
 
 
 

194 
Sarah Yusary, 2020 

PENGARUH KINERJA BRAND IMAGE DAN BRAND BENEFIT TERHADAP BRAND LOYALTY  
Uviersitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 

DAFTAR PUSTAKA 

 

Aaker, D. (2009). Beyond Fuctional Benefits. Retrieved June 17, 2020, from 

http://www.prophet.com/downloads/articles/Aaker_Beyond Function%0Aal 

Benefits.pdf 

Aaker, D. A. (2011a). Brand relevance : making competitors irrelevant (1st 

Editio). San Francisco: Jossey-Bass. 

Aaker, D. A. (2011b). Building Strong Brand. New York: The Free Press. 

Aaker, D. A. (2011c). Managing brand equity: Capitalizing on the value of a 

brand name. New York: The Free Press. 

Aaker, D. A. (2014). Move from Functional to Self-Expressive Benefits. 

Retrieved March 12, 2019, from https://www.prophet.com/2014/10/213-

from-functional-to-self-expressive-social-and-emotional-benefits/ 

Abedi, R., & Azma, F. (2015). The Relationship between Brand Identity with 

Brand Loyalty regard to the Mediating Role of Perceived Value of the Brand, 

Brand Trust, and Customer Satisfaction of Brand. International Research 

Journal of Management Sciences, 3(2), 103–112. 

Adonjeva, K. (2012). The Role Of Brand Image In Cosmetics Industry. In 

International Conference New Challenges of Economic and Business 

Development. Riga: University of Latvia. 

https://doi.org/10.13140/2.1.4186.0486 

Agrawal, R., Gaur, S., & Narayanan, A. (2012). Determining Customer Loyalty: 

Review and Model. The Marketing Review, 12(3), 275–289. 

Ahmad Mabkhot, H., Shaari, H., & Md. Salleh, S. (2017). The Influence of Brand 

Image and Brand Personality on Brand Loyalty, Mediating by Brand Trust: 

An Empirical Study. Jurnal Pengurusan, 50(December 2019), 71–82. 

https://doi.org/10.17576/pengurusan-2017-50-07 

Ajzen, I. (2012). The theory of planned behavior. Handbook of Theories of Social 

Psychology: Volume 1, (January 2012), 438–459. 

https://doi.org/10.4135/9781446249215.n22 

Akin, M. (2011). Predicting Consumers’ Behavioral Intentions with Perceptions 

of Brand Personality: A Study in Cell Phone Markets. International Journal 

of Business and Management, 6(6). https://doi.org/10.5539/ijbm.v6n6p193 

Albadri, S. (2016). The Impact of Brand Identity Development on Customers’ 

Loyalty through e-Purchasing in the Jordanian Food and Beverage Industry. 

رثأ روطت . Retrieved from 

https://www.meu.edu.jo/uploads/1/587491ad35c02_1.pdf 

Alhedhaif, S., Lele, U., & Kaifi, B. A. (2016). Brand Loyalty and Factors 

Affecting Cosmetics Buying Behavior of Saudi Female Consumers. Journal 

of Business Studies Quarterly, 7(3), 2152. 

Andrologi, F. (2014). Analisis Pengaruh Brand Image dan Brand Awareness 

Terhadap Brand Loyalty Dan Dampaknya Terhadap Brand Equity. 

Universitas Diponegoro. https://doi.org/10.1007/s10530-008-9238-x 

Anjani, A. (2017). Pengaruh Brand Image Dan Brand Trust Terhadap Brand 

Loyalty Lipstik Revlon (Studi Kasus Konsumen Lipstik Revlon di Yogyakarta). 



195 
 

Sarah Yusary, 2020 
PENGARUH KINERJA BRAND IMAGE DAN BRAND BENEFIT TERHADAP BRAND LOYALTY  
Uviersitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Universitas Negeri Yogyakarta. 

Annetta. (2016). Brand History: Sariayu. Retrieved May 15, 2020, from 

https://editorial.femaledaily.com/blog/2016/08/19/brand-history-sariayu/ 

Anuwichanont, J., & Mechinda, P. (2014). Examining the Impact of Brand Equity 

and Value Proposition of Ecological Destionation on Eco-touris Loyalty. 

Universal Journal of Industrial and Business Management, 2(7), 173–181. 

https://doi.org/10.13189/ujibm.2014.020705 

Appiah, D., Ozuem, W., & Howell, K. (2016). Towards A Sustainable Brand 

Loyalty : Attitudinal Loyalty Towards A Sustainable Brand Loyalty : 

Attitudinal Loyalty Perspective Dominic Appiah , University of Plymouth , 

United Kingdom, (July). 

Aprilia, K. (2019). Editor’s Pick: 8 Produk Skincare Lokal Yang Recommended. 

Retrieved November 29, 2019, from 

https://www.cosmopolitan.co.id/article/read/8/2019/16414/editors-pick-8-

produk-skincare-lokal-yang-recommended 

Arifin, Z. (2014). Penelitian Pendidikan: Metode dan Paradigma Baru. Bandung: 

PT Remaja Rosdakarya. 

Arifine, G., & Furrer, O. (2019). Multi-Brand Loyalty in Consumer Markets : A 

Qualitatively-Driven Mixed Multi-Brand Loyalty in Consumer Markets : A 

Qualitatively-Driven Mixed Methods Approach, (January). 

Armstrong, G. M., Kotler, P., Harker, M., & Brennan, R. (2018). Marketing: An 

Introduction (Fourth Edi). Edinburgh: Pearson. 

Asegaf, A. (2017). 10 Step Skincare Routine Feat. Jakarta: Female Daily. 

Retrieved from https://www.youtube.com/watch?v=W0LoNxVgKZw 

Asegaf, A. (2018). Rekomendasi Skincare Lokal 2018 Skincare 101. Jakarta: 

Female Daily. Retrieved from 

https://www.youtube.com/watch?v=ByZUP7QudB0 

Assael. (1992). Consumer Behavioral and Marketing Action (4th Editio). 

Singapore: Massachusetts: Kent Publishing Company. 

Assaf, A. G., Barros, C., & Machado, L. (2013). Covariates of repeat tourism: An 

endogenous switching Poisson model. Tourism Economics, 19(3), 531–544. 

Awan, D. A. G., & Rehman, A. (2014). Impact of Cusomer Satisfaction on Brand 

Loyalty - An Empirical Analysis of Home Appliances in Pakistan. British 

Journal of MArketing Studies, 2(8), 18–32. 

Belaid, S., Mrad, S. Ben, Lacoeuilhe, J., & Petrescu, M. (2017). Are brand 

benefits perceived differently in less developed economies? A scale 

development and validation. Journal of Marketing Analytics, 5, 1–10. 

https://doi.org/10.1057/s41270-017-0024-4 

Belluci, A. (2015). Strategia, gestione del rischio e creazione di valore nelle 

imprese assicurative. Torino: Giappichelli. 

Bennett, R., & Russell-Thiele, S. (2002). A comparison of attitudinal loyalty 

measurement approaches. Journal of Brand Management, 9(3), 193–209. 

https://doi.org/10.1057/palgrave.bm.2540069 

BENNUR, S. (2010). From Apparel Product Attributes To Brand Loyalty: A 

Cross-Cultural Investigation Of U.S. And Indian Consumers’ Attribute 

Choices Applying Kano’s Theory. The Oklahoma State University. 

https://doi.org/10.16309/j.cnki.issn.1007-1776.2003.03.004 

Bloemer, J. M. M., & Kasper, H. D. P. (1995). the Complex Relationship 



196 
 

Sarah Yusary, 2020 
PENGARUH KINERJA BRAND IMAGE DAN BRAND BENEFIT TERHADAP BRAND LOYALTY  
Uviersitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Between Consumer Satisfaction and Brand Loyalty. Journal of Economic 

Psychology, 16(2), 311–329. https://doi.org/10.1016/0167-4870(95)00007-b 

BPOMRI. (2019). Daftar Sarana Kosmetika. Retrieved December 30, 2019, from 

http://cekbpom.pom.go.id/index.php/home/sarana/lr9081d0rcpjthktgu85d3kj

b1/12/row/10/page/1/order/8/ASC/search/4/indonesia 

Briliani, R. A., Safitri, D., & Sudarno. (2016). Analisis Kecenderungan Pemilihan 

Kosmetik Wanita Dikalangan Mahasiswi Jurusan Statiska Universitas 

Diponegoro Menggunakan Bilpot Komponen Utama. Jurnal Gaussian, 5(3), 

545–551. 

Burmann, C., Riley, N., Halaszovich, T., & Schade, M. (2017). Identity-Based 

Brand Management. Wiesbaden: Springer. 

Cahyaningrum, F. E. (2007). Pengaruh Persepsi tentang Kualitas, Harga, dan 

Merek Produk terhadap Loyalitas Pelanggan. Universitas Sanata Dharma. 

Cavallone, M. (2017). Marketing and Customer Loyalty: The Extra Step 

Approach. Bergamo: Springer International Publishing AG. 

https://doi.org/10.1007/978-3-319-51991-3 Library 

Ceccacci, S., Giraldi, L., & Mengoni, M. (2016). Product usability: Is it a criterion 

to measure “Good UX” or a prerequisite? Proceedings of the ASME Design 

Engineering Technical Conference, 1A-2016(August). 

https://doi.org/10.1115/DETC2016-59500 

Chao, C. W. (2011). The impact of hospital brand image on service quality, 

patient satisfaction and loyalty. African Journal of Business Management, 

5(12), 4873–4882. https://doi.org/10.5897/AJBM10.1347 

Chao, R. (2015). The Impact of Experimental Marketing on Customer Loyalty for 

Fitness Clubs : Using Brand Image and Satisfaction as the Mediating 

Variables. The Journal of International Management Studies, 10(2), 52–60. 

