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ABSTRAK

Dian Dwi Jayanti, 1506974, “Pengaruh Environmental Quality terhadap Revisit
Intention (Survey terhadap wisatawan first-timer Kampung Cai Ranca Upas)”, dibawah
bimbingan Bagja Waluya, S.Pd., M.Pd dan Yeni Yuniawati,S.Pd.,MM

Kampung Cai Ranca Upas merupakan destinasi wisata ecotourism serta sebagai kawasan
produksi dan lindung di Ciwidey, Jawa Barat, berupaya untuk meningkatkan revisit
intention wisatawan dengan menerapkan environmental quality. Penelitian ini bertujuan
untuk mengetahui pengaruh environmental quality terhadap revisit intention di Kampung
Cai Ranca Upas. Variabel independen (X) yaitu environmental quality terdiri dari noise,
waste, water quality and supply, pollution and air quality, cleanliness, street and
environment dan advertisement banner. Variabel dependen (Y) yaitu revisit intention.
Metode penelitian adalah deskriptif dan verifikatif dengan metode explanatory survey dan
pendekatan cross sectional. Teknik pengumpulan data menggunakan kuesioner. Populasi
penelitian adalah wisatawan first-timer yang berkunjung ke Kampung Cai Ranca Upas.
Pengambilan sampel dilakukan menggunakan teknik purposive sampling berjumlah 400
responden. Teknik analisis data menggunakan teknik regresi berganda. Hasil penelitian
menunjukkan bahwa: 1) gambaran mengenai environmental quality di Kampung Cai Ranca
Upas berada di kategori tinggi, 2) gambaran mengenai revisit intention di Kampung Cai
Ranca Upas berada di kategori tinggi, 3) pengujian secara simultan environmental quality
berpengaruh signifikan terhadap revisit intention, 4) secara parsial, dimensi noise, water
quality and supply, pollution and air quality, street and environment dan advertisement
banner berpengaruh signifikan terhadap revisit intention, namun dua dimensi yaitu waste
dan cleanliness tidak berpengaruh signifikan terhadap revisit intention. Wisatawan merasa
pengelolaan sampah dan kebersihan destinasi wisata perlu diperhatikan dengan lebih baik.
Water quality and supply mendapatkan penilaian tertinggi karena wisatawan merasa
kualitas air di toilet umum sangat bersih dan ketersediaan air bersih sangat memadai di
Kampung Cai Ranca Upas.

Kata Kunci: environmental quality, revisit intention, Kampung Cai Ranca Upas
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ABSTRACT

Dian Dwi Jayanti, 1506974, “Influence of Environmental Quality on Revisit Intention:
The Case of Kampung Cai Ranca Upas”, under the guidance of Bagja Waluya, S.Pd.,
M.Pd dan Yeni Yuniawati,S.Pd.,MM

Kampung Cai Ranca Upas is an ecotourism destination, a production and protected area in
Ciwidey, West Java, seeks to increase revisit intention of tourists by applying
environmental quality. The study aimed to examine the influence of environmental quality
on revisit intention in Kampung Cai Ranca Upas. Independent variable (X) is
environmental quality consisting of noise, waste, water quality and supply, pollution and
air quality, cleanliness, street and environment, and advertisement banner. The dependent
variable () is revisit intention. The research method is descriptive and verificative with
explanatory survey and cross sectional approach method. Data collection techniques using
a questionnaire. The research population is first-timer tourists visiting Kampung Cai
Ranca Upas. The technique for collecting sample is a purposive sampling to get 400
respondent. Data analysis techniques using multiple linier regression. The results showed
that: 1) the description of environmental quality in Kampung Cai Ranca Upas is in the high
category, 2) the description of revisit intention in Kampung Cai Ranca Upas is in the high
category, 3). the results of simultaneous is environmental quality significant influence on
revisit intention, 4) in partial, the dimension of noise, water quality and supply, pollution
and air quality, street and environment, and advertisement banner have a significant
influence on revisit intention, but two dimension of waste and cleanliness has no significant
influence on revisit intention. Tourists feel the waste management and cleanliness of tourist
destinations need to be considered better. Water quality and supply are the dimensions that
get the highest ratings because tourists feel that the quality of water in public lavatories is
very clean and the availability of clean water is very adequate in Kampung Cai Ranca Upas.

Keywords: environmental quality, revisit intention, Kampung Cai Ranca Upas.

Dian Dwi Jayanti, 2019

PENGARUH ENVIRONMENTAL QUALITY TERHADAP REVISIT INTENTION (SURVEI TERHADAP
WISATAWAN FIRST-TIMER KAMPUNG CAl RANCA UPAS)

Universitas Pendidikan Indonesia | repository.upi.edu |perpustakaan.upi.edu



DAFTAR ISl

LEMBAR HAK CIPTA ..ottt
LEMBAR PENGESAHAN.......ooii e
LEMBAR PERNYATAAN. ... .ottt are s
ABSTRAK ..ottt bt
KATA PENGANTAR. ..ottt st
UCAPAN TERIMA KASIH. ...t
DAFTAR ISttt
DAFTAR TABEL.....oiii et
DAFTAR GAMBAR. ... .ottt
BAB | PENDAHULUAN
1.1 Latar Belakang Penelitian............cccooveiiiiieniiiiiineceee e
1.2 RUMUSAN MaSalaN........cccoiiiiiiiiee e
1.3 Tujuan Penelitian.........ccooeieiiiiiiiiieeee e
1.4 Kegunaan Penelitian..........cccoviieieeieiic i
BAB Il KAJIAN PUSTAKA, KERANGKA PEMIKIRAN DAN HIPOTESIS
2.1 Kajian PUSTAKA..........ccoveiieiicie et
2.1.1 Konsep RevViSIt INtENTION.......c.coviiiiiiiiiieecee e
2.1.1.1 Konsep Revisit Intention dalam Kajian Consumer
BENAVION ...
2.1.1.2 Definisi Revisit INtention..........ccccovererenenenenesecesceienen
2.1.1.3 Dimensi Revisit INtention...........c.ccovvvreieeneeiesiese e
2.1.1.4 Model Revisit INteNtioN..........ccovveieieieie e,
2.1.2 Konsep Environmental Quality..........ccccoovieieniienciiiencceeeeee,
2.1.2.1 Konsep Environmental Quality dalam Marketing for
Hospitality and TOUFISM.........cooeiiiininieeee e
2.1.2.2 Definisi Environmental Quality.............cccccovveveiieieciccieneen,
2.1.2.3 Dimensi Environmental Quality...........cccocoiiininininicieen,
2.1.2.3 Model Environmental Quality............ccccccoeveiieiiiieiecceee,
2.1.3 Pengaruh Environmental Quality terhadap Revisit Intention.............
2.1.4 Penelitian TerdaulU............ccocoiiiiiiiiiieieese e
2.2 Kerangka PEMIKITAN. ......ccoiiiiiiiiieeeee e
B o 11010 (1] TSRS
BAB 111 OBJEK DAN METODE PENELITIAN
3.1 Objek Penelitian........cccuviiieiieiiic e
3.2 Metode Penelitian..........cccooeiiiiiee e
3.2.1 Jenis dan Metode Penelitian............ccoveiieiiiienienesie e
3.2.2 Operasionalisasi Variabel.............cccooeviiiiiiie
3.2.3 Jenis dan SUMDEr Data.........cccoeveiierieeiiiie e
3.2.4 Populasi, Sampel dan Teknik Sampling.........c.ccooovviniiiininiiennn
3.2.4. L POPUIASE.....ceiiieciie ettt
3.2.4.2 SAMPEL. ..o
3.2.4.3 Proses Pengambilan Sampel...........ccccoooeviiiiiiiin i,
3.2.4.4 Teknik Pengumpulan Data..........cccoevererinininieieieneseias
3.2.5 Hasil Pengujian Validitas dan Reliabilitas..............cccoooveviiiiicniennnnn.
3.2.5.1 Hasil Pengujian Validitas..........c.ccooeririninininiiiseecie e

