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Nadhira Nazia Allodya Putrisyah (1604924). “Perilaku Wisatawan Muslim 
Sebelum Dan Selama Pandemi COVID-19”. Pembimbing I: Dr. Hilda Monoarfa, 
M.Si., Pembimbing II: Fitranty Adirestuty, S.Pd., M.Si. 
 

ABSTRAK 
Penelitian ini bertujuan untuk menganalisis perbedaan perilaku wisatawan muslim 
berdadarkan faktor budaya, sosial, individu, psikologis dan religiositas sebelum dan 
selama pandemi COVID-19. Metode penelitian yang digunakan adalah kuantitatif 
dengan desain penelitian komparatif. Adapun alat analisis yang digunakan adalah 
SPSS 25 for Windows. Subjek dari penelitian ini adalah generasi millenial muslim 
yang sudah pernah maupun belum pernah berwisata selama pandemi COVID-19 
dengan jumlah sampel sebanyak 235 responden. Hasil penelitian menunjukkan 
bahwa perilaku wisatawan muslim sebelum dan selama pandemi dipengaruhi oleh 
tiga dimensi/faktor, yaitu budaya, individu, dan psikologis. Responden tidak terlalu 
memiliki perbedaan yang signifikan antara sebelum dan selama pandemi jika dilihat 
berdasarkan faktor sosial dan religiositas. Hasil penelitian ini diharapkan dapat 
berguna bagi pengembangan pariwisata di dan dapat menjadi masukan bagi 
stakeholder terutama travel agen. 
 
Kata Kunci : perilaku konsumen muslim, faktor budaya, faktor sosial, faktor 
individu, faktor psikologis, religiositas, pandemi COVID-19. 
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Nadhira Nazia Allodya Putrisyah (1604924). "Muslim Tourist Behavior: Before 
and During Pandemic COVID-19". Supervisor I: Dr. Hilda Monoarfa, M.Sc., 
Supervisor II: Fitranty Adirestuty, S.Pd., M.Sc. 
 

ABSTRACT 
This study aims to analyze differences of the Muslim tourists behavior based on 
cultural, social, individual, psychological and religiosity factors before and during 
the COVID-19 pandemic. The research method used is quantitative with a 
comparative research design. The analysis tool used is SPSS 25 for windows. The 
subjects of this study were the Muslim millennial generation who had or had never 
traveled during the COVID-19 pandemic with a total sample of 235 respondents. 
The results showed that the behavior of Muslim tourists before and after the 
pandemic was influenced by three dimensions / factors, namely culture, individuals, 
and psychology. Respondents did not really have a significant difference between 
before and after the pandemic when viewed based on social factors and religiosity. 
The results of this study are expected to be useful for tourism development in and 
can be an input for stakeholders, especially travel agents. 
 
Keywords: muslim tourist behavior, cultural factors, social factors, individual 
factors, psychologocal factor, religiosity, COVID-19 pandemic.  
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