Chaudhuri, A., & Hoibrook, M. B. (2001). The Chain of Effects from Brand Trust 

and Brand Affect to Brand Performance: The Role of Brand Loyalty. Brand, 

65(April), 81–93. https://doi.org/10.1509/jmkg.65.2.81.18255 

Cheng, A. (2016). College students ’ Brand Loyalty on Cosmetics and Skin Care 

Products. 

Chitturi, R., Raghunathan, R., Mahajan, V., & Chitturi, R. (2008). DELIGHT BY 

DESIGN: The Role of Hedonic Versus Utilitarian Benefits The first author 

acknowledges the support of the Laura. Journal of Marketing Article 

Postprint, 72(3), 48–63. Retrieved from 

https://pdfs.semanticscholar.org/d946/94d47e7eeb8bc850f9d48f7f5a3fbd3ef

c0f.pdf 

Cho, E. (2011). Development of a brand image scale and the impact of lovemarks 

on brand equity. Lowa State University. 

Choshaly, S. H., & Tih, S. (2017). The factors associated with the behavioural 

intention of eco-labelled products. Pertanika Journal of Social Sciences and 

Humanities, 25(S), 191–202. 

Christodoulides, G., & De Chernatony, L. (2010). Consumer-based brand equity 

conceptualization and measurement: A literature review. International 

Journal of Research in Marketing, 52(1), 43–66. 

Cleff, T. (2014). Exploratory data analysis in business and economics: An 

introduction using spss, stata, and excel. Exploratory Data Analysis in 

Business and Economics: An Introduction Using Spss, Stata, and Excel. 



197 
 

Sarah Yusary, 2020 
PENGARUH KINERJA BRAND IMAGE DAN BRAND BENEFIT TERHADAP BRAND LOYALTY  
Uviersitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

https://doi.org/10.1007/978-3-319-01517-0 

Cooper, D. R., & Schindler, P. S. (2014). Business Research Method : 12th 

Edition. 

Cowie, G. A., Swift, E., Borland, R., Chaloupka, F. J., & Fong, G. T. (2014). 

Cigarette brand loyalty in Australia: Findings from the ITC four country 

survey. Tobacco Control, 23(SUPPL. 1), 1–7. 

https://doi.org/10.1136/tobaccocontrol-2013-051071 

Crave, D. W., & Piercy, N. F. (2013). Strategic Management (10th ed.). New 

York: McGraw-Hill. 

Cronin, J. J., Brady, M. K., & Hult, G. T. M. (2000). Assessing the effects of 

quality, value, and customer satisfaction on consumer behavioral intentions 

in service environments. Journal of Retailing, 76(2), 193–218. 

https://doi.org/10.1016/S0022-4359(00)00028-2 

Day, G. S. (1969). A Two-Dimensional Concept of Brand Loyalty. Journal of 

Advertising Research, 9(3), 29–35. 

Dehdashti, Z., & Jafarzadeh Kenari, M. (2012). The impact of social identity of 

brand on brand loyalty development. Management Science Letters, 2(4), 

1425–1434. https://doi.org/10.5267/j.msl.2012.03.020 

Deniz, M. (2012). Markalı Ürün Tercihlerinin Satın Alma Davranışları Üzerindeki 

Etkisi. Sosyal Siyaset Konferansları Dergisi. Retrieved from 

https://dergipark.org.tr/tr/pub/iusskd/issue/938/10611 

Devi, D. S. R. (2016). Determinants of Brand Loyalty of Skin Care Products in 

Rural Areas. International Journal of Exclusive Global Research, I(6), 1–11. 

Di, F., Tarnovskaya, V., Chao, H., & Panpan, Q. (2009). The Relationship 

between Brand Identity and Customer Loyalty A case of Sony Ericsson, 113. 

Retrieved from 

http://citeseerx.ist.psu.edu/viewdoc/download;jsessionid=ADC0EC37232841

4B003DE10A129DCDF8?doi=10.1.1.455.2001&rep=rep1&type=pdf 

Dick, A. S., & Basu, K. (1994). Customer loyalty: Toward an integrated 

conceptual framework. Journal of the Academy of Marketing Science, 22(2), 

99–113. https://doi.org/10.1177/0092070394222001 

Dölarslan. (2012). Bir Marka Kişiliği Ölçeği Değerlendirmesi. Ankara 

Üniversitesi SBF Dergisi, 27(12), 1–28. 

Drûteikienë, G., & Marèinskas, A. Lietuvos Bankø Ávaizdis Ir Jo Kûrimas (2000). 

Vilnius. 

Duran, A. (2018, August). Using Social Proof To Build Brand Loyalty? You’re 

Missing The Mark. Retrieved September 28, 2018, from 

https://www.forbes.com/sites/forbescommunicationscouncil/2018/08/23/usin

g-social-proof-to-build-brand-loyalty-youre-missing-the-

mark/#77cd75ed4ee6 

Durmaz, Y., Çavuşoğlu, S., & Özer, Ö. (2018). The Effect of Brand Image and 

Brand Benefit on Customer Loyalty: The Case of Turkey. International 

Journal of Academic Research in Business and Social Sciences, 8(5), 528–

540. https://doi.org/10.6007/IJARBSS/v8-i5/4140 

Eastman, J. K., Goldsmith, R. E., & Flynn, L. R. (1999). Status Consumption in 

Consumer Behavior: Scale Development and Validation. Journal of 

Marketing Theory and Practice, 7(3), 41–52. 

https://doi.org/10.1080/10696679.1999.11501839 



198 
 

Sarah Yusary, 2020 
PENGARUH KINERJA BRAND IMAGE DAN BRAND BENEFIT TERHADAP BRAND LOYALTY  
Uviersitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Edhayavarman, C. ., & Sundarambal, K. (2015). A Study On Brand Loyalty And 

It ’s Effect On Buying Behavior In Pudukottai. Shanlax International 

Journal of Management, 3(2), 1–7. 

Effendi, L. O. (2013). Analisis Tingkat Brand Loyalty Pada Produk Pembersih 

Wajah Merek “Ponds.” MODUS, 25(1), 41–55. 

Emre Şahin, D. (2012). Bir marka kişiliği ölçeği değerlendirmesi. Ankara 

Üniversitesi SBF Dergisi. https://doi.org/10.1501/sbfder_0000002248 

Erdoğmuş, İ. E., & Çiçek, M. (2012). The Impact of Social Media Marketing on 

Brand Loyalty. Procedia - Social and Behavioral Sciences, 58(September 

2014), 1353–1360. https://doi.org/10.1016/j.sbspro.2012.09.1119 

Eren, S. S., & Eker, B. U. S. (2012). Kurumsal Sosyal Sorumluluk Algısının 

Marka Imajı, Algılanan Değer, Müşteri Tatmini ve Marka Sadakatine Etkisi 

üzerine Bir Saha Araştırması: X Markası örneğ. Journal of Faculty of 

Economics & Administrative Sciences, 2(17), 451–472. Retrieved from 

https://web.b.ebscohost.com/abstract?direct=true&profile=ehost&scope=site

&authtype=crawler&jrnl=13010603&AN=85967329&h=u9qcaf%2BBWX

MuMLoWrK4gKvbxA75RNFXNDVL9FhHaLOJuss2FGuYBp8vVnAbbc3e

rjwgL%2BzXISjzAu%2B0W%2BeSCxQ%3D%3D&crl=c&resultNs=Admi

nWebAuth&resultL 

Farrel, O. ., & Hartline, M. D. (2014). Marketing Strategy: Text and Cases (6th 

ed.). South Western: Cengage Learning. 

Fathana, A. A. (2017). Daya Beli Masyarakat Turun, Haruskah Berarti Tutup 

Usaha? Retrieved February 12, 2020, from 

https://money.kompas.com/read/2017/01/06/082700126/daya.beli.masyaraka

t.turun.haruskah.berarti.tutup.usaha.?page=all. 

Ferdinand, A. (2006). Metode Penelitian Manajemen: Pedoman Penelitian untuk 

skripsi, Tesis dan Disertai Ilmu Manajemen. Semarang: Universitas 

Diponegoro. 

Fombrun, C., & Shanley, M. (1990). What’S in a Name? Reputation Building and 

Corporate Strategy. Academy of Management Journal, 33(2), 233–258. 

https://doi.org/10.2307/256324 

Fournier, S. (1998). Consumers and their brands: Developing relationship theory 

in consumer research. Journal of Consumer Research, 24, 343–373. 

Friedmann, R., & Lessig, V. . (1987). Psychological meaning of products and 

product positioning. Journal of Product Innovation Management, 4, 265–273. 

Frizzo, F., Korelo, J. C., & Prado, P. H. M. (2018). The effect of brand heritage on 

consumer-brand relationships. RAE Revista de Administracao de Empresas, 

58(5), 451–459. https://doi.org/10.1590/S0034-759020180502 

GBGIndonesia. (2016). Overview of Indonesian Cosmetic Sector: Growing 

Domestic and Export Markets. Retrieved September 30, 2018, from 

http://www.gbgindonesia.com/en/manufacturing/article/2016/overview_of_i

ndonesian_cosmetic_sector_growing_domestic_and_export_markets_11593.

php 

Gecti, F., & Zengin, H. (2013). The Relationship between Brand Trust, Brand 

Affect, Attitudinal Loyalty and Behavioral Loyalty: A Field Study towards 

Sports Shoe Consumers in Turkey. International Journal of Marketing 

Studies, 5(2), 111–119. https://doi.org/10.1111/j.1365-2400.2004.00391.x 

Ghafoor, M. M., Iqbal, H. K., Tariq, U., & Mutarza, F. (2012). Impact of 



199 
 

Sarah Yusary, 2020 
PENGARUH KINERJA BRAND IMAGE DAN BRAND BENEFIT TERHADAP BRAND LOYALTY  
Uviersitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Customer Satisfaction and Brand Image on Brand Loyalty, 002, 69–77. 

