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PENGARUH MEMORABLE TOURISM EXPERIENCE TERHADAP 

MINAT BERKUNJUNG KEMBALI DI KAWASAN WISATA 

LEMBANG 

 

ABSTRAK 

Rizka Yustika 

1606946 

 

Studi ini meneliti potensi hubungan teoritis diantara memorable tourism experiences 

dan minat berkunjung kembali. Survei kuesioner dilakukan pada 110 sampel yang 

berdomisili di luar kota Bandung yang pernah mengunjungi kawasan wisata Lembang 

(Farmhouse Susu Lembang, Floating Market dan The Great Asia Africa). Kuesioner 

survei dibuat dengan 11 item memorable tourism experiences dan minat berkunjung 

kembali yang telah diuji validitas dan reliabilitasnya. Data yang telah terkumpul 

kemudian di analisis dengan menggunakan analisis deskriptif dan regresi linier 

berganda. Hasil analisis data menunjukkan pengaruh dari ketiga dimensi memorable 

tourism experiences (novelty, knowledge dan refreshment) pada minat berkunjung 

kembali. Dengan hasil, (1) Dimensi novelty dari memorable tourism experiences 

secara positif dan siginifikan berpengaruh terhadap minat berkunjung kembali (2) 

Dimensi knowledge dari memorable tourism experiences secara positif dan siginifikan 

berpengaruh terhadap minat berkunjung kembali (3) Dimensi refreshment dari 

memorable tourism experiences secara positif dan siginifikan berpengaruh terhadap 

minat berkunjung kembali. 

 

Kata Kunci : Memorable Tourism Experience, Novelty, Knowledge, Refreshment dan 

Minat berkunjung kembali 
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THE EFFECT OF MEMORABLE TOURISM EXPERIENCE ON MINAT 

BERKUNJUNG KEMBALI IN LEMBANG TOURISM AREA 

 

ABSTRACT 

Rizka Yustika 

1606946 

 
This study investigates the potential theoretical relationships among memorable 
tourism experiences and revisit intentions. The questionnaire survey was conducted on 
110 samples domiciled outside the city of Bandung who had visited the tourist area in  
Lembang (Farmhouse Susu Lembang, Floating Market and The Great Asia Africa). 
The survey questionnaire was created with 11 memorable tourism experiences and 
minat berkunjung kembali that have been tested for validity and reliability. The 
collected data is then analyzed using descriptive analysis and multiple linear 
regression. The results of the data analysis showed the influence of the three 
dimensions of memorable tourism experiences (novelty, knowledge and refreshment) 
on revisit intentiions. With the results, (1) The novelty dimension of memorable 
tourism experiences positively and siginificant affects minat berkunjung kembali (2) 
The knowledge dimension of memorable tourism experiences positively and 
siginificant affects revisit intentions (3) The refreshment dimension of memorable 
tourism experiences positively and siginificant  affects revisit intentions. 

Keywords : Memorable Tourism Experiences, Novelty, Knowledge, Refreshment and 
Revisit Intentions 
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