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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui kemampuan menyimak menggunakan 

pembelajaran media iklan terhadap sampel penelitian sebanyak 30 orang Mahasiswa 

Program Studi Pendidikan Bahasa Korea Tingkat III Universitas Pendidikan Indonesia 

Tahun Akademik 2020/2021 yang dibagi menjadi dua kelas, yaitu kelas eksperimen 1 dan 

kelas eksperimen 2 dengan masing-masing sampel sebanyak 15 sampel. Metode penelitian 

menggunakan penelitian kuantitatif eksperimen kuasi, dengan pengujian validitas 

menggunakan Uji t-test dari hasil hitungan pre-test dan post-test. Hasil penelitian 

membuktikan bahwa kemampuan menyimak mahasiswa sebelum treatment menggunakan 

media iklan baik di kelas eksperimen 1 maupun kelas eksperimen 2 tidak ada perbedaan 

yang signifikan, hal ini dibuktikan dengan thitung  hasil pre-test diperoleh angka sebesar 

1,19 lebih rendah dari ttabel 2,05 (5%) dan 2,76 (1%). Sedangkan kemampuan menyimak 

sampel setelah treatment menggunakan pembelajaran media iklan audio visual untuk kelas 

eksperimen 1 dan media iklan audio untuk kelas eksperimen 2, hasil rata-rata nilai post-

test membuktikan bahwa di kelas eksperimen 1 lebih tinggi dibandingkan kelas eksperimen 

2. Tingkat signifikansi terhadap peningkatan kemampuan menyimak dengan menggunakan 

media iklan berbahasa Korea sebesar 4,74 lebih besar dari ttabel 2,05 (5%) dan 2,76 (1%), 

menunjukan bahwa terdapat perbedaan yang signifikan terhadap treatment pembelajaran 

melalui media iklan. Adapun hasil pengisian angket menyatakan bahwa sebagian besar 

responden lebih mampu menyimak bahasa Korea dengan adanya bantuan penggunaan 

media iklan. Penelitian ini dapat disimpulkan, bahwa media iklan berbahasa Korea efektif 

untuk meningkatkan kemampuan menyimak bahasa Korea dan peningkatan kemampuan 

menyimak terbaik melalui media iklan audio visual dibandingkan dengan media iklan 

audio. 

 
Kata kunci: Media Iklan, Bahasa Korea, Keterampilan Menyimak.  
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ABSTRACK 

 

This study is conducted to identify the listening skills of 30 students of Korean Language 

Education Program Universitas Pendidikan Indonesia in third semester from the 2020-2021 

academic year by using advertising media learning. The sample of this study is divided into 

two classes, namely, experimental class 1 and experimental class 2 consisting of 15 samples 

in each class. This study employs a quasi-experimental quantitative design with validity 

testing by using t-test from the calculation of pre-test and post-test. The result of this study 

shows that there is no significant difference in the students’ listening skill before using 

advertising media either in experimental class 1 or experimental class 2. The t-value of pre-

test is 1.19 lower than t-table 2.05 (5%) and 2.76 (1%). Meanwhile, after using advertising 

media learning in the form of audio visual for experimental class 1 and audio only for 

experimental class 2, the average post-test score is higher in the experimental class 1 than 

the experimental class 2. The significant level of the improvement of listening skill by using 

Korean advertising media is 4.74 higher than t-table 2.05 (5%) and 2.76 (1%). Thus, it can 

be concluded that there is a significant difference in the use of advertising media in 

learning. As for the questionnaire result, it shows that most of the respondents are able to 

listen to Korean language better with the help of advertising media. This study found that 

advertising media in Korean language effectively improves the Korean listening skill and 

the best enhancement in listening skill is through advertising media in the form of audio 

visual compared to advertising media in the form of audio only. 

 

Keywords: advertising media; korean language; listening skill. 
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초록 

본 연구는 2020 학년도부터 2021 학년도까지 3학기에 걸쳐 한국어 교육 

프로그램 인도네시아 교육 대학교 학생들 30 명의 듣기 능력의 변화에 

관해, 광고 매체 학습을 통해 파악하고자 실시되었다. 이 연구의 표본은 

두 가지 등급, 즉 각 등급에 15개의 표본으로 구성된 실험 1 등급과 

실험 2 등급으로 나뉜다. 본 연구는 사전 시험과 사후 시험의 계산에서 

t-검정을 사용하여 유효성검사를 하는 준실험 정량설계법을 채택하고 

있다. 이 연구 결과는 실험 수업이나 통제 수업에서 광고 매체를 

사용하기 전에 학생들의 청취 능력에 큰 차이가 없다는 것을 보여준다. 

사전 시험의 t-값은 t-표 2.05(5%)와 2.76(1%)보다 1.19 낮다. 한편, 

광고 매체 학습을 이용한 후, 시험 후 평균 점수는 통제반에서보다 

실험반에서 더 높게 나타났다. 국내 광고매체를 활용한 청취력 향상 

수준은 t-테이블 2.05(5%)와 2.76(1%)보다 4.74 나 높다. 따라서, 광고 

매체의 이용이 학습능력 신장에 있어서 현저한 차이를 가져온다는 결론을 

내릴 수 있다. 설문 결과에 대해서는, 대부분의 응답자들이 광고 매체의 

도움으로 한국어를 더 잘 들을 수 있다는 응답을 보여주었다. 이 연구로 

한국어의 광고 매체가 한국어 듣기 능력을 효과적으로 향상시킨다는 

것을 입증하였다. 

 

키워드: 광고 매체, 한국어, 듣기 능력. 
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