Ghozali, I. (2014). Model Persamaan Struktural. Konsep dan Aplikasi dengan 

Program AMOS 24. Update Bayesian SEM. Yogyakarta: Badan Penerbit 

Universitas Diponegoro. 

Gobé, M. (2001). Emotional branding: The paradigm for connecting brands to 

people. New York: Allworth Press. 

Gounaris, S. P., & Tzempelikos, N. A. (2009). The relationships of customer-

perceived value , satisfaction , loyalty and behavioral intentions the 

relationships of customer-perceived value , satisfaction , loyalty and 

behavioral intentions. Journal of Relationship Marketing, 2667(October 

2014), 37–41. https://doi.org/10.1300/J366v06n01 

Granitz, N., & Forman, H. (2015). Building self-brand connections: Exploring 

brand stories through a transmedia perspective. Journal of Brand 

Management, 22(1), 38–59. 

Griffin, J. (2009). Customer Loyalty, How To Learn It, How To Keep It (Terj). 

Jakarta: Erlangga. 

Gu, M. (2013). The impact of visual appearance on brand image. 

Gul, M., Shafiq, Q. B. B., Jan, F. A., Jan, M. F., & Jan, M. F. (2010). Brand 

Image And Brand Loyalty. Abasyn Journal of Social Sciences, 3(1), 55–74. 

Hadi, P., & Sumarto. (2010). Pentingnya Brand Loyalty Terhadap Minat Beli 

Ulang. Jurnal Riset Ekonomi Dan Bisnis, 10(1), 9–18. 

Hameed, S., & Kanwal, M. (2018). Effect of Brand Loyalty on Purchase Intention 

in Cosmetics Industry. Research in Business and Management, 5(1), 25. 

https://doi.org/10.5296/rbm.v5i1.12704 

Harlan, J. (2017). Perhitungan Ukuran Sampel : Power dan Ukuran Efek. Depok: 

Gunadarma. 

Heding, T., Knudtzen, C. F., & Bjerre, M. (2009). Brand Management: Research, 

Theory and Practice. New York: Routledge. 

https://doi.org/10.4324/9780203996171 

Heding, T., Knudtzen, C. F., & Bjerre, M. (2016). Brand Management Research, 

Theory and Practice (2nd Editio). New Jersey: Routledge. 

Hegner, S. M., Fenko, A., & Teravest, A. (2017). Using the theory of planned 

behaviour to understand brand love. Journal of Product and Brand 

Management, 26(1), 26–41. https://doi.org/10.1108/JPBM-06-2016-1215 

Herbig, P., & Milewicz, J. (1993). The Relationship of Reputation and Credibility 

to Brand Success. Journal of Consumer Marketing, 10(3), 18–24. 

https://doi.org/10.1108/EUM0000000002601 

Hill, R. J., Fishbein, M., & Ajzen, I. (1975). Belief, Attitude, Intention and 

Behavior: An Introduction to Theory and Research. Contemporary Sociology, 

6(2), 244. https://doi.org/10.2307/2065853 

Hooley, G., Piercy, N. F., & Nicoulaud, B. (2008). Marketing Strategy and 

Competitive Positioning (4th editio). Edinburgh: Pearson Education Limited. 

Huang, C. C. (2017). The impacts of brand experiences on brand loyalty: 

mediators of brand love and trust. Management Decision, 55(5), 915–934. 

https://doi.org/10.1108/MD-10-2015-0465 

Huang, S. M., Fang, S. R., Fang, S. C., & Huang, C. C. (2015). The Influences of 

Brand Benefits on Brand Loyalty: Intermediate Mechanisms. Australian 

Journal of Management, 41(1), 141–160. 



200 
 

Sarah Yusary, 2020 
PENGARUH KINERJA BRAND IMAGE DAN BRAND BENEFIT TERHADAP BRAND LOYALTY  
Uviersitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

https://doi.org/10.1177/0312896214553516 

Hultén, B. (2011). Sensory marketing: The multi-sensory brand-experience 

concept. European Business Review, 23(3), 256–273. 

https://doi.org/10.1108/09555341111130245 

Humaniora. (2016). Mustika Ratu Dorong Remaja Berprestasi. Retrieved 

February 19, 2020, from https://mediaindonesia.com/read/detail/57521-

mustika-ratu-dorong-remaja-berprestasi 

Ikrima, A. (2015). Analisis Kinerja Citra Merek dan Kepuasan Pelanggan 

terhadap Loyalitas Merek. Universitas Pendidikan Indonesia. 

Inkbotdesign. (2017). Brand Image and Brand Loyalty : Have One Have Both. 

Retrieved February 20, 2020, from 

https://medium.com/@inkbotdesign/brand-image-and-brand-loyalty-

636f9eb8a43d 

insideretail.asia. (2018). South Korean Cosmetics Firm Skinfood Collapses. 

Retrieved August 9, 2020, from https://insideretail.asia/2018/10/11/south-

korean-cosmetics-firm-skinfood-collapses/ 

Intan, K. (2019). Pasar Produk Perawatan Kulit Punya Potensi Berkembang. 

Retrieved November 8, 2019, from https://marketing.co.id/potensi-pasar-

produk-kecantikan-di-indonesia/ 

Irawan, H. (2003). Indonesia Customer Satisfaction: Membedah Strateg 

Kepuasan Pelanggan Merek Pemenang ICSA. Jakarta: PT Elex Media 

Komputindo. 

Ishak, F., & Ghani, N. H. (2013). A Review of the Literature on Brand Loyalty 

and Customer Loyalty. In Conference on Business Management Research 

2013 (pp. 186–198). Sintok: Univerisiti Utara Malaysia. Retrieved from 

http://repo.uum.edu.my/16316/ 

jabarprov. (2017). Pasar Industri Skin Care di Indonesia Capai 70 Persen. 

Retrieved from 

https://jabarprov.go.id/index.php/news/22895/2017/05/09/Pasar-Industri-

Skin-Care-di-Indonesia-Capai-70-Persen 

Jacoby, J., & Chestnut, R. W. (1978). Brand Loyalty Measurement and 

Management (1st Editio). New York: Wiley. 

Jamal, A., & Batavia, A. R. (2014). Impact of Customer Satisfaction , Brand 

Image and Advertisements on Brand Loyalty of “ Sting ( Energy drink )” 

with Special Focus on Karachi, 6(37), 49–57. 

Jisha, & Abishake. (2018). A study on brand loyalty in Maruthi Suzuki with 

special reference to Coimbatore city. International Journal of 

Multidisciplinary Research and Development International, 5(3), 28–31. 

Joelle, R. M. (2016). Brand Loyalty in Cosmetic Products Among Women 

Perception : Brand “ Wardah .” International Conference On Education, 

798–805. 

John T. Bowen, & Shiang‐Lih Chen. (2001). The Relationship Between Customer 

Loyalty and Customer Satisfaction. International Journal of Contemporary 

Hospitality Management, 5(13), 213–217. 

Jones, T. O., & W. Earl Sasser, J. (1995, November). Why Satisfied Customers 

Defect. Harvard Business Publishing, 1–12. Retrieved from 

https://hbr.org/1995/11/why-satisfied-customers-defect 

Joshi, M. (2012). Essentials of Marketing. Ventus Publishing. 



201 
 

Sarah Yusary, 2020 
PENGARUH KINERJA BRAND IMAGE DAN BRAND BENEFIT TERHADAP BRAND LOYALTY  
Uviersitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Juneja, P. (2018). Brand Loyalty. Retrieved November 2, 2018, from 

https://www.managementstudyguide.com/brand-loyalty.htm 

Kalaimani, N. (2017). Brand Loyalty of Cosmetic Products Among Youths in 

Tirupur City. Intercontinental Journal Of Marketing Research Review, 5(7), 

100–105. 

Kandampully, J., & Suhartanto, D. (2003). The role of customer satisfaction and 

image in gaining customer loyalty in the hotel industry. Journal of 

Hospitality and Leisure Marketing, 10(1–2), 3–25. 

https://doi.org/10.1300/J150v10n01_02 

Kaplan, M. D. (2007). Product Appearance and Brand Knowledge : An Analysis 

of Critical Product Appearance And Brand Knowledge : An Analysis Of 

Critical Relationships. Izmir University of Economics. 

https://doi.org/10.13140/RG.2.2.33540.73605 

Karimi Rad, Z., Elahi, S. M., & Gholami Tazeabad, M. (2014). An investigation 

on effects of perceived value on brand popularity and brand loyalty: A B2B 

case study. Management Science Letters, 4, 485–492. 

https://doi.org/10.5267/j.msl.2014.1.020 

Kasper, H. (1988). On problem perception, dissatisfaction and brand loyalty. 

Journal of Economic Psychology, 9(3), 387–397. 

https://doi.org/10.1016/0167-4870(88)90042-6 

Kaynak, E., Salman, G. G., & Tatoglu, E. (2007). An integrative framework 

linking brand associations and brand loyalty in professional sports. Journal 

of Brand Management, 15(5), 336–357. 

https://doi.org/10.1057/palgrave.bm.2550117 

Keller, K. L. (1993). Measuring , Brand Managing Customer-Based Equity, 

57(January), 1–22. 

Keller, K. L. (2001). Building Consumer-based Brand Equity: A Blueprint for 

Creating Strong Brands (No. 01–107). Marketing Management. 

Keller, K. L. (2003). Brand Synthesis: The Multidimensionality of Brand 

Knowledge. Journal of Consumer Research, 29(4), 595–600. 

https://doi.org/10.1086/346254 

Keller, K. L. (2013). Strategic Brand Management: Building, Measuring and 

Managing Brand Equity (4th Editio). New Jersey: Pearson Education, Inc. 

https://doi.org/10.1057/bm.1998.57 

Keller, K. L., Parameswaran, A. M. G., & Jacob, I. (2015). Strategic Brand 

Management: Building, Measuring, and Managing Brand Equity (4th Editio). 