Dian Dwi Jayanti, 2019

PENGARUH ENVIRONMENTAL QUALITY TERHADAP REVISIT INTENTION (SURVEI TERHADAP
WISATAWAN FIRST-TIMER KAMPUNG CAl RANCA UPAS)

Universitas Pendidikan Indonesia | repository.upi.edu |perpustakaan.upi.edu



3.2.5.2 Hasil Pengujian Reliabilitas..........ccccccvvveiiiieiiieiesc e
3.2.6 Rancangan AnalisiS Data...........cccevueiieiinieiiieieeie e
3.2.6.1 Rancangan Analisis Data Deskriptif............ccccccviviviiicinennnnnn.
3.2.6.2 Rancangan Analisis Data Verifikatif..............cccooooininiiennnn,
3.2.7 Pengujian HIPOTESIS.......cccveiiiiieieerie et
3.2.7.1 Pengujian Hipotesis secara Simultan (F Test).........cccocvvvvrernne
3.2.7.2 Pengujian Hipotesis secara Parsial (t TeSt)........ccccovevververreennnn
BAB IV HASIL PENELITIAN DAN PEMBAHASAN
4.1 Profil Perusahaan, Karakteristik dan Pengalaman Responden......................
4.1.1 Profil PErusanaan............cocviieiiiieiieiiee e
4.1.1.1 Identitas Perusanaan............ccooceviienininiieiene e
4.1.1.2 Sejarah Singkat Perusahaan............cccccoovviiiiiiiicncniscen
4.1.1.3 Dasar Aturan Perusanaan...........ccocuevvvieriereneneseseseeeeeeeen,
4.1.1.4 Produk yang Ditawarkan Perusahaan.............ccccceeenirennnnnn,
4.1.2 Karakteristik responden Kampung Cai Ranca Upas............cccccoceveennene
4.1.2.1 Keterkaitan Karakteristik Responden berdasarkan Jenis
Kelamin dan USia.........ccooeieiiiinininieiee e
4.1.2.2 Karakteristik Responden berdasarkan Asal Daerah...............
4.1.2.3 Karakteristik Responden berdasarkan Pendidikan Terakhir.
4.1.2.4 Keterkaitan Karakteristik Responden berdasarkan Pekerjaan
dan Pendapatan Perbulan.............ccccccooeieiiiiiiciecc e,
4.1.3 Pengalaman RESPONUEN........c..ociiiiiiiiiiieieieee e
4.1.3.1 Keterkaitan Pengalaman Responden berdasarkan Sumber
Informasi dan Rekan Berkunjung...........ccccceoeveienininnnnenn
4.1.3.2 Pengalaman Responden berdasarkan Waktu yang
DiNADISKAN. ..o s
4.1.3.3 Pengalaman Responden berdasarkan Biaya yang
AIKEIUAIKAN. ... s
4.1.3.4 Pengalaman Responden berdasarkan Alasan Berkunjung
dan Hal yang Paling Disukai di Kampung Cai Ranca Upas..
4.2 Gambaran Environmental Quality di Kampung Cai Ranca Upas.................
4.2.1 Tanggapan Responden terhadap Noise di Kampung Cai Ranca Upas.
4.2.2 Tanggapan Responden terhadap Waste di Kampung Cai Ranca Upas
4.2.3 Tanggapan Responden terhadap Water Quality and Supply di
Kampung Cai RanCa UPas.........cccerveriiiriiiiiiiceee e
4.2.4 Tanggapan Responden terhadap Pollution and Air Quality di
Kampung Cai RaNCa UPaS..........coerirriiiieiiiinesieeeeese s
4.2.5 Tanggapan Responden terhadap Cleanliness di Kampung Cai Ranca

4.2.6 Tanggapan Responden terhadap Street and Environment di
Kampung Cai RaNCa UPAS.........cccoiiriiiiiiiiieese e
4.2.7 Tanggapan Responden terhadap Advertisement Banner di Kampung
Cal RANCA UPAS... .ottt
4.2.8 Rekapitulasi Tanggapan Responden terhadap Environmental Quality
di Kampung Cai RanNCa UpPaS..........ccevveieieriinienieniseeie e
4.3 Gambaran Revisit Intention di Kampung Cai Ranca Upas............cccccevevnene
4.3.1 Tanggapan Responden terhadap Revisit Intention di Kampung Cai
RANCA UPAS....coiiiiiiiie ettt nne s

Dian Dwi Jayanti, 2019

PENGARUH ENVIRONMENTAL QUALITY TERHADAP REVISIT INTENTION (SURVEI TERHADAP
WISATAWAN FIRST-TIMER KAMPUNG CAl RANCA UPAS)

Universitas Pendidikan Indonesia | repository.upi.edu |perpustakaan.upi.edu

76
77
78
78
80
82
83
84
86
87

88
91

91



4.3.2 Rekapitulasi Tanggapan Responden terhadap Revisit Intention di
Kampung Cai RaNCa UPAS..........couevieiiiiiiriiiineieeeeee s
4.4 Pengaruh Environmental Quality terhadap Revisit Intention di
Kampung Cai RANCA UPAS.........cocoeiiiririiiiiiiieiese e
4.4.1 Hasil Pengujian ASUMSI REGIESI.......cccverviiiiiieiieieeiesee e ere e e
4.4.1.1 Hasil Pengujian Asumsi Normalitas...........ccccoevvereinnnenennnn.
4.4.1.2 Hasil Pengujian Asumsi Heteroskedastisitas..............c.c.co.......
4.4.1.3 Hasil Pengujian Asumsi Linearitas..........ccccocevvrenvnnnininenenn
4.4.1.4 Hasil Pengujian Asumsi Autokorelasi...........cccccovvvevviiieinennnnn,
4.4.1.5 Hasil Pengujian Asumsi Multikolinearitas............cc.ccocevevnnnnnn.
4.4.1.6 Hasil Pengujian Korelasi dan Koefisien Determinasi..............
4.4.2 Hasil Pengujian HIPOTESIS.........ccoiiiieieiieiieiieieseseeeee s
4.4.2.1 Pengujian Hipotesis secara Simultan (Uji F).........c.ccccceveneene.
4.4.2.2 Pengujian Hipotesis secara Parsial (Ui t).......c.cccocvvniininnnnnns
4.5 Pembahasan Penelitian..........ccooeviiiiiiiiiiieieie e
4.5.1 Persamaan Regresi Berganda Pengaruh Environmental Quality
terhadap Revisit INtention..........c.ccevveieeie i
4.5.1 Pembahasan Mengenai Pengaruh Environmental Quality terhadap
Revisit Intention di Kampung Cai Ranca Upas............cccccevevverieiienenn
4.5.1 Pembahasan Mengenai Implikasi Hasil Temuan Penelitian................
4.4.2.1 Temuan Penelitian Bersifat TeOritiS.........cccocvvvveiiinieniiniiiinnnn,
4.4.2.2 Temuan Penelitian EMPIriS........cccooviiiiiiiiiiicice s
BAB V KESIMPULAN DAN REKOMENDASI
5.1 KESTMPUIAN. ...t
5.2 REKOMENUASI. ... cveeeieiieieiecie et
DAFTAR PUSTAKA . ..ottt
LAMPIRAN. .. oottt sttt e et te s teaneene e eeens

Dian Dwi Jayanti, 2019

PENGARUH ENVIRONMENTAL QUALITY TERHADAP REVISIT INTENTION (SURVEI TERHADAP
WISATAWAN FIRST-TIMER KAMPUNG CAl RANCA UPAS)

Universitas Pendidikan Indonesia | repository.upi.edu |perpustakaan.upi.edu



DAFTAR PUSTAKA
BUKU

Cooper, C., Wanhill, S., Fletcher, J., Gilbert, D., & Fyall, A. (2006). Tourism:
Principles and Practice (3rd Edition). Australia: Prentice Hall.

