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ABSTRAK 

 

Noviani Shofia Anwar, 1500083, “Pengaruh Experience Quality terhadap 

Behavioral Intentins di Adventure and Game Sari Ater Hotel and Resort” 

(Survei terhadap wisatawan Adventure and Game Sari Ater Hotel and Resort), di 

bawah bimbingan Dr. Lili Adi Wibowo, S.Pd.,S.Sos., M.M. dan Rini Andari 

S.Pd.,SE.Par.,MM. 

 

Penelitian ini bertujuan untuk menganalisis pengaruh experience quality yang 

terdiri dari hedonic, peance of mind, recognition, involment, escape dan learning 

terhadap behavioral intentions di Adventure and Game Sari Ater Hotel and 

Resort. Metode penelitian yang digunakan yaitu explanatory survey dengan 

pendekatan cross sectional method dengan jumlah sampel sebanyak 111 yang 

terdiri wisatawan Adventure and Game Sari Ater Hotel and Resort. Teknik 

analisis data yang digunakan adalah teknik analisis jalur. Pelaksanaan experience 

quality di Adventure and Game Sari Ater Hotel and Resort berada pada kategori 

cukup dan behavioral intentions pengunjung berada pada kategori tinggi. 

Experience quality yang terdiri dari hedonic, peance of mind, recognition, 

involment, escape dan learning memiliki pengaruh postif terhadap behavioral 

intention dengan sub variabel Escape memiliki pengaruh tertinggi dimana 

Adventure and Game Sari Ater Hotel and Resort berhasil menciptakan 

pengalaman yang berkesan dan berkualitas dengan adanya beragam wahana yang 

menarik bagi wisatwan. Hasil penelitian menunjukan terdapat pengaruh yang 

signifikan antara experience quality terhadap behavioral intentions.  

 

Kata kunci : Behavioral Intentions, Experience Quality dan Adventure and 

Game Sari Ater Hotel and Resort. 
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ABSTRAK 

Noviani Shofia Anwar, 1500083, “Impact of  Experience Quality on Behavioral 

Intentins in Adventure and Game Sari Ater Hotel and Resort” (Survey on 

Tourist Adventure and Game Sari Ater Hotel and Resort), under guidance of  Dr. 

Lili Adi Wibowo, S.Pd.,S.Sos., M.M. and Rini Andari S.Pd.,SE.Par.,MM. 

 

This study aims to analyze the influence of experience quality that consists of 

hedonic, peance of mind, recognition, involment, escape and learning of usage on 

behavioral intentions in Adventure and Game Sari Ater Hotel and Resort. Method 

of this research is explanatory survey with cross sectional approach, with the 

number of samples are 111 that consist of tourist at  Adventure and Game Sari 

Ater Hotel and Resort. Data analysis technique used is the path analysis 

technique. Implementation of  experience quality in Adventure and Game Sari 

Ater Hotel and Resort is on the high category and behavioral intentions is in the 

high category. Experience quality that consists of hedonic, peance of mind, 

recognition, involment, escape and learning gives positive impact on behavioral 

intention. Escape has the highest impact, where Adventure and Game Sari Ater 

Hotel and Resort managed to create a memorable and quality experience with a 

variety of attraction that are interesting for tourists. The results showed there was 

significant impact between experience quality and behavioral intentions. 

 

Keywords : Behavioral Intentions, Experience Quality and Adventure and 

Game Sari Ater Hotel and Resort. 
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