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ABSTRACT

A Genre Analysis of Ria Ricis and Atta Halilintar’s Promotional Captions on Instagram
Supervisor I: Eri Kurniawan, M.A., Ph.D.
Supervisor II: Dr. Ruswan Dallyono, S. Sos., M.Pd.

This study aims to discover the generic structure and lexico-grammatical features of Ria Ricis
and Atta Halilintar’s promotional captions on Instagram. There were some frameworks used to
guide this research, such as Bhatia’s levels of generic description (1997, 2005) Gerot and
Wignell’s explanations about the generic structure of descriptive, procedure, and recount text
(1995), and Halliday’s transitivity analysis (2014). The qualitative method was used to conduct
this research. The results show that promotional captions could consist of descriptive, procedure,
and recount texts with different generic structures and lexico-grammatical features for each text
type. The generic structure of procedure text in promotional captions is pressure tactics-goal-
instructions, while the generic structure of recount text is orientation-events-pressure tactics. On
the other hand, the generic structure of descriptive text is identification-product details-positive
evaluations. Relational Processes dominate descriptive texts, while Material Processes appear
frequently in procedure texts. In terms of recount texts, Ria Ricis’ recount texts only contain
Material Processes while Atta Halilintar’s consist of Material Processes, Mental Processes, and
Behavioral Processes.

Keywords: caption, generic structure, Instagram, lexicogrammar, promotion



REFERENCES

Askehave, 1., & Nielsen, A. E. (2005). Digital genres: A challenge to traditional genre theory.
Information Technology & People, 18(2), 120-141. doi: 10.1108/09593840510601504

Barry et al. (2015). Alcohol marketing on Twitter and Instagram: Evidence of directly
advertising to youth/adolescent. Alcohol and Alcoholism, 51(4), 487-492. doi:
10.1093/alcalc/agv128

Bhatia, V. K. (1997). Genre analysis today. Revue Belge de Philologie et d'histoire, 75(3), 629-
652. doi: 10.3406. /rbph.1997.4186

Bhatia, V. K. (2005). Generic patterns in promotional discourse. In H. Halmari & T. Virtanen-
Ulfthielm (Eds.), Persuasion across genres: A linguistic approach (pp. 213-228).
Amsterdam: John Benjamins Publishing Company.

Boyd, D. M., & Ellison, N. B. (2007). Social network sites: Definition, history, and scholarship.

Journal of Computer-Mediated Communication, 13(1), 210-230. doi: 10.1111/j.1083-
6101.2007.00393.x

Christie, F. (2013). Genres and genre theory: A response to Michael Rosen. Changing English:
Studies in Culture and Education, 20(1), 11-22. doi: 10.1080/1358684X.2012.757056

Creswell, J. W. (2009). Research design: Qualitative, quantitative, and mixed methods
approaches (3" ed.). California: SAGE Publication, Inc.

Croker, R. A. (2009). An introduction to qualitative research. In J. Heigham & R. A. Croker
(Eds.), Qualitative research in applied linguistics: A practical introduction (pp. 3-41).
Hampshire: Palgrave Macmillan.

De Veirman, M., Cauberghe, V., & Hudders, L. (2017). Marketing through Instagram
influencers: The impact of number of followers and product divergence on brand attitude.
International Journal of Advertising, 36(5), 798-828. doi:
10.1080/02650487.2017.1348035

Du Plessis, C. (2013). An exploration of digital rhetoric in a social network environment.
Communicare, 32(1), 1-20.


https://doi.org/10.1111/j.1083-6101.2007.00393.x
https://doi.org/10.1111/j.1083-6101.2007.00393.x

Eggins, S. (2004). An introduction to systemic functional linguistics (2™ ed.). London:
Continuum International Publishing Group.

Gerot, L., & Wignell, P. (1995). Making sense of functional grammar. Queensland:
Antipodean Educational Enterprises.

Gruber, H., & Huemer, B. (2008). Two views on text structure: Using rhetorical structure theory
and register & genre theory in improving students’ academic writing. Systemic
Functional Linguistics in Use. Odense Working Papers in Language and
Communication, 29, 332-364. ISSN 0906-7612, ISBN: 978-87-90923-47-1

Halliday, M. A. K. (2014). Halliday's introduction to functional grammar (4™ ed.). Abingdon:
Routledge.

Hyland, K. (2002). Genre: Language, context, and literacy. Annual Review of Applied
Linguistics, 22, 113-135. doi: 10.1017/S0267190502000065

Kristina, D., Hashima, N., & Hariharan. (2017). A genre analysis of promotional texts in an
Indonesian batik industry. International Journal of Applied Linguistics, 7(2), 425-435.
doi: dx.doi.org/10.17509/ijal.v7i2.8351

Moreno, M. A., & Koff, R. (2016). Media theories and the facebook influence model. In. G.
Riva, B. K. Wiederhold, & P. Cipresso (Eds.), The psychology of social networking vol.

