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ABSTRAK 

 

 

 

Eksistensi UMKM Batik Indonesia perlu dikembangkan lebih baik lagi karena telah 

memberikan kontribusi yang besar terhadap perekonomian Indonesia. Pencapaian 

kinerja yang tinggi menunjukan adanya keberhasilan dan kesuksesan dari sebuah 

UMKM Batik, namun hal itu tidak mudah dicapai. Permasalahan pencapaian 

kinerja yang belum maksimal, pemanfaatan generasi muda dalam kegiatan 

membatik belum maksimal,  pemanfaatan teknologi yang belum merata, persaingan 

antar pelaku bisnis, keterbatasan modal yang dimiliki, serta strategi bisnis yang 

tidak jelas, tentunya akan menjadi penghambat bagi UMKM Batik dalam proses 

pengembangannya.  Penggunaan strategi yang tepat tentunya akan memberikan 

hasil serta peluang yang lebih baik dalam meningkatkan kinerja bisnis. Melakukan 

inovasi dengan memaksimalkan sumber daya yang dimiliki akan menjadi kekuatan 

bagi UMKM Batik Indonesia. Strategi inovasi berdasarkan nilai kearifan lokal 

adalah tepat untuk diterapkan dalam pengembangan UMKM Batik saat ini, yang 

didukung oleh faktor-faktor lainya seperti iklim organisasi, modal sosial eksternal, 

dan kepemimpinan transformasional, hingga tercapainya kinerja bisnis yang 

diharapkan. Penelitian ini menggunakan metode deskriptif dan struktural 

eksplanasi, dengan unit analisisnya   adalah UMKM Batik. 213 UMKM Batik 

sebagai sampelnya. Dengan menggunakan teknik analisis data yakni Smart-Pls-

SEM, maka dalam penelitian ini dihasilkan suatu model strategi inovasi yang 

berbasis nilai kearifan lokal dalam meningkatkan kinerja bisnis, dengan beberapa 

temuan yakni variabel kepemimpinan transformasional dan strategi inovasi secara 

langsung berpengaruh terhadap kinerja bisnis, sedangkan variabel iklim organisasi 

dan modal sosial eksternal berpengaruh secara tidak langsung yang dimediasi oleh 

variabel strategi inovasi terhadap kinerja bisnis.  

 

Kata kunci : Kinerja Bisnis, Strategi Inovasi, Iklim Organisasi, Modal Sosial 

Eksternal, Kepemimpinan Transformasional Dan Nilai Kearifan Lokal 
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ABSTRACT 

 

The existence of Indonesian Batik MSMEs needs to be better developed because 

Batik has provided positive values, not only for its owners but for the Indonesian 

people, it is a pride that other nations do not have. Achievement of high 

performance shows the success and success of a Batik UMKM, but it is not easy to 

achieve. Problems related to the performance achievement that is not yet optimal, 

the utilization of the younger generation in batik activities is not yet optimal, the 

uneven use of technology, competition between business players, limited capital, 

and unclear business strategies, of course, will be obstacles for Batik MSMEs in the 

process. development. The use of the right strategy will certainly provide better 

results and opportunities in improving business performance. Doing innovation by 

maximizing the available resources will be a strength for Indonesian Batik MSMEs. 

The innovation strategy based on the value of local wisdom is appropriate to be 

applied in the development of UMKM Batik today, which is supported by other 

factors such as organizational climate, external social capital, and transformational 

leadership and thus achieving the expected business performance. This research 

uses descriptive and structural explanatory methods, with the unit of analysis being 

the UMKM Batik. 213 UMKM Batik as a sample. By using the data analysis 

technique, namely Smart-Pls-SEM, this research resulted in several findings, 

among others Transformational variables and innovation strategies directly affect 

business performance, while organizational climate variables and external social 

capital have an indirect effect on business performance, mediated by the innovation 

strategy variables. 

 

Keywords: Business Performance, Innovation Strategy, Organizational Climate, 

External Social Capital, Transformational Leadership and Local Wisdom Values 

 

 

 

 

 

 

 

 

 

 



RINAWATI, 2021, MODEL STRATEGI INOVASI BERBASIS KEARIFAN NILAI LOKAL DALAM 
MENINGKATKAN KINERJA BISNIS UMKM BATIK INDONESIA, UNIVERSITAS PENDIDIKAN 
INDONESIA, repository.upi.edu., perpustakaan.upi.edu 

vi 
 

 

 

 

                           DAFTAR ISI 

 

 

 Halaman  

PENGESAHAN i 

KATA PENGANTAR ii 

ABSTRAK v 

ABSTRACT vi 

DAFTAR ISI vii 

DAFTAR TABEL xiv 

DAFTAR GAMBAR xviii 

DAFTAR LAMPIRAN xxi 

 

BAB I PENDAHALUAN 

 

1.1 Latar Belakang Penelitian   …………………………. 

1.2 Rumusan Masalah Penelitian   ………………………. 

1.3 Tujuan Penelitian ……………………………………. 

1.4 Manfaat Penelitian …………………………………... 

1 

18 

19 

20 

 

BAB II TINJAUAN PUSTAKA, KERANGKA PEMIKIRAN 

DAN HIPOTESIS  ……………………………………………. 

 

 

22 

2.1 Kajian Pustaka  ………………………………………. 

2.1.1 Konsep Kinerja Bisnis ………………………… 

2.1.1.1 Konsep Kinerja Bisnis dalam Kajian 

Manajemen Strategi …………………… 

2.1.1.2 Definisi Kinerja Bisnis ………………... 

2.1.1.3 Dimensi Kinerja Bisnis ……………….. 

2.1.2 Konsep Strategi Inovasi Berbasis Nilai  

          Kearifan Lokal …………………………………. 

2.1.2.1 Definisi Strategi Inovasi Berbasis Nilai 

Kearifan Lokal …………………………. 

22 

22 

 

22 

28 

30 

 

33 

 

33 



RINAWATI, 2021, MODEL STRATEGI INOVASI BERBASIS KEARIFAN NILAI LOKAL DALAM 
MENINGKATKAN KINERJA BISNIS UMKM BATIK INDONESIA, UNIVERSITAS PENDIDIKAN 
INDONESIA, repository.upi.edu., perpustakaan.upi.edu 

vii 
 

2.1.2.2 Dimensi Strategi Inovasi Berbasis Nilai 

Kearifan Lokal ………………………….. 

2.1.3 Konsep Iklim Organisasi ……………………….. 

2.1.3.1 Definisi Iklim Organisasi ………………. 

2.1.3.2 Dimensi Iklim Orgaisasi ……………….. 

2.1.4 Konsep Modal Sosial Eksternal ………………… 

2.1.4.1 Definisi Modal Sosial Eksternal ………... 

2.1.4.2 Dimensi Modal Sosial Eksternal………… 

2.1.5 Konsep Kepemimpinan Transformasional ……… 

2.1.5.1 Definisi Kepemimpinan Transformasional  

2.1.5.2 Dimensi Kepemimpinan Transformasional  

2.1.6 Hasil Penelitian Terdahulu, Posisi Dan Kebaruan 

Penelitian ……………………………………….. 

