
 

Eriana Astuty, 2018 
SOFT INNOVATION SEBAGAI STRATEGI PENINGKATAN KINERJA INDUSTRI KREATIF FESYEN  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

DAFTAR PUSTAKA 

   

Alcaide-Marzal, J., & Tortajada-Esparza, E. (2007). Innovation assessment in 

traditional industries. A proposal of aesthetic innovation indicators. 

Scientometrics, 72(1), 33–57. https://doi.org/10.1007/s11192-007-1708-x 

Andari, Bakhshi, Hutton, O’Keeffe, & Schneider. (2007). Staying Ahead, the 

Economic Performance of the UK’s Creative Industries. London. 

Anderson, B., Covin, J., & Slevin, D. (2009). Understanding The Relationship 

between Entrepreneurial Orientation and Strategic Learning Capability: an 

Empirical Investigation. Strategic Entrepreneurship Journal, 3, 218–240. 

https://doi.org/10.1002/sej 

Anning-dorson, T. (2017). Customer involvement capability and service fi rm 

performance : The mediating role of innovation, (September 2016). 

https://doi.org/10.1016/j.jbusres.2017.07.015 

Ardhala, A. D., Santoso, E. B., & Sulistyarso, H. (2016). Influence Factors on the 

Development of Creative Industry as Tourism Destination (Case Study: 

Footwear Village in Mojokerto City). Procedia - Social and Behavioral 

Sciences, 227, 671–679. https://doi.org/10.1016/j.sbspro.2016.06.131 

Arifin, A., & Sugiyanto, F. (2015). Value Chain Model of Plasma Core 

Partnership of Hair Production Creative Industry in Purbalingga Regency, 

Central Java Province. Procedia - Social and Behavioral Sciences, 211, 10–

18. https://doi.org/10.1016/j.sbspro.2015.11.003 

Aritenang, A. (2015). Transfer Policy on Creative City: The Case of Bandung, 

Indonesia. Procedia - Social and Behavioral Sciences, 184(August 2014), 

40–45. https://doi.org/10.1016/j.sbspro.2015.05.051 

Asghar, A. R. S., & Subari, K. A. (2010). Study of Distinctive Capabilities and 

Entrepreneurial Orientation on Return on Sales among Small and Medium 

Ag ro-Based Enterprises (SMAEs) in Malaysia. International Business 

Research, 3(2). 

Astuty, E., & Pratminingsih, S. A. (2017). How Far Does Mayor’s Personal Brand 

Raises Brand Attitude? (a Survey at Bandung City, Indonesia). 

ResearchWorld-Journal of Arts, Science, & Commerce, VIII(2), 18843. 



 

Eriana Astuty, 2018 
SOFT INNOVATION SEBAGAI STRATEGI PENINGKATAN KINERJA INDUSTRI KREATIF FESYEN  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

https://doi.org/10.18843/rwjasc/v8i2/01 

Asyraf, W. M., & Afthanorhan, B. W. (2013). A comparison of partial least 

square structural equation modeling (PLS-SEM) and covariance based 

structural equation modeling (CB-SEM) for confirmatory factor analysis. 

International Journal of Engineering Science and Innovative Technology 

(IJESIT), 2(5), 198–205. 

Badri Munir Sukoco. (2015). Teori Strategi: Evolusi dan Evaluasi (1st ed.). 

Surabaya: Airlangga University Press. 

Bae, S. H., & Yoo, K. (2015). Economic modeling of innovation in the creative 

industries and its implications. Technological Forecasting and Social 

Change, 96, 101–110. https://doi.org/10.1016/j.techfore.2015.02.010 

Banks, M., Lovatt, A., O’Connor, J., & Raffo, C. (2000). Risk and trust in the 

cultural and creative industries. Geoforum, 31(4), 453–464. 

https://doi.org/10.1016/S0016-7185(00)00008-7 

Barclay, D., Higgins, C., & Thompson, R. (1995). The partial least squares (PLS) 

approach to causal modeling: Personal computer adoption and use as an 

illustration. Technology Studies, 2(2), 285–309. 

Barney, J. (1991). Firm Resources and Sustained Competitive Advantage. Journal 

of Management, 17(1), 99–120. 

Barney, J. B. (1991). Special Theory Forum: The resource-based model of the 

firm:Origins, IMplications, and Prospects. Journal of Management, 17, 97–

98. 

Barney, J. B. (2002). Gaining and Sustaining Competitive Advantage. Upper 

Saddle River, New Jersey: Prentice Hall. 

Barney, J. B., & Hesterly, W. S. (2015). Strategic Management and Competitive 

Advantage Concepts and Cases. 

Batsakis, G., & Mohr, A. T. (2016). Revisiting the relationship between product 

diversification and internationalization process in the context of emerging 

market MNEs. Journal of World Business. 

https://doi.org/10.1016/j.jwb.2016.11.005 

Batt, R. (2016). Managing Customer Services: Human Resource Practices, Quit 

Rates, and Sales Growth, 45(3), 587–597. 



 

Eriana Astuty, 2018 
SOFT INNOVATION SEBAGAI STRATEGI PENINGKATAN KINERJA INDUSTRI KREATIF FESYEN  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Bayarçelik, E. B., & Özşahin, M. (2014). How Entrepreneurial Climate Effects 

Firm Performance? Procedia - Social and Behavioral Sciences, 150, 823–

833. https://doi.org/10.1016/j.sbspro.2014.09.091 

Becker, J.-M., Klein, K., & Wetzels, M. (2012). Hierarchical latent variable 

models in PLS-SEM: guidelines for using reflective-formative type models. 

Long Range Planning, 45(5/6), 359e394. 

Berger. (2004). The Talent Management Handbook: Creating organizational 

excellence by identifying, developing, and promoting your best people. 