1. Personal experience in online communities (pp. 130-141). Berlin: De Gruyter Open
Ltd.

Paltridge, B. (2006). Disourse analysis: An introduction. New York: Continuum.

Du Plessis, C. (2013). An exploration of digital rhetoric in a social network environment.
Communicare, 32(1), 1-20.

Riva, G., Wiederhold, B. K., & Cipresso, P. (2016). Psychology of social media: From
technology to identity. In. G. Riva, B. K. Wiederhold, & P. Cipresso (Eds.), The
psychology of social networking vol. 1. Personal experience in online communities (pp.
4-13). Berlin: De Gruyter Open Ltd.

Riva, G., Wiederhold, B. K., & Cipresso, P. (2016). The psychology of social networking vol. 1.
Personal experience in online communities vol. 1. Berlin: De Gruyter Open Ltd.

Singh, M. K. S., Shamsudin, S., & Zaid, Y. H. (2012). Revisiting genre analysis: Applying Vijay
Bhatia's approach. Procedia — Social and Behavioral Sciences, 66, 370-379. doi:
10.1016/.sbspro.2012.11.280


https://doi.org/10.1017/S0267190502000065

Statista. (2019). Leading countries based on number of Instagram users as of January 2019 (in
millions). Retrieved from: https://www.statista.com/statistics/578364/countries-with-
most-instagram-users/

Statista. (2019). Number of monthly active Instagram users from January 2013 to June 2018 (in
millions).  Retrieved  from:  https://www.statista.com/statistics/253577/number-of-
monthly-active-instagram-users/https://www.statista.com/statistics/253577/number-of-
monthly-active-instagram-users/

Suwondo, J. S. (2018). Stylistic analysis of beauty cosmetic advertising posts in Instagram
captions (Undergraduate thesis, Universitas Sanata Dharma, Yogyakarta, Indonesia).
Retrieved from: http://repository.usd.ac.id/id/eprint/31563

Uzun, K. (2016). A genre analysis of the methodology sections of descriptive medical - surgical
nursing articles. Journal of Computer and Education Research, 4(7), 65-81. doi:
10.18009/jcer.09009

Wang, W. (2006). Newspaper commentaries on terrorism in China and Australia: A contrastive
genre study. (Doctoral dissertation, The University of Sydney, Sydney, Australia).
Retrieved from: http://hdl.handle.net/2123/1701

Woodward-Kron, R. (2005). The role of genre and embedded genres in tertiary students’ writing.
Prospect, 20(3), 24-41.

Zai, R. M. (2018). Rhetorical figures in Starbucks’ Instagram captions (Undergraduate thesis,
Universitas ~ Sanata ~ Dharma,  Yogyakarta,  Indonesia).  Retrieved  from:
http://repository.usd.ac.id/eprint/30881

TABLE OF CONTENTS

PAGE OF APPROVAL........ooiieieeeeeeeee ettt s i
STATEMENT OF AUTHORIZATION........coiiiiieieiteie et il
PREFACE. ... .ottt ettt ettt et ae e e et e eneeeenes iii
ACKNOWLEDGEMENTS ..ottt e e v
ABSTRACT ...ttt sttt ettt be et et e bt e tesaeeneeeennee v
TABLE OF CONTENTS. ...ttt st vi
LIST OF TABLES. ...ttt e ix
LIST OF FIGURES . .....coiitiieiteeetee ettt Xi
CHAPTER L.ttt et 1
INTRODUCTION.....c.ceiiitittiieeiteieee sttt ettt ettt et s 1

L1, Background..........cccccoooiiiiiiiiiiiee et 1

1.2.  Research QUESHIONS. .......cccviieiiiieeiieeeiie ettt e eeereeeere e e e e e eanreeeeeenees 4

1.3.  Purpose of the Research...........c.cooocviiiiiiiiiiiiiiececceeee e 4


http://repository.usd.ac.id/id/eprint/31563

1.4, Scope Of the StUAY....cccuviiiiiieeieeeee e 4

1.5.  Significance of the Study........ccooviiiiiiiiiiieeeeeeee e 5
1.6.  Clarification Of Terms........cccceriiiiiiiiiiiiieiieie e 5
1.7.  Organization of the Paper.........cccceeviiiiiiiiiieiiieeeeceeeeeeee e 5
CHAPTER TL ..ottt sttt e s 7
THEORETICAL FRAMEWORK .......cooiiiiiiiiiiiteeeeeee e 7
2010 GOIITC..eiieiee et et 7
2.2.  Systemic Functional LinguiStiCs........cccuevruierieriiienieeieeeniieeeiieeeivee e 8
22,1, TranSTtiVIEY ...ocoveesieeeieereeeiie ettt et ae e e sreebeesaaeenneees 8

2.2.1.1. Material PrOCESSES.......ccueriiriiriiriiniieienitesieeeseeeeee et 10

2.2.1.2. Relational ProCesSes.........ccoeruerienieriierieneeiiniieneeeieeeiee e 10

2.3, Promotional GeNTC..........cccuiiieiieiiiieeiiee ettt e e et 11
2.4, Digital GENTIEC.....cccvvieeeiiieiiieeciee et ettt e e tee e st e e e e e s eerraeeeeenenes 12
2.5.  Genre Mixing and Embedding............cccceeeoiieniiiinciieceeeeee e 12
2.5.1. MACTO GENIC.....eeiiiiiiiiiiiiiieeite ettt e e 13