Uttar Pradesh: Pearson India Education Services Pvt, Ltd. 

Keller, K. L., & Swaminathan, V. (2020). Strategic Brand Management: Building, 

Measuring and Managing Brand Equity. Pearson Education, Inc (5th Editio). 

New Jersey: Pearson Education, Inc. 

Kelly, G. (2019). Sariayu Tularkan Semangat Self Love bersama 8 Sosok 

Inspiratif. Retrieved November 9, 2019, from 

https://www.popbela.com/beauty/make-up/gracekelly/sariayu-tularkan-

semangat-self-love-bersama-8-sosok-inspiratif 

Kemenperin. (2019). Direktori Perusahaan Industri. Retrieved December 30, 2019, 

from https://kemenperin.go.id/direktori-perusahaan?what=kosmetik&prov=0 

Keshtidar, M., Sahebkaran, M., & Talebpor, M. (2018). Investigating the effect of 

brand identity and character on brand loyalty of football team fans 



202 
 

Sarah Yusary, 2020 
PENGARUH KINERJA BRAND IMAGE DAN BRAND BENEFIT TERHADAP BRAND LOYALTY  
Uviersitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Mohammad Keshtidar *, MohammadAli Sahebkaran and Mahdi Talebpour 

Maziyar Kalashi, 18, 105–115. 

Khazaei Pool, A., Hanifi, F., Mirabi, V. R., & Taghipourian, M. J. (2018). 

Moving from cognitive loyalty to behavioral loyalty through brand romance: 

Evidence from hotel industry of Iran. Deturope, 10(2), 4–16. 

Khundyz, Z. (2018). The Influence Factors of Brand Loyalty: Mobile Phone 

Industry. American Journal of Industrial and Business Management, 08(06), 

1624–1633. https://doi.org/10.4236/ajibm.2018.86108 

Kim, C. K., & Youngchung, J. (1997). Brandpopularity,Countryimageandmarket 

Share: Anempiricalstudy. Journal of International Business Studies, 

(January), 361–386. 

Kim, H., & Lee, T. J. (2018). Brand Equity of a Tourist Destination, 1–21. 

https://doi.org/10.3390/su10020431 

Kim, S. (Sam), Choe, J. Y. (Jacey), & Petrick, J. F. (2018). The effect of celebrity 

on brand awareness, perceived quality, brand image, brand loyalty, and 

destination attachment to a literary festival. Journal of Destination Marketing 

and Management, 9(November 2016), 320–329. 

https://doi.org/10.1016/j.jdmm.2018.03.006 

Kim, S., Lee, J., & Kwon, K. (2013). 재구매의도 간의 영향 관계분석 An Effect 

Relationship Analysis Among Brand Benefits , Brand Charisma and 

Repurchasing Intents in Co-brand, 14(9), 4248–4257. 

Kocoglu, C., Tengilimoglu, D., Ekiyor, A., & Guzel, A. (2015). The Effects of 

Brand Loyalty on the Consumer Buying Behaviors : The Example of 

Perfume in the Province Of Ankara, 3(5), 1–6. 

Kolyesnikova, N., Laverie, D. A., Duhan, D. F., Wilcox, J. B., Kolyesnikova, N., 

Laverie, D. A., … Ph, D. (2015). The Influence of Product Knowledge on 

Purchase Venue Choice : Does Knowing More Lead from Bricks to Clicks ? 

The Influence of Product Knowledge on Purchase Venue Choice : Does 

Knowing More Lead from Bricks to Clicks ?, 8312. 

https://doi.org/10.1080/16258312.2010.11517223 

Kopp, C. M. (2019). Brand Loyalty. Retrieved May 2, 2020, from 

https://www.investopedia.com/terms/b/brand-loyalty.asp 

Kotler, P., & Armstrong, G. (2018). Principles of Marketing (7th Editio). 

Edinburgh: Pearson Education Limited. 

Kotler, P., & Keller, K. L. (2012). Marketing Management (14th Editi). New 

Jersey: Pearson Education, Inc. 

Kotler, P., & Keller, K. L. (2016a). A Framework for Marketing Management 

(Global Edi). Edinburgh: Pearson Education Limited. 

Kotler, P., & Keller, K. L. (2016b). Marketing Management (15th Editi). Uttar 

Pradesh: Pearson India Education Services Pvt, Ltd. 

Kumar, V., & Shah, D. (2004). Building and sustaining profitable customer 

loyalty for the 21st century. Journal of Retailing, 80(4), 317–329. 

https://doi.org/10.1016/j.jretai.2004.10.007 

Kumoro, S. J. (2010). Analisis Faktor Faktor Yang Mempengaruhi Loyalitas 

Merek Terhadap Produk Indonsat IM3 (Studi Pada Mahasiswa Fakultas 

Ekonomi Reguler II Universitas Diponegoro Semarang). 

Kureemun, B., & Fantina, R. (2011). Your Customers ’ Perception of Quality : 

What It Means to Your Bottom Line and How to Control It. Boca Raton: 



203 
 

Sarah Yusary, 2020 
PENGARUH KINERJA BRAND IMAGE DAN BRAND BENEFIT TERHADAP BRAND LOYALTY  
Uviersitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

CRC Press. 

Kurtoğlu, R., & Sönmez, A. T. (2016). Marka İmaji Ve Marka Faydasinin Marka 

Sadakati Ve Pozitif Ağizdan Ağiza İletişim ( Wom ) Üzerindeki Etkisi The 

Effect Of Brand Image And Brand Utility On Brand Loyalty And Positive 

Word Of Mouth ( Wom ). The Journal of Faculty of Economics and 

Administrative Sciences, 21(4), 1127–1138. 

Kusnendi. (2008). Model-model Persamaan Structura. Bandung: Alfabeta. 

Latha, B., & Akila, M. (2016). Impact of brand loyalty on purchasing behaviour 

of selected consumer durable goods, 2(7), 0–3. 

Lee, J. L., James, J. D., & Kim, Y. K. (2014). A Reconceptualization of Brand 

Image. International Journal of Business Administration, 5(4), 1–11. 

https://doi.org/10.5430/ijba.v5n4p1 

Lei, P. S., & Chu, L. (2014). Brand Equity , Consumer Satisfaction and Brand 

Loyalty : An Empirical Study of Luxury Fashion Brands Consumption in 

China. The International Journal Of Business & Management, 2(11), 22–27. 

Leung, L. ., Bougoure, U. ., & Miller, K. . (2014). The effects of affective and 

utilitarian brand relationships on brand consideration. Journal of Brand 

Management, 22(6), 469–484. 

Li, X. R., & Petrick, J. F. (2008). Reexamining The Dimensionality Of Brand 

Loyalty : A Case Of The Cruise Industry. Journal of Travel & Tourism 

Marketing, 25(1), 68–85. https://doi.org/10.1080/10548400802164913 

Lin, J., & Leckie, A. L. C. (2017). Green Brand Benefits and Their Influence on 

Brand Loyalty. Marketing Intelligence & Planning, 35(3), 1–27. 

https://doi.org/10.1108/MIP-08-2016-0138 

Loureiro, S. M. C., & Kaufmann, H. R. (2016). Luxury values as drivers for 

affective commitment: The case of luxury car tribes. Cogent Business and 

Management, 3(1). https://doi.org/10.1080/23311975.2016.1171192 

Loureiro, S. M. C., Sarmento, E. M., & Le Bellego, G. (2017). The effect of 

corporate brand reputation on brand attachment and brand loyalty: 

Automobile sector. Cogent Business and Management, 4(1). 

https://doi.org/10.1080/23311975.2017.1360031 

Lundin, K. (2018). 5 Reasons Why Your Business Is Losing Customers. 

Retrieved September 28, 2018, from 

https://www.entrepreneur.com/article/313463 

Lynch, J. P., & De Chernatony, L. (2004). The power of emotion: Brand 

communication in business-to-business markets. The Journal of Brand 

Management, 11(5), 403–419. 

Maderer, D., Holtbruegge, D., & Woodland, R. (2016). The impact of brand 

associations on brand loyalty in the football industry: a comparison of fans 

from developed and emerging football markets. Sport, Business and 

Management: An International Journal, 6(5). https://doi.org/10.1108/sbm-

06-2016-0026 

Magnini, V. P., Karande, K., Singal, M., & Kim, D. (2013). The effect of brand 

popularity statements on consumers’ purchase intentions: The role of 

instrumental attitudes toward the act. International Journal of Hospitality 

Management, 34(1), 160–168. https://doi.org/10.1016/j.ijhm.2013.02.010 

Malhotra, N. K. (2015). Essentials of Marketing Research (Global Edi). 

Edinburgh: Pearson Education Limited. 



204 
 

Sarah Yusary, 2020 
PENGARUH KINERJA BRAND IMAGE DAN BRAND BENEFIT TERHADAP BRAND LOYALTY  
Uviersitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Malhotra, N. K., & Birks, D. S. (2013). Marketing Research : An Applied 

Approach. 

Mamman, M., Ogunbado, A. F., & Abu-bakr, A. S. (2016). Factors Influencing 

Customer’s Behavioral Intention to Adopt Islamic Banking in Northern 

Nigeria: a Proposed Framework. Journal of Economics and Finance, 7(1), 

51–55. https://doi.org/10.9790/5933-07135155 

Marconi, J. (1994). Beyond Branding. Malaysia: S. Abdul Majeed and Co. 

marketeers. (2016). Indonesia Jadi Pasar Terbesar Produk Skin Care Dunia. 

Retrieved November 8, 2019, from https://marketeers.com/indonesia-jadi-

pasar-terbesar-produk-skin-care-dunia/ 

Marketing.co.id. (2010). Potensi Pasar Produk Kecantikan di Indonesia. 