Harvard Business Review (Vol. 83). https://doi.org/10.1036/007143612X 

Bhalla, G. (2011). Collaboration and Co-Creation: New Platforms for Marketing 

and Innovation. London: Springer. 

Bowman, E., Singh, H., & Thomas, H. (2002). The Domain of Strategic 

Management. In Handbook of Strategy and Management (Pettigrew, pp. 31–

51). London: Sage. 

Boyle, M. (2006). Culture in the rise of Tiger economies: Scottish expatriates in 

Dublin and the “creative class” thesis. International Journal of Urban and 

Regional Research, 30(2), 403–426. https://doi.org/10.1111/j.1468-

2427.2006.00661.x 

Bracker, J. (1980). The Historical Development of The Strategic Management 

Concept. Academy of Management Review, 5(2), 219–224. 

https://doi.org/10.2307/257431 

Brennan-Horley, C. (2010). Multiple Work Sites and City-wide Networks: a 

topological approach to understanding creative work. Australian 

Geographer, 41(1), 39–56. https://doi.org/10.1080/00049180903535550 

Brennan-Horley, C., & Gibson, C. (2009). Where is creativity in the city? 

Integrating qualitative and GIS methods. Environment and Planning A, 

41(11), 2595–2614. https://doi.org/10.1068/a41406 

Campbell DT, & Fiske D. (1959). Convergent and Discriminant Validation by 

The Multitrit-multimethod Matrix. Psychological Bulettin, 56(1), 81–105. 

Chavez, R., Yu, W., Jacobs, M. A., & Feng, M. (2017). Manufacturing capability 

and organizational performance: The role of entrepreneurial orientation. 

International Journal of Production Economics, 184, 33–46. 



 

Eriana Astuty, 2018 
SOFT INNOVATION SEBAGAI STRATEGI PENINGKATAN KINERJA INDUSTRI KREATIF FESYEN  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

https://doi.org/10.1016/j.ijpe.2016.10.028 

Chin, W. (1998). Structural Equation with Latent Variables. New York: John 

Willey & Sons. 

Cho, R. L. T., Liu, J. S., & Ho, M. H.-C. (2016). What are the concerns? Looking 

back on 15 years of research in cultural and creative industries. International 

Journal of Cultural Policy, 6632(April), 1–20. 

https://doi.org/10.1080/10286632.2015.1128417 

Christensen, C. M. (1997). Innovator ’ s Dilemma. Business. 

Civelek, M. E., Çemberci, M., Artar, O. K., & Uca, N. (2015). Key Factors of 

Sustainable Firm Performance: A Strategic Approach. Retrieved from 

http://digitalcommons.unl.edu/cgi/viewcontent.cgi?article=1033&context=ze

abook 

Clulow, V., Barry, C., Gerstman, J., Clulow, V., Barry, C., & Gerstman, J. (2010). 

The resource-based view and value : the customer-based view of the firm. 

https://doi.org/10.1108/03090590710721718 

Cmr, R., Ulrich, K. T., & Randall, T. (2005). Principles for User Design of 

Customized Products. California Management Review, 47(4), 1–18. 

https://doi.org/10.2307/41166317 

Cobanoglu, C., Warde, B., & Moreo, P. J. (2001). A comparison of mail, fax and 

web-based survey methods. International Journal of Market …, 43(4), 405–

410. Retrieved from 

http://www.amstat.org/sections/SRMS/proceedings/papers/2000_065.pdf%5

Cnpapers3://publication/uuid/0196826D-91CB-4198-AA8D-

0F9CDB74A4BD 

Cohen, D. (2015). Grounding mobile policies: Ad hoc networks and the creative 

city in Bandung, Indonesia. Singapore Journal of Tropical Geography, 

36(1), 23–37. https://doi.org/10.1111/sjtg.12090 

Collis, D. J. (1994). How valuable are organizational capabilities? Strategic 

Management Journal, 15(1 994), 143–152. https://doi.org/10.1016/0024-

6301(95)94309-M 

Combs, J. G., Crook, T. R., & Shook, C. L. (2005). The Dimensionality of 

Organizational Performance and its Implications for Strategic Management 



 

Eriana Astuty, 2018 
SOFT INNOVATION SEBAGAI STRATEGI PENINGKATAN KINERJA INDUSTRI KREATIF FESYEN  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Research. Research Methodology in Strategy and Management, 2(05), 259–

286. https://doi.org/10.1016/S1479-8387(05)02011-4 

Contreras, B. A. L. O. (2016). Inter-industry creative collaborations incorporating 

luxury fashion brands. Journal of Fashion Marketing and Management: An 

International Journal, 30(3). https://doi.org/http://dx.doi.org/10.1108/MRR-

09-2015-0216 

Cooper, D. R., & Schindler, P. S. (2014). Business Research Methods. Business 

Research Methods. 

Data Statistik dan Hasil Survei. (2017). Jakarta. 

Day, G., & Wensley, R. (1988). Assessing Advantage: A Framework for 

Diagnosing Competitive Superiory. Journal of Marketing, 52(April), 1–20. 

https://doi.org/http://dx.doi.org/10.1108/17506200710779521 

Determann, D., Lambooij, M. S., Steyerberg, E. W., de Bekker-Grob, E. W., & de 

Wit, G. A. (2017). Impact of Survey Administration Mode on the Results of 

a Health-Related Discrete Choice Experiment: Online and Paper 

Comparison. Value in Health, 20(7), 953–960. 

https://doi.org/10.1016/j.jval.2017.02.007 

Disbudparbdg. (2016). Jumlah Pelaku Ekonomi Kreatif perKecamatan di Kota 

Bandung. Bandung. 

DiVito, L., & Bohnsack, R. (2017). Entrepreneurial orientation and its effect on 

sustainability decision tradeoffs: The case of sustainable fashion firms. 