Dr. | Gusti Bagus Rai Utama, M. (2017). Pemasaran Pariwisata. Yogyakarta: CV.
ANDI OFFSET.

Ghozali, 1. (2013). Aplikasi Analisis Multivariate. Semarang: Badan Penerbit
Universitas Diponegoro.

Horner, S. &. (2007). Consumer Behaviour In Tourism 2nd Edition. USA: Elsevier
Ltd.

Kotler, P., & Armstrong, G. (2017). Principles of Marketing. United States
America: Pearson.

Kotler, P., & Bowen, T. J. (2017). Marketing for Hospitality and Tourism. United
States of America: Pearson.

Kotler, P., & Keller, K. L. (2016). Marketing Management, 15th edition. United
States America: Pearson Education.

Kotler, P., Bowen, J., & Makens, J. (2014). Marketing For Hospitality And Tourism
(6th Edition). England: Pearson Internasional.

Ni Luh Henny Andayani, S. M. (2014). Manajemen Pemasaran Pariwisata.
Yogyakarta: Graha IImu.

Prasetya, F. (2011). Analisis Pengaruh Diferensiasi, Promosi, dan Positioning
terhadap Keputusan Pembelian (Studi Kasus pada Pelanggan Sepeda Motor
Merek Honda di Semarang). Thesis, Ekonomi, S1, Fakultas Ekonomi,
Universitas Dipenogoro.

Schiffman, L. G., & Wisenblit, J. L. (2015). Consumer Behavior. England: Pearson
Education Limited.

Sekaran, B., & Bougie, R. (2017). Metode Penelitian untuk Bisnis Edisi 6 Buku 2.
Jakarta Selatan: Salemba Empat.

Sekaran, U., & Bougie, R. (2017). Metode Penelitian untuk Bisnis Edisi 6 Buku 1.
Jakarta Selatan: Salemba Empat.

Silalahi, U. (2012). Metode Penelitian Sosial. Bandung: Refika Aditama.

Siregar, S. (2019). Statistik Parametrik untuk Penelitian Kuantitatif Dilengkapi
dengan Perhitungan Manual dan Aplikasi SPSS Versi 17. Jakarta: PT Bumi
Aksara.

Solomon, M. R. (2017). Consumer Behavior Buying, Having and Being Twelfth
Edition. USA: Pearson Higher Ed USA .

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung:
ALFABETA.

Swarbrooke, J. (2011). Sustainable Tourism Management. UK: CABI Publishing.

Tjiptono, F. P., & Chandra, G. (2012). Pemasaran Strategik Edisi 2. Yogyakarta:
Penerbit Andi Offset.

Widarjono, A. (2015). Analisis Multivariat Terapan Dengan Progra, SPSS, AMOS
dan SMARTPLS. Yogyakarta: UPP STIM YKPN.

Wirtz, J., & Lovelock, C. (2018). Essentials of Services Marketing 3rd Edition.
Ensgland: Pearson Education.

Zeithaml, V. M. (2013). Services Marketing: Integrating Customer Focus Across
the Firm 6th ed. Mc. Graw-Hill: Boston.

Dian Dwi Jayanti, 2019

PENGARUH ENVIRONMENTAL QUALITY TERHADAP REVISIT INTENTION (SURVEI TERHADAP
WISATAWAN FIRST-TIMER KAMPUNG CAl RANCA UPAS)

Universitas Pendidikan Indonesia | repository.upi.edu |perpustakaan.upi.edu



JURNAL

Abdullah, D., Hamir, N., & Nor, N. (2018). Food Quality , Service Quality , Price
Fairness and Restaurant Re- Patronage Intention: The Mediating Role of
Customer Satisfaction Food Quality , Service Quality , Price Fairness and
Restaurant Re-Patronage Intention: The Mediating Role of Customer Sat,
8(17), 211-226. https://doi.org/10.6007/1IJARBSS/v8-i117/5226

Aguilera, M. (2017). Pengaruh Physical Evidence, PriceDan Place Terhadap
Loyalitas Wisatawan (Studi Pada Pengunjung Wisata Kampung Cai
Rancaupas Bandung), 2(5), 255. Retrieved from ???

Ahmad, F., Draz, M. U,, Su, L., Ozturk, I., & Rauf, A. (2018). Tourism and
Environmental Pollution : Evidence from the One Belt One Road Provinces of
Western China, 1-22. https://doi.org/10.3390/su10103520

Akama, J. S., & Kieti, D. M. (2003). Measuring tourist satisfaction with Kenya’s
wildlife safari: A case study of Tsavo West National Park. Tourism
Management, 24(1), 73-81. https://doi.org/10.1016/S0261-5177(02)00044-4

Ali, F., Amin, M., & Ryu, K. (2015). The Role of Physical Environment , Price
Perceptions , and Consumption Emotions in Developing Customer
Satisfaction in Chinese Resort Hotels, 0098(December).
https://doi.org/10.1080/1528008X.2015.1016595

Ali, F., Gon, W., & Ryu, K. (2016). The effect of physical environment on
passenger delight and satisfaction : Moderating effect of national identity.
Tourism Management, 57, 213-224.
https://doi.org/10.1016/j.tourman.2016.06.004

Amalia, Rizki, Yahya, A. (2019). HALAL TOURISM: ANALYSIS OF
RELIGIOSITY , MTES AND REVISIT INTENTION. International Journal
of Social Sciences, 4(3), 1056-1068.

Andereck, K. L. (2009). Tourists’ perceptions of environmentally responsible
innovations at tourism businesses. Journal of Sustainable Tourism, 17(4),
489-499. https://doi.org/10.1080/09669580802495790

Andi, R. P. (2018). Pengaruh Buzz Marketing terhadap Minat Beli Konsumen pada
Chocolicious di Kota Makassar. Marketing, 1-13.

Arch G.Woodside, Lisa L. Frey, & Robert Timothy Daly. (1989). Linking service
quality , customer satisfaction and behavioral Intention. Journal Of Health
Care Marketing, 9(4), 5-17.

Aryananda, M. (2017). EFEKTIVITAS PROMOSI EKOWISATA CIWIDEY
OLEH KESATUAN BISNIS MANDIRI WISATA DAN JASA
LINGKUNGAN 1 PERHUTANI, 2-4.

