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ABSTRAK 
 
Putra Hanifan Graha, 1604877, “Pengaruh Destination Brand Experience 
Terhadap Customer Satisfaction dan Dampaknya terhadap Behavioral 
Intention (Survei terhadap Pengunjung Wisata Pakuhaji Di Kabupaten Bandung 
Barat Pada Tahun 2020)”. di bawah bimbingan Oce Ridwanudin, S.E., M.M. dan 
Sulastri, S.Pd., M.Stat., MM. 

Wisata Pakuhaji merupakan salah satu destinasi wisata yang berada di Kabupaten 
Bandung Barat. Masalah yang dihadapi oleh Wisata Pakuhaji adalah tingkat 
Behavioral Intention yang rendah.   
Penelitian ini bertujuan untuk mengetahui gambaran destination brand experience, 
gambaran  customer satisfaction, gambaran  behavioral intention dan mengetahui 
pengaruh destination brand experience terhadap customer satisfaction dan 
dampaknya terhadap behavioral intention. Metode penelititian yang digunakan 
adalah survey, dan jenis penelitiannya adalah deskriptif dan verifikatif. Penelitian 
ini menggunakan pendekatakn kuantitatif dengan jumlah sampel 200 responden 
yang telah berkunjung ke Wisata Pakuhaji pada tahun 2020. Teknik sampling 
menggunakan purposive sampling.Teknik analisis data dan uji hipotesis yang 
digunakan adalah analisis jalur (path analysis).  
Kesimpulan penelitian ini menunjukan bahwa: Tanggapan responden mengenai 
destination brand experience termasuk dalam kategori cukup tinggi. Tanggapan 
responden mengenai customer satisfaction termasuk dalam kategori cukup tinggi. 
Selanjutnya tanggapan wisata mengenai behavior intention berada pada kategori 
tinggi. Tanggapan responden mengenai Behavioral Intention termasuk dalam 
kategori cukup tinggi. Destination brand experience mempengaruhi customer 
satisfaction berdampak terhadap behavioral intention di Wisata Pakuhaji. 
 
Kata Kunci: Destination Brand Experience, Customer Satisfaction, Wisata 
Pakuhaji dan Behavioral Intention.  
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ABSTRACT 
 
Putra Hanifan Graha, 1604877, "The Influence of Destination Brand Experience on 
Customer Satisfaction and Its Impact on Behavioral Intention (Survey of Pakuhaji 
Tourist Visitors in West Bandung Regency in 2020)". under the guidance of Oce 
Ridwanudin, S.E., M.M. and Sulastri, S.Pd., M.Stat., MM. 
 
Pakuhaji Tourism is one of the tourist destinations in West Bandung Regency. The 
problem faced by Pakuhaji Tourism is the low level of Behavioral Intention. 
This study aims to determine the description of destination brand experience, a 
picture of customer satisfaction, a picture of behavioral intention and to know the 
effect of destination brand experience on customer satisfaction and its impact on 
behavioral intention. The research method used is a survey, and the type of research 
is descriptive and verification. This study uses a quantitative approach with a 
sample size of 200 respondents who have visited Pakuhaji Tourism in 2020. The 
sampling technique uses purposive sampling. The data analysis technique and 
hypothesis testing used is path analysis. 
The conclusion of this study shows that: Respondents' responses regarding 
destination brand experience fall into the fairly high category. Respondents' 
responses regarding customer satisfaction fall into the fairly high category. 
Furthermore, tourism responses regarding behavior intention are in the high 
category. Respondents' responses regarding Behavioral Intention are in the quite 
high category. Destination brand experience affects customer satisfaction and has 
an impact on behavioral intention in Pakuhaji Tourism. 
 
Keywords: Destination Brand Experience, Customer Satisfaction, Behavioral 
Intention and Pakuhaji Tourism 
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