Journal of Business Venturing, 32(5), 569–587. 

https://doi.org/10.1016/j.jbusvent.2017.05.002 

Drew, S. A., & Kaye, R. (2007). Engaging Boards in Corporate Direction-Setting. 

Strategic Scorecards. European Management Journal, 25(5), 359–369. 

https://doi.org/10.1016/j.emj.2007.07.006 

Emőke–Szidónia, F. (2015). International Entrepreneurial Orientation and 

Performance of Romanian Small and Medium-sized firms: Empirical 

Assessment of Direct and Environment Moderated Relations. Procedia 

Economics and Finance, 32(15), 186–193. https://doi.org/10.1016/S2212-

5671(15)01381-7 

Esposito Vinzi, V., & Chin, W. W. (2010). Handbook of Partial Least Squares: 



 

Eriana Astuty, 2018 
SOFT INNOVATION SEBAGAI STRATEGI PENINGKATAN KINERJA INDUSTRI KREATIF FESYEN  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Concepts, Methods and Applications. Heidelberg, Dordrecht, London, New 

York: Springer. 

Etgar, M. (2008). A descriptive model of the consumer co-production process. 

Journal of the Academy of Marketing Science, 36(1), 97–108. 

https://doi.org/10.1007/s11747-007-0061-1 

Evans, P., & Wolf, B. (2005). Collaboration rules. IEEE Engineering 

Management Review, 33(4), 50. https://doi.org/10.1109/EMR.2005.27015 

Fahmi, F. Z., Koster, S., & van Dijk, J. (2016). The location of creative industries 

in a developing country: The case of Indonesia. Cities, 59, 66–79. 

https://doi.org/10.1016/j.cities.2016.06.005 

Fahmi, F. Z., McCann, P., & Koster, S. (2015). Creative Economy Policy in 

Developing Countries: The Case of Indonesia. Urban Studies, 1–18. 

https://doi.org/10.1177/0042098015620529 

Fornel C, & Larcker D. (1981). Evaluating Structural Equation Models with 

Unobservable Variable and Measurement Error. Journal of Marketing 

Research, 18, 39–50. 

Fredrickson, J. (1990). Introduction: the need for perspectives. In Perspectives on 

Strategic Management (Fredrickso, pp. 1–8). New York: Harper Business. 

Frijns, B., Dodd, O., & Cimerova, H. (2016). SC. Journal of Corporate Finance. 

https://doi.org/10.1016/j.jcorpfin.2016.07.014 

Furrer, O., Tjemkes, B., & Henseler, J. (2012). A Model of Response Strategies in 

Strategic Alliances: A PLS Analysis of a Circumplex Structure. Long Range 

Planning, 45(5–6), 424–450. https://doi.org/10.1016/j.lrp.2012.10.003 

Ghozali, M. I., & Kusumadewi, K. A. (2016). Model Persamaan Struktural. 

Semarang: Yoga Pratama. 

Gibson, C. (2003). Cultures at work: Why “culture” matters in research on the 

“cultural” industries. Social & Cultural Geography, 4(2), 201–215. 

https://doi.org/10.1080/14649360309059 

Gibson, C., & Klocker, N. (2004). Academic publishing critical as ’ creative ’ 

reflections industry , and some recent discourses of ’ creative economies ’: 

Area, 36(4), 423–434. 

Gibson, C., Luckman, S., & Willoughby-Smith, J. (2010). Creativity without 



 

Eriana Astuty, 2018 
SOFT INNOVATION SEBAGAI STRATEGI PENINGKATAN KINERJA INDUSTRI KREATIF FESYEN  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Borders? Rethinking remoteness and proximity. Australian Geographer, 

41(March 2015), 25–38. https://doi.org/10.1080/00049180903535543 

Gibson, C., Murphy, P., & Freestone, R. (2002). Employment and Socio-spatial 

Relations in Australia’s Cultural Economy. Australian Geographer, 33(2), 

173–189. https://doi.org/10.1080/00049180220150990 

Greenlaw, C., & Brown-Welty, S. (2009). A comparison of web-based and paper-

based survey methods: Testing assumptions of survey mode and response 

cost. Evaluation Review, 33(5), 464–480. 

https://doi.org/10.1177/0193841X09340214 

Grewal, R., Lilien, G. L., & Mallapragada, G. (2006). Location, Location, 

Location: How Network Embeddedness Affects Project Success in Open 

Source Systems. Management Science, 52(7), 1043–1056. 

https://doi.org/10.1287/mnsc.1060.0550 

Gudergan, S. P., Ringle, C. M., Wende, S., & Will, A. (2008). Confirmatory 

tetrad analysis in PLS path modeling. Journal of Business Research, 61(12). 

Haenlein, M., & Kaplan, A. M. (2004). A Beginner’s Guide to Partial Least 

Squares Analysis. Understanding Statistics, 3(4), 2005–2006. 

https://doi.org/10.1207/s15328031us0304 

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2014). Multivariate 

Data Analysis. Prentice-Hall, Inc (Vol. 1). https://doi.org/10.1038/259433b0 

Hair, J. F. J., Hult, G. T. M., Ringle, C., & Sarstedt, M. (2014). A Primer on 

Partial Least Squares Structural Equation Modeling (PLS-SEM). Long 

Range Planning (Vol. 46). https://doi.org/10.1016/j.lrp.2013.01.002 

Hair, J. F., Pieper, T. M., & Ringle, C. M. (2012). Applications of Partial Least 

Squares Path Modeling in Management Journals: A Review of Past Practices 

and Recommendations for Future Applications. Long Range Planning, 45(5–

6), 320–340. https://doi.org/DOI 10.1016/j.lrp.2012.09.008 

Hair, J. F., Ringle, C. M., & Sarstedt, M. (2011). PLS-PM: Indeed A Silver Bullet. 

Journal of Marketing Theory and Practice, 19(2), 139–150. 

