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PENGARUH PREFERENSI WISATAWAN TERHADAP KEPUTUSAN MEMILIH PRODUK
OUTBOUND DI LEAD INDONESIA LIDO LAKES RESORT & CONFERENCE BOGOR

Mohon kesediaan Bapak/Ibu/Sdr untuk mengisi kuesioner ini. Kuesioner ini merupakan kuesioner
yang penulis susun dalam rangka pelaksanaan penelitian untuk skripsi. Jawaban yang Bapak/Ibu/Sdr
bersifat anonim dan dijaga kerahasiannya.

I. PROFIL
Jenis Kelamin : U Laki-laki U Perempuan
Usia : 1 < 26 tahun U 26-35 tahun
U 35-44 tahun U > 44 tahun
Pekerjaan : 1 PNS/BUMN U Karyawan swasta

U Pelajar/Mahasiswa 1 Wiraswasta

U Lainnya—
Pendapatan : 1 Juta— 2,5 Juta

O 2,5 Juta — 4,5 Juta
O 4,5 Juta — 7 Juta
O 7 Juta — 10 Juta
U > 10 Juta

1 II. KUNJUNGAN WISATAWAN

1. Berapa kali Anda mengunjungi Lido Lakes Resort?
U ix U 3x
Q 2x U Lebih dari 3x

2. Apakah Anda menginap di Lido Lakes Resort
O Ya, *ke pertantaan 2(b)
U Tidak

2(b). Berapa lama Anda menginap di Lido Lakes Resort?
U 2 hari

4 3 hari

U 4 hari

Q 5 hari

U > 5 hari

3. Dari mana Anda mengetahui tentang LEAD Indonesia Lido Lakes Resort?
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II1.

U Media elektronik (TV,Radio,Internet)

O Brosur

U Media Cetak (Koran,Majalah,Papan Reklame)

U Kerabat / Keluarga
U Lainnya

Preferensi Wisatawan

Pertanyaan berikut diisi dengan cara memberikan tanda Checklist (V) pada salah satu alternatif
jawaban sesuai dengan pendapat Bapak/ibu. Jika jawaban yang tersedia ada yang tidak sesuai dimohon
untuk memilih yang paling mendekati sesuai dengan pendapat Bapak/ibu.

Sangat Tidak . Sangat
tidakbaik  baik ~ Cukuwp  Baik Baik
Posisi daya tarik di
objek wisata Lido Q Q Q Q o
z Lakes Resort Bogor
N
o
= Tempat parkir di objek
wisata di Lido Lakes Q Q Q Q Q
Resort Bogor
Keterjangkauan Lokasi
wisata di Lido Lakes Q Q Q Q Q
Resort Bogor
Sarana Angkutan
vy  menuju daya tarik 0 0 0 0 o)
g objek wisata Lido
= Lakes Resort Bogor
@
[ —
7))
% Kelayakan sarana
ﬁ angkutan di objek 0 o 0 0 0

wisata Lido lakes
resort Bogor
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Sangat Tidak Cukup Baik Sangat

tidak baik baik Baik
Kelayakan jalan
menuju objek wisata 0 o) 0 o o)
Lido Lakes Resort
Bogor

Kelengkapan fasilitas
di objek wisata Lido Q Q Q ®) O
Lakes Resort Bogor

Kelayakan kondisi

fasilitas di objek
wisata O Q O o Q

Lido Lakes Resort
Bogor

FASILITAS

Kebersihan di objek
wisata Lido Lakes Q O o Q @)
Resort

Keasrian daya tarik

wisata objek wisata 0 0 o) 0 ®)
Lido Lakes Resort

Bogor

Kenyamanan di objek

wiata Lido Lakes
Resort Q Q @) @) @)

Lido Lakes Resort
Bogor

SUASANA

IV. Keputusan Pemilihan/Pembelian

Pertanyaan berikut diisi dengan cara memberikan tanda Checklist (V) pada salah satu alternatif
jawaban sesuai dengan pendapat Bapak/ibu. Jika jawaban yang tersedia ada yang tidak sesuai dimohon
untuk memilih yang paling mendekati sesuai dengan pendapat Bapak/ibu.