Ashton, A. S., Mai, C., & Ashton, A. S. (2018). Spiritual retreat tourism
development in the Asia Pacific region : investigating the impact of tourist
satisfaction and intention to revisit: a Chiang Mai , Thailand case study
Spiritual retreat tourism development in the Asia Paci fi ¢ region : investig.
Asia Pacific Journal of Tourism Research, 1665.
https://doi.org/10.1080/10941665.2018.1526198

Assaker, G., & Hallak, R. (2013). Moderating Effects of Tourists’ Novelty-Seeking
Tendencies on Destination Image, Visitor Satisfaction, and Short- and Long-
Term Revisit Intentions. Journal of Travel Research, 52(5), 600-613.
https://doi.org/10.1177/0047287513478497

Dian Dwi Jayanti, 2019

PENGARUH ENVIRONMENTAL QUALITY TERHADAP REVISIT INTENTION (SURVEI TERHADAP
WISATAWAN FIRST-TIMER KAMPUNG CAl RANCA UPAS)

Universitas Pendidikan Indonesia | repository.upi.edu |perpustakaan.upi.edu



Avcikurt, C., Dinu, M., & Hacio, N. A. S. (2015). Tourism , Environment and
Sustainability.

Azzahra, F., & Sujali. (2013). Pengembangan Pariwisata Alam Kawasan Ciwidey
Di Kabupaten Bandung. Jurnal Bumi Indonesia, 2(2), 267-276. Retrieved
from http://lib.geo.ugm.ac.id/ojs/index.php/jbi/article/view/189

Bandara, Ranasinghe, K. (2014). Study on the Influence of Marketing Mix Factors
on the Revisit Intention of Inbound Tourists (With Special Reference to
Nuwara Eliya), 2.

Barnes, S. J., Mattsson, J., & Sgrensen, F. (2016). Remembered experiences and
revisit intentions: A longitudinal study of safari park visitors. Tourism
Management, 57, 286-294. https://doi.org/10.1016/j.tourman.2016.06.014

Bazneshin, S. D., Hosseini, S. B., & Azeri, A. R. K. (2015). The Physical Variables
of Tourist Areas to Increase the Tourists’ Satisfaction Regarding the
Sustainable Tourism Criteria: Case Study of Rudsar Villages, Sefidab in
Rahim Abad. Procedia - Social and Behavioral Sciences, 201(February), 128—
135. https://doi.org/10.1016/j.sbspro.2015.08.141

Beautiful, K. S. (2017). The impact of declining local environmental quality on
Scotland’s communities, (October).

Beech, John; Chadwick, S. (2006). The Business of Tourism Management.

Benur, A. M., & Bramwell, B. (2015). Tourism product development and product
diversi fi cation in destinations. Tourism Management, 50, 213-224.
https://doi.org/10.1016/j.tourman.2015.02.005

Berezan, O., Raab, C., Yoo, M., & Love, C. (2013). Sustainable hotel practices and
nationality: The impact on guest satisfaction and guest intention to return.
International Journal of Hospitality Management, 34(1), 227-233.
https://doi.org/10.1016/j.ijhm.2013.03.010

Bernini, C., Urbinati, E., & Vici, L. (2015). Visitor expectations and perceptions of
sustainability in a mass tourism destination, 1-20.

Betta, P. Di, & Amenta, C. (2013). Environmental Quality and Entrepreneurial
Activity in Rural Tourism in Italy. Journal of Management and Sustainability,
3(1). https://doi.org/10.5539/jms.v3n1p33

Bigné, J. E., Sanchez, M. I., & Sanchez, J. (2001). Tourism image, evaluation
variables and after purhase behaviour: Inter-relationship. Tourism
Management, 22(6), 607—-616. https://doi.org/10.1016/S0261-5177(01)00035-
8

Botero, C., Pereira, C., Tosic, M., & Manjarrez, G. (2014). Ocean & Coastal
Management Design of an index for monitoring the environmental quality of
tourist beaches from a holistic approach. Ocean and Coastal Management, 1—
9. https://doi.org/10.1016/j.ocecoaman.2014.07.017

Breiby, Monica Adele and Slatten, T. (2018). The role of aesthetic experiential
qualities for tourist satisfaction and loyalty International Journal of Culture ,
Tourism and Hospitality Research Article information : International Journal
of Culture, Tourism and Hospitality Research, 12(May), 1-16.
https://doi.org/10.1108/IJCTHR-07-2017-0082

Chan, S. (2018). Factors Affecting Revisit Intention With Customer Satisfaction As
a Mediating Variable in Eco Friendly Resorts. Jurnal Manjemen Dan Inovasi,
9(1), 1-13.

Chee-Hua, C., May-Chiun, L., Nair, V., & Songan, P. (2016). Examining the effects

Dian Dwi Jayanti, 2019

PENGARUH ENVIRONMENTAL QUALITY TERHADAP REVISIT INTENTION (SURVEI TERHADAP
WISATAWAN FIRST-TIMER KAMPUNG CAl RANCA UPAS)

Universitas Pendidikan Indonesia | repository.upi.edu |perpustakaan.upi.edu



of environmental components on tourism destination competitiveness: The
moderating impact of community support. Asian Academy of Management
Journal, 21, 75-104.

Chen, C. F., & Tsai, D. C. (2007). How destination image and evaluative factors
affect behavioral intentions? Tourism Management, 28(4), 1115-1122.
https://doi.org/10.1016/j.tourman.2006.07.007

Chen, C. M., Chen, S. H., & Lee, H. T. (2013). Asia Pacific Journal of Tourism
Research Interrelationships between Physical Environment Quality , Personal
Interaction Quality , Satisfaction and Behavioural Intentions in Relation to
Customer Loyalty : The Case of Kinmen * s Bed and Breakfast Industry. Asia
Pacific Journal of Tourism Research, (May), 37-41.

Cheng, Y., Kuo, N., Chang, K., & Chen, C. (2018). How a Tour Guide
Interpretation Service Creates Intention to Revisit for Tourists from Mainland
China: The Mediating Effect of Perceived Value How a Tour Guide
Interpretation Service Creates Intention to Revisit for Tourists from Mainland
China: The Med. Journal of China Tourism Research, 00(00), 1-21.
https://doi.org/10.1080/19388160.2018.1517067

Chin, C., & Law, F. (2018). The Impact of Accessibility Quality and
Accommodation Quality o n Tourists * Satisfaction and Revisit Intention to
Rural Tourism Destination in Sarawak : The Moderating Role of Local
Communities * Attitude, 10(2), 115-127.

Claver-corte, E., Pereira-moliner, J., & Jose, J. (2010). International Journal of
Hospitality Management Levels of quality and environmental management in
the hotel industry : Their joint influence on firm performance, 29, 500-510.
https://doi.org/10.1016/j.ijhm.2009.10.029

Cole, S. T., Scott, D., & Cole, S. T. (2016). Examining the Mediating Role of
Experience Quality in a Model of Tourist Experiences Examining the
Mediating Role of Experience Quality in a Model of Tourist Experiences,
8408(April), 37-41. https://doi.org/10.1300/J073v16n01

Cottrell, S. P. (2014). Influence of Sociodemographics and Environmental Attitudes
on General Responsible Environmental Behavior ... MONTH YEAR AND
ENVIRONMENTAL ATTITUDES ON GENERAL RESPONSIBLE
AMONG RECREATIONAL BOATERS, 35(April).
https://doi.org/10.1177/0013916503251439

Dolnicar, S., & Grin, B. (2009). Environmentally Friendly Behavior. Environment
and Behavior, 41(5), 693-714. https://doi.org/10.1177/0013916508319448

Durable, D., & Lieux, U. M. R. C. (2007). Environmental quality and optimal
investment in tourism infrastructures : a small island perspective, 13(4), 499—
513.