Hair, J. F., Ringle, C. M., & Sarstedt, M. (2011). PLS-SEM: Indeed a silver bullet. 

The Journal of Marketing Theory and Practice, 19(2), 139–152. 

Hair, J. F., Ringle, C. M., & Sarstedt, M. (2012). Partial Least Squares: The Better 



 

Eriana Astuty, 2018 
SOFT INNOVATION SEBAGAI STRATEGI PENINGKATAN KINERJA INDUSTRI KREATIF FESYEN  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Approach to Structural Equation Modeling? Long Range Planning, 45(5–6), 

312–319. https://doi.org/10.1016/j.lrp.2012.09.011 

Hair, J. F., Ringle, C. M., & Sarstedt, M. (2013). Partial Least Squares Structural 

Equation Modeling: Rigorous Applications, Better Results and Higher 

Acceptance. Long Range Planning, 46(1–2), 1–12. 

https://doi.org/10.1016/j.lrp.2013.01.001 

Hair, J. F., Sarstedt, M., Pieper, T. M., & Ringle, C. M. (2012). The Use of Partial 

Least Squares Structural Equation Modeling in Strategic Management 

Research: A Review of Past Practices and Recommendations for Future 

Applications. Long Range Planning, 45(5–6), 320–340. 

https://doi.org/10.1016/j.lrp.2012.09.008 

Hair, J. F., Sarstedt, M., Ringle, C. M., & Mena, J. . (2012). An assessment of the 

use of partial least squares structural equation modeling in marketing 

research. Journal of the Academy of Marketing Science, 40(3), 414e433. 

Harris, S. E. (2004). Inside IBM: Dan Frye and the Linux Technology Center. 

Retrieved August 1, 2017, from 

http://www.consultingtimes.com/articles/ibm/frye 

Hartley, J. (Ed.). (2005). Creative Industries. Blackwell Publishing Ltd. 

Hartley, J. (2007). The evolution of the creative industries - creative clusters, 

creative citizens and social network markets. In Creative Industries 

Conference. Berlin: Asia-Pacific Weeks. 

Harvey, D. C., Hawkins, H., & Thomas, N. J. (2012). Thinking creative clusters 

beyond the city: People, places and networks. Geoforum, 43(3), 529–539. 

https://doi.org/10.1016/j.geoforum.2011.11.010 

Henseler, J., Dijkstra, T. K., Sarstedt, M., Ringle, C. M., Diamantopoulos, A., 

Straub, D. W., … Calantone, R. J. (2014). Common Beliefs and Reality 

About PLS: Comments on Rönkkö and Evermann (2013). Organizational 

Research Methods, 17(2), 182–209. 

https://doi.org/10.1177/1094428114526928 

Henseler, J., Fassott, G., Dijkstra, T. K., & Wilson, B. (2012). Analyzing 

quadratic effects of formative constructs by means of variance-based 

structural equation modelling. European Journal of Information Systems, 



 

Eriana Astuty, 2018 
SOFT INNOVATION SEBAGAI STRATEGI PENINGKATAN KINERJA INDUSTRI KREATIF FESYEN  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

21(1), 99–112. 

Henseler, J., Ringle, C. M., & Sarstedt, M. (2012). Handbook of research in 

international advertising: Using partial least squares path modeling in 

international advertising research(Basic concepts and recent issues) (In S. 

Okaz). United Kingdom: Edward Elgar. 

Henseler, Ringle, J., C.M, & Sinkovics. (2009). The Use of Partial Least Square 

Path Modeling in International Marketing. Advances in International 

Marketing, 20, 277–319. 

Hock, C., Ringle, C. M., & Sarstedt, M. (2010). Management of multi-purpose 

stadiums: importance and performance measurement of service interfaces. 

International Journal of Services Technology and Management, 14(2/3), 

188–207. 

Hoskisson, R. E., Eden, L., Lau, C. M., & Wright, M. (2000). Strategy in 

Emerging Economies. Academy of Management Journal, 43(3), 249–267. 

Howkins, J. (2001). The Creative Economy: How People Make Money from 

Ideas. Penguin Press. 

Hurley, R. F., Hult, G. T. M., Abrahamson, E., & Maxwell, S. (1998). Innovation 

, Learning : An Organizational and Empirical Integration Examination. 

Journal of Marketing, 62(3), 42–54. https://doi.org/10.2307/1251742 

Huston, L., & Sakkab, N. (2006). Connect and develop inside procter & gamble’s 

new model for innovation. Harvard Business Review, 84(3), 58–67. 

https://doi.org/10.1111/j.1943-278X.2010.00006.x 

Hutabarat, & Zoel. (2012). The Potential Growth of Creative Industries in 

Province of Riau. Procedia - Social and Behavioral Sciences, 65(ICIBSoS), 

839–844. https://doi.org/10.1016/j.sbspro.2012.11.208 

Ittner, C. D., & Larcker, D. F. (2003). Coming Up Short on Nonfinancial 

Performance Measurement. Harvard Business Review. Retrieved from 

www.hbr.org 

Jaksic, M. L., Rakocevic, S. B., & Martic, M. (Eds.). (2014). Innovative 

Management and Firm Performance: An Interdisciplinary Approach and 

Cases (1st ed.). United Kingdom: Palgrave Macmillan. 

Jaya, I. G. N. M., & Sumertajaya, I. M. (2008). Pemodelan Persamaan Struktural 



 

Eriana Astuty, 2018 
SOFT INNOVATION SEBAGAI STRATEGI PENINGKATAN KINERJA INDUSTRI KREATIF FESYEN  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

dengan Partial Least Square. In Semnas Matematika dan Pendidikan 

Matematika (pp. 118–132). 

