
 

 
Faizal Hakim, 2018 
PENGARUH SOCIAL MEDIA MARKETING TERHADAP PURCHASE 
DECISION PADA PAKET WISATA OFFROAD DI BANDUNG OFFROAD  
Universitas Pendidikan Indonesia | repository.upi.edu | 
perpustakaan.upi.edu 

DAFTAR PUSTAKA 

Alex Trengove Jones, Anna Malczyk, Justin Beneke, Catherine Parker, 

Candice Winterboes.2011. Internet Marketing. GetSmarter. 

Alexandra, V. I. N. E. R. E. A. N. (2013). Consumer behavior in tourism 

and the influencing factors of the decision making 

process. Revista Economica, 65(2), 186-198. 

Chandra, Nikhil. 2014. Impact of Social Media on Travel Decision 

Making. Paper of Digital Marketing in Travel Decision Making : 

An Analysis. 

Chi, Hsu-Hsien. 2011. Interactive Digital Advertising vs Virtual Brand 

Community: Exploratory Study of User Motivation and Social 

Media Marketing Responses in Taiwan. Journal of Interactive 

Advertising. Vol 12. pp 44-61. 

Drury, G. 2008. Opinion piece: social media should marketers engage 

and how can it be done effectively?. Journal of Direct Data Digit 

Marketing and  Practice.Vol 9. pp. 274-277. 

Fandy Tjiptono. (2008). Strategi Pemasaran: Edisi 3. Yogyakarta : Andi 

Offset 

Farook, F.S dan Nalin, A. 2016. Influence of Social Media Marketing on 

Customer Engagement. International Journal of Business and 

Management Invention. Vol. 5 (12). pp. 115-125.   

Ghandour, Rajab. Rumyana Bakalova. Social Media Influence on the 

Holiday Decision Making Process in the UK. Journal of 

Organisational Studies and Innovation. Vol. 1, no. 2. 

Godey, Bruno. Et al. 2016. Social media marketing efforts of luxury 

brands: Influence on brand equity and consumer behavior. 

Journal of Business Research. 

Heikkinen, Henriikka. 2012 Social Media and internet marketing’s 

influence on decision making process of german nature tourists. 

Bachelor’s Thesis Summer. 

Khan, M Furqan. Dr. Anisa Jan. 2015. “Social Media and Social Media 

Marketing as a Marketing:  A  Literature  Review”. International 

Journal of Business and Management. Vol. 7. 



 

 
Faizal Hakim, 2018 
PENGARUH SOCIAL MEDIA MARKETING TERHADAP PURCHASE 
DECISION PADA PAKET WISATA OFFROAD DI BANDUNG OFFROAD  
Universitas Pendidikan Indonesia | repository.upi.edu | 
perpustakaan.upi.edu 

Kotler, Philip., Bowen, J. R., & Makens, J. (2014). Marketing for 

hospitality and tourism . 2010. Droleng Kindersely publication. 

Kotler, Philip dan Keller, K.L. 2016. Marketing Management. 15 Global 

Edition. England : Pearson Education Limited. 

Kotler, Philip.,  John  T  Bowen  and  James  Makens.  2010.  Marketing  

For  Hospitality  And Tourism Sixth Edition. Pearson. England. 

Liwei Chen. 2014. The influence of social media on consumer behavior: 

An empirical study on  factors  influencing  consumer  purchase  

intention  in  Chine  under  the  social  media context. Aarhus 

university. Denmark. 

Malhotra,Naresh K .(2009). Basic Marketing Research: A Decision 

Making Approach.New jersey:Pearson 

Paquett,  Holly.  2013. “Social Media as a Marketing  Tool:  A  

Literature  Review".  Major Papers by Master of Science 

Students. Paper 2. 

Perrin, James. 2012. How Digital Marketing is Changing The Sport 

Industry. Papers of Marketing Management For Branding in 

Sport Industry. 

Rahman, M.S. 2012. Exploring tourist’ perception: the case of 

Bangladesh. Tourismos: An International Multidisciplinary 

Journal of Tourism. Vol. 7 (1) pp. 81-98. 

Schiffman, Leon G., L. Lazar Kanuk & Havard Hansen. (2012). 

Consumer Behaviour A European Outlook Second Edition. 

England: Pearson. 

Sekaran, Uma. 2008. Research Methods For Business (Metodologi 

Penelitian untuk Bisnis). Jakarta: Salemba Empa. 

Sekaran,  Uma  and  Roger  Bougie.  2010.  Research  Methods  for  

Business  :  a  Skill  Building Approach, Fifth Edition. Wiley. 

Sekaran, Uma and Roger Bougie. (2013). Research Methods for a 

Business : a  Skill  Building Approach, sixth Edition. Wiley. 

Silalahi, Ulber. 2009. Metode Penelitian Sosial. Bandung; PT. Refika 

Aditama. 

Smith. Aaron C.T (2008). Introduction to Sport Marketing. Elsevier Inc. 



 

 
Faizal Hakim, 2018 
PENGARUH SOCIAL MEDIA MARKETING TERHADAP PURCHASE 
DECISION PADA PAKET WISATA OFFROAD DI BANDUNG OFFROAD  
Universitas Pendidikan Indonesia | repository.upi.edu | 
perpustakaan.upi.edu 

Sugiyono. 2010. Metode Penelitian Kuantitatif Kualitatif dan R&D. 

Bandung: Alfabeta. 

Sugiyono. 2011. Metode Penelitian Kuantitatif Kualitatif dan R&D. 

Bandung: Alfabeta. 

Sugiyono. 2012. Memahami Penelitian Kualitatif. Bandung : Alfabeta 

Sugiyono. 2014. Metode Penelitian Kuantitatif Kualitatif dan R&D. 

Bandung: Alfabeta. 

Sudjana. 1996. Teknik Analisis Regresi Dan Korelasi. Tarsito: Bandung. 

Umar, Husein. 2010. Riset Sumber Daya Manusia Dalam Organisasi. 

Gramedia. 

Vinerean  ,  Iuliana  Cetina  ,  Luigi  Dumitrescu  &  Mihai  

Tichindelean.  2013.  The  Effects  of Social  Media  Marketing  

on  Online  Consumer  Behavior. International  Journal  of 

Business and Management; Vol. 8, No. 14. 

Word Tourism Organization. 2014. Tourism and Sport: Destination 

Latin America. Mardid, Spain. 

Yoeti, Oka. A. 2008. Perencanaan dan Pengembangan Pariwisata. Edisi 

Kedua. PT. Pradnya Paramita. 

Zimmerman, Jan And Doug Sahlin. 2010. Social Media Marketing All-

in-One For Dummies.  Wiley Publishing, Inc., Indianapolis, 

Indiana. 

 

Lembaga 

United Nation World Tourism Organization 

World Tourism Organization 

Kementrian Pariwisata 2016 

Bandung Offroad Management 

Asosiasi Penyedia Jasa Internet Indonesia 