Sangat
tidak baik

Tidak baik  Cukup Baik Sangat
Baik

Kesesuaian manfaat yang

di dapat setelah o o O O QO

berkunjung untuk
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Sangat
tidak baik

Sangat

Tidak baik  Cukup Baik Baik

mempercayai Lead
Indonesia sebagai provider

Keberagaman provider di o
daerah Bogor-Sukabumi

AN PRODUK

Keunggulan dari provider
Lead Indonesia Lido Lakes O O O O Q
Resort

Kemenarikan daya tarik
provider Lead Indonesia o Q o Q Q
Lido Lakes Resort

Kepopuleran daya tarik
provider Lead Indonesia o o @) o o
Lido Lakes Resort

PEMILIHAN MEREK

Frekuensi mengunjungi
daya tarik objek wisata di
Lido Lakes Resort pada
saat weekday

Frekuensi mengunjungi
daya tarik objek wisata di
Lido Lakes Resort pada
saat weekend

PEMILIHAN WAKTU

Frekuensi mengunjungi
daya tarik objek wisata di
Lido Lakes Resort pada
saat Libur Nasional

----TERIMA KASIH----
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LiDO LAKES

o RESORT & CONFERENCE
T Oy Stop Advesdune Hetel

m—
PUBLISH RATES
(Bffective Fram February, 200
| Type of room RATES J
Superior Rp. 823.000,-++
Deluxe Rp. 965.000,-++
Halimun Suite Rp. 1.185.000,- ++
Walet Suite Rp. 1.650.000,- ++
Lido Suite Rp. 3.360.000,- ++
Extra Bed Rp. 225.000,- ++

‘erms and Conditions:

Rates are valid for room include breakfast for 2 adult &
2 children under 12 years old, applied to double occupancy
and subjectto 21% Service Charges and Government taxes.
No additional charge for children under 12 years old
occupying the same room as their parent and sharing existing
bedding, maximum two children per room.

Reservations are subject to 06.00 pm. rcleased unless an
bidvance deposit has been paid, credit card number or a
Titten guarantee has been received.

heck-in: 02.00 pm & Check-out: 12.00noon.

A1l major credit cards accepted: AMEX, VISA MASTER
ARD, BCA, DINERSCLUB.

roup rates for leisure or mecting are available on request at
Jakarta Sales Office.

bates and conditions are subject to change without prior

Lipo LAKES

o REIONT & CONFERENCE

JI Rsya Bogor-Sulabumi Km 21, Bogor 187403, West Java, indonesa
Phoa - (87-251) 8220002, Fax (82-251) BX20933
el salesildolikas com, ressrvationg idctakes com

Jakarta Sales Offics: Wisma Hugrs Seriana 157 Fioor - Suits 1501
o

jend, Sudurman Kiv 7-8, Jukarts 10220
Fhone - (82-21) 2510738, 2510738, Fax (82-21) Z510710, e-malt jicsalesiBldolakes com

—1

warw lidoinkes com
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LAMPIRAN OUTPUT SPSS

Data Responden
Frequency Table
Jenis Kelamin
Cumulative
Frequency | Percent | Valid Percent Percent
Valid  Laki-laki 54 56.8 56.8 56.8
Perempuan 41 43.2 43.2 100.0
Total 95 100.0 100.0
Usia
Cumulative
Frequency | Percent | Valid Percent Percent
Valid <= 26 tahun 21 22.1 22.1 22.1
26-35 tahun 50 52.6 52.6 74.7
35-44 tahun 12 12.6 12.6 87.4
>= 44 tahun 12 12.6 12.6 100.0
Total 95 100.0 100.0
Pekerjaan
Cumulative
Frequency | Percent [ Valid Percent Percent
Valid PNS/BUMN 10 10.5 10.5 10.5
Karyawan Swasta 49 51.6 51.6 62.1
Pelajar / Mahasiswa 16 16.8 16.8 78.9
Wiraswasta 18 18.9 18.9 97.9
Lainnya 2 2.1 2.1 100.0
Total 95 100.0 100.0
Tingkat Pendapatan
Cumulative
Frequency | Percent | Valid Percent Percent
Valid 1 Juta-2,5 Juta 24 25.3 25.3 25.3
2,5 Juta - 4,5 Juta 35 36.8 36.8 62.1
4,5 Juta - 7 Juta 25 26.3 26.3 88.4
7 Juta - 10 Juta 7 7.4 7.4 95.8
> 10 Juta 4 4.2 4.2 100.0
Total 95 100.0 100.0
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Saat ini kunjungan anda ke Lido Lakes Resort & Conference Bogor

Cumulative
Frequency | Percent [ Valid Percent Percent
Valid 1 44 46.3 46.3 46.3
2 27 28.4 28.4 74.7
3 8 8.4 8.4 83.2
Lebih dari 3 kali 16 16.8 16.8 100.0
Total 95 100.0 100.0

