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Pengaruh Bauran Pemasaran terhadap Keputusan Pembelian Pada Masa Pandemi
Covid-19 di Dpawon Katering Jakarta

Ayu Fatika Lorine

1705521

ABSTRAK

Dpawon Katering merupakan katering Jakarta yang menyediakan layanan katering
Jabodetabek, khususnya katering Jakarta Barat. Salah satu fokus utama layanan yang
diberikan oleh Dpawon Katering ini adalah katering kantoran. Tujuan dari penelitian ini
adalah untuk mengetahui pengaruh bauran pemasaran yaitu (produk, tempat, promosi,
harga, proses, orang, bukti fisik) terhadap keputusan pembelian di Dpawon Katering
Jakarta pada masa pandemi covid-19. Jenis penelitian yang digunakan adalah penelitian
kuantitatif dengan metode analisis statistik deskriptif dan verifikatif. Populasi dalam
penelitian ini adalah konsumen yang sudah pernah menggunakan jasa dan sudah pernah
mengkonsumsi produk dari Dpawon Katering. Responden penelitian ini berjumlah 100
orang. Teknik pengumpulan data menggunakan metode penyebaran kuesioner kepada
konsumen Dpawon katering. Teknik analisis data menggunakan regresi linear berganda.
Hasil penelitian menunjukkan bahwa bauran pemasaran berpengaruh positif terhadap
keputusan pembelian. Sehingga dapat disimpulkan variabel yang berpengaruh positif dan
signifkan terhadap keputusan pembelian ialah variabel produk, proses, dan bukti fisik.

Kata kunci : bauran pemasaran, keputusan pembelian
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The Effect of The Marketing Mix on Purchasing Decisions During the Covid-19
Pandemic in Dpawon Catering Jakarta

Ayu Fatika Lorine
1705521

ABSTRACT

Dpawon Catering is a Jakarta caterer that provides Jabodetabek catering services,
especially West Jakarta catering. One of the main focuses of the services provided by
Dpawon Catering is office catering. The purpose of this study was to find out the influence
of the marketing mix (products, places, promotions, prices, processes, people, physical
evidence) on purchasing decisions in Dpawon Catering Jakarta during the covid-19
pandemic. Dpawon Catering is a Jakarta caterer that provides Jabodetabek catering
services, especially West Jakarta catering. One of the main focuses of the services
provided by Dpawon Catering is office catering. The purpose of this study was to find out
the influence of the marketing mix (products, places, promotions, prices, processes, people,
physical evidence) on purchasing decisions in Dpawon Catering Jakarta during the covid-
19 pandemic. The type of research used is quantitative research with descriptive and
verifiative statistical analysis methods. The population in this study is consumers who have
used services and have consumed products from Dpawon Catering. The respondents to this
study numbered 100 people. Data collection techniques use the method of spreading
questionnaires to Dpawon catering consumers. Data analysis techniques use multiple linear
regressions. The results showed that the marketing mix had a positive effect on purchasing
decisions. So that it can be concluded that variables that have a positive and significant
effect on purchasing decisions are product variables, processes, and physical evidence.

