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ABSTRAK 

Yolanda Indah I (1703404) “Pengaruh Perceived Usefulness, Perceived Ease of 

Use, dan Perceived Price terhadap Intention to Use Netflix di Kota Bandung” 

dibawah bimbingan Dr. Heny Hendrayati, S.IP., MM dan Dr. H. Mokh. Adib 

Sultan, ST., MT. 

Meskipun Netflix memiliki peminat yang melonjak dari tahun ke tahun namun pada 

tahun 2021 peminat Netflix di Indonesia menurun pada tahun 2021 dan dikalahkan 

oleh pesaingnya yaitu Disney+ Hotstar, Viu dan Vidio. Penelitian ini bertujuan untuk 

mengetahui gambaran perceived usefulness, perceived ease of use, dan perceived price 

pada layanan streaming video on demand Netflix, mengetahui gambaran intention to 

use pada layanan streaming video on demand Netflix, serta menguji pengaruh 

perceived usefulness, perceived ease of use, dan perceived price terhadap intention to 

use pada pengguna layanan streaming video on demand Netflix. Variabel dalam 

penelitian ini terdiri dari tiga variabel bebas (independent variable) dan satu variabel 

terikat (dependent variable). Variabel bebas (independent variable) pada penelitian ini 

adalah perceived usefulness (X1), perceived ease to use (X2), dan perceived price (X3). 

Sedangkan variabel terikat (dependent variable) pada penelitian ini adalah Intention to 

Use (Y). 

Sampel pada penelitian ini merupakan sebagian dari pengguna layanan streaming video 

on demand Netflix di Kota Bandung. Teknik pengambilan sampel dengan purposive 

sampling. Pengumpulan data dilakukan dengan menyebarkan kuesioner kepada 132 

responden pengguna layanan streaming video on demand Netflix dan wawancara 

kepada 10 responden. 

 

Kata kunci: intention to use, perceived ease of use, perceived price, perceived 

usefulness, TAM, video on demand  
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ABSTRACT 

Yolanda Indah I (1703404) “The Influence of Perceived Usefulness, Perceived 

Ease of Use, and Perceived Price Towards Intention to Use on Netflix’s in Kota 

Bandung” under the guidance of Dr. Heny Hendrayati, S.IP., MM dan Dr. H. 

Mokh. Adib Sultan, ST., MT. 

Eventhough Netflix has many subscribers that increase from year to year but in 2021 

Netflix subscribers in Indonesia decreased and were defeated by the competitors, they 

are Disney+ Hotstar, Viu and Vidio. The study aims to determine the description of 

perceived usefulness, perceived ease of use, dan perceived price on Netflix video on 

demand streaming service. This research also aims to determine intention to use on 

Netflix video on demand streaming service, and to know the impact of perceived 

usefulness, perceived ease of use, dan perceived price on intention to use for Netflix’s 

video on demand streaming service user.  Variables in this study consists of three 

independent variables and one dependent variable. Independent variables in this 

research is perceived usefulness (X1), perceived ease to use (X2), dan perceived price 

(X3). While the dependent variable is Intention to Use (Y).  

The sample on this research was some of the user of Netflix video on the demand 

streaming service in Kota Bandung. Sampling technique used in the research was 

purposive sampling. Data collection is done by using questionnaire distributionto 132 

respondent of Netflix video on demand streaming service and an interview to 10 

responden. 

 

Keywords: intention to use, perceived ease of use, perceived price, perceived 

usefulness, TAM, video on demand, 
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