2.1.6.1  Hasil penelitian terdahulu ……………… 

2.1.6.2  Posisi penelitian  ……………………….. 

2.1.6.3  Roadmap Penelitian ……………………. 

2.2 Kerangka Pemikiran  …………………………………. 

2.3 Hipotesis ……………………………………………… 

 

35 

39 

39 

41 

47 

47 

49 

52 

52 

54 

 

57 

57 

71 

71 

74 

80 

 

BAB III METODE PENELITIAN  

3.1 Objek Dan Subyek Penelitian  ……………………… 

3.2 Metode Penelitian …………………………………… 

3.2.1 Jenis Metode Penelitian ………………………. 

3.2.2 Desain penelitian  …………………………….. 

3.2.3 Operasional variabel ………………………….. 

3.2.4 Populasi dan Sampel …………………………. 

3.2.4.1 Populasi ………………………………. 

3.2.4.2 Sampel  ……………………………….. 

3.2.4.3 Penarikan sampel …………………….. 

3.2.5 Teknik pengumpulan data ……………………. 

 

 

82 

83 

83 

84 

84 

100 

100 

101 

103 

104 



RINAWATI, 2021, MODEL STRATEGI INOVASI BERBASIS KEARIFAN NILAI LOKAL DALAM 
MENINGKATKAN KINERJA BISNIS UMKM BATIK INDONESIA, UNIVERSITAS PENDIDIKAN 
INDONESIA, repository.upi.edu., perpustakaan.upi.edu 

viii 
 

3.2.6 Hasil Pengujian Validitas Dan Realiabilitas ….. 

3.2.6.1 Hasil Pengujian Validitas ……………... 

3.2.6.2 Hasil Pengujian Reabilitas …………….  

3.2.7 Teknik Analisis Data …………………………. 

3.2.7.1 Teknik Analisis Deskriptif …………… 

3.2.7.2 Teknik analisis verifikatif  …………… 

3.2.7.3 Analisis Pemilihan PLS-SEM  

106 

106 

111 

113 

113 

114 

116 

 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN …….. 

4.1 Profil Dan Karakteristik UMKM Batik ……………… 

4.1.1 Profil UMKM Batik Indonesia ……………….., 

4.1.2 Karakteristik UMKM Batik …………………… 

4.1.2.1 Berdasarkan Bidang Usahanya  ……… 

4.1.2.2 Berdasarkan Jenis Batik Yang Dihasilkan 

4.1.2.3 Berdasarkan Bentuk Badan Usaha …… 

4.1.2.4 Berdasarkan Umur Perusahaan ………. 

4.1.2.5 Berdasarkan Skala Bisnis  ……………. 

4.1.2.6 Berdasarkan Harga Produk …………... 

4.1.2.7 Berdasarkan Wilayah Pemasaran …….. 

4.1.2.8 Berdasarkan Media Promosi  ………… 

4.1.2.9 Berdasarkan Perkembangan  Usaha ……… 

4.1.2.10 Berdasarkan Kemitraan  ……………… 

4.1.2.11 Berdasarkan Kepemilikan HAKI …….. 

4.1.2.12 Berrdasarkan Jenis Kelamin Dan Usia .. 

4.1.3 Hasil Analisis Deskriptif Variabel Penelitian …. 

4.1.3.1 Deskripsi Variabel Kinerja Bisnis 

Perusahaan  …………………………… 

4.1.3.1.1 Tanggapan Responden Untuk 

Dimensi Perspektif Pelanggan 

4.1.3.1.2 Tanggapan Responden Untuk 

 

131 

131 

131 

133 

134 

135 

136 

136 

137 

139 

140 

141 

142 

144 

146 

147 

148 

 

148 

 

149 

 



RINAWATI, 2021, MODEL STRATEGI INOVASI BERBASIS KEARIFAN NILAI LOKAL DALAM 
MENINGKATKAN KINERJA BISNIS UMKM BATIK INDONESIA, UNIVERSITAS PENDIDIKAN 
INDONESIA, repository.upi.edu., perpustakaan.upi.edu 

ix 
 

Dimensi Perspektif Proses 

Internal Bisnis …………….. 

4.1.3.1.3 Tanggapan Responden Untuk 

Dimensi Perspektif 

Pembelajaran Dan 

Pertumbuhan. ……………… 

4.1.3.2 Deskripsi Variabel Strategi Inovasi ….. 

4.1.3.2.1 Tanggapan Responden Untuk 

Dimensi Orientasi 

Kepemimpinan Pasar ……… 

4.1.3.2.2 Tanggapan Responden Untuk 

Dimensi Inovasi Followership  

4.1.3.2.3 Tanggapan Responden Untuk 

Dimensi Sumber Inovasi ….. 

4.1.3.2.4 Tanggapan Responden Untuk 

Dimensi Inovasi Produk …… 

4.1.3.2.5 Tanggapan Responden Untuk 

Dimensi Inovasi Proses ……. 

4.1.3.2.6 Tanggapan Responden Untuk 

Dimensi Implementasi inovasi 

4.1.3.2.7 Tanggapan Responden Untuk 

Dimensi Kearifan Nilai Lokal  

4.1.3.3 Deskripsi Variabel Iklim Organisasi …. 

4.1.3.3.1 Tanggapan Responden Untuk 

Dimensi Tanggung Jawab …. 

4.1.3.3.2 Tanggapan Responden Untuk 

Dimensi Identitas ………….. 

4.1.3.3.3 Tanggapan Responden Untuk 

Dimensi Kehangatan ……… 

4.1.3.3.4 Tanggapan Responden Untuk 

 

150 

 

 

 

152 

154 

 

 

155 

 

156 

 

159 

 

161 

 

163 

 

164 

 

166 

 

168 

 

170 

 

171 

 

 

172 

 



RINAWATI, 2021, MODEL STRATEGI INOVASI BERBASIS KEARIFAN NILAI LOKAL DALAM 
MENINGKATKAN KINERJA BISNIS UMKM BATIK INDONESIA, UNIVERSITAS PENDIDIKAN 
INDONESIA, repository.upi.edu., perpustakaan.upi.edu 

x 
 

Dimensi Dukungan ………… 

4.1.3.3.5 Tanggapan Responden Untuk 

Dimensi Konflik …………… 

4.1.3.3.6 Tanggapan Responden Untuk 

Dimensi Imbalan ………….. 

4.1.3.3.7 Tanggapan Responden Untuk 

Dimensi Struktur ………….. 

4.1.3.4 Deskripsi Variabel Modal Sosial 

Eksternal ……………………………... 

4.1.3.4.1 Tanggapan Responden tentang  

Dimensi Jaringan Sosial …... 

4.1.3.4.2 Tanggapan Responden tentang  

Dimensi Kepercayaan Luar .. 

4.1.3.4.3 Tanggapan Responden tentang  

Dimensi Kepatuhan Norma … 

4.1.3.4.4 Tanggapan Responden tentang  

Dimensi Kohesi Sosial ……. 

4.1.3.5 Deskripsi Variabel Kepemimpinan 

Transformasional …………………….. 

4.1.3.5.1 Tanggapan Responden Untuk 

Dimensi Pengaruh Idealis …. 

4.1.3.5.2 Tanggapan Responden Untuk 

Dimensi Motivasi 

Inspirasional ………………. 

4.1.3.5.3 Tanggapan Responden Untuk 

Dimensi Perhatian Individu ... 

4.1.3.5.4 Tanggapan Responden Untuk 

Dimensi Stimulus Intelektual . 