Berapa hari anda menginap di Lido Lakes Resort & Conference Bogor

Cumulative
Frequency | Percent | Valid Percent Percent
Valid 2 hari 63 66.3 66.3 66.3
3 hari 21 22.1 22.1 88.4
4 hari 5 5.3 5.3 93.7
5 hari 3 3.2 3.2 96.8
Lebih dari 5 hari 3 3.2 3.2 100.0
Total 95 100.0 100.0

Dari mana anda memperoleh informasi mengenai Lead Indonesia Lido Lakes Resort &
Conference Bogor

Cumulative
Frequency | Percent | Valid Percent Percent
Valid Media elektronik (TV,
Rado, Intemet) 13 13.7 13.7 13.7
Brosur 23 24.2 24.2 37.9
Media Cetak (Koran,
Majalah, Papan Reklame) 10 10.5 10.5 48.4
Kerabat / Keluarga 18 18.9 18.9 67.4
Lainnya 31 32.6 32.6 100.0
Total 95 100.0 100.0
Deskriptif Pertanyaan
Frequency Table
pl
Cumulative
Frequency [ Percent | Valid Percent Percent
Valid Sangat Baik 13 13.7 13.7 13.7
Baik 69 72.6 72.6 86.3
Cukup 13 13.7 13.7 100.0
Total 95 100.0 100.0
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p2

Cumulative
Frequency | Percent | Valid Percent Percent
Valid Sangat Baik 7 7.4 7.4 7.4
Baik 50 52.6 52.6 60.0
Cukup 30 31.6 31.6 91.6
Tidak Baik 8 8.4 8.4 100.0
Total 95 100.0 100.0
p3
Cumulative
Frequency | Percent | Valid Percent Percent
Valid Sangat Baik 5 5.3 5.3 5.3
Baik 43 45.3 45.3 50.5
Cukup 44 46.3 46.3 96.8
Tidak Baik 3 3.2 3.2 100.0
Total 95 100.0 100.0
p4
Cumulative
Frequency | Percent | Valid Percent Percent
Valid Sangat Baik 7 7.4 7.4 7.4
Baik 36 37.9 37.9 45.3
Cukup 46 48.4 48.4 93.7
Tidak Baik 6 6.3 6.3 100.0
Total 95 100.0 100.0
p5
Cumulative
Frequency | Percent | Valid Percent Percent
Valid Sangat Baik 4 4.2 4.2 4.2
Baik 38 40.0 40.0 44.2
Cukup 42 44.2 44.2 88.4
Tidak Baik 1 11.6 11.6 100.0
Total 95 100.0 100.0
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p6

Cumulative
Frequency | Percent | Valid Percent Percent
Valid Sangat Baik 3 3.2 3.2 3.2
Baik 35 36.8 36.8 40.0
Cukup 44 46.3 46.3 86.3
Tidak Baik 13 13.7 13.7 100.0
Total 95 100.0 100.0
p7
Cumulative
Frequency | Percent | Valid Percent Percent
Valid Sangat Baik 18 18.9 18.9 18.9
Baik 61 64.2 64.2 83.2
Cukup 16 16.8 16.8 100.0
Total 95 100.0 100.0
p8
Cumulative
Frequency | Percent | Valid Percent Percent
Valid Sangat Baik 20 21.1 21.1 21.1
Baik 53 55.8 55.8 76.8
Cukup 18 18.9 18.9 95.8
Tidak Baik 2 2.1 2.1 97.9
Sangat Tldak Baik 2 2.1 2.1 100.0
Total 95 100.0 100.0
p9
Cumulative
Frequency | Percent | Valid Percent Percent
Valid Sangat Baik 18 18.9 18.9 18.9
Baik 38 40.0 40.0 58.9
Cukup 38 40.0 40.0 98.9
Tidak Baik 1 1.1 11 100.0
Total 95 100.0 100.0
p10
Cumulative
Frequency | Percent | Valid Percent Percent
Valid Sangat Baik 51 53.7 53.7 53.7
Baik 35 36.8 36.8 90.5
Cukup 9 9.5 9.5 100.0
Total 95 100.0 100.0
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pll

