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ABSTRACT 

ISIS AS REPRESENTED IN THEIR OWN DISCOURSE: A 

REPRESENTATIONAL STUDY OF MAGAZINES RELEASED BY ISIS 

 

Supervisor: Eri Kurniawan, M.Ed., Ph.D. 

 

This study was conducted to examine the strategies used by ISIS to represent 

themselves and the signification of the representations. Van Leeuwen’s (2008) 

Social Actor Representation was applied to achieve the said purposes. This study 

collected its data from magazines released by ISIS in English named Dabiq and 

Rumiyah. Two articles from Rumiyah and one article from Dabiq were examined. 

The first article was taken from Rumiyah and was directed at ISIS internals and 

supporters. The second article, also from Rumiyah, was directed at both ISIS 

internals/supporters and their enemies. Finally, the third article from Dabiq was 

aimed at the enemies of ISIS. The findings show that ISIS use both exclusion and 

inclusion strategies to represent themselves. In terms of inclusion, personalisation 

– impersonalisation, activation – passivation, genericisation – specification, 

association, differentiation – indifferentiation, and categorisation – nomination are 

used to represent themselves. This study discovered that ISIS are very open about 

their violence which is justified through their identity building, claim of practicing 

the most correct form of Islam, and narrative of crisis. It was also found that women 

are underrepresented and men are presented as hyper-masculine. It is recommended 

for future studies to utilise van Leeuwen’s (2008) Social Actor Representation to 

further examine ISIS and their communiqués in areas rendered impossible for this 

research due to its limitations. This include comparing ISIS produced materials with 

other sources, studying other forms of ISIS communiqués such as bulletins, and 

ISIS cultural materials such as poetry. 

Keywords: Exclusion, Inclusion, ISIS, Social Actor Representation, Sociosemantic 

Approach 
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