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Abstrak 

Industri makanan dodol picnic Garut memegang peranan yang sangat penting bagi 

perekonomian daerah, seiring berkembangnya pariwisata Jawa Barat saat ini, yang 

menimbulkan multiplier effect terutama adanya peningkatan permintaan atas makanan 

khas dari daerah. Namun akibat Pandemi Covid-19, mengalami penurunan penjualan 

dikarenakan kebijakan PSBB yang tidak memungkinkan tempat pariwisata buka secara 

normal.  Perusahaan dodol Picnic melakukan strategi pemanfaatan penjualan secara 

online melalui media sosial dan platform digital. Perubahan strategi pemasaran dodol saat 

ini juga dilakukan melalui media sosial dan platform digital yang berpotensi dapat 

mempengaruhi brand image sehingga konsumen dapat memutuskan pembelian produk 

dodol picnic Garut. Oleh karena itu, tujuan dari penelitian ini adalah untuk mengetahui 

pengaruh electronic word of mouth, kualitas produk, dan brand image terhadap keputusan 

pembelian. Penelitian ini dikembangkan melalui pendekatan kuantitatif. Pelaksanaan 

penelitian ini menggunakan desain penelitian survey dengan kuesioner sebagai 

instrumentalnya. Hasil penelitian dapat menjelaskan bahwa tujuh hipotesis yang dapat 

diterima yakni pengujian pada penelitian ini menegaskan bahwa secara langsung adanya 

pengaruh aktivitas e-WOM dalam meningkatkan brand image produk dodol picnic Garut. 

Begitu juga adanya pengaruh aktivitas konsumen menilai kualitas produk baik oleh 

konsumen pada produk dodol picnic Garut. Adanya pengaruh brand image konsumen pada 

produk dodol picnic Garut. Begitu juga adanya pengaruh penilaian konsumen pada kualitas 

produk pada produk dodol picnic Garut, maka semakin meningkat pula keputusan 

pembelian konsumen pada produk dodol picnic Garut. Penelitian ini juga memberikan 

kontribusi atas peningkatan keputusan pembelian dodol picnic Garut. Jika 

diimplementasikan dengan baik, konsumen akan banyak melakukan keputusan pembelian 

sehingga berdampak terhadap perbaikan kinerja bisnis dan mempertahankan usahanya di 

tengah kondisi Pandemi Covid-19. Hasil penelitian penulis menganalisis bahwa setiap dari 

variabel penelitian menghasilkan dimensi yang dianggap tinggi nilainya, untuk itu penulis 

berasumsi jika perusahaan akan meningkatkan penjualan melalui media sosial dan plaform 

digital, maka perusahaan harus menjalankan proses dalil-dalil yang penulis berikan 

diantaranya: perlu dipertahankan e-WOM harus ditingkatkan peran kepedulian terhadap 

konsumen lain, peran dari kualitas produk perlu mempertahankan dimensi kehandalan 

produknya, begitu juga untuk brand image perlu dipertahankan citra perusahaan dari para 

konsumen agar tetap baik, dan untuk keputusan pembelian perlu mempertahankan dan 

meningkatkan dimensi pengaturan waktu dimana dan kapan produk itu diluncurkan. 
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ELECTRONIC WORD OF MOUTH MODELS AND PRODUCT QUALITY IN 

IMPROVING CONSUMER PURCHASE DECISIONS WITH BRAND IMAGE 

MEDIATION ON DODOL PICNIC GARUT PRODUCTS 
Fahmi Dharmawan 

Indonesian Education University 

Abstract 

The food industry of Dodol Picnic Garut plays a very important role for the regional 

economy. Along with the development of tourism in West Java today, which causes a 

multiplier effect, especially an increase in demand for special foods from the region. 

However, due to the Covid-19 Pandemic, sales decreased due to the PSBB policy which 

did not allow tourism spots to open normally. The dodol Picnic company is carrying out a 

strategy to use online sales through social media and digital platforms. Changes in the 

marketing strategy of dodol are currently also being carried out through social media and 

digital platforms which have the potential to affect the brand image so that consumers can 

decide to buy dodol picnic Garut products. Therefore, the purpose of this study is to 

determine the effect of electronic word of mouth, product quality, and brand image on 

purchasing decisions. This research was developed through a quantitative approach. The 

implementation of this study used a survey research design with a questionnaire as the 

instrument. The results of this study can explain that seven acceptable hypotheses, namely 

testing in this study confirms that there is a direct effect of e-WOM activity in increasing 

the brand image of the dodol picnic Garut products. Likewise, the influence of consumer 

activity in assessing product quality is good by consumers on dodol picnic Garut products. 

The influence of the consumer's brand image on the dodol picnic Garut products. Likewise, 

the influence of consumer judgment on product quality in dodol picnic Garut products, the 

consumer's purchasing decisions for dodol picnic Garut products are also increasing. This 

research also contributes to the increase in purchasing decisions dodol picnic Garut. If 

implemented properly, consumers will make many purchasing decisions so that they have 

an impact on improving business performance and maintaining their business amid the 

conditions of the Covid-19 Pandemic. The results of the author's research analyze that each 

of the research variables produces dimensions that are considered high in value, for that 

the authors assume that if the company will increase sales through social media and digital 

platforms, then the company must carry out the process of the arguments that the authors 

provide, including: need to be maintained e-WOM the role of concern for other consumers 

must be increased, the role of product quality needs to maintain the dimensions of product 

reliability, as well as for the brand image it is necessary to maintain the corporate image 

of consumers in order to remain good, and for purchasing decisions it is necessary to 

maintain and improve the dimensions of timing where and when the product is launched. 

 

Keywords: Electronic Word of Mouth, Product Quality, Brand Image, Purchasing 
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