Keywords: marketing mix, purchasing decisions

Vii

Ayu Fatika Lorine, 2021

PENGARUH BAURAN PEMASARAN TERHADAP KEPUTUSAN PEMBELIAN PADA MASA PANDEMI COVID 19
DI DPAWON KATERING JAKARTA

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



DAFTAR ISI

PRAKATA ettt bbbt b ettt b et b et bbb bbbt et be st et b et et enes iv
ABSTRAK ..ttt bbbt b bbbt b bbbt b et b Vi
DAFTAR IST ..ttt ettt b ettt b e b e b e viii
DAFTAR TABEL ...ttt ettt sttt b ettt b e Xii
DAFTAR GAMBAR ...ttt b ettt ettt ettt et e b et e be e ebe e ebentebeeas Xiii
LAIMPIRAN L.tttk b et b et bt e bt e bt st e st et et st e e et et ebe e ebeneas Xiv
BAB | e e e Error! Bookmark not defined.
PENDAHULUAN . ...ttt s Error! Bookmark not defined.
1.1 Latar Belakang Masalah............ccccooeveeienieeeiiceeseseece e, Error! Bookmark not defined.
1.2 Rumusan Masalah ........cccceveririninienieieeeeeseeseeeeeeeeees Error! Bookmark not defined.
1.3 Tujuan Penelitian.........coveeeerirenenieieeeeeeeseresee e Error! Bookmark not defined.
1.4 Manfaat Penelitian...........ccoccvevineinecincincncceeeeeeees Error! Bookmark not defined.
BAB 1. e Error! Bookmark not defined.
TINJAUAN TEORITIS ..ot Error! Bookmark not defined.
W e T AT L WSS Error! Bookmark not defined.
2.1.1 Definisi PariwiSata ...........ccocecevreirreinenineniienceneeneennenes Error! Bookmark not defined.
2.1.2 Jenis Usaha Pariwisata ...........c.cccvecevveireneeneenecnecnnenn, Error! Bookmark not defined.
2.2 COVIO-19...uiiiiiicie s Error! Bookmark not defined.
2.2.1 Protokol Kesehatan Bagi Pihak Pengelola atau Pelaku Usaha.......... Error! Bookmark not

defined.
2.2.2 Protokol Kesehatan Bagi Pekerja.......c.cccoeveevevereenieneeennene Error! Bookmark not defined.
2.3J858 BOga.....cciiiiieieeiii e Error! Bookmark not defined.
2.3.1 Pengertian Jasa BOga........ccceeveeueeeerenieniencee e Error! Bookmark not defined.
2.3.2 Penggolongan Jasa Boga.........ccceeeveeeeninneeneneeeeeeee Error! Bookmark not defined.
G R - 1 (-] 1] o SRS Error! Bookmark not defined.
2.3.4 Jenis - Jenis Katering.......coceeceeeeceenieeeerieseee s Error! Bookmark not defined.
2.4 Keputusan Pembelian.........cccoovevvevieeeneieeece e, Error! Bookmark not defined.
2.4.1 Pengertian Keputusan Pembelian.........ccccocveeevvieeveneeneene, Error! Bookmark not defined.

viii

Ayu Fatika Lorine, 2021

PENGARUH BAURAN PEMASARAN TERHADAP KEPUTUSAN PEMBELIAN PADA MASA PANDEMI COVID 19
DI DPAWON KATERING JAKARTA

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



2.4.2 Proses Keputusan Pembelian...........ccccevvvveceveceeneneennne, Error! Bookmark not defined.

2.4.3 Dimensi Keputusan Pembelian...........cccccooveeeveieeveseennene, Error! Bookmark not defined.

2.5 PEMASAIAN.......ccviieiiiiiiicitrereeee e Error! Bookmark not defined.
2.5.1 Pengertian Pemasaran..........c.ccceeveeeererenerenseneeneeeeeneenes Error! Bookmark not defined.
2.5.2 PEMASAraN JASA......ccerverrerreeienieeienienieere e Error! Bookmark not defined.
2.5.3 Bauran PEMAaSAran ........c.cceceeevereeeenineenreneeee s Error! Bookmark not defined.

2.6 Penelitian TerdahulU..........cccocovreininniniineeccececcee Error! Bookmark not defined.
2.7 Kerangka PemiKiran .........cccccoeeeeeiinienececece e Error! Bookmark not defined.
2.8 HIPOTESIS . ..cviteeeieieteieee ettt Error! Bookmark not defined.
BAB ... Error! Bookmark not defined.
METODE PENELITIAN ..coiiiiiieeeeeeeeeeeereeee e Error! Bookmark not defined.
3.1 Lokasi dan Waktu Penelitian..........c.cccveoereenennenncnecneeen Error! Bookmark not defined.
3.2 Metode Penelitian...........ccceeereireencinicineecreeeeeeeeee Error! Bookmark not defined.
3.3 Operasional Variabel.........c.ccoovevenieeecineeeceeeeeceeee, Error! Bookmark not defined.
3.4 Populasi dan Sampel ........cccooevereneniiinenseeeee e Error! Bookmark not defined.
KR N o] o 10 P SO Error! Bookmark not defined.
3.4.2 Teknik SamMPling ....ccoccevereeriireeereeeee e Error! Bookmark not defined.
343 SAMPEL ... e Error! Bookmark not defined.

