI MASA PANDEMI 
COVID-19 (STUDI KASUS WISATA BATIK TRUSMI, CIREBON) 
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

CNNIndonesia.Com. https://www.cnnindonesia.com/gaya-

hidup/20201230152749-275-587920/sandiaga-pariwisata-dan-ekonomi-

kreatif-bangkit-2021 

Kementerian Ketenagakerjaan Republik Indonesia. (2020). Menaker Ida: 29,12 

Juta Orang Penduduk Usia Kerja Terdampak Pandemi Covid-19. 

Kemnaker.Go.Id. https://kemnaker.go.id/news/detail/menaker-ida-2912-juta-

orang-penduduk-usia-kerja-terdampak-pandemi-covid-19 

Kementerian Keuangan. (2021). Menkeu: Pertumbuhan Ekonomi Indonesia 

Tahun 2020 di Atas Rata-Rata Negara di Asia Tenggara. Kemenkeu.Go.Id. 

https://www.kemenkeu.go.id/publikasi/berita/menkeu-pertumbuhan-

ekonomi-indonesia-tahun-2020-di-atas-rata-rata-negara-di-asia-

tenggara/#:~:text=“Indonesia mengalami kontraksi ekonomi tahun,Kamis 

(15%2F07). 

Kementerian Keuangan Republik Indonesia. (2021). Ekonomi Digital Indonesia 

Diprediksi Tumbuh Delapan Kali Lipat di Tahun 2030. Kemenkeu.Go.Id. 

https://www.kemenkeu.go.id/publikasi/berita/ekonomi-digital-indonesia-

diprediksi-tumbuh-delapan-kali-lipat-di-tahun-2030/ 

Kementerian Luar Negeri RI. (2020). KEBIJAKAN PEMERINTAH REPUBLIK 

INDONESIA TERKAIT WABAH COVID-19. Kemlu.Go.Id. 

https://kemlu.go.id/brussels/id/news/6349/kebijakan-pemerintah-republik-

indonesia-terkait-wabah-covid-19 

Kementerian Pendayagunaan Aparatur Negara dan Reformasi Birokrasi. (2020). 

Pemerintah Perpanjang ASN Bekerja di Rumah (WFH). 

Www.Menpan.Go.Id. https://www.menpan.go.id/site/berita-

terkini/pemerintah-perpanjang-asn-bekerja-di-rumah-wfh 

Kock, F., Nørfelt, A., Josiassen, A., Assaf, A. G., & Tsionas, M. G. (2020). 

Understanding the COVID-19 tourist psyche: The Evolutionary Tourism 

Paradigm. Annals of Tourism Research, 85(August), 103053. 

https://doi.org/10.1016/j.annals.2020.103053 



87 
 

Raina Ayu Wanodya, 2022 
PROSES MANAJEMEN STRATEGIK PADA KAWASAN WISATA BELANJA BATIK DI MASA PANDEMI 
COVID-19 (STUDI KASUS WISATA BATIK TRUSMI, CIREBON) 
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Kong, W. H., & Chang, T. Z. (Donald). (2016). Souvenir Shopping, Tourist 

Motivation, and Travel Experience. Journal of Quality Assurance in 

Hospitality and Tourism, 17(2), 163–177. 

https://doi.org/10.1080/1528008X.2015.1115242 

Köseoglu, M. A., Altin, M., Chan, E., & Aladag, O. F. (2020). What are the key 

success factors for strategy formulation and implementation? Perspectives of 

managers in the hotel industry. International Journal of Hospitality 

Management, 89(October 2019), 102574. 

https://doi.org/10.1016/j.ijhm.2020.102574 

Köseoglu, M. A., Law, R., Okumus, F., Barca, M., & Dogan, I. C. (2019). 

Evolution of strategic management research lines in hospitality and tourism. 

