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Pengaruh Implementasi Green Supply Chain Management 

(GSCM) Terhadap Kinerja Pemasaran Dengan Mediasi Reputasi 

Dan Daya Saing Perusahaan (Studi Pada Industri Kertas Di 

Provinsi Jawa Barat) 

 

ABSTRAK 

Berdasarkan data produksi kertas dan pulp di tingkat dunia, data ekspor dunia, dan 

data ekspor di Indonesia Tahun 2017 dan Tahun 2018, serta tingkat konsumsi 

tingkat dunia, menunjukkan tingginya produksi kertas dunia. Hal ini perlu 

penanganan dengan konsep ramah lingkungan yaitu Green Supply Chain 

Management (GSCM).  

Tujuan penelitian ini adalah untuk menganalisis pengaruh langsung dan tidak tidak 

langsung Implementasi GSCM terhadap Kinerja Pemasaran dengan Mediasi 

Reputasi dan Daya Saing Perusahaan Kertas di Provinsi Jawa Barat.  

Metode Penelitian ini adalah eksplanatori, dengan populasi berjumlah 30 

perusahaan sekaligus sebagai sampel penelitian ini. Teknik pengambilan sampel 

dengan Cluster Random Sampling. Teknik Analisis yaitu : Analisa Faktor, Analisa 

Kanonikal  dan Analisa Regresi dari F. Hayes dengan dua Mediasi.  

Berdasarkan hasil penelitian, indikator GSCM yaitu Alat Transfortasi Ramah 

Lingkungan, Faktor Bahan Bakar Rendah Sulfur, dan Layanan Informasi Ramah 

Lingkungan. Hal ini sejalan dengan jawaban responden dinilai sedang. Dari hasil 

pengujian hipotesis ditemukan bahwa Implementasi GSCM mempegaruhi kinerja 

pemasaran, hal ini dikuatkan dengan Tingkat Pengembalian Aset dan volume 

penjualan kertas pada perusahaan kertas di Jawa Barat selama kurun waktu 2013 

s/d 2015 adalah baik.  

Kesimpulan Penelitian: Terdapat pengaruh langsung Implementasi GSCM terhadap 

Kinerja Pemasara; Reputasi tidak memediasi pengaruh tidak langsung 

Implementasi GSCM terhadap Kinerja Pemasaran; Daya Saing tidak memediasi 

Pengaruh tidak langsung Implementasi GSCM terhadap Kinerja Pemasaran; 

Reputasi dan Daya Saing Perusahaan memediasi Pengaruh tidak langsung 

Implementasi GSCM terhadap Kinerja Pemasaran Perusahaan Kertas di Provinsi 

Jawa Barat. Adapun implikasi dari diterapkannya GSCM pada perusahaan industri 

kertas khususnya di Provinsi Jawa Barat maka akan meningkatkan Kinerja 

Pemasaran.  

 

Kata kunci: GSCM, Kinerja Pemasaran, Reputasi Perusahaan, dan Daya Saing 

Perusahaan 

 

 

 

 

 



 
 

vi 
 

 

The Effect Of Green Supply-Chain Management Implementation 

(GSCM) On Marketing Performance With The Mediation Of 

Reputation And Competitiveness (Study On The Paper Industry 

In West Java Province) 
 

 

ABSTRACT 

Based on data on paper and pulp production at the world level, data on world 

exports, and data on exports in Indonesia in 2017 and 2018, as well as the level of 

world consumption, shows the high world paper production. This needs to be 

handled with an environmentally friendly concept, namely Green Supply-Chain 

Management (GSCM). 

The purpose of this study was to analyze the direct and indirect effects of GSCM 

implementation on Marketing Performance by Mediating Reputation and 

Competitiveness of Paper Companies in West Java Province. 

This research method is explanatory, with a population of 30 companies as well as 

the sample of this study. The sampling technique used is a cluster random sampling. 

Analysis techniques, namely: Factor Analysis, Canonical Analysis and Regression 

Analysis by F. Hayes with two Mediations. 

Based on the research results, GSCM indicators are Environmentally Friendly 

Transportation Tools, Low Sulfur Fuel Factor, and Environmentally Friendly 

Information Services. This is in line with the respondents' answers that are 

considered moderate. From the results of hypothesis testing, it was found that the 

implementation of GSCM affected marketing performance, this was confirmed by 

the Rate of Return on Assets and the volume of paper sales at paper companies in 

West Java during the period 2013 to 2015 was good. 

Research Conclusion: There is a direct effect of GSCM implementation on 

marketing performance; Reputation does not mediate the indirect effect of GSCM 

Implementation on Marketing Performance; Competitiveness does not mediate the 

indirect effect of GSCM Implementation on Marketing Performance; Reputation 

and Company Competitiveness Mediate the Indirect Effect of GSCM 

Implementation on Marketing Performance of Paper Companies in West Java 

Province. The implications of the implementation of GSCM in paper industry 

companies, especially in West Java Province, will increase Marketing Performance. 

 

Keyword : GSCM, Marketing Performance, Company Reputation, and Company 

Competitiveness 
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