2.5.2. MICTO GONTE.....eeiiiiiiieiiieiie ettt ettt st 13

2.5.2.1. DESCIIPLIVE....utieeiiieeieiieeiieeeieeeeiteeeieeesree et e eaaeeeseeesseeesnnneees 14

2.5.2.2. PTOCEAUIE. ....coutiemiiiieieeieeieettee ettt 14

2.5.2.30 RECOUNL....couiiiiiiiiiiiieeee e 14

2.6, S0CIAl NEtWOTK....coueiiiiiiiiiieiiiierte et e 15
2.7, INSEAZIAMN..cciiiieiiieeiiieetee ettt ettt st e st et e e e s e 16
CHAPTER TIL...oiiiiiiiiiteeeet ettt 18
RESEARCH METHODOLOGY .....coitiiiiiitiiieieniteieeesteie et 18
INETOAUCTION. ...ttt e et e e st e e et e e e s tbeeesaseeeasaeennssaaaaens 18
3.1, Research DeSI@N.....ccc.eiiiiiiieiiieieee et 18
3.2, Data ColleCtioN.......ccccuiieiiiieciie ettt ettt eeaee e 19
TR0 T B T 1 AN 4 - 7 TSRS 22
CHAPTER TV .ttt e 27
FINDINGS AND DISCUSSION......ooitiiiiiteieitieie ettt 27
A1 FINAINES..c.tiiiiiieiieeieeieeee ettt ettt et e et e sbeesteeesbeessaeennbeeeennseeas 27
4.1.1. The Generic Structure of Promotional Captions...........ccceeevveerirvreennnnenn. 27

O I O T A 11 7<) 4 6 OO OO PP RRR R RRUPPRPRRR 27



4.1.1.1.1 The Generic Structure of Procedure in Single Combination...30
4.1.1.1.2 The Generic Structure of Recount Text in Single Combination32

4.1.1.1.3 The Generic Structure of Descriptive Text in Single
LO70370] 0312 F21 51 ) B0

4.1.1.1.4 The Generic Structure of Descriptive-Procedure (DP) Pattern38

4.1.1.1.5 The Generic Structure of Recount-Procedure Pattern.............. 41

4.1.2 The Lexico-Grammatical Features of Promotional Captions........ 46

4.1.2.1 The Lexico-Grammatical Features of Procedure Text in Promotional Captions

46
4.1.2.2. The Lexico-Grammatical Features of Recount Text in Promotional
L1510 ) & 1
........................... 49
4.1.2.3 The Lexico-Grammatical Features of Descriptive Text in Promotional Captions
51
4.2, DISCUSSION. ...ceeutieitieiie ettt ette et et e et et ee et e bt e st e esaeeeabe e sttt e eanbeeeeanneeeennseeaan 57
4.2.1. The Generic Structure of Promotional Captions.............ccceeeen.ee.. 57
4.2.2. The Lexico-Grammatical Features of Promotional Captions....... 61
CHAPTER V.ot e ettt sttt st ae e 66
CONCLUSIONS. ...ttt sttt sttt et st et sttt e bt entesaeebeeneesaeeens 66
5.1, CONCIUSIONS. c...etieniiiiiesiieieeieet ettt sttt ettt et e e 66
520 LAMIEAIONS. ..erttiiiiiiiitieieetesteet ettt st st 67
5.3, SUGEESTIONS. ..eeutiiiiiieiieeiitetee et etteete et e st e rteesabeebeesabeebeesabeeseassseeseeenns 68

REFERENCES. ..ot 69









	PAGE OF APPROVAL
	STATEMENT OF AUTHORIZATION
	PREFACE
	ACKNOWLEDGEMENTS
	ABSTRACT
	REFERENCES
	Statista. (2019). Leading countries based on number of Instagram users as of January 2019 (in millions). Retrieved from: https://www.statista.com/statistics/578364/countries-with-most-instagram-users/
	Statista. (2019). Number of monthly active Instagram users from January 2013 to June 2018 (in millions). Retrieved from: https://www.statista.com/statistics/253577/number-of-monthly-active-instagram-users/https://www.statista.com/statistics/253577/number-of-monthly-active-instagram-users/
	Suwondo, J. S. (2018). Stylistic analysis of beauty cosmetic advertising posts in Instagram captions (Undergraduate thesis, Universitas Sanata Dharma, Yogyakarta, Indonesia). Retrieved from: http://repository.usd.ac.id/id/eprint/31563
	Uzun, K. (2016). A genre analysis of the methodology sections of descriptive medical - surgical nursing articles. Journal of Computer and Education Research, 4(7), 65-81. doi: 10.18009/jcer.09009

	TABLE OF CONTENTS