Jemison, D. B. (1981). The Contributions of Administrative Behavior To Strategic 

Management. Academy of Management Review, 6(4), 633–642. 

https://doi.org/10.5465/AMR.1981.4285714 

Jeppesen, L. B., & Molin, M. J. (2003). Consumers as Co-developers: Learning 

and Innovation Outside the Firm. Technology Analysis & Strategic 

Management, 15(3), 363–383. 

https://doi.org/10.1080/09537320310001601531 

Jiang, X., Yang, Y., Pei, Y.-L., & Wang, G. (2016). Entrepreneurial Orientation, 

Strategic Alliances, and Firm Performance: Inside the Black Box. Long 

Range Planning, 49(1), 103–116. https://doi.org/10.1016/j.lrp.2014.09.003 

Jogaratnam, G. (2017). How organizational culture influences market orientation 

and business performance in the restaurant industry. Journal of Hospitality 

and Tourism Management, 31, 211–219. 

https://doi.org/10.1016/j.jhtm.2017.03.002 

Jogiyanto, H. (2011). Konsep dan Aplikasi SEM Berbasis Varian dalam 

Penelitian Bisnis. Yogyakarta: UPP STIM YKPN. 

Kamprath, M., & Mietzner, D. (2015). The impact of sectoral changes on 

individual competences: A reflective scenario-based approach in the creative 

industries. Technological Forecasting and Social Change, 95, 252–275. 

https://doi.org/10.1016/j.techfore.2015.01.011 

Kaplan, R. S., & Norton, D. P. (1991). The Balanced Scorecard – Measures that 

Drive Performance The Balanced Scorecard — Measures. Harward Business 

Reivew, (1), 1–11. 

Kaplan, R. S., & Norton, D. P. (2006). How to implement a new strategy without 

disrupting your organization. Harvard Business Review, 84(3). 

https://doi.org/Article 

Keh, H. T., Nguyen, T. T. M., & Ng, H. P. (2007). The effects of entrepreneurial 

orientation and marketing information on the performance of SMEs. Journal 

of Business Venturing, 22(4), 592–611. 

https://doi.org/10.1016/j.jbusvent.2006.05.003 



 

Eriana Astuty, 2018 
SOFT INNOVATION SEBAGAI STRATEGI PENINGKATAN KINERJA INDUSTRI KREATIF FESYEN  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Kemendikbud. (2016). KBBI Daring. Retrieved from 

https://kbbi.kemdikbud.go.id/entri/HAKI 

Kemenparekraf RI. (2014). Ekonomi Kreatif: Kekuatan Baru Indonesia menuju 

2025. Jakarta. 

Kerlinger, F. N. (2006). Foundation of Behavioral Research (Third Edit). Holth, 

Rinehart and Winston Inc. 

Kong, L. (2000). Cultural policy in Singapore: Negotiating economic and socio-

cultural agendas. Geoforum, 31(4), 409–424. https://doi.org/10.1016/S0016-

7185(00)00006-3 

Krueger, N. (Ed.). (2002). Entrepreneurship: Critical Perspectives on Business 

and Management (III). London and New York: Routledge. 

Lado, A. A., Boyd, N. G., Wright, P., & Kroll, M. (2006). RESOURCE-BASED 

VIEW University of Memphis. Academy of Management Review, 31(1), 

115–131. 

Lakhani, K. R., & Wolf, R. G. (2005). Why Hackers Do What They Do : 

Understanding Motivation and Effort in Free / Open Source Software 

Projects 1 By. Perspectives on Free and Open Source Software, 1–27. 

https://doi.org/10.2139/ssrn.443040 

Leadbeater, C., & Miller, P. (2004). The Pro-Am Revolution: How enthusiasts are 

changing our economy and society. Demos, 4(1), 5–74. 

https://doi.org/1841801364 

Learned, E., Christensen, C., Andrews, K., & Guth, W. (1965). Business Policy: 

Text and Cases. RD Irwin: Homewood, IL. 

Lee, C., Lee, K., & Pennings, J. M. (2001). Internal capabilities, external 

networks, and performance: A study on technology-based ventures. Strategic 

Management Journal, 22(6–7), 615–640. https://doi.org/10.1002/smj.181 

Leyshon, A. (2001). Time-space (and digital) compression: Software formats, 

musical networks, and the reorganisation of the music industry. Environment 

and Planning A, 33(1), 49–77. https://doi.org/10.1068/a3360 

Li, Y.-H., Huang, J.-W., & Tsai, M.-T. (2009). Entrepreneurial orientation and 

firm performance: The role of knowledge creation process. Industrial 

Marketing Management, 38(4), 440–449. 



 

Eriana Astuty, 2018 
SOFT INNOVATION SEBAGAI STRATEGI PENINGKATAN KINERJA INDUSTRI KREATIF FESYEN  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

https://doi.org/10.1016/j.indmarman.2008.02.004 

Liang, T. (2010). A resource-based perspective on information technology and 

firm performance : a meta analysis. 

https://doi.org/10.1108/02635571011077807 

LorraineLee, Petter, S., Fayard, D., & Robinson, S. (2011). On the use of partial 

least squares path modeling in accounting research. International Journal of 

Accounting Information Systems, 12(4), 305–328. 

Lovink, G., & Rossiter, N. (2007). MyCreativity Reader : a critique of creative 

industries. Critique. https://doi.org/10.1007/s13398-014-0173-7.2 

Lumpkin, G. T., & Dess, G. . (1996a). Clarifying the entrepreneurial orientation 

construcy and linking it to performance. Academy of Management Review, 

21(1), 135–172. https://doi.org/10.2307/258632 

Lumpkin, G. T., & Dess, G. G. (1996b). Clarifyang the entrepreneurial orientation 

construct and linkingit to performance. Academy of Management Review, 

21(1), 135–172. 

