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ABSTRAK 
 

Berkembangnya pengetahuan masyarakat mengenai halal lifestyle didukung penuh 

oleh pemerintah yang mulai mengeluarkan peraturan mengenai produk-produk 

halal. Salah satu industri halal yang berkembang adalah industri fashion di mana 

salah satunya muncul kaos kaki halal merek Soka. Oleh karena itu, tujuan penelitian 

ini adalah untuk menganalisis apakah terdapat pengaruh faktor islamic branding, 

halal awareness dan kualitas produk terhadap keputusan pembelian kaos kaki halal 

merek soka di Indonesia. Metode penelitian yang digunakan adalah deskriptif 

kuantitatif dengan teknis analisis data menggunakan metode SEM-PLS. Adapun 

data penelitian ini diperolah dari konsumen kaos kaki halal  merek soka di Indonesia 

berjumlah 210 orang. Hasil penelitian menunjukkan tingkat islamic branding, halal 

awareness dan kualitas produk berada pada kategori tinggi. Variabel islamic 

branding tidak berpengaruh terhadap keputusan pembelian kaos kaki halal, selain 

itu variabel halal awareness dan kualitas produk memiliki pengaruh positif terhadap 

keputusan pembelian kaos kaki halal merek soka. Penelitian ini diharapkan mampu 

memberikan manfaat bagi berbagai pihak dalam meningkatkan pemahaman 

masyarakat mengenai fashion halal lebih khusus kaos kaki halal dalam rangka 

untuk meningkatkan kesadaran terhadap kehalalan industri fashion di Indonesia. 
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ABSTRACT 
 

The development of public knowledge regarding the halal lifestyle is fully supported 

by the government which has begun to issue regulations regarding halal products. 

One of the growing halal industries is the fashion industry where one of them 

appears the halal socks of the Soka brand. Therefore, the purpose of this study is to 

analyze whether there is an influence of Islamic branding factors, halal awareness 

and product quality on purchasing decisions of soka brand halal socks in Indonesia. 

The research method used is descriptive quantitative with technical data analysis 

using the SEM-PLS method. The research data were obtained from consumers of 

halal criteria socks in Indonesia, perhaps 210 people. The results showed that the 

level of Islamic brands, halal awareness and product quality were in the high 

category. The Islamic branding variable has no effect on the decision to purchase 

halal socks , besides that the variable of halal awareness and product quality has 

a positive influence on the purchase decision of halal soka brand socks. This 

research is expected to be able to provide benefits for various parties in increasing 

public understanding of halal fashion, especially halal socks, in order to increase 

awareness of the halal fashion industry in Indonesia. 
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