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ABSTRAK 

 

 

FitrianaNurussiam, 1304524, 

PengaruhMotivasiWisatawanTerhadapKeputusanBerkunjungMelal

uiFiturCity Break, dibawahbimbingan Dr. H. Hari Mulyadi, 

M.SidanRiniAndari, S.Pd.,S.E.Par., M.M. 

 

Keputusanberkunjungmerupakanhal yang 

sangatpentingdiperhatikandalamindustripariwisata, 

dimanajumlahkunjunganwisatawanmerupakanfaktor yang 

mendukungkeberlangsungansebuahdestinasi.DKI Jakarta 

merupakandestinasiwisataperkotaandandestinasiserbaadadalamsatutemp

at yang 

berupayauntukmempertahankandanmeningkatkankeputusanberkunjungd

enganmeningkatkanmotivasiwisatawanuntukberkunjung.Penelitianinime

nelitipengaruhmotivasiwisatawanterhadapkeputusanberkunjungmelaluifi

turcity break di DKI Jakarta. 

Variabelbebasdalampenelitianiniadalahmotivasiwisatawan (X) yang 

terdiridaripush factors danpull factors. Variabel moderator 

dalampenelitianiniyaitufiturcity break (M). 

Variabelterikatdalampenelitianiniadalah ke66putusan berkunjung 

(Y).Penelitianinimenggunakanpendekatankuantitatif.Data primer 

diperolehdaritanggapanresponden.Kuesionerdisusundandidistribusikank

epada 100 orang wisatawan Malaysia yang pernahmelakukancity break 

di DKI Jakarta. Teknikanalisis data danujihipotesis yang 

digunakanadalahanalisisregresibergandaModerated Regression Analysis 

(MRA).Hasilpenelitianmenunjukkanbahwavariabelmotivasiwisatawanm

emberikanpengaruh yang 

signifikanterhadapkeputusanberkunjungdimoderasiolehfiturcity 

break.Dimensi yang 

memilikipengaruhlebihkuatterhadapkeputusanberkunjungadalahpull 

factors, sedangkandimensidenganpengaruhlebihrendahadalahpush 

factors. Dengandemikian, penelitianinimemperkuatpremis-premis yang 

telahdikemukakanpenelitisebelumnyabahwaterhadappengaruh yang 

signifikanantaravariabelmotivasiwisatawanterhadapkeputusanberkunjun

gmelaluifiturcity break. 
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ABSTRACT 

 

 

FitrianaNurussiam, 1304524, The Influence of Tourist Motivation 

towards Visit Decision through City Break Features, under 

guidancesof Dr. H. Hari Mulyadi, M.SidanRiniAndari, S.Pd.,S.E.Par., 

M.M. 

 

Visit decision is a very crucial point to be considered in tourism 

industry, where numbers of tourist visit becomes a factor that supports 

sustainability of a destination. DKI Jakarta is an urban tourism 

destination and a one stop destination that strives to maintain and 

improve tourist decision by improving their motivation to visit. This 

study examines the influence of tourist motivation towards visit decision 

through city break features in DKI Jakarta. The independent variable in 

this study is tourist motivation (X), which consists of two dimensions; 

push factors and pull factors. The moderating variable in this study is 

city break features (M). The dependent variable in this study is visit 

decision (Y). This study employed quantitative approach and primary 

data were obtained from responses given by respondents. Questionnaire 

was developed and distributed to a number of 100 Malaysian city 

breaker in DKI Jakarta.For data analysis technique and hypothesis test, 

this research employed Moderated Regression Analysis (MRA). 

Findings showed that the variable of tourists’ motivation contributed a 

significant influence on visit decision moderated by city break features, 

both simultaneously and partially. Dimension with stronger influence on 

visit decision is pull factors, while dimension with lower influence is 

push factors. Therefore, this study has reinforced the premises put 

forward by the previous research which statedthere is a significant 

influence between the variable of tourists’ motivation and visit decision 

through city break features. 

 

 

Keywords : 

city break features, push factors, pull factors, tourist motivation, visit 

decision. 