Journal of Hospitality Marketing and Management, 28(6), 690–710. 

https://doi.org/10.1080/19368623.2019.1550693 

Kukanja, M., Planinc, T., & Sikošek, M. (2020). Crisis Management Practices in 

Tourism SMEs during the Covid-19 Pandemic. Organizacija, 53(4), 346–361. 

https://doi.org/10.2478/orga-2020-0023 

Kurniawan, M. B. (2021). Politik Hukum Pemerintah dalam Penanganan Pandemi 

Covid-19 Ditinjau dari Perspektif Hak Asasi atas Kesehatan. Jurnal HAM, 

12(1), 37. https://doi.org/10.30641/ham.2021.12.37-56 

Kusumawati, N., Rahmadyanti, E., & Sianita, M. M. (2021). Batik became two 

sides of blade for the sustainable development in Indonesia. In Green 

Chemistry and Water Remediation: Research and Applications (pp. 59–97). 

Elsevier Inc. https://doi.org/10.1016/B978-0-12-817742-6.00003-7 

L. Wheelen, T., & Hunger, J. D. (2012). Strategic Management And Business 

Policy Toward Global Sustainability. In Pearson (Thirteenth). Pearson. 

https://doi.org/10.1007/s10958-016-2909-8 

L. Wheelen, T., Hunger, J. D., N. Hoffman, A., & E. Bamford, C. (2018). 

Strategic Management and Business Policy Globalization, Innovation and 

Sustainability. In Pearson (Fifteenth). 



88 
 

Raina Ayu Wanodya, 2022 
PROSES MANAJEMEN STRATEGIK PADA KAWASAN WISATA BELANJA BATIK DI MASA PANDEMI 
COVID-19 (STUDI KASUS WISATA BATIK TRUSMI, CIREBON) 
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Lado-Sestayo, R., Vivel-Búa, M., & Otero-González, L. (2016). Survival in the 

lodging sector: An analysis at the firm and location levels. International 

Journal of Hospitality Management, 59, 19–30. 

https://doi.org/10.1016/j.ijhm.2016.08.005 

Le Feuvre, M., Medway, D., Warnaby, G., Ward, K., & Goatman, A. (2016). 

Understanding stakeholder interactions in urban partnerships. Cities, 52, 55–

65. https://doi.org/10.1016/j.cities.2015.10.017 

Leta, S. D., & Chan, I. C. C. (2021). Learn from the past and prepare for the 

future: A critical assessment of crisis management research in hospitality. 

International Journal of Hospitality Management, 95(March), 102915. 

https://doi.org/10.1016/j.ijhm.2021.102915 

Lidwina, A. (2020). Ekspor Batik Terus Menurun dalam Lima Tahun Terakhir 

Nilai Ekspor Batik dan Produk Batik. Bps.Go.Id. 

https://databoks.katadata.co.id/datapublish/2020/10/16/ekspor-batik-terus-

menurun-dalam-lima-tahun-terakhir 

Limanseto, H. (2021). Menko Airlangga: Pengembangan Ekonomi Digital di 

Indonesia, Tidak Hanya Target Pasar Tapi Harus Jadi Pemain Global. 

Ekon.Go.Id. https://www.ekon.go.id/publikasi/detail/3433/menko-airlangga-

pengembangan-ekonomi-digital-di-indonesia-tidak-hanya-target-pasar-tapi-

harus-jadi-pemain-global 

Littler, K., Aisthorpe, P., Hudson, R., & Keasey, K. (2000). New approach to 

linking strategy formulation and strategy implementation: An example from 

the UK banking sector. International Journal of Information Management, 

20(6), 411–428. https://doi.org/10.1016/S0268-4012(00)00036-0 

Liu, J., & Ma, Y. (2017). The perceptual differences among stakeholders in the 

tourism supply of Xi’an City, China. Sustainability (Switzerland), 9(2). 

https://doi.org/10.3390/su9020214 

Liu, S., & Cheung, L. T. O. (2016). Sense of place and tourism business 

development. Tourism Geographies, 18(2), 174–193. 