4.2 Hasil Analisis Model Persamaan Struktural PLS 

(SEM-PLS) …………………………………………. 

173 

 

 

174 

 

176 

 

176 

 

177 

 

178 

 

179 

 

180 

 

181 

 

182 

 

183 

 

 

184 

 

186 

 

187 

 

188 



RINAWATI, 2021, MODEL STRATEGI INOVASI BERBASIS KEARIFAN NILAI LOKAL DALAM 
MENINGKATKAN KINERJA BISNIS UMKM BATIK INDONESIA, UNIVERSITAS PENDIDIKAN 
INDONESIA, repository.upi.edu., perpustakaan.upi.edu 

xi 
 

4.2.1 Hasil Analisis Model Pengukuran ……………. 

4.2.1.1 Pengukuran Variabel Kepemimpinan 

Transformasional …………………….. 

4.2.1.2 Pengukuran Variabel Modal Sosial 

Eksternal …………………………….. 

4.2.1.3 Pengukuran Variabel Iklim Organisasi . 

4.2.1.4 Pengukuran Variabel Strategi Inovasi .. 

4.2.1.5 Pengukuran Variabel Kinerja Bisnis … 

4.2.2 Hasil Analisis Model Struktural (Structural  

Model) ……………………………………….. 

4.2.2.1 Analisis Substruktur I dari Persamaan 

Struktural  I …………………………….. 

4.2.2.2 Analisis Substruktur II dari Persamaan 

Struktural pada Full Model ……………. 

4.2.2.3 Analisis Substruktur III dari Persamaan 

Struktural pada Full Model ……………. 

4.3 Pembahasan Hasil Penelitian   ………………………. 

4.3.1 Gambaran Kepemimpinan Transformasional 

(TL), Modal Sosial Eksternal (ESC), Iklim 

Organisasi (OC), Strategi Inovasi (IC), Dan 

Kinerja Bisnis (BP) UMKM Batik  Indonesia .. 

4.3.2 Analisis Dekomposisi Pada Full Model ………. 

4.3.2.1 Pengaruh Kepemimpinan 

Transformasional (TL) Terhadap 

Iklim Organisasi (OC) ……………… 

4.3.2.2 Pengaruh Modal Sosial Eksternal 

(ESC) Terhadap Iklim Organisasi 

(OC) ………………………………… 

188 

 

188 

 

192 

196 

201 

207 

 

212 

 

214 

 

217 

 

219 

227 

 

 

 

227 

240 

 

241 

 

 

 

243 

 

 



RINAWATI, 2021, MODEL STRATEGI INOVASI BERBASIS KEARIFAN NILAI LOKAL DALAM 
MENINGKATKAN KINERJA BISNIS UMKM BATIK INDONESIA, UNIVERSITAS PENDIDIKAN 
INDONESIA, repository.upi.edu., perpustakaan.upi.edu 

xii 
 

4.3.2.3 Pengaruh Kepemimpinan 

Transformasional (TL) Terhadap 

Strategi Inovasi (IS) ……………… 

4.3.2.4 Pengaruh Modal Sosial Eksternal  

(ESC) Terhadap Strategi Inovasi (IS)  

4.3.2.5 Pengaruh Iklim Organisasi 

(OC)Terhadap Strategi Inovasi (IS) .. 

4.3.2.6 Pengaruh Iklim Organisasi 

(OC)Terhadap Kinerja Bisnis (BP) .. 

4.3.2.7 Pengaruh Strategi Inovasi (IS) 

Terhadap Kinerja Bisnis (BP) ……..  

4.3.2.8 Pengaruh Kepemimpinan 

Transformasional (TL) Terhadap 

Kinerja Bisnis (BP) ……………… 

4.3.2.9 Pengaruh Modal Sosial Eksternal  

(ESC) Terhadap Kinerja Bisnis (BP) 

……………………………………... 

4.4 Novelty Penelitian …………………………………… 

244 

 

245 

 

247 

 

248 

 

249 

 

 

251 

 

 

252 

255 

 

BAB 5 SIMPULAN, IMPLIKASI, DAN REKOMENDASI 

5.1 Simpulan  ………………………………………….. 

5.2 Implikasi  ………………………………………….. 

5.3 Rekomendasi   …………………………………….. 

 

 

259 

261 

264 

 

DAFTAR PUSTAKA …………………………………………. 

LAMPIRAN-LAMPIRAN ……………………………………. 

 

268 

 

 

 

 

 

 

 



RINAWATI, 2021, MODEL STRATEGI INOVASI BERBASIS KEARIFAN NILAI LOKAL DALAM 
MENINGKATKAN KINERJA BISNIS UMKM BATIK INDONESIA, UNIVERSITAS PENDIDIKAN 
INDONESIA, repository.upi.edu., perpustakaan.upi.edu 

xiii 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

DAFTAR PUSTAKA 

 

 

Abdul, R., Mohd, A., Abdullah, H., Tajudin, A., & Mahmood, R. (2013). The Effect 

of Leadership Styles on the Business Performance of SMEs in Malaysia. 

International Journal of Economics Business and Management Studies, 2(22), 

2226–4809. 

Ady, P., Prabowo, S., Tinggi, S., Ekonomi, I., & Manggala, W. (2012). Pengaruh 

Kemampuan Dan Motivasi Terhadap Kinerja Karyawan Akunting Pada 

Kantor Konsultan Pajak Pakar Penata Usaha Periode 2012 The Influence Of 

Ability And Motivation Accounting Employee Performance At Tax 

Consultant Firm Pakar Penata Usaha Period 2012. 84–98. 

Ade Octavia. (2017). Peningkatan Kinerja Bisnis Ukm Batik Jambi Melalui 

Entrepreneurship Training. Journal Of Chemical Information And Modeling, 

53(9), 1689–1699. 

Afzal, M., Waqas, A., Kousar, R., Perveen, K., & Hussain, M. (2016). The Effect 

of Transformational Leadership on Nurses’ Performance. Texila 

InternationalJournal of Nursing, 2(2) 

http://www.texilajournal.com/thumbs/article/Nursing_Vol2_Issue 

2_Article_33.pdf 

Ahmed, F., & Siddiqui, D. A. (2019). Impact of Debt Financing on Performance: 

Evidence from Textile Sector of Pakistan. SSRN Electronic Journal, 8(2), 97–

103. https://doi.org/10.2139/ssrn.3384213 

Akintimehin, O. O., Eniola, A. A., Alabi, O. J., Eluyela, D. F., Okere, W., & Ozordi, 

E. (2019). Social capital and its effect on business performance in the Nigeria 

informal sector. Heliyon, 5(7), e02024. 

https://doi.org/10.1016/j.heliyon.2019.e02024 

Almarri, K., & Gardiner, P. (2014). Application of Resource-based View to Project 

Management Research: Supporters and Opponents. Procedia - Social and 

Behavioral Sciences, 119, 437–445. 

https://doi.org/10.1016/j.sbspro.2014.03.049 



RINAWATI, 2021, MODEL STRATEGI INOVASI BERBASIS KEARIFAN NILAI LOKAL DALAM 
MENINGKATKAN KINERJA BISNIS UMKM BATIK INDONESIA, UNIVERSITAS PENDIDIKAN 
INDONESIA, repository.upi.edu., perpustakaan.upi.edu 

xiv 
 

Andersson, M., Moen, O., & Brett, P. O. (2020). The organizational climate for 

psychological safety: Associations with SMEs’ innovation capabilities and 

innovation performance. Journal of Engineering and Technology 

Management - JET-M, 55(January 2017), 1–13. 

https://doi.org/10.1016/j.jengtecman.2020.101554 

Annas, Y. N., & Indrawati, E. S. (2014). Disiplin Kerja Pegawai Balai Rehabilitasi 

Sosial. 3(1), 1–11. 