3.5 Alat dan ODBJEK ..c..ecvveiiieeeceeee e Error! Bookmark not defined.
3.6 Metode Pengumpulan Data .........ccceeeveereeeecececcieceeeececveeee, Error! Bookmark not defined.
3.7 Tahapan dalam Penelitian ..........cccoceevevieeeneneeereeeeeseeeee, Error! Bookmark not defined.
3.8 Uji Validitas dan Uji Reliabilitas ..........cccocevvevenenenenieicinennne Error! Bookmark not defined.
3.8.1 Uji Validitas .....c.ccevveeierieeieieseeeeeeeete e Error! Bookmark not defined.
3.8.2 Uji Reliabilitas........cccovevvveveeiiesiece e, Error! Bookmark not defined.

3.9 Teknik Analisis Data dan Hipotesis .........ccccoveeereneneenienceeenne. Error! Bookmark not defined.
3.9.1 Analisis DesKIiptif.........ccooeeririeieieeeeee e Error! Bookmark not defined.
3.9.2 Analisis Verifikatif..........cccoeoveiniiniiniccccce, Error! Bookmark not defined.
2.9.3 Pengujian HipotesiS........ccecvevireeriereeeseceeeseeeenns Error! Bookmark not defined.
BAB IV e e Error! Bookmark not defined.
HASIL PENELITIAN DAN PEMBAHASAN.....ccccooeviiineceene Error! Bookmark not defined.
4.1 Gambaran Umum Penelitian ........c..cccoovreneneneneneneniceeeenens Error! Bookmark not defined.
4.1.1 Sejarah Dpawon Katering .......ccceceveeeevieeeeseeseeceeseseenens Error! Bookmark not defined.

ix

Ayu Fatika Lorine, 2021

PENGARUH BAURAN PEMASARAN TERHADAP KEPUTUSAN PEMBELIAN PADA MASA PANDEMI COVID 19
DI DPAWON KATERING JAKARTA

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



4.1.2 Struktur OrganiSaSi........ccceeceevuerreeriesiereerreseesreseeseesseseenens Error! Bookmark not defined.

4.1.3 Karakteristik Responden ..........ccceceveeeevieeesieseecieseseenens Error! Bookmark not defined.
4.1.4 Pengalaman ReSPONGEN........ccevveeierieeeeriieeeresteeee s Error! Bookmark not defined.
4.2 Gambaran Umum Bauran Pemasaran ...........ccccoceeeveveeenenennens Error! Bookmark not defined.
4.2.1 Tanggapan Responden Terhadap Product............ccccceeueenee. Error! Bookmark not defined.
4.2.2 Tanggapan Responden Terhadap Price ........cccceeveeeerennene Error! Bookmark not defined.
4.2.3 Tanggapan Responden Terhadap Place.........c.cccoeeveveeveennns Error! Bookmark not defined.
4.2.4 Tanggapan Responden Terhadap Price .........cccccvevveveieennnns Error! Bookmark not defined.
4.2.5 Tanggapan Responden Terhadap Process.........c.cccceceeenene Error! Bookmark not defined.
4.2.6 Tanggapan Responden Terhadap People...........cccccvevruennene. Error! Bookmark not defined.
4.2.7 Tanggapan Responden Terhadap Physical Evidence........... Error! Bookmark not defined.

4.2.8 Rekapitulasi Hasil Tanggapan Responden Terhadap Bauran Pemasaran Error! Bookmark
not defined.

4.3 Gambaran Keputusan Pembelian ..........cccocevevereneneneieinenens Error! Bookmark not defined.
4.3.1 Tanggapan Responden Terhadap Keputusan Pembelian.....Error! Bookmark not defined.