Lumpkin, G. T., & Dess, G. G. (2001). Linking two dimensions of entrepreneurial 

orientation to firm performance: The moderating role of environment and 

industry life cycle. Journal of Business Venturing, 16(5), 429–451. 

https://doi.org/10.1016/S0883-9026(00)00048-3 

Lundgren, T., & Zhou, W. (2017). Firm performance and the role of 

environmental management *. Journal of Environmental Management, 203, 

330–341. https://doi.org/10.1016/j.jenvman.2017.07.053 

Lusch, R. F., & Vargo, S. L. (Eds.). (2015). The Service-dominant Logic of 

Marketing: Dialog, Debate, and Directions. USA: Routledge. 

Madariaga, L., Nussbaum, M., Burq, I., Marañón, F., Salazar, D., Maldonado, L., 

… Naranjo, M. A. (2017). Online survey: A national study with school 

principals. Computers in Human Behavior, 74, 35–44. 

https://doi.org/10.1016/j.chb.2017.03.067 

Mahdjoubi, D. (1999). Schumpeterian Economics and the Trilogy of “Invention-

Innovation-Diffusion.” The Mapping of Innovation, 1–6. Retrieved from 

https://www.ischool.utexas.edu/~darius/papers.htm 

Marques, C. S., & Ferreira, J. (2009). SME innovative capacity, competitive 



 

Eriana Astuty, 2018 
SOFT INNOVATION SEBAGAI STRATEGI PENINGKATAN KINERJA INDUSTRI KREATIF FESYEN  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

advantage and performance in a “traditional” industrial region of Portugal. 

Journal of Technology Management and Innovation, 4(4), 53–68. 

https://doi.org/10.4067/S0718-27242009000400005 

Maryunani, S. R., & Mirzanti, I. R. (2015). The Development of Entrepreneurship 

in Creative Industries with Reference to Bandung as a Creative City. 

Procedia - Social and Behavioral Sciences, 169(August 2014), 387–394. 

https://doi.org/10.1016/j.sbspro.2015.01.324 

Mathwick, C., Wiertz, C., & Ruyter, K. de. (2008). Social Capital Production in a 

Virtual P3 Community. Journal of Consumer Research, 34(6), 832–849. 

https://doi.org/10.1086/522097 

McGee, J. (Ed.). (2005). Strategic Management: The Blackwell Encyclopedia of 

Management (Second). Blackwell Publishing Ltd. 

McGregor, A., & Gibson, C. (2009). Musical work in a university town: The 

shifting spaces and practices of DJs in Dunedin. Asia Pacific Viewpoint, 

50(3), 277–288. https://doi.org/10.1111/j.1467-8373.2009.01401.x 

Miller D. (1983). The Correlates of Entrepreneurship in three types of firms,. 

Management Sciences, 29(7), 770 – 791. 

https://doi.org/10.1287/mnsc.29.7.770 

Miller, D., & Miller, D. (2003). AN ASYMMETRY-BASED VIEW OF 

ADVANTAGE : TOWARDS AN ATTAINABLE SUSTAINABILITY. 

Strategic Management Journal, 24, 961–976. 

https://doi.org/10.1002/smj.316 

Mooi, E. A., & Sarstedt, M. (2011). A concise guide to market research: The 

process, data, and methods using IBM SP SS Statistics. Berlin: Springer. 

Moon, J. Y., & Sproull, L. (2001). Turning Love into Money: How some firms 

may profit from voluntary electronic customer communities. Business. 

Retrieved from http://userinnovation.mit.edu/papers/Vol-Customers.pdf 

Mooraj, S., Oyon, D., & Hostettler, D. (1999). The balanced scorecard: a 

necessary good or an unnecessary evil? European Management Journal, 

17(5), 481–491. https://doi.org/10.1016/S0263-2373(99)00034-1 

Mthanti, T., & Ojah, K. (2017). Entrepreneurial orientation (EO): Measurement 

and policy implications of entrepreneurship at the macroeconomic level. 



 

Eriana Astuty, 2018 
SOFT INNOVATION SEBAGAI STRATEGI PENINGKATAN KINERJA INDUSTRI KREATIF FESYEN  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Research Policy, 46(4), 724–739. 

https://doi.org/10.1016/j.respol.2017.01.012 

Mumford, M. D., Scott, G. M., Gaddis, B., & Strange, J. M. (2002). Leading 

creative people: Orchestrating expertise and relationships. Leadership 

Quarterly, 13(6), 705–750. https://doi.org/10.1016/S1048-9843(02)00158-3 

Murphy, S. E. (2016). Leadership Lessons from Creative Industries: The Case of 

Producers, Directors, and Executives in Film and Television. Monographs in 

Leadership and Management, 8, 243–273. https://doi.org/10.1108/S1479-

357120160000008008 

Nag, R., Hambrick, D. C., & Chen, M.-J. (2007). What Is Strategic Management, 

Really? Inductive Derivation of a Consensus Definition of the Field. 

Strategic Management Journal, 28, 935–955. https://doi.org/10.1002/smj 

Nieborg, D. (2005). Am I Mod or Not? - An analysis of First Person Shooter 

modification culture. Creative Gamers Seminar Exploring Participatory 

Culture in Gaming, 16. Retrieved from 

http://www.uta.fi/hyper/gamelab/creativegamers/ 

O’Hern, M. S., & Rindfleisch, A. (2010). Customer Co-Creation: A Typology and 

Research Agenda. In N. K. Malhotra (Ed.), Review of Marketing Research 

(6th ed., pp. 84–106). Armonk, New York London, England: M. E., Sharpe, 

Inc. 

OECD, & Eurostat. (2005). Oslo Manual : Guidelines for Collecting and 

Interpreting Innovation Data. Statistics. OECD. 

