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PREFACE

Bismillahirrahmanirrahiim. All praises are due to Allah SWT, the Almighty
of the worlds, who entrusted me to finish this research paper entitled “YouTube
Headlines as Copywriting: An Interpersonal Meaning Analysis of
||Superwoman||’s”. This research has been written to be submitted to the English
Language and Literature of FPBS UPI Bandung as partial fulfillment of the
requirements for Sarjana Sastra degree.

This research paper aims to seek the interpersonal meaning and headline
types in the selected headlines of ||Superwoman|| YouTube channel by employing
the theoretical frameworks of Halliday’s (1994) interpersonal meaning and
Maslen’s (2010) headline types. It focuses on analyzing how the speech functions
and headline types could convey meanings and affect numbers of views.

Having put some endeavor in it, this study is believed to be far from perfect.
However, the writer hopes that this study can give contribution to the development

of studies in the field of Systemic Functional Linguistics and Copywriting.

Bandung, January 2020

Dennissa Aulia Adiesti
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YouTube Headlines as Copywriting: An Interpersonal Meaning Analysis of
[|Superwoman||’s

Dennissa Aulia Adiesti

1501450
ABSTRACT
Supervisor : Iwa Lukmana, M.A., Ph.D.
Co-Supervisor : Riesky, S.Pd., M.Ed.

YouTube is one of the most influential video-based platforms nowadays. This
platform has become the source of living for many people, especially youth.
Apparently, one of the considerations for people to click a video on YouTube is its
attractive headline. Therefore, this study aims to investigate the interpersonal
meaning of the headlines through the use of speech function and its typicality, to
discover the types of headlines used in ||Superwoman|| YouTube channel, and to
find out the realization of interpersonal meaning in different headline types. This
study employs a qualitative descriptive design with the help of simple descriptive
statistics. The data include 240 headlines of the highest, in-between, and the lowest
views videos collected from ||Superwoman|| YouTube channel. These headlines are
categorized based on the speech function and its typicality proposed by Halliday
(1994) to see the realization of interpersonal meaning. The data are also classified
by using the theory of headline types by Maslen (2010). It is found that there are
three initiating speech functions realized in the headlines: statement, command, and
question. The dominant speech function is statement which is realized typically in
a declarative mood. It also shows that the predominant type of headline is arousing
curiosity as it gains the highest number of views. Lastly, this study discovers that
statement that arouses curiosity is the most desirable type of headline. The findings
indicate equal status between the YouTuber and the viewers through the typical
realization of statement, and also signify that viewers are most likely to click a video
with a headline that arouses their curiosity. Consequently, the videos can get vast
numbers of viewers.

Keywords: interpersonal meaning; speech function; typicality; headline types.
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