Esfahani, M., Musa, G., & Khoo, S. (2017). The influence of spirituality and
physical activity level on responsible behaviour and mountaineering
satisfaction on Mount Kinabalu, Borneo. Current Issues in Tourism, 20(11),
1162-1185. https://doi.org/10.1080/13683500.2014.987733

Fakeye, P. C., & Crompton, J. L. (1991). Image Differences between Prospective,
First-Time, and Repeat Visitors to the Lower Rio Grande Valley. Journal of
Travel Research, 30(2), 10-16. https://doi.org/10.1177/004728759103000202

George, B. P. (2018). Tourism and Environmental Quality Management:
Comparative Perspectives. ASEAN Journal on Hospitality and Tourism, 6, 29—

Dian Dwi Jayanti, 2019

PENGARUH ENVIRONMENTAL QUALITY TERHADAP REVISIT INTENTION (SURVEI TERHADAP
WISATAWAN FIRST-TIMER KAMPUNG CAl RANCA UPAS)

Universitas Pendidikan Indonesia | repository.upi.edu |perpustakaan.upi.edu



44,

Giannoni, S. (2005). Environmental Quality and Long Run Tourism Development
a Cyclical Perspective for Small Island Tourist Economies. Natural Resources
Management, 63(1), 1-30.

Giulietti, S., Romagosa, F., & Esteve, J. F. (2018). Tourism and the environment
Towards a reporting mechanism in Europe Authors :

Han, H., & Sean, S. (2017). International Journal of Hospitality Management
Impact of hotel-restaurant image and quality of physical-environment , service
, and food on satisfaction and intention. International Journal of Hospitality
Management, 63, 82-92. https://doi.org/10.1016/j.ijhm.2017.03.006

Harris, L. C., & Ezeh, C. (2008). Servicescape and loyalty intentions: An empirical
investigation. European Journal of Marketing, 42(3-4), 390-422.
https://doi.org/10.1108/03090560810852995

Hartig, T., Kaiser, F. G., & Strumse, E. (2007). Psychological restoration in nature
as a source of motivation for ecological behaviour. Environmental
Conservation, 34(4), 291-299. https://doi.org/10.1017/S0376892907004250

He, X., Hu, D., Swanson, S. R., Su, L., & Chen, X. (2018). Destination perceptions
, relationship quality , and tourist environmentally responsible behavior.
Tourism Management Perspectives, 28(July), 93-104.
https://doi.org/10.1016/j.tmp.2018.08.001

Hsu, S. (Sam) H. and C. H. C. (2009). Journal of Travel Research, (January).
https://doi.org/10.1177/0047287508328793

Huang, C. (2012). The Impact of Local Environmental Quality on International
Tourism Demand : The Case of China The Impact of Local Environmental
Quality on International Tourism Demand : The Case of China.

Hung, W., Lee, Y., & Huang, P. (2014). Current Issues in Tourism Creative
experiences , memorability and revisit intention in creative tourism,
(November 2014), 37-41. https://doi.org/10.1080/13683500.2013.877422

Hunziker, M., Felber, P., Gehring, K., Buchecker, M., Bauer, N., & Kienast, F.
(2008). Evaluation of Landscape Change by Different Social Groups.
Mountain Research and Development, 28(2), 140-147.
https://doi.org/10.1659/mrd.0952

Hwang, S. N., Lee, C., & Chen, H. J. (2005). The relationship among tourists’
involvement, place attachment and interpretation satisfaction in Taiwan’s
national parks. Tourism Management, 26(2), 143-156.
https://doi.org/10.1016/j.tourman.2003.11.006

Intan, S., Wong, N., & Lui, E. (2018). SATISFACTION DRIVERS AND REVISIT
INTENTION OF, 1-13.

Janez Mekinc, H. C. (2015). Tourism and Environment Protection : A Starting Point
for the Discussion Janez Mekinc , Faculty for tourism , University of
Primorska , Slovenia Helena Cvikl , Faculty for tourism , University of
Primorska , Slovenia.

Juan Gabriel Brida, J. S. P. (2013). Tourism Taxation and Environmental Quality
in a Model with Vertical Differentiatio. Economic Policy, (2116), 0-33.
https://doi.org/10.1227/01.NEU.0000349921.14519.2A

Kaperonis, S. D. (2018). The Impact of Social Media on User * s Travel Purchase
Intention The Impact of Social Media on User ° s Travel Purchase Intention,
(November).

Dian Dwi Jayanti, 2019

PENGARUH ENVIRONMENTAL QUALITY TERHADAP REVISIT INTENTION (SURVEI TERHADAP
WISATAWAN FIRST-TIMER KAMPUNG CAl RANCA UPAS)

Universitas Pendidikan Indonesia | repository.upi.edu |perpustakaan.upi.edu



Kashif Hussain, Faizan Ali, N. A. R. dan P. S. M. (2015). Sustainable tourism and
resulting resident satisfaction at Jammu and Kashmir, India. Worldwide
Hospitality and Tourism Themes, 7 Iss 5 pp. https://doi.org/10.1108/JHOM-
09-2016-0165

Kim, H., & Shim, J. (2019). The Effects of Quality Factors on Customer
Satisfaction , Trust and Behavioral Intention in Chicken Restaurants *
NZH2He 200 2AHHR | M2t 520 0K =
&, 10, 43-56.

Kim, K., Hallab, Z., & Kim, J. N. (2012). Journal of Hospitality Marketing & The
Moderating Effect of Travel Experience in a Destination on the Relationship
Between the Destination Image and the Intention to Revisit, (October 2014),
37-41. https://doi.org/10.1080/19368623.2012.626745

Kim, M. G., Yang, H., & Mattila, A. S. (2017). The Impact of Customer Loyalty
and Restaurant Sanitation Grades on Reuvisit Intention and the Importance of
Narrative Information : The Case of New York Restaurant Sanitation Grading
System. https://doi.org/10.1177/1938965517744075

Kim, Y., Rogol, E., & Lee, J. S. (2019). Impact of Core and Peripheral Service
Satisfaction on Team Identification and Revisit Intention : A Comparison of
Minor and Major League Ice Hockey Impact of Core and Peripheral Service
Satisfaction on Team Identification and Revisit Intention : A Compari. Journal
of Global Sport Management, 0(0), 1-23.
https://doi.org/10.1080/24704067.2018.1527186

Kotler, P., Bowen, J. T., Makens, J. C., & Baloglu, S. (2017). Marketing for
hospitality and tourism Seventh Edition. Current Issues in Tourism.
https://doi.org/10.1108/09670730610690358

Kotler, P., & Keller, K. L. (2016). MarkKaotler, P., & Keller, K. L. Global Edition
(Vol. 15E). https://doi.org/10.1080/08911760903022556

Kulcsar, N. (2009). Rural tourism in Hungary : the key of competitiveness Rur.
FIKUSZ "09 Symposium for Young Researchers, 121-127.

Kumar, S., & Zikri, M. (2015). The Relationship between Hotel Rating and
Customer Outcomes and Its Implication towards Revisit Intention.

Lake, D. (2018). Tourist Satisfaction , Environmental Concerns and Tourism in and
Beyond, 7(2). https://doi.org/10.4172/2167-0269.1000349

Lee, S., Lee, S., & Lee, G. (2014). Ecotourists’ Motivation and Revisit Intention:
A Case Study of Restored Ecological Parks in South Korea. Asia Pacific
Journal of Tourism Research, 19(11), 1327-1344,
https://doi.org/10.1080/10941665.2013.852117

Lee, Yao-kuei. (2016). Impact of government policy and environment quality on
visitor loyalty to Taiwan music festivals : Moderating effects of revisit reason
and  occupation  type. Tourism  Management, 53, 187-196.
https://doi.org/10.1016/j.tourman.2015.10.004

Lee, Yong-ki, Lee, C., Choi, J., Yoon, S., & Hart, R. J. (2014). Tourism ’ s role in
urban regeneration : examining the impact of environmental cues on emotion
, satisfaction , loyalty , and support for Seoul ’ s revitalized Cheonggyecheon
stream district, (February 2015), 37-41.
https://doi.org/10.1080/09669582.2013.871018

Li, B. (2018). The Influence of Brand Experience on People ’ s Revisit and Purchase
Intention in the Context of China ’ s Museum, 563-578.