Ogawa, S., & Piller, F. T. (2006). Reducing the Risks of New Product 

Development. Research Feature, 47(2), 47214. Retrieved from 

http://sloanreview.mit.edu/article/reducing-the-risks-of-new-product-

development/ 

Ogunsiji. (2002). Agricultural Credit Strategies and Productivity Performance of 

Small Scale Agro-based Industries. Research Communications in 

Management, 1(2), 42–50. 

Ogunsiji, P. A. S. (2010). Entrepreneurial Orientation as a Panacea for the Ebbing 

Productivity in Nigerian Small and Medium Enterprises : A Theoretical 

Perspective, 3(4), 192–199. 



 

Eriana Astuty, 2018 
SOFT INNOVATION SEBAGAI STRATEGI PENINGKATAN KINERJA INDUSTRI KREATIF FESYEN  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Olavarrieta, S., Ellinger, A. E., Olavarrieta, S., & Ellinger, A. E. (2012). 

Resource-based theory and strategic logistics research. 

Parkman, I. D., Holloway, S. S., & Sebastiao, H. (2012). Creative industries: 

aligning entrepreneurial orientation and innovation capacity. Journal of 

Research in Marketing and Entrepreneurship, 14(1), 95–114. 

https://doi.org/10.1108/14715201211246823 

Parmentier, G., & Mangematin, V. (2014). Orchestrating innovation with user 

communities in the creative industries. Technological Forecasting and Social 

Change, 83(1), 40–53. https://doi.org/10.1016/j.techfore.2013.03.007 

Peck, J. (2005). Struggling with the Rise of the Creative Class. International 

Journal of Urban and Regional Research, 29(4), 740–770. 

https://doi.org/10.1111/j.1468-2427.2005.00620.x 

Pertusa-Ortega, E. M., Molina-Azorı, J. F., & Claver-Cortes, E. (2013). 

Competitive strategy , structure and firm performance. 

https://doi.org/10.1108/00251741011076799 

Pink, D. (2005). Whole New Mind: Moving from the Information Age to The 

Conceptual Age. Crows Nest, N. S. W; Allen & Unwin. 

Pitt, L. F. (2006). The Penguin’s Window: Corporate Brands From an Open-

Source Perspective. Journal of the Academy of Marketing Science, 34(2), 

115–127. https://doi.org/10.1177/0092070305284972 

Porter, M. (1985). Competitive advantage. Free Press. 

Porter, M. E. (1998). Competitive Advantage: Creating and Sustaining Superior 

Performance. Strategic Management. New York: The Free Press. 

https://doi.org/10.1108/eb054287 

Postrel, V. (2004). The Substance of Style How the Rise of Aesthetic Value Is 

Remaking Commerce, Culture, and Consciousness. HarperCollins e-books. 

Power, D., & Hallencreutz, D. (2002). Profiting from creativity? The music 

industry in Stockholm, Sweden and Kingston, Jamaica. Environment and 

Planning A, 34(10), 1833–1854. https://doi.org/10.1068/a3529 

Prahalad, C. K., & Ramaswamy, V. (2000). Co-Opting Customer Competence. 

Harvard Business Review, 78(1), 79–90. https://doi.org/10.1086/250095 

Prahalad, C. K., & Ramaswamy, V. (2004). Co-creation experiences: The next 



 

Eriana Astuty, 2018 
SOFT INNOVATION SEBAGAI STRATEGI PENINGKATAN KINERJA INDUSTRI KREATIF FESYEN  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

practice in value creation. Journal of Interactive Marketing, 18(3), 5–14. 

https://doi.org/10.1002/dir.20015 

Prajogo, D. I., & Ahmed, P. K. (2006). Relationships between innovation 

stimulus, innovation capacity, and innovation performance. R and D 

Management, 36(5), 499–515. https://doi.org/10.1111/j.1467-

9310.2006.00450.x 

Pratt, A. C. (2000). New media, the new economy and new spaces. Geoforum, 

31(4), 425–436. https://doi.org/10.1016/S0016-7185(00)00011-7 

Priem, R. L., & Butler, J. E. (2001). Is The Resource-Based " VIEW " a Useful 

Perspective for Strategic Management Research ? Academy Af Management 

Review, 26(1), 22–40. 

Prügl, R., & Schreier, M. (2006). Learning from leading-edge customers at the 

Sims: Opening up the innovation process using toolkits. R and D 

Management, 36(3), 237–250. https://doi.org/10.1111/j.1467-

9310.2006.00433.x 

Pucciarelli, F., & Kaplan, A. (2016). Competition and strategy in higher 

education: Managing complexity and uncertainty. Business Horizons, 59(3), 

311–320. https://doi.org/10.1016/j.bushor.2016.01.003 

Rantisi, N. M., Leslie, D., & Christopherson, S. (2006). Placing the creative 

economy: Scale, politics, and the material. Environment and Planning A, 

38(10), 1789–1797. https://doi.org/10.1068/a39210 

Reimer, S. (2009). Geographies of production III: knowledge, cultural economies 

and work (revisited). Progress in Human Geography, 33(5), 677–684. 

https://doi.org/10.1177/0309132509104807 

Reinartz, W., Haenlein, M., & Henseler, J. (2009). An empirical comparison of 

the efficacy of covariance-based and variance-based SEM. International 

Journal of Research in Marketing, 26(4), 332–344. 

Richter, N. F., Cepeda, G., Roldan, J. L., & Ringle, C. (2016). European 

management research using partial least squares structural equation modeling 

( PLS-SEM ). European Management Journal, 34, 589–597. 

https://doi.org/10.1016/j.emj.2016.08.001 

Rigdon, E. E., Ringle, C. M., & Sarstedt, M. (2010). Structural modeling of 



 

Eriana Astuty, 2018 
SOFT INNOVATION SEBAGAI STRATEGI PENINGKATAN KINERJA INDUSTRI KREATIF FESYEN  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

heterogeneous data with partial least squares. In: Malhotra, N.K. (Ed.),. 