ASTUTI, S. P. (2014). Hubungan Dukungan Sosial Peer Group Dan Kontrol Diri 

Dengan Kepatuhan Terhadap Norma Sosial. 8(33), 44. 

Asyraf, W. M., & Afthanorhan, B. W. (2013). A comparison of partial least square 

structural equation modeling (PLS-SEM) and covariance based structural 

equation modeling (CB-SEM) for confirmatory factor analysis. International 

Journal of Engineering Science and Innovative Technology (IJESIT), 2(5), 

198–205. 

Avram, Camelia, R. L. (1918). -The Concept Of Performance History And Form 

Of Manifestation. 1145–1153. 

Azahraty. (2018). Pengaruh Gaya Kepemimpinan Dan Disiplin Kerja Terhadap 

Kinerja Karyawan (Study Kasus Pada PT. Mitra Dana Putra Utama 

Banjarmasin). 2. 

Batubara, M. M. (2011). Metodologi Penelitian Sosial Ekonomi. Universitas 

Muhammadiyah Palembang. 

Becker, E., Forney, K., Ferguson, M., Barlow, J., & Redfern, J. (2012). Predictive 

Modeling of Cetacean Densities in the California Current Ecosystem Based on 

Summer/Fall Ship Surveys in 1991-2008. NOAA Technical Memorandum 

NMFS. 

Barney, J. (1991). Firm Resources and Sustained Competitive Advantage. Journal 

of Management, 17(1), 99–120. 

https://doi.org/10.1177/014920639101700108 

Barroso-Castro, C., Villegas-Periñan, M. del M., & Casillas-Bueno, J. C. (2016). 

How boards’ internal and external social capital interact to affect firm 

performance. Strategic Organization, 14(1), 6–31. 

https://doi.org/10.1177/1476127015604799 

Batik, D., Kawung, T., & Parmono, K. (2013). Nilai Kearifan Lokal Dalam Batik 

Tradisional Kawung. Jurnal Filsafat, 23(2), 134–146. 

https://doi.org/10.22146/jf.13217 

Brandt, T., Laitinen, E. K., & Laitinen, T. (2016). The effect of transformational 

leadership on the profitability of Finnish firms. International Journal of 

Organizational Analysis, 24(1), 81–106. https://doi.org/10.1108/IJOA-03-

2014-0744 

Bruno, L. (2019). Iklim Organisasi. Journal of Chemical Information and 

Modeling, 53(9), 1689–1699. 

https://doi.org/10.1017/CBO9781107415324.004 

Buil, I., Martínez, E., & Matute, J. (2019). Transformational leadership and 

employee performance: The role of identification, engagement and proactive 

personality. International Journal of Hospitality Management, 77(October 

2017), 64–75. https://doi.org/10.1016/j.ijhm.2018.06.014 



RINAWATI, 2021, MODEL STRATEGI INOVASI BERBASIS KEARIFAN NILAI LOKAL DALAM 
MENINGKATKAN KINERJA BISNIS UMKM BATIK INDONESIA, UNIVERSITAS PENDIDIKAN 
INDONESIA, repository.upi.edu., perpustakaan.upi.edu 

xv 
 

Cahill, D. J. (1993). Journal of Product & Brand Management. Marketing 

Intelligence & Planning, 11(6), 20–21. 

https://doi.org/10.1108/EUM0000000001126 

Chandra, G. (2016). Proses Inovasi Produk Pada Pt Mekar Usaha Nasional. Agora, 

4(2), 338–344. 

Chen, L., Zheng, W., Yang, B., & Bai, S. (2016). Transformational leadership, 

social capital and organizational innovation. Leadership and Organization 

Development Journal, 37(7), 843–859. https://doi.org/10.1108/LODJ-07-

2015-0157 

Chen, M. H., Wang, H. Y., & Wang, M. C. (2018). Knowledge sharing, social 

capital, and financial performance: The perspectives of innovation strategy in 

technological clusters. Knowledge Management Research and Practice, 16(1), 

89–104. https://doi.org/10.1080/14778238.2017.1415119 

Christ. Abdi Saptomo. (2019). Dimensi–Dimensi Dalam Strategi Inovasi 

Perusahaan. 100–111. 

Ciptono, W. S. (2006). a Sequential Model of Innovation Strategy—Company Non-

Financial Performance Links. Gadjah Mada International Journal of 

Business, 8(2), 137. https://doi.org/10.22146/gamaijb.5617 

Cuevas-Rodríguez, G., Cabello-Medina, C., & Carmona-Lavado, A. (2014). 

Internal and external social capital for radical product innovation: Do they 

always work well together? British Journal of Management, 25(2), 266–284. 

https://doi.org/10.1111/1467-8551.12002 

Cooper, R. D., & Schindler, S. P. (2014). Business Reseach Methods (twelfth). 

McGraw-Hill/Irwin, a business unit of The McGraw-Hill Companies, Inc. 

Cuevas-Rodríguez, G., Cabello-Medina, C., & Carmona-Lavado, A. (2014). 

Internal and external social capital for radical product innovation: Do they 

always work well together? British Journal of Management, 25(2), 266–284. 

https://doi.org/10.1111/1467-8551.12002 

Dalbehera, S. K. (2011). External social capital of the firm: A review. 2011 IEEE 

5th International Conference on Internet Multimedia Systems Architecture 

and Application, IMSAA 2011 - Conference Proceedings. 

https://doi.org/10.1109/IMSAA.2011.6156370 

Daniel, S., Midha, V., Bhattacherhjee, A., & Singh, S. P. (2018). Sourcing 

knowledge in open source software projects: The impacts of internal and 

external social capital on project success. Journal of Strategic Information 

Systems, 27(3), 237–256. https://doi.org/10.1016/j.jsis.2018.04.002 

De, I. (2011). The impact of market orientation on the financial performance of 

MSMES (micro, small and medium enterprises) in Bogotá. Cuadernos de 

Administracion, 27(46), 130–140. 

Dewi, M. I. (2016). Pengaruh Iklim Organisasi terhadap Loyalitas Kerja Karyawan 

Hotel Benteng Pekanbaru. Jom FISIP, 3(1), 1–13. 

https://media.neliti.com/media/publications/32924-ID-pengaruh-iklim-

organisasi-terhadap-loyalitas-kerja-karyawan-hotel-benteng-pekanb.pdf 

Dewi, T. R., & Wardani, I. (2013). PENGEMBANGAN UMKM BATIK WARNA 

ALAM KAMPUNG BATIK LAWEYAN SURAKARTA Irma. Journal of 

Chemical Information and Modeling, 53(9), 1689–1699. 