Cumulative
Frequency | Percent | Valid Percent Percent
Valid Sangat Baik 34 35.8 35.8 35.8
Baik 47 49.5 49.5 85.3
Cukup 14 14.7 14.7 100.0
Total 95 100.0 100.0
pl2
Cumulative
Frequency [ Percent | Valid Percent Percent
Valid Sangat Baik 21 22.1 22.1 22.1
Baik 60 63.2 63.2 85.3
Cukup 14 14.7 14.7 100.0
Total 95 100.0 100.0
p13
Cumulative
Frequency | Percent | Valid Percent Percent
Valid Sangat Baik 22 23.2 23.2 23.2
Baik 51 53.7 53.7 76.8
Cukup 22 23.2 23.2 100.0
Total 95 100.0 100.0
pl4
Cumulative
Frequency | Percent | Valid Percent Percent
Valid Sangat Baik 26 27.4 27.4 27.4
Baik 49 51.6 51.6 78.9
Cukup 20 21.1 21.1 100.0
Total 95 100.0 100.0
p15
Cumulative
Frequency [ Percent | Valid Percent Percent
Valid Sangat Baik 26 27.4 27.4 27.4
Baik 56 58.9 58.9 86.3
Cukup 13 13.7 13.7 100.0
Total 95 100.0 100.0
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pl6

Cumulative
Frequency | Percent | Valid Percent Percent
Valid Sangat Baik 19 20.0 20.0 20.0
Baik 51 53.7 53.7 73.7
Cukup 25 26.3 26.3 100.0
Total 95 100.0 100.0
p17
Cumulative
Frequency | Percent [ Valid Percent Percent
Valid Sangat Baik 2 2.1 2.1 2.1
Baik 38 40.0 40.0 42.1
Cukup 47 49.5 49.5 91.6
Tidak Baik 8 8.4 8.4 100.0
Total 95 100.0 100.0
p18
Cumulative
Frequency | Percent | Valid Percent Percent
Valid Sangat Baik 5 5.3 5.3 5.3
Baik 44 46.3 46.3 51.6
Cukup 42 44.2 44.2 95.8
Tidak Baik 4 4.2 4.2 100.0
Total 95 100.0 100.0
p19
Cumulative
Frequency | Percent | Valid Percent Percent
Valid Sangat Baik 6 6.3 6.3 6.3
Baik 42 44.2 44.2 50.5
Cukup 42 44.2 44.2 94.7
Tidak Baik 5 5.3 5.3 100.0
Total 95 100.0 100.0

Analisis Regresi Sederhana
Regression
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Variables Entered/Removed

Variables Variables
Model Entered Removed Method

Preferensi a

Wisatawan Enter

a. All requested variables entered.
b. Dependent Variable: Keputusan Memilih/Pembelian

Model Summary

Adjusted | Std. Error of
Model R R Square | R Square [ the Estimate
1 4392 .193 .184 3.14213

a. Predictors: (Constant), Preferensi Wisatawan

ANOVAP
Sum of
Model Squares df Mean Square F Sig.
1 Regression 219.364 1 219.364 22.219 .0002
Residual 918.187 93 9.873
Total 1137.551 94

a. Predictors: (Constant), Preferensi Wisatawan
b. Dependent Variable: Keputusan Memilih/Pembelian

Coefficients
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 12.819 1.787 7.175 .000
Preferensi Wisatawan .260 .055 .439 4.714 .000

a. Dependent Variable: Keputusan Memilih/Pembelian

Nonparametric Correlations
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Correlations

Preferensi
_ Wisatawan
Spearman's rho pl Correlation Coefficient .813
p2 Correlation Coefficient 722
p3 Correlation Coefficient .608
p4 Correlation Coefficient .785
p5 Correlation Coefficient .617
p6 Correlation Coefficient .760
p7 Correlation Coefficient .685
p8 Correlation Coefficient .827
p9 Correlation Coefficient .606
pl0 Correlation Coefficient .654
pll Correlation Coefficient .529
Preferensi Wisatawan N 30

Reliability

Warnings

The space saver method is used. That is, the covariance matrix is not calculated
used in the analysis.

Case Processing Summary

N %
Cases Valid 30 100.0
Excluded 0 .0
Total 30 100.0

a. Listwise deletion based on all
variables in the procedure.

Reliability Statistics

Cronbach's
Alpha N of ltems
.892 11

Nonparametric Correlations
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Correlations

Keputusan
Memilih/

Pembelian

Spearman's rho pl2 Correlation Coefficient .625
pl3 Correlation Coefficient 434
pl4 Correlation Coefficient .506
pl15 Correlation Coefficient .514
p16 Correlation Coefficient .709
pl17 Correlation Coefficient .733
p18 Correlation Coefficient 489
p19 Correlation Coefficient 172
Keputusan N 30

Reliability

Warnings

The space saver method is used. That is, the covariance matrix is not calculated
used in the analysis.