89 
 

Raina Ayu Wanodya, 2022 
PROSES MANAJEMEN STRATEGIK PADA KAWASAN WISATA BELANJA BATIK DI MASA PANDEMI 
COVID-19 (STUDI KASUS WISATA BATIK TRUSMI, CIREBON) 
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

https://doi.org/10.1080/14616688.2016.1149513 

Michalkó, G., Rátz, T., Hinek, M., & Tömöri, M. (2014). Shopping tourism in 

Hungary during the period of the economic crisis. Tourism Economics, 20(6), 

1319–1336. https://doi.org/10.5367/te.2014.0387 

Miles, M. B., Huberman, A. M., & Saldana, J. (2014). Qualitative Data Analysis: 

A Methods Sourcebook (3rd ed.). SAGE Publication, Inc. 

Muhyiddin. (2020). Covid-19, New Normal, dan Perencanaan Pembangunan di 

Indonesia. Jurnal Perencanaan Pembangunan: The Indonesian Journal of 

Development Planning, 4(2), 240–252. https://doi.org/10.36574/jpp.v4i2.118 

Mukimin, A., Vistanty, H., Zen, N., Purwanto, A., & Wicaksono, K. A. (2018). 

Journal of Water Process Engineering Performance of bioequalization-

electrocatalytic integrated method for pollutants removal of hand-drawn 

batik wastewater. Journal of Water Process Engineering, 21(December 

2017), 77–83. https://doi.org/10.1016/j.jwpe.2017.12.004 

Okumus, F., Altinay, L., & Chathoth, P. (2010). Strategic Management for 

Hospitality and Tourism (First). Elsevier. 

Ortiz-Villajos, J. M., & Sotoca, S. (2018). Innovation and business survival: A 

long-term approach. Research Policy, 47(8), 1418–1436. 

https://doi.org/10.1016/j.respol.2018.04.019 

Pondeville, S., Swaen, V., & De Rongé, Y. (2013). Environmental management 

control systems: The role of contextual and strategic factors. Management 

Accounting Research, 24(4), 317–332. 

https://doi.org/10.1016/j.mar.2013.06.007 

Pusparani, Y. (2019). Strategi Kebertahanan Serta Keberlangsungan Usaha Batik 

Katura di Trusmi Kulon, Kecamatan Plered, Kabupaten Cirebon, Jawa Barat. 

Jurnal Sains Dan Teknologi, 6(2), 106–109. 

Rabbiosi, C. (2011). The invention of shopping tourism. The discursive 

repositioning of landscape in an Italian retail-led case. Journal of Tourism 



90 
 

Raina Ayu Wanodya, 2022 
PROSES MANAJEMEN STRATEGIK PADA KAWASAN WISATA BELANJA BATIK DI MASA PANDEMI 
COVID-19 (STUDI KASUS WISATA BATIK TRUSMI, CIREBON) 
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

and Cultural Change, December 2014, 37–41. 

https://doi.org/10.1080/14766825.2010.549233 

Rahimi, F., & Fallah, S. (2015). Study of Organizational Life Cycle and its Impact 

on Strategy Formulation. Procedia - Social and Behavioral Sciences, 207, 

50–58. https://doi.org/10.1016/j.sbspro.2015.10.152 

Ritchie, B. W., & Jiang, Y. (2019). A review of research on tourism risk, crisis 

and disaster management: Launching the annals of tourism research curated 

collection on tourism risk, crisis and disaster management. Annals of 

Tourism Research, 79(September), 102812. 

https://doi.org/10.1016/j.annals.2019.102812 

Roxas, F. M. Y., Rivera, J. P. R., & Gutierrez, E. L. M. (2020). Mapping 

stakeholders’ roles in governing sustainable tourism destinations. Journal of 

Hospitality and Tourism Management, 45(February), 387–398. 

https://doi.org/10.1016/j.jhtm.2020.09.005 

Sánchez Cañizares, S. M., Castillo Canalejo, A. M., & Núñez Tabales, J. M. 