RINAWATI, 2021, MODEL STRATEGI INOVASI BERBASIS KEARIFAN NILAI LOKAL DALAM 
MENINGKATKAN KINERJA BISNIS UMKM BATIK INDONESIA, UNIVERSITAS PENDIDIKAN 
INDONESIA, repository.upi.edu., perpustakaan.upi.edu 

xvi 
 

https://doi.org/10.1017/CBO9781107415324.004 

Econ, S. J., Manag, B., Dwiharto, J., Nirwanto, N., & Manan, A. (2017). The 

Influence of Business Ethics , Entrepreneurship Behavior , and Organizational 

Climate on the Performance of Micro , Small and Medium Enterprises Legal 

Entity through Professional Commitment in Pasuruan City. 4(11), 860–869. 

https://doi.org/10.21276/sjebm.2017.4.11.15 

Ekvall, G. (1996). Organizational climate for creativity and innovation. European 

Journal of Work and Organizational Psychology, 5(1), 105–123. 

https://doi.org/10.1080/13594329608414845 

Ellitan, L. (2006). Strategi Inovasi Dan Kinerja Perusahaan Manufaktur Di 

Indonesia: Pendekatan Model Simultan Dan Model Sekuensial. Jurnal 

Manajemen, Vol. 6, No. 1, Nov 2006, 6(1), 1–22. 

Erna, C., Perubahan, D. A. N., & Susilawati, C. E. (1996). Transformasi 

Organisasi, Kepemimpinan Transformasional Dan Perubahan Peran Sumber 

Daya Manusia. 

Eva, A., & Soekesi, M. (2013). KARAKTERISTIK UKM BATIK PADA KLASTER 

BATIK 1 DI JAWA TENGAH Agustine Eva Maria Soekesi. 15, 67–74. 

Fadliyati, R. (2019). Metode Keperawatan dan Fisioterapi. Bandung, 2 No.1, 38–

66. 

Ferdinand, A. (2014). Metode Penelitian Manajemen Pedoman Penelitian untuk 

Penulisan Skripsi Tesis dan Disertasi Ilmu Manajemen (Edisi 5). Universitas 

Dipenogoro Press. 

Furrer, O., Tjemkes, B., & Henseler, J. (2012). A Model of Response Strategies in 

Strategic Alliances: A PLS Analysis of a Circumplex Structure. Long Range 

Planning, 45(5–6), 424–450. https://doi.org/10.1016/j.lrp.2012.10.003 

Firmansah, M. I., & Santy, R. D. (2011). Pengaruh Iklim Organisasi dan 

Karakteristik Pekerjaan Terhadap Kepuasan Kerja Pegawai di Lingkungan 

Pemerintahan Daerah Kabupaten Sukabumi. Majalah Ilmiah Unikom, 6(2), 

225–232. 

Franco-Santos, M., Kennerley, M., Micheli, P., Martinez, V., Mason, S., Marr, B., 

Gray, D., & Neely, A. (2007). Towards a definition of a business performance 

measurement system. International Journal of Operations and Production 

Management, 27(8), 784–801. https://doi.org/10.1108/01443570710763778 

García-Morales, Víctor J., Lloréns-Montes, F. J., & Verdú-Jover, A. J. (2008). The 

effects of transformational leadership on organizational performance through 

knowledge and innovation. British Journal of Management, 19(4), 299–319. 

https://doi.org/10.1111/j.1467-8551.2007.00547.x 

García-Morales, Víctor Jesús, Jiménez-Barrionuevo, M. M., & Gutiérrez-Gutiérrez, 

L. (2012). Transformational leadership influence on organizational 

performance through organizational learning and innovation. Journal of 

Business Research, 65(7), 1040–1050. 

https://doi.org/10.1016/j.jbusres.2011.03.005 

Germain, L., Galy, N., & Lee, W. (2014). Journal of economics and business. 

Journal of Economics and Business, 75(C), 126–162. 

http://econpapers.repec.org/article/eeejebusi/v_3a75_3ay_3a2014_3ai_3ac_3

ap_3a126-162.htm 



RINAWATI, 2021, MODEL STRATEGI INOVASI BERBASIS KEARIFAN NILAI LOKAL DALAM 
MENINGKATKAN KINERJA BISNIS UMKM BATIK INDONESIA, UNIVERSITAS PENDIDIKAN 
INDONESIA, repository.upi.edu., perpustakaan.upi.edu 

xvii 
 

Goedhuysa, M., & Veugelers, R. (2012). Innovation strategies, process and product 

innovations and growth: Firm-level evidence from Brazil. Structural Change 

and Economic Dynamics, 23(4), 516–529. 

https://doi.org/10.1016/j.strueco.2011.01.004 

Gönül, Ö. Ö., Tüzün, İ. K., & Gökoğlu, M. M. (2013). The Impact of External 

Social Capital on Human Resource Management Practices. International 

Journal of Human Resource Studies, 3(4), 27. 

https://doi.org/10.5296/ijhrs.v3i4.4366 

Goyena, R., & Fallis, A. . (2019). 済無No Title No Title. Journal of Chemical 

Information and Modeling, 53(9), 1689–1699. 

https://doi.org/10.1017/CBO9781107415324.004 

Gunadi, M. A., & Dewi, A. S. (2011). Analisis orientasi pasar dalam meningkatkan 

kinerja bisnis pada umkm di surakarta. 1990. 

Greener, S. (2008). Business Research Methods. In Animal Genetics (Vol. 39, 

Issue 5). 

Hakan Erkutlu. (2013). The impact of transformational leadership on organizational 

and leadership effectiveness. Journal of Management Development, 27(7), 

708–726. 

Handayani, S., Hanila, S., & Nengsih, M. K. (2018). Analisis Strategi Pemasaran 

Kain Batik Besurek Di Kota Bengkulu. EKOMBIS REVIEW: Jurnal Ilmiah 

Ekonomi Dan Bisnis, 6(2), 156–167. 

https://doi.org/10.37676/ekombis.v6i2.609 

Hervas-Oliver, J. L., Sempere-Ripoll, F., & Boronat-Moll, C. (2014). Process 

innovation strategy in SMEs, organizational innovation and performance: A 

misleading debate? Small Business Economics, 43(4), 873–886. 

https://doi.org/10.1007/s11187-014-9567-3 

Hubungan Iklim Organisasi Dengan Prestasi Kerja Karyawan Oleh: Athik Wartika 

Abstrak. (2002). 

Hurley, R. F., & Hult, G. T. M. (1998). Innovation, market orientation, and 

organizational learning: An integration and empirical examination. Journal of 

Marketing, 62(3), 42–54. https://doi.org/10.2307/1251742 

Hair, J. F., Sarstedt, M., Hopkins, L., & Kuppelwieser, V. G. (2014). Partial least 

squares structural equation modeling (PLS-SEM): An emerging tool in 

business research. European Business Review, 26(2), 106–121. 

https://doi.org/10.1108/EBR-10-2013-0128 

Hair, J. F., Sarstedt, M., Ringle, C. M., & Mena, J. A. (2012). An assessment of the 

use of partial least squares structural equation modeling in marketing research. 