Dian Dwi Jayanti, 2019

PENGARUH ENVIRONMENTAL QUALITY TERHADAP REVISIT INTENTION (SURVEI TERHADAP
WISATAWAN FIRST-TIMER KAMPUNG CAl RANCA UPAS)

Universitas Pendidikan Indonesia | repository.upi.edu |perpustakaan.upi.edu



https://doi.org/10.4236/ajibm.2018.83037

Li, F., Wen, J., & Ying, T. (2017). Journal of Destination Marketing & Management
The in fl uence of crisis on tourists ’ perceived destination image and revisit
intention : An exploratory study of Chinese tourists to North Korea. Journal
of Destination Marketing & Management, (August 2016), 1-8.
https://doi.org/10.1016/j.jdmm.2017.11.006

Li, H. (2014). Analysis of Formation Mechanism of Reuvisit Intention: Data from
East China, (Gecss), 246-252. https://doi.org/10.2991/gecss-14.2014.62

Li, M., Cai, L. A., Lehto, X. Y., Huang, J. Z., Li, M., & Cai, L. A. (2012). A Missing
Link in Understanding Revisit Intention — The Role of Motivation and Image
A MISSING LINK IN UNDERSTANDING REVISIT INTENTION — THE
ROLE OF MOTIVATION AND IMAGE. Journal of Travel & Tourism
Marketing, (September 2012), 37-41.
https://doi.org/10.1080/10548408.2010.481559

Lin, C. H. (2014). Effects of Cuisine Experience, Psychological Well-Being, and
Self-Health Perception on the Revisit Intention of Hot Springs Tourists.
Journal of Hospitality and Tourism Research, 38(2), 243-265.
https://doi.org/10.1177/1096348012451460

Lin, T. (2018). Impact of restaurant owners ’/ managers ’ handling of customers ’
unexpected incidents on customers ’ revisit intention. International Journal of
Economics and Business Research, 15(1), 108-124.

Liu, C., Chiu, T., Wang, Y., & Huang, W. (2018). Generation Y ’ s revisit intention
and price premium for lifestyle hotels: brand love as the mediator.
International Journal of Hospitality & Tourism Administration, 00(00), 1-23.
https://doi.org/10.1080/15256480.2018.1464421

Loi, L. T. I, So, A.S. I, Lo, I. S., & Fong, L. H. N. (2017). Does the quality of
tourist shuttles influence revisit intention through destination image and
satisfaction? The case of Macao. Journal of Hospitality and Tourism
Management, 32, 115-123. https://doi.org/10.1016/j.jhtm.2017.06.002

Loncaric, D., & Dlacic, J. (2019). EXPLORING THE RELATIONSHIP
BETWEEN SATISFACTION WITH TOURISM SERVICES , REVISIT
INTENTION AND LIFE SATISFACTION, (May), 23-24.

Mahmud, I. (2018). TO READ OR NOT TO READ: MODELING ONLINE
NEWSPAPER READING SATISFACTION AND ITS IMPACT ON
REVISIT INTENTION AND WORD-OF-MOUTH, 13, 337-359.

Mak, W. W. S., Cheung, R. Y. M., & Law, L. S. C. (2009). Sense of community in
Hong Kong: Relations with community-level characteristics and residents’
well-being. American Journal of Community Psychology, 44(1-2), 80-92.
https://doi.org/10.1007/s10464-009-9242-z

Malhotra, N. K. (2006). Review of Marketing Research. Emerald Insight, 5, v—v.
https://doi.org/10.1108/S1548-6435(2005)0000002001

Maria, S., Loureiro, C., Jesus, S., Maria, S., & Loureiro, C. (2019). How perceived
risk and animosity towards a destination may influence destination image and
intention to revisit : the case of Rio de Janeiro Rio de Janeiro. International
Journal of Tourism and Hospitality Research, 00(00), 1-16.
https://doi.org/10.1080/13032917.2019.1632910

Martin, H. S., Herrero, A., & Garcia, M. (2018). Current Issues in Tourism An
integrative model of destination brand equity and tourist satisfaction, 3500.

Dian Dwi Jayanti, 2019

PENGARUH ENVIRONMENTAL QUALITY TERHADAP REVISIT INTENTION (SURVEI TERHADAP
WISATAWAN FIRST-TIMER KAMPUNG CAl RANCA UPAS)

Universitas Pendidikan Indonesia | repository.upi.edu |perpustakaan.upi.edu



https://doi.org/10.1080/13683500.2018.1428286

Mat Som, A. P., Marzuki, A., Yousefi, M., & AbuKhalifeh, A. N. (2012). Factors
Influencing Visitors” Revisit Behavioral Intentions: A Case Study of Sabah,
Malaysia.  International Journal of Marketing  Studies, 4(4).
https://doi.org/10.5539/ijms.v4n4p39

Mathew, P. V., & Sreejesh, S. (2017). Impact of responsible tourism on destination
sustainability and quality of life of community in tourism destinations. Journal
of Hospitality and Tourism Management, 31, 83-809.
https://doi.org/10.1016/j.jhtm.2016.10.001

Matzler, K., & Faullant, R. (2007). Customer Satisfaction and Loyalty to,
421(August), 409-421.

Mazursky, D., & Geva, A. (1989). Temporal decay in satisfaction — Purchase
intention  relationship. Psychology & Marketing, 6(3), 211-227.
https://doi.org/10.1002/mar.4220060305

Melo, F. V. S., & Farias, S. A. de. (2014). Sustainability as an Identity Factor of
Tourist Destinations at Websites: Does the Consumer Care? Brazilian
Business Review, 11(2), 135-158. https://doi.org/10.15728/bbr.2014.11.2.6

Meng, B., & Han, H. (2018). Journal of Destination Marketing & Management
Working-holiday tourism attributes and satisfaction in forming word-of-
mouth and revisit intentions : Impact of quantity and quality of intergroup
contact. Journal of Destination Marketing & Management, (March), 1-11.
https://doi.org/10.1016/j.jdmm.2018.03.009

Metin, K. (2001). Repeaters’ Behavior at Two Distinct Destinations. Annals
OfTourism Research Elsevier, 28(3), 784-807.

Mihalic, T. (2018). Environmental management of a tourist destination A factor of
tourism competitiveness. Tourism Management, (January 2012).

Mihali¢, T. (2000). Environmental management of a tourist destination. Tourism
Management, 21(April), 65-78. https://doi.org/10.1016/S0261-
5177(99)00096-5

Mihali¢, T. (2002). Environmental management of a tourist destination. Tourism
Management, 21(1), 65-78. https://doi.org/10.1016/s0261-5177(99)00096-5

Mihali¢, T. (2013). Performance of Environmental Resources of a Tourist
Destination: Concept and Application. Journal of Travel Research, 52(5),
614-630. https://doi.org/10.1177/0047287513478505

Milad Kalantari Shahijan, Sajad Rezaei, M. A. (2018). Qualities of effective cruise
marketing strategy Cruisers’ experience, service convenience, values,
satisfaction and revisit intention. International Journal of Quality &
Reliability Management, 35(10), 1-26.