Case Processing Summary

N %
Cases Valid 30 100.0
Excluded 0 .0
Total 30 100.0

a. Listwise deletion based on all
variables in the procedure.

Reliability Statistics

Cronbach's
Alpha N of ltems
.683 8

Nonparametric Correlations
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Correlations

Preferensi

Wisatawan
Spearman's rho pl Correlation Coefficient .813
p2 Correlation Coefficient 722
p3 Correlation Coefficient .608
p4 Correlation Coefficient .785
p5 Correlation Coefficient .617
p6 Correlation Coefficient .760
p7 Correlation Coefficient .685
p8 Correlation Coefficient .827
p9 Correlation Coefficient .606
pl0 Correlation Coefficient .654
pl1 Correlation Coefficient .529
Preferensi Wisatawan N 30

Reliability

Warnings

The space saver method is used. That is, the covariance matrix is not calculated
used in the analysis.

Case Processing Summary

N %
Cases Valid 30 100.0
Excluded 0 .0
Total 30 100.0

a. Listwise deletion based on all
variables in the procedure.

Reliability Statistics

Cronbach's
Alpha N of Items
.892 11

Nonparametric Correlations
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Correlations

Keputusan
Memilih/

Pembelian

Spearman's rho pl2 Correlation Coefficient .660
p13 Correlation Coefficient 429
pl4 Correlation Coefficient .547
p15 Correlation Coefficient 512
p16 Correlation Coefficient .736
pl17 Correlation Coefficient .739
p18 Correlation Coefficient 416
p19 Correlation Coefficient .909
Keputusan N 30

Reliability

Warnings

The space saver method is used. That is, the covariance matrix is not calculated
used in the analysis.

Case Processing Summary

N %
Cases Valid 30 100.0
Excluded 0 .0
Total 30 100.0

a. Listwise deletion based on all
variables in the procedure.

Reliability Statistics

Cronbach's
Alpha N of Items
.791 8
LAMPIRAN
REKAP VALIDITAS RELIABILITAS
Titik Koefisien | Titik
Pertanyaa | Koefisien Keteranga Keteranga
Variabel Kriti Reliabilita | Kriti
n Validitas n n
S S S
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pl 0.813 0.3 valid

p2 0.722 0.3 valid

p3 0.608 0.3 valid

p4 0.785 0.3 valid

Preferensi pS 0.617 0.3 valid
Wisatawan p6 0.760 0.3 valid 0.892 0.7 Reliabel

p7 0.685 0.3 valid

p8 0.827 0.3 valid

p9 0.606 0.3 valid

p10 0.654 0.3 valid

pll 0.529 0.3 valid

p12 0.625 0.3 valid

Keputusan pl3 0.434 0.3 valid
Memilih/Pembelia 214 0506 | 03 | valid oess | oo | Cukup
n p15 0.514 0.3 valid Reliabel

p16 0.709 0.3 valid

pl7 0.733 0.3 valid

p18 0.489 0.3 valid

p19 0.172 0.3 | tidak valid

Apabila koefisien validitas > 0.3 maka dapat dikatakan Valid. Dan Apabila koefisien Reliabilitas

> (.7, maka dapat dikatakan Reliabel.

LAMPIRAN

REKAP VALIDITAS RELIABILITAS

Variabel

Pertanyaa

n

Koefisien

Validitas

Titik
Kriti

Keteranga

n

Koefisien

Reliabilita

Titik
Kriti

Keteranga

n
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pl 0.813 0.3 valid

p2 0.722 0.3 valid

p3 0.608 0.3 valid

p4 0.785 0.3 valid

Preferensi PS> 0.617 0.3 valid
Wisatawan p6 0.760 0.3 valid 0.892 0.7 Reliabel

p7 0.685 0.3 valid

p8 0.827 0.3 valid

p9 0.606 0.3 valid

p10 0.654 0.3 valid

pll 0.529 0.3 valid

pl2 0.660 0.3 valid

pl3 0.429 0.3 valid

Keputusan pl4 0.547 0.3 valid
Memilih/Pembelia | 21> 0.512 0.3 valid 0791 0 reliobel

n pl6 0.736 0.3 valid

pl7 0.739 0.3 valid

p18 0.416 0.3 valid

p19 0.909 0.3 valid

Apabila koefisien validitas > 0.3 maka dapat dikatakan Valid. Dan Apabila koefisien Reliabilitas

> 0.7, maka dapat dikatakan Reliabel.
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