Journal of the Academy of Marketing Science, 40(3), 414–433. 

https://doi.org/10.1007/s11747-011-0261-6 

Haryono, S. (2012). Metode SEM untuk penelitian manajeman dengan AMOS 

LISREL PLS. Psychology Applied to Work: An Introduction to Industrial and 

Organizational Psychology, Tenth Edition Paul, 53(9), 1689–1699. 

https://doi.org/10.1017/CBO9781107415324.004 

Henseler, J., Hubona, G., & Ray, P. A. (2016). Using PLS path modeling in new 

technology research: Updated guidelines. Industrial Management and Data 



RINAWATI, 2021, MODEL STRATEGI INOVASI BERBASIS KEARIFAN NILAI LOKAL DALAM 
MENINGKATKAN KINERJA BISNIS UMKM BATIK INDONESIA, UNIVERSITAS PENDIDIKAN 
INDONESIA, repository.upi.edu., perpustakaan.upi.edu 

xviii 
 

Systems, 116(1), 2–20. https://doi.org/10.1108/IMDS-09-2015-0382 

Jahidi, I., & Hafid, M. (2017). Transformasional Leadershif Dan Servant 

Leadership: Tantangan Kepemimpinan Dalam Menghadapi Era Global. 

CosmoGov, 3(2), 219. https://doi.org/10.24198/cosmogov.v3i2.14730 

Johansson, B., & Lööf, H. (2010). What is the long-run impact of persistent R & 

D ? Innovation Strategy and Firm Performance What is the long-run impact of 

persistent R & D ? Innovation, 240, 1–29. https://doi.org/citeulike-article-

id:1299892\rdoi: 10.1126/science.1062961 

Jorge, & López-Zapata, E. (2019). Transformational Leadership, Organizational 

Climate and Job Satisfaction in Work Teams. European Research Studies 

Journal, XXII(Issue 3), 68–82. https://doi.org/10.35808/ersj/1457 

Joseph, Hair, William, Barry, Babin, Rolph, A. (2014). Multivariate Data Anaysis 

(Seventh). British Library. https://doi.org/10.1038/259433b0 

Kusnendi, E. S. (2010). Analisis Jalur Dengan Amos (I). Rizqi Press. 

Kaplan, R. S. (2009). Conceptual Foundations of the Balanced Scorecard. 

Handbooks of Management Accounting Research, 3, 1253–1269. 

https://doi.org/10.1016/S1751-3243(07)03003-9 

Karabulut, A. T. (2015). Effects of Innovation Strategy on Firm Performance: A 

Study Conducted on Manufacturing Firms in Turkey. Procedia - Social and 

Behavioral Sciences, 195, 1338–1347. 

https://doi.org/10.1016/j.sbspro.2015.06.314 

Kiki Cayaha Setiawan. (2015). Pengaruh Iklim Organisasi Terhadap Kinerja 

Karyawan Level Pelaksana di Divisi Operasi PT. Pusri Palembang. Jurnal 

Psikologi Islami, 1(1), 23–32. 

https://doi.org/10.1017/CBO9781107415324.004 

Kohan, N. A., Safari, A., & Teimouri, H. (2018). Friendship, transformational 

leadership and organizational climate. Human Systems Management, 37(3), 

319–331. https://doi.org/10.3233/HSM-17129 

Kohonen, E. (2005). Developing global leaders through international assignments. 

Personnel Review, 34(1), 22–36. https://doi.org/10.1108/00483480510571860 

Laurenţiu FRĂSINEANU,  paul. (2004). THE PORTER`S THEORY OF 

COMPETITIVE ADVANTAGE. 

Lawler, E. E., Hall, D. T., & Oldham, G. R. (1974). Organizational climate: 

Relationship to organizational structure, process and performance. 

Organizational Behavior and Human Performance, 11(1), 139–155. 

https://doi.org/10.1016/0030-5073(74)90010-5 

Liao, C., Zhu, Y., & Liao, X. (2015). The role of internal and external social capital 

in crowdfunding: Evidence from China. Revista de Cercetare Si Interventie 

Sociala, 49(JUNE), 187–204. 

Mahoney, J. T., & Pandian, J. R. (1992). The resource‐based view within the 

conversation of strategic management. Strategic Management Journal, 13(5), 

363–380. https://doi.org/10.1002/smj.4250130505 

Meutia, & Ismail, T. (2012). The Development of Entrepreneurial Social 

Competence and Business Network to Improve Competitive Advantage and 

Business Performance of Small Medium Sized Enterprises: A Case Study of 

Batik Industry in Indonesia. Procedia - Social and Behavioral Sciences, 



RINAWATI, 2021, MODEL STRATEGI INOVASI BERBASIS KEARIFAN NILAI LOKAL DALAM 
MENINGKATKAN KINERJA BISNIS UMKM BATIK INDONESIA, UNIVERSITAS PENDIDIKAN 
INDONESIA, repository.upi.edu., perpustakaan.upi.edu 

xix 
 

65(ICIBSoS), 46–51. https://doi.org/10.1016/j.sbspro.2012.11.089 

Monica, L., & Achim, V. (2008). Business performances : between profitability , 

return and growth B usiness performance s : bet ween prof itab ility , retur n 

and gro wth. August 2018, 1–12. 

Motohashi, K. (1998). Innovation Strategy And Business Performance Of Japanese 

Manufacturing Firms. Economics of Innovation and New Technology, 7(1), 

27–52. https://doi.org/10.1080/10438599800000027 

Mualldin, I. (2016). Kepemimpinan transformasionalL dalam kajian teoritik dan 

empiris. 2007, 1–15. https://doi.org/10.13140/RG.2.2.10051.71209 

Murni, S., Nurlaela, S., & Winidyaningrum, C. (2011). Entrepreneurial Innovation 

in Traditional Weaving Craftsmen Designed Batik for. 10(2), 120–125. 

Murphy, H. (2013). Social Media Use among Employees: Influences of 

Organizational Climate, Job Involvement, and Organizational Commitment. 

Clemson University, 1–97. 

Nasir, L. A., Harafah, L. M., Suyuti, N., & Iswandi, M. (2017). The Role of 

Creativity and Social Capital in Business Performance through Competence 

of Business People in Culture-based Micro Enterprises in Southeast Sulawesi. 

05(01), 21–33. 

Nguyen, T. T., Mia, L., Winata, L., & Chong, V. K. (2017). Effect of 

transformational-leadership style and management control system on 

managerial performance. Journal of Business Research, 70, 202–213. 

https://doi.org/10.1016/j.jbusres.2016.08.018 

Novac, C. (2014). The Impact of the Leadership Style on the Organizational 

Climate in a Public Entity. Management Dynamics in the Knowledge 

Economy, 2(4), 155–180. 

Noviati. (n.d.). Bahasa Dan Sastra Jembatani Kearifan Lokal Dunia Global. 

Nybakk, E., & Jenssen, J. I. (2012). Innovation strategy, working climate, and 

financial performance in traditional manufacturing firms: An empirical 

analysis. International Journal of Innovation Management, 16(2), 1–26. 

https://doi.org/10.1142/S1363919611003374 

Octavian, Cosmin; N. Gheorghe; Andriana, Veronica; Raluca, C. (2012). The 

Concept of Performance in Business Organizations - Case Study on the 

Employee performance in Romanian Business Organizations. Approaches in 

Organisational Management, November, 310–316. 

Orabi, T. G. A. (2016). The Impact of Transformational Leadership Style on 

Organizational Performance: Evidence from Jordan. International Journal of 

Human Resource Studies, 6(2), 89. https://doi.org/10.5296/ijhrs.v6i2.9427 

Para-González, L., Jiménez-Jiménez, D., & Martínez-Lorente, A. R. (2018). 