Markplus.inc. (2018). Zap Beauty Index 2018. Markplus.inc. 

Markplus.inc. (2020). ZAP Beauty Index 2020. Retrieved from 

https://zapclinic.com/zapbeautyindex 

Maroofi, F., Nazaripour, M., & Maaznezhad, S. (2012). Investigating the Service 

Brand , Customers Value and its Perspective. International Journal of 

Academic Research in Accounting, Finance and Management Sciences, 2(4), 

102–118. 

Martha, M. T. P. (2013). The True Exotic Colours of Indonesia. Jakarta: Gramedia 

Pustaka Utama. 

Maulana, Y. (2020). Sociolla, Ekosistem Kecantikan dalam Satu Platform. 

Retrieved July 13, 2020, from https://swa.co.id/youngster-inc/youngsterinc-

startup/sociolla-ekosistem-kecantikan-dalam-satu-platform 

McDaniel, & Gates. (2015). Marketing Research (10th ed.). 

Mittal, V., & Kamakura, W. A. (2001). Satisfaction, repurchase intent, and 

repurchase behavior: Investigating the moderating effect of customer 

characteristics. Journal of Marketing Research, 38(1), 131–142. 

https://doi.org/10.1509/jmkr.38.1.131.18832 

Mohammadzadeh, R. (2015). The Effect of Brand Image and Purchase Intention 

on Cosmetic Products : Evidence from North Cyprus, (September). 

Mohammed, G. O., Hasaballah, A. H. A., Almohaimmeed, B. M. A., & Al-Tit, A. 

A. (2017). The impact of product performance on brand loyalty mediated by 

customer satisfaction: Study in Sudanese service industry. International 

Journal of Advanced and Applied Sciences, 4(1), 116–122. 

https://doi.org/10.21833/ijaas.2017.01.017 

Molvar, K. (2019). How to Build a Skin Care Routine. Retrieved December 25, 

2019, from https://www.nytimes.com/guides/tmagazine/skincare-routine 

Momani, D. R. A. (2015). The Impact of Brand Dimension on the Purchasing 

Decision Making of the Jordanian Consumer for Shopping Goods Evening 

Study Director, 6(7), 149–168. 

Monica, U., Ogbanje, C. E., & Ayopo, O. O. (2018). Analysis of the Marketing 

Margin of Soyabeans in Benue State, Nigeria. International Journal of 

Environment, Agriculture and Biotechnology, 3(3), 944–950. 

https://doi.org/10.22161/ijeab/3.3.29 

Morgan, N., & Pritchard, A. (2004). Destination Branding : Creating The Unique 

Destination Proposition. Book (2nd ed.). Oxford: Elsevier Butterworth-

Heinemann. 

Morianty, S., Mitchell, N. D., Wells, W. D., Crawford, R., Brennan, L., & 



205 
 

Sarah Yusary, 2020 
PENGARUH KINERJA BRAND IMAGE DAN BRAND BENEFIT TERHADAP BRAND LOYALTY  
Uviersitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Spence-Stone, R. (2014). Advertising: Principles and Practice (3rd Editio). 

Melbourne: Pearson Australia. Retrieved from 

https://books.google.co.id/books?id=zrGaBQAAQBAJ&pg=PA179&lpg=P

A179&dq=lack+of+interest+in+buying+other+products+of+the+same+bran

d&source=bl&ots=cCCTyuOw-

7&sig=ACfU3U2cEeQrJrdqpzSKiOPNcva8Cr5OZA&hl=id&sa=X&ved=2a

hUKEwikpKqs7dnpAhUVeisKHYQeDm0Q6AEwCXoECAcQ 

Mowen, J. C. (1995). Consumer Behavior (4th Editio). Jersey: Prentice Hall. 

Mussab, Hasan, M., & Nazir, B. (2013). The Impact of Brand Related Attributes 

on Customer Loyalty (A Study to the Hodel Industry). Bahawalpur. 

Mwai, L. K., Muchemi, A. W., & Ndungu, C. W. (2015). Analysis of Brand 

Loyalty in Cosmetic Products: A Case of Selected Salons in Nyeri Town. 

Issn, 6(4), 2222–1700. Retrieved from www.iiste.org 

Nadira, F. (2017). Pengusaha dan Pedagang: Daya Beli Sangat Turun. Retrieved 

February 12, 2020, from 

https://www.republika.co.id/berita/ekonomi/makro/17/10/06/oxe3vk382-

pengusaha-dan-pedagang-daya-beli-sangat-turun 

Najat, B. (2017). Importance of Customer Knowledge in Business Organizations. 

International Journal of Academic Research in Business and Social Sciences, 

7(11), 175–187. https://doi.org/10.6007/ijarbss/v7-i11/3449 

Natarajan, R., & Sudha, V. (2016). A Relationship Between Brand Image and 

Brand Loyalty (A Study with Reference to FMCG Consumers in Vellore 

District). EPRA International Journal of Economic and Business Review, 4, 

139–145. https://doi.org/10.2172/950452 

Nawaz, N. U. A., & Usman, A. (2011). What Makes Customers Brand Loyal: A 

Study on Telecommunication Sector of Pakistan. International Journal of 

Business and Social Science, 2. 

Nchendeh, C. (2012). QUALITY OF SERVICE AND CUSTOMER LOYALTY IN 

CAMEROON MOBILE. The University of Douala. 

https://doi.org/10.13140/RG.2.2.32925.15847 

Nezakati, H., Yen, C. P., & Akhoundi, M. (2013). Antecedents impact on brand 

loyalty in cosmetics industry. Journal of Applied Sciences, 13(1), 126–132. 

https://doi.org/10.3923/jas.2013.126.132 

Nilson. (1998). Competitive Branding: Winning in The Market Place with Value - 

Added Brands. West Sussex: John Wiley and Sons, Ltd. 

Noya, A. B. I. (2018). Ketahui Hal-hal yang Berkaitan dengan Perawatan Kulit. 

Retrieved November 4, 2018, from https://www.alodokter.com/ketahui-hal-

hal-yang-berkaitan-dengan-perawatan-kulit 

NURFADILAH, P. S. (2018, August 20). Perempuan Indonesia Pilih Produk 

Kecantikan dari Korea, Bagaimana dengan Label Halal? Kompas. Retrieved 

from https://ekonomi.kompas.com/read/2018/08/20/161758326/perempuan-

indonesia-pilih-produk-kecantikan-dari-korea-bagaimana-dengan 

Oh, H. C. (1995). An Empirical Study of The Relationship Between Restaurant 

Image and Customer Loyalty. Virginia Polytechnic Institute and State 

University. 

Oliver, R. L. (1999). Whence Consumer Loyalty? Journal of Marketing, 63, 33–

44. https://doi.org/10.2307/1252099 

Oliver, R. L., Rust, R. T., & Varki, S. (1997). Customer Delight : Foundations, 



206 
 

Sarah Yusary, 2020 
PENGARUH KINERJA BRAND IMAGE DAN BRAND BENEFIT TERHADAP BRAND LOYALTY  
Uviersitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Findings, and Manajerial Insight. Journal of Retailing, 73(3), 311–336. 

Orth, U. R., & De Marchi, R. (2007). Understanding the Relationships Between 

Functional, Symbolic, and Experiential Brand Beliefs, Product Experiential 

Attributes, and Product Schema: Advertising-Trial Interactions Revisited. 

Journal of Marketing Theory and Practice, 15(3), 219–233. 

https://doi.org/10.2753/mtp1069-6679150303 

Palmatier, R. W., & Sridhar, S. (2017). Marketing Strategy: Based on First 

Principles and Data Analytics. London: Palgrave Macmillan. 

Pan, L., & Chen, K. H. (2019). A Study on the Effect of Storytelling Marketing on 

Brand Image , Perceived Quality , and Purchase Intention in Ecotourism, 

28(107), 705–712. 

Park, C. S., & Srinivasan, V. (1994). Method Survey-Based Brand Understanding 

Extendibility for Its. Journal of Marketing, 31(2), 271–288. 

Park, C. W., Jaworski, B. J., & Maclnnis, D. J. (1986). Strategic Brand Concept-

Image Management. Journal of Marketing, 50(4), 135. 

https://doi.org/10.2307/1251291 

Parmar, S. M. (2014). A Study of Brand Loyalty for Cosmetic Products among 

Youth, 3(6), 9–21. 

Patterson, M. (1999). Re-appraising the concept of brand image. Journal of Brand 

Management, 6(6), 409–426. https://doi.org/10.1057/bm.1999.32 

Pawestri, R. H., Az-Zahra, H., & Rusydi, A. N. (2019). Evaluasi Usability 

Aplikasi Mobile menggunakan Usability Testing dan System Usability Scale 

(SUS) (Studi Kasus : SOCO , Althea dan Sephora). Jurnal Pengembangan 

Teknologi Informasi Dan Ilmu Komputer, 3(10), 9883–9891. 

Petzer, D., Mostert, P., Kruger, L., & Kuhn, S. (2014). the Dimensions of Brand 

Romance As Predictors of Brand Loyalty Among Cell Phone Users. South 

African Journal of Economic and Management Sciences. 

https://doi.org/10.4102/sajems.v17i4.721 

Piyu. (2019). Difference Between Brand Loyalty and Customer Loyalty. 

Retrieved June 14, 2020, from 

https://www.differencebetween.com/difference-between-brand-loyalty-and-

customer-loyalty/ 

Popp, B., & Woratschek, H. (2016). Consumer – brand identification revisited : 

An integrative framework of brand identification , customer satisfaction , and 

price image and their role for brand loyalty and word of mouth. Journal of 

Brand Management. https://doi.org/10.1057/s41262-017-0033-9 

Porto, R. B., de Oliveira-Castro, J. M., & Seco-Ferreira, D. C. (2011). What 

consumers say and do: Planned and actual amounts bought in relation to 

brand benefits. Service Industries Journal, 31(15), 2559–2570. 

https://doi.org/10.1080/02642069.2011.529607 

Pratama, H., & Suprapto, B. (2017). The Effect of Brand Image , Price , and 

Brand Awareness on Brand Loyalty : The Rule of Customer Satisfaction as a 

Mediating Variable. Global Journal of Business and Social Science Review, 

5(2), 52–57. 