(2016). Stakeholders’ perceptions of tourism development in Cape Verde, 

Africa. Current Issues in Tourism, 19(10), 966–980. 

https://doi.org/10.1080/13683500.2015.1008428 

Sekretariat NDA GCF Indonesia. (2021). Komitmen Indonesia terhadap 

Perubahan Iklim di tengah Pandemi COVID-19. Fiskal.Kemenkeu.Go.Id. 

https://fiskal.kemenkeu.go.id/nda_gcf/publikasi/komitmen-indonesia-

terhadap-perubahan-iklim-di-tengah-pandemi-covid-19 

Seongseop Kim, S., J. Timothy, D., & Hwang, J. (2011). Understanding Japanese 

tourists ’ shopping preferences using the Decision Tree Analysis method. 

Tourism Management, 32(3), 544–554. 

https://doi.org/10.1016/j.tourman.2010.04.008 

Shafieisabet, N., & Haratifard, S. (2020). The empowerment of local tourism 

stakeholders and their perceived environmental effects for participation in 

sustainable development of tourism. Journal of Hospitality and Tourism 



91 
 

Raina Ayu Wanodya, 2022 
PROSES MANAJEMEN STRATEGIK PADA KAWASAN WISATA BELANJA BATIK DI MASA PANDEMI 
COVID-19 (STUDI KASUS WISATA BATIK TRUSMI, CIREBON) 
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Management, 45(October), 486–498. 

https://doi.org/10.1016/j.jhtm.2020.10.007 

Sharma, G. D., Thomas, A., & Paul, J. (2021). Reviving tourism industry post-

COVID-19: A resilience-based framework. Tourism Management 

Perspectives, 37(December 2020), 100786. 

https://doi.org/10.1016/j.tmp.2020.100786 

Shen, H., Fu, M., Pan, H., Yu, Z., & Chen, Y. (2020). The Impact of the COVID-

19 Pandemic on Firm Performance. Emerging Markets Finance and Trade, 

56(10), 2213–2230. https://doi.org/10.1080/1540496X.2020.1785863 

Sigala, M. (2020). Tourism and COVID-19: Impacts and implications for 

advancing and resetting industry and research. Journal of Business Research, 

117, 312–321. https://doi.org/10.1016/j.jbusres.2020.06.015 

Slater, S. F., Hult, G. T. M., & Olson, E. M. (2010). Factors influencing the 

relative importance of marketing strategy creativity and marketing strategy 

implementation effectiveness. Industrial Marketing Management, 39(4), 

551–559. https://doi.org/10.1016/j.indmarman.2008.03.007 

Sokhanvar, A., Çiftçioğlu, S., & Javid, E. (2018). Another look at tourism- 

economic development nexus. Tourism Management Perspectives, 

26(March), 97–106. https://doi.org/10.1016/j.tmp.2018.03.002 

Statistia.com. (2021a). Monthly average daily rate of the hotel industry worldwide 

from 2018 to 2020, by region(in U.S. dollars). Www.Statista.Com. 

https://www.statista.com/statistics/206840/average-daily-rate-of-hotels-by-

region/ 

Statistia.com. (2021b). Monthly hotel occupancy rates worldwide 2018-2020, by 

region. Www.Statista.Com. https://www.statista.com/statistics/206825/hotel-

occupancy-rate-by-region/ 

Sugiyono. (2015). Metode Penelitian Pendidikan: Pendekatan Kuantitatif, 

Kualitatif, dan R&D (22nd ed.). Alfabeta. 



92 
 

Raina Ayu Wanodya, 2022 
PROSES MANAJEMEN STRATEGIK PADA KAWASAN WISATA BELANJA BATIK DI MASA PANDEMI 
COVID-19 (STUDI KASUS WISATA BATIK TRUSMI, CIREBON) 
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Suhartanto, D. (2018). Tourist satisfaction with souvenir shopping: evidence from 

Indonesian domestic tourists. Current Issues in Tourism, 21(6), 663–679. 

https://doi.org/10.1080/13683500.2016.1265487 

The New Humanitarian. (2021). The 25 crises that shaped history. 