Exploring the mediating effects between transformational leadership and 

organizational performance. Employee Relations, 40(2), 412–432. 

https://doi.org/10.1108/ER-10-2016-0190 

Plans, L., & Strategy, P. (n.d.). Scanning : Formulation : Implementation : 

External : Environment : 

Prajogo, D. I. (2016). The strategic fit between innovation strategies and business 

environment in delivering business performance. International Journal of 

Production Economics, 171, 241–249. 



RINAWATI, 2021, MODEL STRATEGI INOVASI BERBASIS KEARIFAN NILAI LOKAL DALAM 
MENINGKATKAN KINERJA BISNIS UMKM BATIK INDONESIA, UNIVERSITAS PENDIDIKAN 
INDONESIA, repository.upi.edu., perpustakaan.upi.edu 

xx 
 

https://doi.org/10.1016/j.ijpe.2015.07.037 

Purwaningsih, R., & Kusuma Damar, P. (2015). analisis faktor- faktor yang 

mempengaruhi kinerja usaha kecil dan menengah (UKM) dengan metode 

structural equation modelling (studi kasus UKM berbasis industri kreatif Kota 

Semarang. E-Journal Undip, 2000, 7. 

https://publikasiilmiah.unwahas.ac.id/index.php/prosiding_snst_ft/article/vie

w/1113 

Putri, C. F., Nugroho, I., & Purnomo, D. (2019). Performance Measurement of 

SMEs of Malang Batik as a Result of Local Wisdom with Balanced Scorecard. 

IOP Conference Series: Materials Science and Engineering, 505(1). 

https://doi.org/10.1088/1757-899X/505/1/012022 

Putri, V. W., & Yuniawan, A. (2016). Organizational Effectiveness: Social Capital 

and Competitive Advantage Approach. Jurnal Dinamika Manajemen, 7(1), 

76. https://doi.org/10.15294/jdm.v7i1.5761 

Pangesti, R., & Sumertajaya, M. (2016). Partial Least Square Structural Equation 

Modeling (PLS-SEM) with Biner Data (Case Study: Knowledge Creation on 

Dairy Cooperative in Indonesia). Journal, International Engineering, 

Industrial, 6(4), 327–332. 

Priyono. (2016). Metode Penelitian Kuantitatif (T. Chandra (Ed.)). Zifatama 

Publisher. 

Richter, N. F., Cepeda, G., Roldán, J. L., & Ringle, C. M. (2016). European 

management research using partial least squares structural equation modeling 

(PLS-SEM). European Management Journal, 34(6), 589–597. 

https://doi.org/10.1016/j.emj.2016.08.001 

Rifai, A. (2015). Partial Least Square-Structural Equation Modeling (PLS-SEM) 

untuk mengukur ekspektasi penggunaan repositori lembaga: Pilot studi di UIN 

Syarif Hidayatullah Jakarta. Al-Maktabah, 14(1), 56–65. 

Rukmini, A., Hadhienata, S., & Retnowati, R. (2017). The Relationship of 

Organizational Culture, Transformational Leadership, and Personality to 

Organizational Citizenship Behaviour (OCB). International Journal of 

Managerial Studies and Research, 5(4), 10–16. 

https://doi.org/10.20431/2349-0349.0504003 

Salajegheh, S., & Pirmoradi, N. (2013). Social Capital of the Organization. 

International Journal of Engineering Research and Developmen, 7(12), 40–

52. 

Sattayaraksa, T., & Boon-itt, S. (2018). The roles of CEO transformational 

leadership and organizational factors on product innovation performance. 

European Journal of Innovation Management, 21(2), 227–249. 

https://doi.org/10.1108/EJIM-06-2017-0077 

Sarros, J. C., Cooper, B. K., & Santora, J. C. (2008). Through Transformational 

Leadership and Organizational Culture. Journal of Leadership & 

Organizational Studies, 15(2), 145–158. 

https://doi.org/10.1177/1548051808324100 

Sethibe, T. G. (2018). Towards a comprehensive model on the relationship between 

leadership styles, organisational climate, innovation and organisational 

performance. International Journal of Innovation Management, 22(2), 1–19. 



RINAWATI, 2021, MODEL STRATEGI INOVASI BERBASIS KEARIFAN NILAI LOKAL DALAM 
MENINGKATKAN KINERJA BISNIS UMKM BATIK INDONESIA, UNIVERSITAS PENDIDIKAN 
INDONESIA, repository.upi.edu., perpustakaan.upi.edu 

xxi 
 

https://doi.org/10.1142/S1363919618500214 

Shanker, R., Bhanugopan, R., van der Heijden, B. I. J. M., & Farrell, M. (2017). 

Organizational climate for innovation and organizational performance: The 

mediating effect of innovative work behavior. Journal of Vocational Behavior, 

100, 67–77. https://doi.org/10.1016/j.jvb.2017.02.004 

Shibru, B., & Darshan, G. M. (2011). INTERDISCIPLINARY JOURNAL OF 

CONTEMPORARY RESEARCH IN BUSINESS Transformational 

Leadership and its Relationship with Subordinate Satisfaction with the Leader 

(The case of Leather Industry in Ethiopia). I Nterdisciplinary J Ournal O F C 

Ontemporary R Esearch I N B Usiness, 5(3), 688. http://journal-

archieves8.webs.com/686-697.pdf 

Sholeh, M. (2008). ( Studi Kasus : UKM Manufaktur di Kota Semarang ) TESIS. 

Universitas Stuttgart, 1–109. 

Shrestha, M. K. (2013). Internal versus External Social Capital and the Success of 

Community Initiatives: A Case of Self-Organizing Collaborative Governance 

in Nepal. Public Administration Review, 73(1), 154–164. 

https://doi.org/10.1111/j.1540-6210.2012.02622.x 

Sinarwati, N. K., Budhi, M. K. S., Utama, M. S., & Marhaeni, A. A. I. N. (2019). 

THE ROLE OF SOCIAL CAPITAL FOR THE PERFORMANCE OF 

MSMEs. Russian Journal of Agricultural and Socio-Economic Sciences, 

95(11), 147–153. https://doi.org/10.18551/rjoas.2019-11.19 

Slater, S. F., Mohr, J. J., & Sengupta, S. (2010). Market Orientation. Wiley 

International Encyclopedia of Marketing, November 2017. 

https://doi.org/10.1002/9781444316568.wiem01031 

Solarte, M. (2009). Clima organizacional y su diagnóstico: una aproximación 

conceptual. Cuaderno de Administración, 42, 43–62. 

http://www.redalyc.org/articulo.oa?id=225014900004 

Stankevice, I., & Jucevicius, G. (2010). Innovation Strategy: an Integrated 

Theoretical Framework. Kaunas University of Technology, 3(3), 24–31. 

Stankevice, I., & Jucevicius, G. (2012). Innovation Strategies in Diverse 

Institutional Settings: Conceptual Linkages and Interactions. Social Sciences, 

77(3). https://doi.org/10.5755/j01.ss.77.3.2773 

Stonehouse, G., & Snowdon, B. (2007). Competitive advantage revisited Michael 

Porter on strategy and competitiveness. Journal of Management Inquiry, 

16(3), 256–273. https://doi.org/10.1177/1056492607306333 

Strukan, E., Nikolić, M., & Sefić, S. (2019). Impact of Transformational Leadership 

on R&D Leader Performance. International Journal of Recent Technology and 

Engineering, 8(4), 8314–8322. https://doi.org/10.35940/ijrte.d8987.118419 

Subehan, Setyawati, A. B. A. (2019). Jurnal Ekonomi, Bisnis, dan Akuntansi 

(JEBA) Volume 21 Nomor 02 Tahun 2019. 21. 