Pratiwi, F. A., Utama, R. D. H., & Dirgantari, P. D. (2018). GAMBARAN 

BRAND COMMNICATION BRAND TRUST DAN BRAND LOYALTY 

PELANGGAN KOSMETIK SARIAYU DI INDONESIA. Journal of 

Business Management Education, 3(3), 89–99. 



207 
 

Sarah Yusary, 2020 
PENGARUH KINERJA BRAND IMAGE DAN BRAND BENEFIT TERHADAP BRAND LOYALTY  
Uviersitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Priyono. (2016). Metode Penelitian Kuantitatif. Sidoarjo: ZIFATAMA. 

Puspita, G. C., A, N. B., & F, P. S. (2017). Investigasi Keinginan Konsumen 

Wanita Membeli Produk Green Skincare dengan Model Pro-Environmental 

Planned Behavior. Jurnal Sains Dan Seni ITS, 6(2). 

https://doi.org/10.12962/j23373520.v6i2.25502 

Qasim Shabbir, M., Khan, A. A., & Khan, S. R. (2017). Brand Loyalty Brand 

Image and Brand Equity: the Mediating Role of Brand Awareness. 

International Journal of Innovation and Applied Studies ISSN, 19(2), 2028–

9324. Retrieved from http://www.ijias.issr-journals.org/ 

Qiutong, M. (2019). THE IMPACT OF COSMETICS INDUSTRY SOCIAL 

MEDIA MARKETING ON BRAND LOYALTY : EVIDENCE FROM 

CHINESE COLLEGE STUDENTS, 23(2), 1–15. 

Rachmawati, A. R. (2019). Milenial Gemar Swafoto, Produk Kosmetik dan 

Perawatan Kulit Laris. Retrieved June 9, 2020, from https://www.pikiran-

rakyat.com/ekonomi/pr-01323046/milenial-gemar-swafoto-pasar-kosmetik-

dan-perawatan-kulit-tumbuh-pesat 

Rajagopal. (2019). Competitive Branding Strategies: Managing Performance in 

Emerging Markets. Cham: Springer Nature Switzerland. 

Rajaguru, R. (2016). Role of value for money and service quality on behavioural 

intention: A study of full service and low cost airlines. Journal of Air 

Transport Management, 53, 114–122. 

https://doi.org/10.1016/j.jairtraman.2016.02.008 

Rangkuti, F. (2004). The Power Of Brands : Teknik Menegelola Brand Equity dan 

Strategi Pengembangan Merek. Jakarta: Gramedia Pustaka Utama. 

Rani, N. S. A., & Krishnan, K. S. D. (2018). Factors that influence Malay students 

in purchasing skincare products in Malaysia. Journal of Business & Retail 

Management Research, 13(01), 15–21. 

https://doi.org/10.24052/jbrmr/v13is01/art-02 

Ranjbarian, B. (2012). The Effect of Brand Extension Strategies upon Brand 

Image in the Sport Apparel Market, 2(10). 

Ray, A. (2019). Measuring Loyalty : Attitude Versus Behaviour. Retrieved May 

29, 2020, from https://which-50.com/measuring-loyalty-attitude-versus-

behaviour/ 

Reichheld, F. F., & Sasser, W. E. (1990). Zero defections: quality comes to 

services. Harvard Business Review, 68(5), 105–111. 

Reinartz, W. J., & Kumar, V. (2003). The impact of customer relationship 

characteristics on profitable lifetime duration. Journal of Marketing, 67(1), 

77–99. https://doi.org/10.1509/jmkg.67.1.77.18589 

Reynolds, K. E., & Beatty, S. E. (1999). Customer benefits and company 

consequences of customer-salesperson relationships in retailing. Journal of 

Retailing, 75(1), 11–32. https://doi.org/10.1016/S0022-4359(99)80002-5 

Rizan, M., & Nopiska, Y. (2011). Pengaruh Citra dan Kepercayaan Merek 

Terhadap Loyalitas Merek: Survei Pelanggan Lux Cair di Carrefour MT. 

Haryono. Econosains, IX, 10–20. 

Roberts, K. (2004). Lovemarks: The Future Beyond Brands. New York: 

Powerhouse Books. 

Robertson, G. (2018). Beloved Brands : The Playbook for How to Build a Brand 

Your Consumers Will Love. California: CreateSpace Independent Publishing. 



208 
 

Sarah Yusary, 2020 
PENGARUH KINERJA BRAND IMAGE DAN BRAND BENEFIT TERHADAP BRAND LOYALTY  
Uviersitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Rogelberg, S. G. (2017). Organizational Image. The SAGE Encyclopedia of 

Industrial and Organizational Psychology, 2nd Edition, 1116–1118. 

https://doi.org/10.4135/9781483386874.n382 

Romaniuk, J., & Nenycz-Thiel, M. (2013). Behavioral brand loyalty and 

consumer brand associations. Journal of Business Research, 66(1), 67–72. 

https://doi.org/10.1016/j.jbusres.2011.07.024 

Roustasekehravani, A., Hamid, A. B. A., & Hamid, A. A. (2015). The Effect of 

Brand Personality and Brand Satisfaction on Brand Loyalty : A Conceptual 

Paper, 7(2), 10–26. https://doi.org/10.5296/jmr.v7i2.6924 

Ruane, L., & Wallace, E. (2015). Brand tribalism and self-expressive brands: 

Social influences and brand outcomes. Journal of Product and Brand 

Management, 24(4), 333–348. https://doi.org/10.1108/JPBM-07-2014-0656 

Ruslim, T. S., Widjaja, H., & Andrew, R. (2018). Pengaruh Brand Evaluation , 

Satisfaction , Dan Trust Terhadap Brand Loyalty Lipstik Vxxx Di Fakultas 

Ekonomi Universitas Tarumanagara. Conference on Management and 

Behavioral Studies, 9–17. 

Saeed, R., Lodhi, R. N., Mehmood, A., Ishfaque, U., Dustgeer, F., Sami, A., … 

Ahmad, M. (2013). Effect of brand image on brand loyalty and role of 

customer satisfaction in it. World Applied Sciences Journal, 26(10), 1364–

1370. https://doi.org/10.5829/idosi.wasj.2013.26.10.1343 

Saini, S., & Singh, J. (2020). A Link Between Attitudinal and Behavioral Loyalty 

of Service Customers. Business Perspectives and Research, 1–11. 

https://doi.org/10.1177/2278533719887452 

Saleem, & Raja. (2014). The impact of service quality on customer satisfaction 

customer loyalty. Middle-East Journal of Scientific Research, 19(5), 706–

711. 

Salim, H. K. (2011). The Influence of Brand Loyaltu on Cosmetics Buying 

Behavior of UAE Female Consumers. International Journal of Marketing 

Studies, 3(2), 123–133. https://doi.org/10.5539/ijms.v3n2p123 

Sangeetha, S., & Rani, K. J. (2017). A Study On The Brand Loyalty Towards 

Skin Care Products With Reference To Chennai. International Journal in 

Management and Social Science, 5(8). 

https://doi.org/10.1017/CBO9781107415324.004 

Santoso, S. (2011). Structural Equation Modeling (Konsep dan Aplikasi dengan 

AMOS 18). Jakarta: PT Elex Media Komputindo. 

Saputri, M. E., & Pranata, T. R. (2014). Pengaruh Brand Image Terhadap 

Kesetiaan Pengguna Smartphone Iphone. Jurnal Sosioteknologi, 13(3), 193–

201. Retrieved from 

http://journals.itb.ac.id/index.php/sostek/article/view/1148/754 

Sari, A. P. (2019). The Effect Of Product Quality , Price , And Brand Image 

Toward Customer Loyalty With The Mediation Of Customer Satisfaction On 

Personal. Universitas Muhammadiyah Surakarta. 

Sari, A. R. (2010). Analisis Faktor – Faktor Penentu Loyalitas Konsumen Studi 

kasus pada Produk Pembersih Wajah di Mirota Godean, Yogyakarta. 

Universitas Sanata Dharma. 

Sarjono, H., & Julianita, W. (2015). Structural Equation Modeling (SEM). Sebuah 

Pengantar, Aplikasi untuk Penelitian Bisnis. Jakarta: Salemba Empat. 

Sarwono, Y. (2010). Pengertian Dasar Structural Equation Modeling (SEM). 



209 
 

Sarah Yusary, 2020 
PENGARUH KINERJA BRAND IMAGE DAN BRAND BENEFIT TERHADAP BRAND LOYALTY  
Uviersitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Jurnal Ilmiah Manajemen Bisnis Ukrida, 10(3), 98528. 

Scarfmedia. (2018). 12 Produk Skincare Lokal Yang Berkonsep Organik. 

Retrieved November 29, 2019, from https://www.scarfmedia.id/12-produk-

skincare-lokal-yang-berkonsep-organik/ 

Schiffman, L. G., Kanuk, L. L., & Håvard, H. (2011). Consumer Behaviour: A 

European Outlook (2nd Editio). Edinburgh: Pearson Education Limited. 

Schiffman, L. G., & Wisenblit, J. L. (2015). Consumer Behavior (11th Editi). 

Edinburgh: Pearson Education Limited. 

Schlegelmilch, B. B., & Digest, A. E. (2016). Global Marketing Strategy An 

Executive Digest. Switzerland: Springer International Publishing Switzerland. 

Schmitt, B. H., & Simonson, A. (1997). Marketing aesthetics: The Strategic 

Management of Brands, Identity, and Image. New York: The Free Press. 