Https://Www.Thenewhumanitarian.Org/. 

https://www.thenewhumanitarian.org/Rethinking-humanitarianism-25-crises-

shaped-history 

Tobing, S. (2020). Pandemi Tak Cegah Pemanasan Global, Suhu Bumi Diprediksi 

Bakal Naik. Katadata.Co.Id. https://katadata.co.id/sortatobing/ekonomi-

hijau/5fd1a057e883b/pandemi-tak-cegah-pemanasan-global-suhu-bumi-

diprediksi-bakal-naik 

Wassler, P., & Fan, D. X. F. (2021). A tale of four futures : Tourism academia and 

COVID-19. Tourism Management Perspectives, 38(May), 100818. 

https://doi.org/10.1016/j.tmp.2021.100818 

Way, K. A., & Robertson, L. J. (2013). Shopping and Tourism Patterns of 

Attendees of the Bikes , Blues & BBQ Festival. Journal of Hospitality and 

Management, 22, 116–133. https://doi.org/10.1080/19368623.2012.627261 

WHO. (2020a). Coronavirus disease (COVID-19) advice for the public. 

Coronavirus Disease 2019, 1–8. 

https://www.who.int/emergencies/diseases/novel-coronavirus-2019/advice-

for-public 

WHO. (2020b). WHO Director-General’s opening remarks at the media briefing 

on COVID-19 - 11 March 2020. Who.Int. https://www.who.int/director-

general/speeches/detail/who-director-general-s-opening-remarks-at-the-

media-briefing-on-covid-19---11-march-2020 

Wojan, T. R., Crown, D., & Rupasingha, A. (2018). Varieties of innovation and 

business survival: Does pursuit of incremental or far-ranging innovation 

make manufacturing establishments more resilient? Research Policy, 47(9), 

1801–1810. https://doi.org/10.1016/j.respol.2018.06.011 



93 
 

Raina Ayu Wanodya, 2022 
PROSES MANAJEMEN STRATEGIK PADA KAWASAN WISATA BELANJA BATIK DI MASA PANDEMI 
COVID-19 (STUDI KASUS WISATA BATIK TRUSMI, CIREBON) 
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Wong, I.K.A. (2013). Mainland Chinese shopping preferences and service 

perceptions in the Asian gaming destination of Macau. Journal of Vacation 

Marketing, 19(3), 239–251. https://doi.org/10.1177/1356766712459737 

Wong, Ip Kin Anthony, & Wan, Y. K. P. (2013). A Systematic Approach to Scale 

Development in Tourist Shopping Satisfaction: Linking Destination 

Attributes and Shopping Experience. Journal of Travel Research, 52(1), 29–

41. https://doi.org/10.1177/0047287512457263 

World Tourism Organization (UNWTO). (2020a). UN Tourism Policy Brief 

Visuals. https://webunwto.s3.eu-west-1.amazonaws.com/s3fs-public/2020-

08/UN-Tourism-Policy-Brief-Visuals.pdf 

World Tourism Organization (UNWTO). (2020b). UNWTO World Tourism 

Barometer, May 2020 – Special focus on the Impact of COVID-19. In 

UNWTO World Tourism Barometer, May 2020 – Special focus on the Impact 

of COVID-19 (Vol. 19, Issue May). https://doi.org/10.18111/9789284421930 

Wu, D. ., Li, G., & Song, H. (2012). ECONOMIC ANALYSIS OF TOURISM 

CONSUMPTION DYNAMICS : A Time-varying Parameter Demand 

System Approach. Annals of Tourism Research, 39(2), 667–685. 

https://doi.org/10.1016/j.annals.2011.09.003 

Xu, Y., & McGehee, N. G. (2012). Shopping behavior of Chinese tourists visiting 

the United States: Letting the shoppers do the talking. Tourism Management, 

33(2), 427–430. https://doi.org/10.1016/j.tourman.2011.05.003 

Yeh, S. S. (2020). Tourism recovery strategy against COVID-19 pandemic. 

Tourism Recreation Research, 0(0), 1–7. 

https://doi.org/10.1080/02508281.2020.1805933 

Zhang, H., Song, H., Wen, L., & Liu, C. (2021). Annals of Tourism Research 

Forecasting tourism recovery amid COVID-19. Annals of Tourism Research, 

87, 103149. https://doi.org/10.1016/j.annals.2021.103149 

 


