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ABSTRAK 

 

Dian Dwi Jayanti, 1506974, “Pengaruh Environmental Quality terhadap Revisit 

Intention (Survey terhadap wisatawan first-timer Kampung Cai Ranca Upas)”,  dibawah 

bimbingan Bagja Waluya, S.Pd., M.Pd dan Yeni Yuniawati,S.Pd.,MM 

 

Kampung Cai Ranca Upas merupakan destinasi wisata ecotourism serta sebagai kawasan 

produksi dan lindung di Ciwidey, Jawa Barat, berupaya untuk meningkatkan revisit 

intention wisatawan dengan menerapkan environmental quality. Penelitian ini bertujuan 

untuk mengetahui pengaruh environmental quality terhadap revisit intention di Kampung 

Cai Ranca Upas. Variabel independen (X) yaitu environmental quality terdiri dari noise, 

waste, water quality and supply, pollution and air quality, cleanliness, street and 

environment dan advertisement banner. Variabel dependen (Y) yaitu revisit intention. 

Metode penelitian adalah deskriptif dan verifikatif dengan metode explanatory survey dan 

pendekatan cross sectional. Teknik pengumpulan data menggunakan kuesioner. Populasi 

penelitian adalah wisatawan first-timer yang berkunjung ke Kampung Cai Ranca Upas. 

Pengambilan sampel dilakukan menggunakan teknik purposive sampling berjumlah 400 

responden. Teknik analisis data menggunakan teknik regresi berganda. Hasil penelitian 

menunjukkan bahwa: 1) gambaran mengenai environmental quality di Kampung Cai Ranca 

Upas berada di kategori tinggi, 2) gambaran mengenai revisit intention di Kampung Cai 

Ranca Upas berada di kategori tinggi, 3) pengujian secara simultan environmental quality 

berpengaruh signifikan terhadap revisit intention, 4) secara parsial, dimensi noise, water 

quality and supply, pollution and air quality, street and environment dan advertisement 

banner berpengaruh signifikan terhadap revisit intention, namun dua dimensi yaitu waste 

dan cleanliness tidak berpengaruh signifikan terhadap revisit intention. Wisatawan merasa 

pengelolaan sampah dan kebersihan destinasi wisata perlu diperhatikan dengan lebih baik. 

Water quality and supply mendapatkan penilaian tertinggi karena wisatawan merasa 

kualitas air di toilet umum sangat bersih dan ketersediaan air bersih sangat memadai di 

Kampung Cai Ranca Upas. 

 

Kata Kunci: environmental quality, revisit intention, Kampung Cai Ranca Upas 
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ABSTRACT 

Dian Dwi Jayanti, 1506974, “Influence of Environmental Quality on Revisit Intention: 

The Case of Kampung Cai Ranca Upas”, under the guidance of Bagja Waluya, S.Pd., 

M.Pd dan Yeni Yuniawati,S.Pd.,MM 

 

Kampung Cai Ranca Upas is an ecotourism destination, a production and protected area in 

Ciwidey, West Java, seeks to increase revisit intention of tourists by applying 

environmental quality. The study aimed to examine the influence of environmental quality 

on revisit intention in Kampung Cai Ranca Upas. Independent variable (X) is 

environmental quality consisting of noise, waste, water quality and supply, pollution and 

air quality, cleanliness, street and environment, and advertisement banner. The dependent 

variable (Y) is revisit intention. The research method is descriptive and verificative with 

explanatory survey and cross sectional approach method. Data collection techniques using 

a questionnaire. The research population is first-timer tourists visiting Kampung Cai 

Ranca Upas. The technique for collecting sample is a purposive sampling to get 400 

respondent. Data analysis techniques using multiple linier regression. The results showed 

that: 1) the description of environmental quality in Kampung Cai Ranca Upas is in the high 

category, 2) the description of revisit intention in Kampung Cai Ranca Upas is in the high 

category, 3). the results of simultaneous is environmental quality significant influence on 

revisit intention, 4) in partial, the dimension of noise, water quality and supply, pollution 

and air quality, street and environment, and advertisement banner have a significant 

influence on revisit intention, but two dimension of waste and cleanliness has no significant 

influence on revisit intention. Tourists feel the waste management and cleanliness of tourist 

destinations need to be considered better. Water quality and supply are the dimensions that 

get the highest ratings because tourists feel that the quality of water in public lavatories is 

very clean and the availability of clean water is very adequate in Kampung Cai Ranca Upas. 

Keywords: environmental quality, revisit intention, Kampung Cai Ranca Upas. 
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