Sehun, J. (2020). Skinfood Implements Capital Reduction. Retrieved August 9, 

2020, from 

http://www.thebell.co.kr/free/Content/ArticleView.asp?key=2020050617150

18160106195&svccode=06 

Sekaran, U., & Bougie, R. (2016). Research Methods for Business. 

Septia, P. (2018). Skincare Asli Indonesia yang Wajib Dicoba. Retrieved 

November 29, 2019, from 

https://www.harpersbazaar.co.id/articles/read/8/2018/5587/Skincare-Asli-

Indonesia-yang-Wajib-Dicoba 

Septian Deny. (2019). Industri Kosmetik ditargetkan tumbuh 9 persen di 2019. 

Retrieved October 24, 2019, from 

https://www.liputan6.com/bisnis/read/4003673/industri-kosmetik-

ditargetkan-tumbuh-9-persen-di-2019 

Setiawan, S. R. D. (2018). Industri Perawatan Kulit di Tanah Air Kian Bersinar. 

Retrieved November 8, 2019, from 

https://ekonomi.kompas.com/read/2018/09/20/222502926/industri-

perawatan-kulit-di-tanah-air-kian-bersinar 

Severi, E., & Ling, K. C. (2013). The mediating effects of brand association, 

brand loyalty, brand image and perceived quality on brand equity. Asian 

Social Science, 9(3), 125–137. https://doi.org/10.5539/ass.v9n3p125 

Sharma, A., Bhola, S., Malyan, S., & Patni, N. (2013). Impact of Brand Loyalty 

on Buying Behavior of Women Consumers for Beauty Care Products- Delhi 

Region. Global Journal of Management and Business Studies, 3(7), 817–824. 

Shavitt, S. (1989). Products, personalities and situations in attitude functions : 

Implications for consumer behavior. Advances in Consumer Research, 16(1), 

300–305. 

Shaw, A. (Ahsan A. (2018). Brand Loyalty Definition and Examples. Retrieved 

February 20, 2020, from https://www.marketingtutor.net/what-is-brand-

loyalty/ 

Sheth, J. N., & Parvatiyar, A. (1995). Relationship marketing in consumer 

markets: Antecedents and consequences. Journal of the Academy of 

Marketing Science: Official Publication of the Academy of Marketing 

Science, 23(4), 255–271. https://doi.org/10.1177/009207039502300405 

Shirazi, A., Lorestani, H. Z., & Mazidi, A. K. (2013). Investigating the Effects of 

Brand Identity on Customer Loyalty from Social Identity Perspective. 

Iranian Journal of Management Studies (IJMS), 6(2), 153–178. 



210 
 

Sarah Yusary, 2020 
PENGARUH KINERJA BRAND IMAGE DAN BRAND BENEFIT TERHADAP BRAND LOYALTY  
Uviersitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Shreshtha, M., & Dugar, A. (2014). Customers ’ Preference Towards Functional 

Benefits Versus Experiential Benefits from Bank Brands, XXV(November), 

117–127. 

Siyoto, S. (2015). Dasar Metodologi Penelitian. Sleman: Literasi Media 

Publishing. 

Smith, A. (2020). Consumer Behaviour and Analytics. New York: Routledge. 

Sondakh, B. (2013). THE INFLUENCE OF BEHAVIORAL LOYALTY AND 

ATTITUDINAL LOYALTY ON PURCHASE BEHAVIOR. Jurnal EMBA, 

1(3), 756–762. https://doi.org/10.11113/jt.v56.60 

Song, S. H. (2018). Skinfood to Close Outlets in E-Mart, E-Land Retail. Retrieved 

August 9, 2020, from 

http://m.theinvestor.co.kr/view.php?ud=20181016000703 

Song, S. H. (2019). Many Foreign, Domestic Investors Keen to Acquire Skinfood. 

Retrieved August 9, 2020, from 

http://www.theinvestor.co.kr/view.php?ud=20190419000535 

Statista. (2017). Women’s opinions on skin care (day time skin care, eye care etc.) 

brand loyalty in the United Kingdom (UK) in 2017. Retrieved September 28, 

2018, from https://www.statista.com/statistics/724808/women-s-skin-care-

brand-loyalty-united-kingdom-uk/ 

Stewart, D., & Saren, M. (2014). The Marketing Pathfinder Key Concepts and 

Cases for Marketing Strategy and Decision Making (First Edit). Chichester: 

John Wiley and Sons, Ltd. 

Sudjana. (2000). Statistika Untuk Ekonomi dan Niaga (Edisi 5). Bandung: Tarsito. 

Sukmadinata, N. S. (2012). Metode Penelitian Pendidikan. Bandung: Rosda 

Karya. 

Sullivan, F. C. (2019). Let’s Talk About Brand Benefits and a Reason to Believe. 

Retrieved September 17, 2019, from https://medium.com/s/how-to-build-a-

brand/lets-talk-about-brand-benefits-and-a-reason-to-believe-37a90fff59d8 

Supriyatna, I. (2019). Tingkatkan Penjualan Sariayu Luncurkan Produk Berbasis 

Green Resources. Retrieved May 15, 2020, from 

https://www.suara.com/bisnis/2019/08/22/192242/tingkatkan-penjualan-

sariayu-luncurkan-produk-berbasis-green-resources 

Suroto, H. lapan. (2016). Pengertian Konsep, Fungsi, Dan Tipe Brand Association. 

Retrieved March 4, 2019, from 

https://www.gomarketingstrategic.com/pengertian-konsep-fungsi-dan-tipe-

brand-association/ 

Syauki, W. R., & Amalia Avina, D. A. (2020). Persepsi dan preferensi 

penggunaan skincare pada perempuan milenial dalam perspektif komunikasi 

pemasaran. Jurnal Manajemen Komunikasi, 4(2), 42. 

https://doi.org/10.24198/jmk.v4i2.25719 

Taghipour, A., & Loh, A. (2017). Influences on Brand Loyalty Among Thai 

Female Cosmetic Consumers. PEOPLE: International Journal of Social 

Sciences, 3(2), 1947–1969. https://doi.org/10.20319/pijss.2017.32.19471969 

Thimothy, S. (2016). Why Brand Image Matters More Than You Think. 

Thompson, C. J., Rindfleisch, A., & Arsel, Z. (2006). Emotional Branding and the 

Strategic Value of the Doppelgänger Brand Image. Journal of Marketing, 

70(1), 50–64. https://doi.org/10.1509/jmkg.2006.70.1.50 

Tingkir, C. F. (2014). Pengaruh Identitas Merek Terhadap Loyalitas Merek 



211 
 

Sarah Yusary, 2020 
PENGARUH KINERJA BRAND IMAGE DAN BRAND BENEFIT TERHADAP BRAND LOYALTY  
Uviersitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Melalui Citra Merek Dan Kepercayaan Merek Toyota. Jurnal Manajemen 

Pemasaran, 8(2), 62–69. https://doi.org/10.9744/pemasaran.8.2.62-69 

Touzani, M., & Temessek, A. (2009). Brand Loyalty Impact of Cognitive and 

Affective Variables. Annals of Dunărea de Jos University. Fascicle I : 

Economics and Applied Informatics, unknown(1), 227–242. 

Udovita, & Hilal, M. (2018). Factors Determining Celebrity Endorsement and 

Impact on Brand Loyalty : A Sri Lanka Based Study on Cosmetic 

Advertising. SEUSL Journal of Marketing, 3(2), 18–25. 

Ulumuddin, I., Wibowo, L. A., & Barbo, A. (2016). Pengaruh Brand Feelings 

Terhadap Loyalitas Tamu Di Sheraton Senggigi Beach Resort Lombok. THE 

Journal : Tourism and Hospitality Essentials Journal, 3(2), 607. 

https://doi.org/10.17509/thej.v3i2.1973 

Upamannyu, N. K., & Bhakar, S. S. (2015). Effect of Customer Satisfaction on 

Brand Image & Loyalty Intention : A Study of Cosmetic Product, (April). 

https://doi.org/10.17722/ijrbt.v4i1.179 

Upamanyu, N. K., & Mathur, G. (2014). Effect of Brand Trust, Brand Image on 

Customer Brand Loyalty in FMCG Sector at Gwalior Region. Scholars 

World-IRMJCR, 2(2), 83–93. 

uttyler.edu. (2016). Importance of Building Brand Loyalty. Retrieved March 12, 

2019, from https://online.uttyler.edu/articles/importance-of-building-brand-

loyalty.aspx 

van der Lans, R., van Everdingen, Y., & Melnyk, V. (2016). What to stress, to 

whom and where? A cross-country investigation of the effects of perceived 

brand benefits on buying intentions. International Journal of Research in 

Marketing, 33(4), 924–943. https://doi.org/10.1016/j.ijresmar.2016.05.002 

Vickers, J. S., & Renand, F. (2003). The Marketing of Luxury Goods: an 

exploratory study. The Marketing Review, 3, 459–478. 

Wardhani, S. (2018). Berkaca Pada K-Beauty, Industri Kosmetik Korea. 

Retrieved March 18, 2019, from https://www.validnews.id/BERKACA-

PADA-K-BEAUTY--INDUSTRI-KOSMETIK-KOREA-SVX 

Wee, T. T. ., & Ming, M. C. . (2003). Leveraging on symbolic values and 

meanings in branding. Journal of Brand Management, 10(3), 208–218. 

Wel, C., & Alam, S. S. (2017). Factors affecting brand loyalty : An empirical 

study in Malaysia Factors Affecting Brand Loyalty : An Empirical Study in 

Malaysia, (April). 

Wijanto, S. (2007). Structural Equation Modeling dengan LISREL 8.80. 

Yogyakarta: Graha Ilmu. 