Muskat, B., & Wagner, S. (2019). Perceived quality , authenticity , and price in
tourists ° dining experiences : Testing competing models of satisfaction and
behavioral intentions. https://doi.org/10.1177/1356766718822675

Nadarajah, G. (2017). RESEARCH ARTICLE EFFECTS OF SERVICE
QUALITY , PERCEIVED VALUE AND TRUST ON DESTINATION
LOYALTY Profile of Respondents, 04(12), 4-9.

Navarrete, J., Lora, A., & Gonzalez-Arenas, J. (2004). Sustainable tourism and
visitor satisfaction: Social carrying capacity in "Sierra de Grazalema’ Natural
Park (Spain). Sustainable Tourism, 9, 261-271.

Nazriah, W., Nawawi, W., Nor, W., Wan, B., Ghani, A. M., & Adnan, A. M. (2018).

Dian Dwi Jayanti, 2019

PENGARUH ENVIRONMENTAL QUALITY TERHADAP REVISIT INTENTION (SURVEI TERHADAP
WISATAWAN FIRST-TIMER KAMPUNG CAl RANCA UPAS)

Universitas Pendidikan Indonesia | repository.upi.edu |perpustakaan.upi.edu



2

Influence of Theme Restaurant Atmospheric Factors Towards Customers
Reuvisit, (2004), 4-9.

Nor Khasimah Aliman, S. daleela mohd wahid. (2016). Tourists ’ Satisfaction with
a Destination : An Investigation on Visitors to Tourists * Satisfaction with a
Destination: An Investigation on Visitors to Langkawi Island, (May).
https://doi.org/10.5539/ijms.v8n3p173

Oviedo-garcia, M. A., Vega-vazquez, M., Castellanos-verdugo, M., & Orgaz-
aglera, F. (2019). Journal of Destination Marketing & Management Tourism
in protected areas and the impact of servicescape on tourist satisfaction , key
in sustainability. Journal of Destination Marketing & Management, 12(March
2018), 74-83. https://doi.org/10.1016/j.jdmm.2019.02.005

P’erez-Barahona, A. (2012). Tourism and environmental quality: a dynamic
interaction for the Caribbean.

Park, E. (2019). Journal of Retailing and Consumer Services Motivations for
customer revisit behavior in online review comments : Analyzing the role of
user experience using big data approaches. Journal of Retailing and Consumer
Services, 51(September 2018), 14-18.
https://doi.org/10.1016/j.jretconser.2019.05.019

Park, E., Kang, J., Choi, D., & Han, J. (2018). Understanding customers’ hotel
revisiting behaviour: a sentiment analysis of online feedback reviews. Current
Issues in Tourism, 0(0), 1-7. https://doi.org/10.1080/13683500.2018.1549025

Permana, D. (2018). Tourist > s Re-visit Intention from Perspective of Value
Perception , Destination Image and Satisfaction. European Research Studies
Journal, XXI(3), 254-265.

Petrick, J. F. (2004). The roles of quality, value and satisfaction in predicting cruise
passengers’ behavioral intentions. Journal of Travel Research, 42(4), 397—
407. https://doi.org/10.1177/0047287504263037

Petrick, J. F., Morais, D. D., & Norman, W. C. (2001). An examination of the
determinants of entertainment vacationers’ intentions to revisit. Journal of
Travel Research, 40(1), 41-48. https://doi.org/10.1177/004728750104000106

Poortinga, W., Steg, L., & Vlek, C. (2004). Values, environmental concern, and
environmental behavior: A study into household energy use. Environment and
Behavior, 36(1), 70-93. https://doi.org/10.1177/0013916503251466

Puspitasari, N. B., Nugroho, S., Pramono, W., & Eka, A. (2019). Factors that affect
intention to revisit of tourists in Semarang Factors that Affect Intention to
Revisit  of  Tourists in  Semarang,  040017(October  2018).
https://doi.org/10.1063/1.5061887

Ramdani, D., & Adiatma, D. (2017). Pengaruh Atraksi Wisata Alam dan Motivasi
Wisatawan terhadap Keputusan Berkunjung Wisatawan ke Kawasan Wisata
Ciwidey dan Pangalengan, 1-7.

Ramukumba, T. (2018). Tourists revisit intentions based on purpose of visit and
preference of the destination . A case study of Tsitsikamma National Park,
7(1), 1-10.

Reshetnikova, I., Merta, A. O.-, Smerichevskyi, S., Kniazieva, T., Kolbushkin, Y.,
& Reshetnikova, 1. (2019). Environmental orientation of consumer behavior :
motivational component. Problems and Perspectives in Management.
https://doi.org/10.21511/ppm.16(2).2018.38

Rigall-i-torrent, R., Fluvia, M., Ballester, R., Sald, A., Ariza, E., & Espinet, J.

Dian Dwi Jayanti, 2019

PENGARUH ENVIRONMENTAL QUALITY TERHADAP REVISIT INTENTION (SURVEI TERHADAP
WISATAWAN FIRST-TIMER KAMPUNG CAl RANCA UPAS)

Universitas Pendidikan Indonesia | repository.upi.edu |perpustakaan.upi.edu



(2011). The effects of beach characteristics and location with respect to hotel
prices g Tourism Management, 32(5), 1150-1158.
https://doi.org/10.1016/j.tourman.2010.10.005

Role, T. H. E,, City, O. F,, In, A. S., & Enclave, A. N. (2018). The Role of City
Image and Visitors * Satisfaction THE ROLE OF CITY IMAGE AND
VISITORS > SATISFACTION ON VISITORS * REVISIT INTENTION : A
STUDY IN AN ENCLAVE CITY, (36), 309-320.

Ryu, K., & Han, H. (2010). Influence of the Quality of Food, Service, and Physical
Environment on Customer Satisfaction and Behavioral Intention in Quick-
Casual Restaurants: Moderating Role of Perceived Price. Journal of
Hospitality & Tourism Research, 34(3), 310-329.
https://doi.org/10.1177/1096348009350624

Sadat, M. M., & Chang, L. (2016a). The Impact of Environmental Quality of
Reuvisiting Intention. Journal of Quality Assurance in Hospitality & Tourism
ISSN:, 0098(February), 1-16.
https://doi.org/10.1080/1528008X.2015.1115262

Sadat, M. M., & Chang, L. H. (2016b). The Impact of Environmental Quality of
Reuvisiting Intention. Journal of Quality Assurance in Hospitality and Tourism,
17(2), 209-223. https://doi.org/10.1080/1528008X.2015.1115262

Schiffman, L. G., & Wisenblit, J. L. (2015). Consumer Behavior.

Sealeum, S., Chankaew, K., & Navanugraha, C. (2003). ENVIRONMENTAL
QUALITY ASSESSMENT CRITERIA FOR RECREATIONAL BEACH : A
CASE STUDY OF CHA-AM BEACH , PETCHBURI PROVINCE . nseu &
@ S AR WAULA 1R S IW T ALWATUY < 5 5, 69-79.

