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PREFACE

In the name ofAllah, the Most Gracious, the Most Merciful.

Alhamdulillahi rabbil "aalamin, all praises and thanks are to Allah, God

Almighty. I finally could finish this research paper entitled "A Case Study of Indonesian

women's Positions in Family Institution as Depicted in Print Advertisements (A Critical

Discourse Analysis of print Advertisements Displayed in an Indonesian Women's

Magazine)". This research paper is composed for the purpose of fulfilling the partial

requirements for achieving Sarjana Sastra Degree.

This research paper is aimed at describing how print advertisement texts

represent Indonesian women's positions in family. The results of the study show that the

representations of Indonesian women's positions in family institution depicted in the texts

are varied according to the products or services being advertised in the advertisements.

Despite the fact that I have put all my exhaustive efforts and abilities in writing

this paper, Ido believe that this research paper is not yet in the condition to be called as

perfect. I realize my limitations in the analyses or the interpretations made in this paper,

or even in the techniques ofwriting the paper itself. However, I do hope that this paper

cangive enough contribution to readers.

Penni Patmawati R.
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ABSTRACT

The present study, entitled ACase Study ofIndonesian Women's Positions in
Family Institution as Depicted in Print Advertisements (A Critical Discourse
Analysis of print Advertisements Displayed in an Indonesian Women's
Magazine), describes how the advertisement texts displayed in a women's
magazine represent the Indonesian women's positions in family. The data were
obtained from three editions of an Indonesian weekly women's magazine,
published during the period of September to December 2006. The study
employed qualitative principles using Fairclough's framework of CDA.
Hallidayan's Systemic Functional Grammar and Kress and Van Leeuwen's
theories of reading images are used as the tools of analysis for analyzing the
texts under study. The results show that the representations of Indonesian
women's positions in family institution depicted in the texts are varied
according to the products or services being advertised in the advertisements.
They are represented as mothers who do the domestic tasks, are in charge in
taking care of and watching the children, have career, and have the liberty to
manage their own money. However, the advertisement texts mostly represent
the Indonesian women as mothers in the family who are in charge for social
activity types related to domestic works, especially taking care of children.
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