4.3.2 Rekapitulasi Tanggapan Responden Terhadap Keputusan Pembelian.....Error! Bookmark
not defined.

4.4  Pengaruh Bauran Pemasaran Terhadap Keputusan Pembelian........... Error! Bookmark not

defined.
4.4.1 Uji NOrMalitaS.....cceeeeveeriieierieieeiesieseeieseeee e esesseseeennens Error! Bookmark not defined.
4.4.2 Uji MUIIKOINEANTTAS ....eecvieereieiteeiecieceeeie ettt Error! Bookmark not defined.
4.4.3 Uji Heterokedasitas ..........ccceeveireeceerieeeenieeeeresreeceesre e Error! Bookmark not defined.
4.4.4 Analisis Regresi Linear Berganda..........cccoceeveiveecvenenreennns Error! Bookmark not defined.
4.4.5 Analisis Korelasi dan Koefisien Determinasi............c.c...... Error! Bookmark not defined.
4.4.6 Uji Signifikansi Secara Simultan (Uji F)......ccccovevevvneennnn. Error! Bookmark not defined.
4.4.7 Uji Signifikan Secara Partial (Uji T) ..cccoevvvvveverieieseieenns Error! Bookmark not defined.

4.5 Strategi untuk Meningkatan Keputusan Pembelian di Dpawon Katering Jakarta............. Error!

Bookmark not defined.

4.6 Hasil dan Pembahasan............ccoeveveineiineincniccccceeene Error! Bookmark not defined.
BAB 5. Error! Bookmark not defined.
SIMPULAN DAN SARAN ....oooiiiiiteereneeese et Error! Bookmark not defined.

5.1 SIMPUIAN....ciiee s Error! Bookmark not defined.

5.2 SAIAN ..o s Error! Bookmark not defined.

X

Ayu Fatika Lorine, 2021

PENGARUH BAURAN PEMASARAN TERHADAP KEPUTUSAN PEMBELIAN PADA MASA PANDEMI COVID 19
DI DPAWON KATERING JAKARTA

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



DAFTAR PUSTAKA. ..ottt e e e e e e s sseaaraseee e e s Error! Bookmark not defined.

LAMPIRAN ..ottt Error! Bookmark not defined.
LAMPIRAN 1 KUESIONER PENELITIAN ...cccooininiiiiiiiiciiie Error! Bookmark not defined.
LAMPIRAN 2 HASIL UJI VALIDITAS VARIABEL X DANY ......Error! Bookmark not defined.
LAMPIRAN 3 UJI RELIABILITAS VARIABEL X DAN Y ............. Error! Bookmark not defined.
LAMPIRAN 4 DATA RESPONDEN ......coocceiiiiiiinireeneeeneeee Error! Bookmark not defined.
LAMPIRAN 5 PENGALAMAN RESPONDEN.......ccccccceveiiinininnne Error! Bookmark not defined.

LAMPIRAN 6 DATA JAWABAN RESPONDEN VARIABEL X....Error! Bookmark not defined.
LAMPIRAN 7 DATA JAWABAN RESPONDEN VARIABEL Y ....Error! Bookmark not defined.

LAMPIRAN 8 TABEL T ..ottt Error! Bookmark not defined.
LAMPIRAN 9 TABEL F ..ot Error! Bookmark not defined.
LAMPIRAN 10 KEADAAN DI LAPANGAN .....ccccovvvnireeinneeeenn, Error! Bookmark not defined.
LAMPIRAN 11 SURAT PENELITIAN ....cociiiiiiireeeeee Error! Bookmark not defined.
LAMPIRAN 12 FORMAT BIMBINGAN ....c.ccccevinirinineccneenn Error! Bookmark not defined.
LAMPIRAN 13 SK PEMBIMBING ......cccoeoiiirieiiniireeneeeneene Error! Bookmark not defined.
LAMPIRAN 14 DAFTAR RIWAYAT HIDUP ........ccccoviiiiiiene Error! Bookmark not defined.
xi