Sedmak, G., & Mihali¢, T. (2008). Authenticity in mature seaside resorts. Annals
of Tourism Research, 35(4), 1007-1031.
https://doi.org/10.1016/j.annals.2008.07.004

Seetanah, B. (2018). Destination satisfaction and revisit intention of tourists : does
the quality of airport services matter ? JOURNAL OF HOSPITALITY &
TOURISM RESEARCH Tourists’, XX(X), 1-15.
https://doi.org/10.1177/1096348018798446

Shawn, S., & Feng, R. (2007). Temporal destination revisit intention : The effects
of novelty seeking and satisfaction. Tourism Management, 28, 580-590.
https://doi.org/10.1016/j.tourman.2006.04.024

Singh, R. (2019). Destination Attributes to Measure Tourist Revisit Intention : A
Scale Development, 12(12). https://doi.org/10.1177/0972150918825329

Sitki, M. (2017). The Impact of Destination Image and the Intention to Revisit : A
Study Regarding Arab Tourists, 13(5), 82-98.
https://doi.org/10.19044/esj.2017.v13n5p82

Solomon, M. R. (2017). Consumer Behavior Buying, Having and Being Twelfth
Edition.

Sthapit, E., & Bjork, P. (2017). Relative contributions of souvenirs on memorability
of a trip experience and revisit intention : a study of visitors to Rovaniemi ,
Finland. Scandinavian Journal of Hospitality and Tourism ISSN:,
2250(August). https://doi.org/10.1080/15022250.2017.1354717

Stylos, N., & Bellou, V. (2018). Investigating Tourists > Revisit Proxies : The Key
Role of Destination Loyalty and Its Dimensions.
https://doi.org/10.1177/0047287518802100

Dian Dwi Jayanti, 2019

PENGARUH ENVIRONMENTAL QUALITY TERHADAP REVISIT INTENTION (SURVEI TERHADAP
WISATAWAN FIRST-TIMER KAMPUNG CAl RANCA UPAS)

Universitas Pendidikan Indonesia | repository.upi.edu |perpustakaan.upi.edu



Stylos, N., Vassiliadis, C. A., Bellou, V., & Andronikidis, A. (2016). Destination
images , holistic images and personal normative beliefs: Predictors of
intention to revisit a destination. Tourism Management, 53, 40-60.
https://doi.org/10.1016/j.tourman.2015.09.006

Su, L., & Huang, Y. (2019). How does Perceived Destination Social Responsibility
Impact Revisit Intentions : The Mediating Roles of Destination Preference and
Relationship Quality. Journal Sustainability, 11(1), 1-23.
https://doi.org/10.3390/su11010133

Sunlu, U. (2003). Environmental impacts of tourism, 270, 263-270.

Teeroovengadum, V., & Nunkoo, R. (2018). Destination Satisfaction and Revisit
Intention of Destination satisfaction and revisit intention of tourists : does the
quality of airport services matter ?, (September).
https://doi.org/10.1177/1096348018798446

Terry, T., Gon, W., & Kim, H. (2009). The effects of perceived justice on recovery
satisfaction , trust , word-of-mouth , and revisit intention in upscale hotels.
Tourism Management, 30(2), 51-62.
https://doi.org/10.1016/j.tourman.2008.04.003

Um, Seoho, K. C. (2006). ANTECEDENTS OF, 33(4), 1141-1158.
https://doi.org/10.1016/j.annals.2006.06.003

V S Juandi, R Andari, and H. P. D. S. (2018). The Influence of Sustainable Tourism
Development towards Tourists ’ Satisfaction in Saung Angklung Udjo The
Influence of Sustainable Tourism Development towards Tourists * Satisfaction
i n Saung Angklung Udjo. IOP Conference Series: Earth and Environmental
Science Saung, 1-9.

Vorkinn, M., & Riese, H. (2001). Environmental concern in a local context. The
significance of place attachment. Environment and Behavior, 33(2), 249-263.
https://doi.org/10.1177/00139160121972972

Wei-San Su, Chao-Chun Hsu, Cheng-Hung Huang, L.-F. C. (2018). SETTING
ATTRIBUTES AND REVISIT INTENTION AS MEDIATED BY PLACE
ATTACHMENT. SOCIAL BEHAVIOR AND PERSONALITY, 46(123).

Wirtz, J., & Lovelock, C. (2018). Essentials of Services Marketing 3rd Edition.

Wu, H.-C., Cheng, C.-C., Chen, Y.-C., & Hong, W. (2018). Article information :
About Emerald www.emeraldinsight.com Towards green experiential loyalty :
driving from experiential quality , green relationship quality , environmental
friendliness , green support. International Journal of Contemporary
Hospitality Management, 30(3), 1374-1397.

Wu, H. (2018). A Study of Experiential Quality , Experiential Value , Experiential
Satisfaction , Theme Park Image , and Revisit Intention (Vol. 42).
https://doi.org/10.1177/1096348014563396

Wu, H. C,, Ai, C. H,, Yang, L. J., & Li, T. (2015). A Study of Reuvisit Intentions,
Customer Satisfaction, Corporate Image, Emotions and Service Quality in the
Hot Spring Industry. Journal of China Tourism Research, 11(4), 371-401.
https://doi.org/10.1080/19388160.2015.1110545

Yang, K., Min, J. H., & Garza-baker, K. (2018). Post-stay email marketing
implications for the hotel industry : Role of email features , attitude , revisit
intention and leisure involvement level.
https://doi.org/10.1177/1356766718814081

Yang, L., Wang, X., Sun, G., & Li, Y. (2019). Modeling the perception of walking

Dian Dwi Jayanti, 2019

PENGARUH ENVIRONMENTAL QUALITY TERHADAP REVISIT INTENTION (SURVEI TERHADAP
WISATAWAN FIRST-TIMER KAMPUNG CAl RANCA UPAS)

Universitas Pendidikan Indonesia | repository.upi.edu |perpustakaan.upi.edu



environmental quality in a traffic-free tourist destination. Journal of Travel
and Tourism Marketing, 0(0), 1-16.
https://doi.org/10.1080/10548408.2019.1598534

Yi Tao Chen, H. J. P. (2019). The Effects of Experience and Environment Factors
in Offline Stores on the Perceived Value and Revisit Intention. Journal of
Digital Convergence, 17(5), 167-178.

Yusof, N., Rahman, S., & Iranmanesh, M. (2015). Effects of resort service quality,
location quality and environmental practices on the loyalty of guests within
the Malaysian ecotourism industry. Pertanika Journal of Social Sciences and
Humanities, 23(4), 1015-1030.

Zhang, Heng, & Lei, S. L. (2012). A structural model of residents’ intention to
participate in ecotourism: The case of a wetland community. Tourism
Management, 33(4), 916-925. https://doi.org/10.1016/j.tourman.2011.09.012

Zhang, Hongmei, Wu, Y., & Buhalis, D. (2017). Journal of Destination Marketing
& Management A model of perceived image , memorable tourism experiences
and revisit intention. Journal of Destination Marketing & Management,
(June), 1-11. https://doi.org/10.1016/j.jdmm.2017.06.004

Internet

Skift (Traveler Research) pada tahun 2019 (skiftresearch.twitter diakses pada 2
September 2019)

Kampung Cai Ranca Upas Review: Google Review.com, Facebook.com,
Tripadvisor.co.id, tempatwisatadibandung.info, jejakpiknik.com, dan gokayu.com,
diakses pada 9 September 2019

Traveller rating dari https://www.tripadvisor.com/, diakses pada 9 September 2019

Dian Dwi Jayanti, 2019

PENGARUH ENVIRONMENTAL QUALITY TERHADAP REVISIT INTENTION (SURVEI TERHADAP
WISATAWAN FIRST-TIMER KAMPUNG CAl RANCA UPAS)

Universitas Pendidikan Indonesia | repository.upi.edu |perpustakaan.upi.edu


https://www.tripadvisor.com/