Wijaya, B. S. (2013). Dimensions of Brand Image: A Conceptual Review from 

the Perspective of Brand Communication. European Journal of Business and 

Management, 5(31), 55–65. https://doi.org/10.13140/ejbm.2013.55.65 

Wijaya, T. (2009). Analisis SEM dengan AMOS versi 18. Yogyakarta: Universitas 

Atmajaya. 

Winchester, M., Romaniuk, J., & Bogomolova, S. (2008). Positive and negative 

brand beliefs and brand defection/uptake. European Journal of Marketing, 

42(5–6), 553–570. https://doi.org/10.1108/03090560810862507 

Wismiarsi, T., & Purnama, T. J. (2015). BEHAVIOURAL LOYALTY: 

APAKAH DIPENGARUHI BRAND PERSONALITY DAN BRAND 

EXPERIENCE? Sebuah Studi pada Industri Kosmetik. Jurnal Manajemen 



212 
 

Sarah Yusary, 2020 
PENGARUH KINERJA BRAND IMAGE DAN BRAND BENEFIT TERHADAP BRAND LOYALTY  
Uviersitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Dan Bisnis Sriwijaya, 13(3), 310–330. 

Wu, X., Hu, X., Qi, W., Marinova, D., & Shi, X. (2018). Risk knowledge , 

product knowledge , and brand benefits for purchase intentions : Experiences 

with air purifiers against city smog in China. Human and Ecological Risk 

Assessment : An International Journal, 7039. 

https://doi.org/10.1080/10807039.2018.1432340 

www.bussinessdictionary.com. (2020). What is Social Benefit - Definition and 

Meaning. www.bussinessdictionary.com. Retrieved from 

http://www.businessdictionary.com/definition/social-benefit.html 

www.economicsonline.co.uk. (2020). Social Benefits. Retrieved June 14, 2020, 

from https://www.economicsonline.co.uk/definitions/social_benefit.html 

www.loreal-finance.com. (2018). Annual Report 2018 - L’Oréal. 

www.loreal-finance.com. (2019). 2019 Annual Report - L’Oréal. Retrieved from 

https://www.loreal-finance.com/en/annual-report-2019/cosmetics-market-2-

1-0/ 

www.marketingstat.com. (2018). What is Brand Benefit? Retrieved June 10, 2019, 

from http://www.marketingstat.com/what-is-the-brand-benefit/ 

www.marthatilaargroup.com. (2016). Sariayu Terima Ads Leaderboard Award 

dari Youtube. Retrieved from 

http://www.marthatilaargroup.com/detail/id/140/sariayu-terima-ads-

leaderboard-awards-dari-youtube 

www.marthatilaargroup.com. (2020). Sariayu Luncurkan Tren Warna 2020 

Inspirasi Sumba. Retrieved May 15, 2020, from 

http://www.marthatilaargroup.com/detail/id/530/sariayu-luncurkan-tren-

warna-2020-inspirasi-sumba 

www.martinaberto.co.id. (2014). 2014 Annual Report PT Martina Berto. 

www.martinaberto.co.id. (2015). 2015 Annual Report PT Martina Berto. 

www.martinaberto.co.id. (2016). 2016 Annual Report PT Martina Berto. 

www.martinaberto.co.id. (2017). 2017 Annual Report PT Martina Berto. 

www.martinaberto.co.id. (2018). 2018 Annual Report PT Martina Berto. 

www.martinaberto.co.id. (2019). 2019 Annual Report PT Martina Berto. Jakara. 

Www.martinaberto.co.id. (2010). Sariayu & Puspita Martha Dukung Kegiatan 

Sosial bersama Habitat For Humanity. Retrieved March 26, 2019, from 

http://www.martinaberto.co.id/corporate.php?page=csr&id=98&lang=id 

www.mustika-ratu.co.id. (2015). 2015 Annual Report PT Mustika Ratu. Jakarta. 

www.mustika-ratu.co.id. (2016). 2016 Annual Report PT Mustika Ratu. 

https://doi.org/10.1017/CBO9781107415324.004 

www.mustika-ratu.co.id. (2017). 2017 Annual Report PT Mustika Ratu. 

www.mustika-ratu.co.id. (2018). 2018 Annual Report PT Mustika Ratu. 

www.mustika-ratu.co.id. (2019). Laporan Keuangan Konsolidasian PT Mustika 

Ratu Tbk dan Entitas Anak untuk Tahun yang Berakhir pada Tanggal 30 

September 2019 dan 2018. www.mustika-ratu.co.id. Jakarta. 

www.mustika-ratu.co.id. (2020). Our Story. Retrieved May 15, 2020, from 

https://mustika-ratu.co.id/our-story/ 

www.sariayu.com. (2010). Sariayu Martha Tilaar won the “TOP BRAND 

AWARD 2010.” Retrieved May 15, 2020, from 

http://en.sariayu.com/news.php?sub=news=id=015 

www.sariayu.com. (2020). About Us. Retrieved May 15, 2020, from 



213 
 

Sarah Yusary, 2020 
PENGARUH KINERJA BRAND IMAGE DAN BRAND BENEFIT TERHADAP BRAND LOYALTY  
Uviersitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

https://www.sariayu.com/about-us 

www.soco.id. (2019). Be a Part of The Community. Retrieved December 25, 2019, 

from https://www.soco.id/ 

www.soco.id. (2020a). Create Review. Retrieved July 13, 2020, from 

https://www.soco.id/journal/create-review 

www.soco.id. (2020b). SOCO Review Kategori Skincare. Retrieved November 30, 

2019, from https://review.soco.id/category/2/skin-

care?page=1&brand_id=%5B%225d3ac305a6992471b7c976a3%22%5D 

www.startquestion.com. (2016). Understand customer loyalty with the Apostle 

model. Retrieved May 11, 2020, from 

https://blog.startquestion.com/understand-customer-loyalty-with-the-apostle-

model-618f50dd7423 

www.topbrand-award.com. (2015). Top Brand Award 2015. Retrieved April 14, 

2019, from https://www.topbrand-award.com/top-brand-

index/?tbi_index=Top Brand&tbi_year=2015 

www.topbrand-award.com. (2016). Top Brand Award 2016. Retrieved April 14, 

2019, from https://www.topbrand-award.com/top-brand-

index/?tbi_index=Top Brand&tbi_year=2016 

www.topbrand-award.com. (2017). Top Brand 2017. Retrieved April 14, 2019, 

from https://www.topbrand-award.com/top-brand-index/?tbi_index=Top 

Brand&tbi_year=2017 

www.topbrand-award.com. (2018). Top Brand Award 2018. Retrieved April 14, 

2019, from https://www.topbrand-award.com/top-brand-

index/?tbi_index=Top Brand&tbi_year=2018 

www.topbrand-award.com. (2019a). Tentang Top Brand. Retrieved December 25, 

2019, from https://www.topbrand-award.com/tentang-top-brand-award/ 

www.topbrand-award.com. (2019b). Top Brand Award 2019. Retrieved April 14, 

2019, from https://www.topbrand-award.com/top-brand-

index/?tbi_index=Top Brand&tbi_year=2019 

www.topbrand-award.com. (2020). Top Brand Award 2020. Retrieved February 

12, 2020, from https://www.topbrand-award.com/top-brand-

index/?tbi_index=Top Brand&tbi_year=2020 

Yasir, I. (2016). Pengaruh Citra Dan Kepercayaan Terhadap Loyalitas Merek 

Waroeng Steak & Shake Di Yogyakarta. 

Yousaf, U., Zulfiqar, R., Aslam, M., & Altaf, M. (2012). STUDYING BRAND 

LOYALTY IN THE COSMETICS INDUSTRY. LogForum Scientific 

Journal of Logistics, 8(4), 327–337. 

Yuen, E. F. T., & Chan, S. S. L. (2010). The effect of retail service quality and 

product quality on customer loyalty. Journal of Database Marketing and 

Customer Strategy Management, 17(3–4), 222–240. 

https://doi.org/10.1057/dbm.2010.13 

Yuliawati, A. N., & Ihsan, D. N. (2019). Uang Saku Mahasiswa Rp 2 Juta, Tak 

Lupa Beli Skincare. 

Yvonne, A., & Kristaung, R. (2013). Metodologi Penelitian Bisnis dan Akuntansi. 

Jakarta: Dian Rakyat. 

Zavattaro, S. M. (2014). Place Branding through Phases of the Image: Balancing 

Image and Substance. New York: Palgrave Macmillan. 

https://doi.org/10.1057/9781137394514 



214 
 

Sarah Yusary, 2020 
PENGARUH KINERJA BRAND IMAGE DAN BRAND BENEFIT TERHADAP BRAND LOYALTY  
Uviersitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Zeithaml, V. A., Berry, L. L., & Parasuraman, A. (1996). The behavioral 

consequences of service quality. Journal of Marketing, 60(2), 31–46. 

https://doi.org/10.2307/1251929 

Zeithaml, V., Bitner, M. J., & Gremler, D. D. (2013). Services Marketing: 

Integrating Customer Focus across the Firm (6th editio). New York: 

McGraw-Hill Irwin. 

ZionMarketResearch. (2019). Global Cosmetic Products Market Share Expected 

To Reach $863 Billion by 2024: ZMR. Retrieved October 21, 2019, from 

https://www.globenewswire.com/news-

release/2019/01/31/1708263/0/en/Global-Cosmetic-Products-Market-Share-

Expected-To-Reach-863-Billion-by-2024-ZMR.html 

Zorraquino. (2020). What Are Emotional Benefits? www.zorroquino.com. 

Retrieved from https://www.zorraquino.com/en/dictionary/branding/what-

are-emotional-benefits.html 

Zuhriyah, D. A. (2019). Ini Daftar UMP 2020 di 34 Provinsi. Retrieved June 11, 

2020, from https://finansial.bisnis.com/read/20191103/11/1166176/ini-

daftar-ump-2020-di-34-provinsi 

 

 

 