Ayu Fatika Lorine, 2021

PENGARUH BAURAN PEMASARAN TERHADAP KEPUTUSAN PEMBELIAN PADA MASA PANDEMI COVID 19
DI DPAWON KATERING JAKARTA

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



DAFTAR TABEL

Tabel 2. 1 Penelitian Terdahulu ..........ccocoovevineneneniieine Error! Bookmark not defined.
Tabel 3. 1 Operasional Variabel..............cocovereneienninnnnens Error! Bookmark not defined.
Tabel 3. 2 Tahapan Penelitian .........c.cccevevevenencrieiieinenene Error! Bookmark not defined.
Tabel 3. 3 Hasil Uji Validitas Instrumen Penelitian............. Error! Bookmark not defined.
Tabel 3. 4 Tingkat Keandalan Cronhbach’s Alpha............... Error! Bookmark not defined.
Tabel 3. 5 Hasil Uji Reliabilitas Cronhbach’s Alpha............ Error! Bookmark not defined.
Tabel 3. 6 SKor Skala LiKert..........ccccceveverirerenenieececnens Error! Bookmark not defined.
Tabel 3. 7 Kriteria Penafsiran Responden...........ccccceeveennene Error! Bookmark not defined.
Tabel 3. 8 Interprestasi Koefisien Korelasi ...........cccccceeenene Error! Bookmark not defined.
Tabel 3. 9 Interpretasi Koefisien Determinasi.............c.e..... Error! Bookmark not defined.
Tabel 3. 10 Hasil Uji Multikolinearitas............cccccevveeeennene Error! Bookmark not defined.
Tabel 3. 11 Hasil Uji Heteroskendasitas ............ccccceeveeveenene Error! Bookmark not defined.
Tabel 4. 1 Daftar Paket Dpawon Katering Jakarta............... Error! Bookmark not defined.
Tabel 4. 2 Pengalaman Responden..........ccccoceveveveeieenennne Error! Bookmark not defined.

Tabel 4. 3 Rekapitulasi Tanggapan Responden Terhadap ProductError! Bookmark not defined.
Tabel 4. 4 Rekapitulasi Tanggapan Responden Terhadap PriceError! Bookmark not defined.
Tabel 4. 5 Rekapitulasi Tanggapan Responden Terhadap PlaceError! Bookmark not defined.
Tabel 4. 6 Rekapitulasi Tanggapan Responden Terhadap PromotionError! Bookmark not defined.
Tabel 4. 7 Rekapitulasi Tanggapan Responden Terhadap ProcessError! Bookmark not defined.
Tabel 4. 8 Rekapitulasi Tanggapan Responden Terhadap PeopleError! Bookmark not defined.
Tabel 4. 9 Rekapitulasi Tanggapan Responden Terhadap Physical EvidenceError! Bookmark not
defined.

Tabel 4. 10 Rekapitulasi Tanggapan Responden Terhadap Bauran PemasaranError! Bookmark not
defined.

Tabel 4. 11 Tanggapan Responden Terhadap Keputusan PembelianError! Bookmark not defined.
Tabel 4. 12 Rekapitulasi Tanggapan Responden Terhadap Keputusan PembelianError! Bookmark
not defined.

Tabel 4. 13 Hasil Uji Normalitas Kolmogorov-Sminorv ..... Error! Bookmark not defined.

Tabel 4. 14 Regresi Linear Berganda..........ccccceveevveriereennnns Error! Bookmark not defined.

Tabel 4. 15 Analisis Korelasi ........cccocoeeerinieneneeenencens Error! Bookmark not defined.

Tabel 4. 16 Interprestasi Koefisien Korelasi .............c..c...... Error! Bookmark not defined.

Tabel 4. 17 HaSil Uji Fo.ooveeeeeeeeeeeeeeee e Error! Bookmark not defined.

Tabel 4. 18 HaSil Uji T...ooveeieieeeeeeeeeeeee e Error! Bookmark not defined.

Tabel 4. 19 Rekapitulasi Hasil Uji T......ccecveviviecenereenne Error! Bookmark not defined.
Xii

Ayu Fatika Lorine, 2021

PENGARUH BAURAN PEMASARAN TERHADAP KEPUTUSAN PEMBELIAN PADA MASA PANDEMI COVID 19
DI DPAWON KATERING JAKARTA

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



xiii

Ayu Fatika Lorine, 2021

PENGARUH BAURAN PEMASARAN TERHADAP KEPUTUSAN PEMBELIAN PADA MASA PANDEMI COVID 19
DI DPAWON KATERING JAKARTA

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



DAFTAR GAMBAR

Gambar 1. 1 Penjualan Dpawon Katering Jakarta................ Error! Bookmark not defined.
Gambar 2. 1 Proses Pengambilan Keputusan Pembelian..... Error! Bookmark not defined.
Gambar 2. 2 Kerangka Pemikiran ...........coccooeeeveiiniinienennns Error! Bookmark not defined.
Gambar 4. 1 Logo Dpawon Katering Jakarta....................... Error! Bookmark not defined.

