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ABSTRAK

Muhamad Igbal, 2019. PENGARUH KNOWLEDGE OF HEALTHY FOOD DAN
HEALTH AWARENESS TERHADAP BEHAVIORAL INTENTION PADA
KONSUMEN JASA KATERING MAKANAN SEHAT DI ANA KITCHEN
GARUT. Dibimbing oleh Gitasiswhara, SE. Par., MM. dan Oman Sukirman,
MM..

Penelitian ini bertujuan untuk menguji dan meneliti pengaruh dari knowledge
of healthy food dan health awareness terhadap behavioral intention pada konsumen
jasa katering makanan sehat di Ana Kitchen Garut. Metode penelitian yang digunakan
adalah kuantitatif deskriptif dengan menggunakan data hasil wawancara, observasi,
studi literature, dan penyebaran angket/kuesioner. Populasi penelitian ini adalah
kalangan konsumen yang pernah atau sedang menggunakan jasa katering makanan
sehat di Ana Kitchen Garut. Data angket/kuesioner diperoleh dengan menyebarkannya
kepada 162 responden menggunakan teknik probability sampling. Alat analisis data
yang digunakan adalah SPSS versi 22.0 for windows. Hasil penelitian ini menunjukkan
bahwa knowledge of healthy food dan health awareness terhadap behavioral intention
pada konsumen jasa katering makanan sehat di Ana Kitchen Garut termasuk dalam
kategori baik. Berdasarkan uji hipotesis bahwa knowledge of healthy food dan health
awareness berpengaruh terhadap behavioral intention. Penelitian ini menghasilkan
implikasi yaitu penyedia jasa katering makanan sehat seperti Ana Kitchen Garut dapat
mengedukasi kepada konsumen mereka mengenai pentingnya mengonsumsi makanan
sehat serta dapat melakukan inovasi pada menu makanan sehat yang ditawarkan, lalu
mampu menyesuaikan strategi pemasaran yang telah diterapkan agar dapat
meningkatkan penilaian baik dari konsumen dan memaksimalkan hubungan
perusahaan terhadap konsumen sehingga mudah dalam mengidentifikasi keinginan
mereka secara lebih tepat.

Kata Kunci: Knowledge of Healthy Food, Health Awareness, Makanan Sehat,

Behavioral Intention.
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ABSTRACT

Muhamad Igbal, 2019. THE EFFECT OF KNOWLEDGE OF HEALTHY FOOD
AND HEALTH AWARENESS TOWARD CONSUMER’S BEHAVIORAL
INTENTION OF HEALTH FOOD CATERING SERVICES IN ANA KITCHEN
GARUT. Supervised by Gitasiswhara, SE. Par., MM. and Oman Sukirman, MM.

This study aims to examine and to research the effect of knowledge of healthy
food and health awareness toward consumer's behavioral intention of healthy food
catering services in Ana Kitchen Garut. The research method used is descriptive
quantitative by using data from interviews, observations, literature studies, and
questionnaires. The study population was consumers who had or were currently using
healthy food catering services in Ana Kitchen Garut. Questionnaire/questionnaire
data were obtained by distributing them to 162 respondents using probability sampling
techniques. The data analysis tool used is SPSS version 22.0 for windows. The results
of this study show that the knowledge of healthy food and health awareness of
consumer's behavioral intentions of healthy food catering services in Ana Kitchen
Garut are included in both categories. Based on the tested hypothesis it shows that
knowledge of healthy food and health awareness influences behavioral intention. This
research issued implications that healthy food catering service providers such as Ana
Kitchen Garut can educate their consumers about the importance of eating healthy
foods and can innovate on the healthy food menu that has been offered before, also
able to adjust the marketing strategies that have been applied in order to improve good
ratings from consumers and maximizing the company's relationship with consumers
so that it is easier to identify their desires more precisely.

Keywords: Knowledge of Healthy Food, Health Awareness, Healthy Food,
Behavioral Intention.
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