Sunarya, Y. Y. (2016). Refleksi Estetik Kesundaan Dalam Batik Priangan Refleksi 

Estetik Kesundaan Dalam Batik Priangan. August. 

Suprapto, B. (2012). Budy suprapto 0906589053. 

Supriyati, S., Udin, U., Wahyudi, S., & Mahfudz, M. (2019). Investigating the 

relationships between organizational change, organizational climate, and 

organizational performance. International Journal of Financial Research, 



RINAWATI, 2021, MODEL STRATEGI INOVASI BERBASIS KEARIFAN NILAI LOKAL DALAM 
MENINGKATKAN KINERJA BISNIS UMKM BATIK INDONESIA, UNIVERSITAS PENDIDIKAN 
INDONESIA, repository.upi.edu., perpustakaan.upi.edu 

xxii 
 

10(6), 88–94. https://doi.org/10.5430/ijfr.v10n6p88 

Susanty, E. (2013). Iklim Organisasi : Manfaatnya Bagi Organisasi. Semnas Fekon: 

Optimisme Ekonomi Indonesia 2013, Antara Peluang Dan Tantangan, 230–

239. 

Sekaran. (2003a). Research methods for business (4th edition). In New York, USA: 

John Wiley & Sons (Vol. 65, Issue 3). 

https://doi.org/10.1017/CBO9781107415324.004 

Sekaran, U. (2003b). Research and Markets: Research Methods for Business - A 

Skill Building Approach. In John Wiley & Sons. 

https://doi.org/http://dx.doi.org/10.1108/17506200710779521 

Stankevice, I., & Jucevicius, G. (2010). Innovation Strategy: an Integrated 

Theoretical Framework. Kaunas University of Technology, 3(3), 24–31. 

Sugiyono. (2015). Metode Penelitian Kuantitaif, Kualitatif dan R&D. Alfabeta. 

Suhaeni, T. (2018). Pengaruh Strategi Inovasi Terhadap Keunggulan Bersaing di 

Industri Kreatif (Studi Kasus UMKM Bidang Kerajinan Tangan di Kota 

Bandung). Jurnal Riset Bisnis Dan Investasi, 4(1), 57. 

https://doi.org/10.35697/jrbi.v4i1.992 

Uma Sekaran, & Roger, B. (2016). Research Methods for Business A Skill-

Building Approach. In John Wiley & Sons Ltd. All (Seventh Ed). Library of 

Congress Cataloging‐in‐Publication Data. https://doi.org/10.1007/978-94-

007-0753-5_102084 

Umar, H. (2004). Metode Penelitian Untuk Skripsi dan Tesis Bisnis (6th ed.). PT. 

Raja Grapindo Persad 

Tambunan, A. K. (2019). Analisis Iklim Organisasi PT. Sharon. Riset Manajemen 

Dan Akuntansi, 2(1), 1057–1065. 

Tahsildari, H., Hashim, M. T., & Wan, W. N. (2014). The Influence Of 

Transformational Leadership On Organizational Effectiveness Through 

Employees ’ Innovative Behaviour. 5(24), 225–236. 

Taofik, D. E. N. A. I., Rukmi, H. S., & Bakar, A. B. U. (2015). Strategi 

Pengembangan Ukm Batik. 03(03), 206–217. 

Tavassoli, S., & Karlsson, C. (2016). Innovation strategies and firm performance: 

Simple or complex strategies? Economics of Innovation and New Technology, 

25(7), 631–650. https://doi.org/10.1080/10438599.2015.1108109 

Tinambunan, A. K. (2019). Analisis Iklim Organisasi PT. Sharon. Riset Manajemen 

Dan Akuntansi, 2(1), 1057–1065. 

Utami, H. S., & Riady, M. G. (2013). Pengaruh Iklim Organisasi Terhadap Kota 

Samarinda. 1(2), 356–369. 

UU No. 20 Tahun 2008. (2008). UU No. 20 Tahun 2008. UU No. 20 Tahun 2008, 

1, 1–31. 

Vilhelmsdóttir, S., Ritstjóri, S., & Ómarsdóttir, S. B. (2012). Three dimensions of 

social capital and government performance. 

Widiarti, N., & Dewi, A. (2016). Pengaruh Iklim Organisasi Dan Kepuasan Kerja 

Terhadap Komitmen Organisasional Pada Dinas Pendapatan Provinsi Bali. E-

Jurnal Manajemen Universitas Udayana, 5(10), 254575. 

Widyanti, T. (2016). Penerapan Nilai-Nilai Kearifan Lokal Dalam Budaya 

Masyarakat Kampung Adat Cireundeu Sebagai Sumber Pembelajaran Ips. 



RINAWATI, 2021, MODEL STRATEGI INOVASI BERBASIS KEARIFAN NILAI LOKAL DALAM 
MENINGKATKAN KINERJA BISNIS UMKM BATIK INDONESIA, UNIVERSITAS PENDIDIKAN 
INDONESIA, repository.upi.edu., perpustakaan.upi.edu 

xxiii 
 

Jurnal Pendidikan Ilmu Sosial, 24(2), 157. 

https://doi.org/10.17509/jpis.v24i2.1452 

Xxxix, P. (2017). PIBSI XXXIX, Semarang 7-8 November 2017. November, 1214–

1226. 

Yang, H., & Yang, J. (2019). The effects of transformational leadership, 

competitive intensity and technological innovation on performance. 

Technology Analysis and Strategic Management, 31(3), 292–305. 

https://doi.org/10.1080/09537325.2018.1498475 

Yuliana, R., & Filatrovi, E. W. (2019). Peningkatan Kinerja Bisnis Umkm Batik 

Semarang Dengan Menciptakan Keunggulan Bersaing. Tirtayasa Ekonomika, 

14(1), 90. https://doi.org/10.35448/jte.v14i1.5415 

Yusniar. (2016). Pengaruh Budaya Organisasi Terhadap Kinerja Melalui Motivasi 

di Sekretariat Daerah Kabupaten Aceh Utara. Journal Of Economic 

Management & Business, 17(1), 85–104. 

Zefinescu, C., Ibrahim, M. A. R., Popovic, V., & Mieila, M. (2015). Measuring the 

Economic Performance in Decision Making Process in the Contemporary 

Economies. Procedia Economics and Finance, 22(November 2014), 380–387. 

https://doi.org/10.1016/s2212-5671(15)00308-1 

Zhao, S., & Zhu, Y. (2017). The influence of social capital on small micro-

manufacturing venture in China. MATEC Web of Conferences, 100. 

https://doi.org/10.1051/matecconf/201710004013 

Zuraik, A., & Kelly, L. (2019). The role of CEO transformational leadership and 

innovation climate in exploration and exploitation. European Journal of 

Innovation Management, 22(1), 84–104. https://doi.org/10.1108/EJIM-10-

2017-0142 

Zikmund, Babin, Carr, G. (2012). Business Research Methods (Eight (Ed.)). 

South Western; Cengage Learning. 

 

 

 

 

 

 

 
 

 

 