Gambar 4. 2 Struktur Organisasi Dpawon Katering Jakarta Error! Bookmark not defined.
Gambar 4. 3 Karakteristik Responden Berdasarkan Jenis KelaminError! Bookmark not defined.
Gambar 4. 4 Karakteristik Responden Berdasarkan Usia .... Error! Bookmark not defined.
Gambar 4. 5 Karakteristik Responden Berdasarkan Pekerja Error! Bookmark not defined.
Gambar 4. 6 Karakteristik Responden Berdasarkan Penghasilan per BulanError! Bookmark not
defined.

Gambar 4. 7 Garis Kontinum Variabel Product (X1)........... Error! Bookmark not defined.
Gambar 4. 8 Garis Kontinum Variabel Price (X2)............... Error! Bookmark not defined.
Gambar 4. 9 Garis Kontinum Variabel Place (X3) .............. Error! Bookmark not defined.
Gambar 4. 10 Garis Kontinum Variabel Promotion (X4) .... Error! Bookmark not defined.
Gambar 4. 11 Garis Kontinum Variabel Process (X5)......... Error! Bookmark not defined.
Gambar 4. 12 Garis Kontinum Variabel People (X6)........... Error! Bookmark not defined.

Gambar 4. 13 Garis Kontinum Variabel Physical Evidence (X7)Error! Bookmark not defined.
Gambar 4. 15 Garis Kontinum Variabel Bauran Pemasaran Error! Bookmark not defined.
Gambar 4. 16 Garis Kontinum Variabel Keputusan Pembelian (Y)Error! Bookmark not defined.

Xiv

Ayu Fatika Lorine, 2021

PENGARUH BAURAN PEMASARAN TERHADAP KEPUTUSAN PEMBELIAN PADA MASA PANDEMI COVID 19
DI DPAWON KATERING JAKARTA

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



LAMPIRAN
LAMPIRAN 1 KUESIONER PENELITIAN .....c.ccccveveennen. Error! Bookmark not defined.
LAMPIRAN 2 HASIL UJI VALIDITAS VARIABEL X DAN YError! Bookmark not defined.
LAMPIRAN 3 UJI RELIABILITAS VARIABEL X DAN YError! Bookmark not defined.
LAMPIRAN 4 DATA RESPONDEN ......cccceevevivrvieeieennen, Error! Bookmark not defined.
LAMPIRAN 5 PENGALAMAN RESPONDEN................. Error! Bookmark not defined.
LAMPIRAN 6 DATA JAWABAN RESPONDEN VARIABEL XError! Bookmark not defined.
LAMPIRAN 7 DATA JAWABAN RESPONDEN VARIABEL YError! Bookmark not defined.

LAMPIRAN 8 TABEL T..oooiece e Error! Bookmark not defined.
LAMPIRAN QO TABEL F..ooeeveee e Error! Bookmark not defined.
LAMPIRAN 10 KEADAAN DI LAPANGAN .......ccccuen.e. Error! Bookmark not defined.
LAMPIRAN 11 SURAT PENELITIAN.....cccovieeieeeee Error! Bookmark not defined.
LAMPIRAN 12 FORMAT BIMBINGAN ...ttt 114
LAMPIRAN 13 SK PEMBIMBING .......cccccevviveiireieenne Error! Bookmark not defined.
LAMPIRAN 14 DAFTAR RIWAYAT HIDUP .................. Error! Bookmark not defined.
XV

Ayu Fatika Lorine, 2021

PENGARUH BAURAN PEMASARAN TERHADAP KEPUTUSAN PEMBELIAN PADA MASA PANDEMI COVID 19

DI DPAWON KATERING JAKARTA
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