Review of Marketing Research, 7, 255–296. 

Rigdon, E. E., Ringle, C. M., Sarstedt, M., & Gudergan, S. P. (2011). Assessing 

heterogeneity in customer satisfaction studies: across industry similarities 

and within industry differences. Advances in International Marketing, 22, 

169–194. 

Ringle, C.M., Sarstedt, M., Straub, D. W. (2012). A critical look at the use of 

PLS-SEM in MIS. MIS Quarterly, 36(1). 

Ronda-Pupo, G. A., & Guerras-Martin, L. An. (2012). Dynamics of The 

Evolution of The Strategty Concept 1962-2008: A Co-World Analysis. 

Strategic Management Journal, 33, 162–188. https://doi.org/10.1002/smj 

Rumelt, R. P., Schendel, D., David, I.---, & Teece, J. (1991). Strategic 

Management and Economics. Strategic Management Journal, 12, 5–29. 

https://doi.org/10.1002/smj.4250121003 

Sadler, D. (1997). The global music business as an information industry: 

Reinterpreting economies of culture. Environment and Planning A, 29(11), 

1919–1936. https://doi.org/10.1068/a291919 

Sarstedt, M. (2008). review of recent approaches for capturing heterogeneity in 

partial least squares path modelling. Journal of Modelling in Management, 

3(2), 140–161. 

Sarstedt, M., Henseler, J., & Ringle, C. M. (2011). Multi-group analysis in Partial 

Least Squares (PLS) path modeling: alternative methods and empirical 

results. Advances in International Marketing, 22, 195–218. 

Sawhney, M., Verona, G., & Prandelli, E. (2005). Collaborating to create: The 

internet as a platform for customer engagement in product innovation. 

Journal of Interactive Marketing, 19(4), 4–34. 

https://doi.org/10.1002/dir.20046 

Schendel, & Cool. (1988). Development of The Strategic Management Field: 

some accomplishments and challenges. In Strategic Management Frontiers 

(Grant JH, pp. 17–31). Greenwich: JAI Press. 

Schendel, D., & Hofer, C. (1979). Strategic Management: A New View of 

Business Policy and Planning. Boston: Little Brown. 



 

Eriana Astuty, 2018 
SOFT INNOVATION SEBAGAI STRATEGI PENINGKATAN KINERJA INDUSTRI KREATIF FESYEN  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Scott, A. (2002). A new map of Hollywood: the production and distribution of 

American motion pictures. Regional Studies, 36(9), 957–975. 

https://doi.org/10.1080/0034340022000022215 

Scott, A. J. (2001). Capitalism , cities , and the production of, 11–23. 

Scott B. MacKenzie, Podsakoff, P. M., & Podsakoff, N. P. (2011). Construct 

measurement and validation procedures in MIS and behavioral research: 

integrating new and existing techniques. Journal MIS Quarterly, 35(293–

334). 

Sekaran, U., & and Roger Bougie. (2013). Research methods for business: A skill 

building approach (6th ed.). United Kingdom: John Willey & Sons. 

Retrieved from 

http://www.lavoisier.fr/livre/notice.asp?id=OKLWOOA2KOKOWW 

Sekaran, U., & Bougie, R. (2009). Research methods for business : a skill 

building approach (5th ed.). John Willey & Sons. 

Shah, S. K. (2006). Motivation, Governance, and the Viability of Hybrid Forms in 

Open Source Software Development. Management Science, 52(7), 1000–

1014. https://doi.org/10.1287/mnsc.1060.0553 

Shan, P., Song, M., & Ju, X. (2014). Entrepreneurial orientation and performance: 

Is innovation speed a missing link? Journal of Business Research. 

https://doi.org/10.1016/j.jbusres.2015.08.032 

Sharma, S., Sugumaran, V., & Rajagopalan, B. (2002). A Framework for Creating 

Hybrid– Open Source Software Communities. Information Systems Journal, 

12(January), 7–25. https://doi.org/10.1046/j.1365-2575.2002.00116.x 

Shu, R., Ren, S., & Zheng, Y. (2018). Building networks into discovery : The link 

between entrepreneur network capability and entrepreneurial opportunity 

discovery ☆. Journal of Business Research, 85(71372064), 197–208. 

https://doi.org/10.1016/j.jbusres.2017.12.048 

Simons, R. (1991). Strategic Orientation and Top Management Attention to 

Control Systems, 12(May 1990), 49–62. 

Simonson, I. (2005). Determinants of Customers’ Responses to Customized 

Offers: Conceptual Framework and Research Propositions. Journal of 

Marketing, 69(1), 32–45. https://doi.org/10.1509/jmkg.69.1.32.55512 



 

Eriana Astuty, 2018 
SOFT INNOVATION SEBAGAI STRATEGI PENINGKATAN KINERJA INDUSTRI KREATIF FESYEN  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Smircich, L., & Stubbart, C. (1985). Strategic Management in An Enacted Wolrd. 

Academy of Management Review, 10(4), 724–736. 

Stam, E., de Jong, J. P. J., & Marlet, G. (2008). Creative industries in the 

Netherlands structure,development, innovativeness and effects on urban 

growth, 119–132. 

Stoneman, P. (2010). Soft Innovation: Economics, Product Aesthetics, and the 

Creative Industries. Oxford University Press. 

https://doi.org/10.1093/acprof:oso/9780199572489.001.0001 

Sung, T. K. (2015). Application of information technology in creative economy: 

Manufacturing vs. creative industries. Technological Forecasting and Social 

Change, 96, 111–120. https://doi.org/10.1016/j.techfore.2015.04.002 

Suparman, S., Sudirman, I., Siswanto, J., & Sukoyo. (2012). Identification 

Characteristics of Potential Creative Industry in Bandung to be Developed 

through Strategy of Replication. Procedia - Social and Behavioral Sciences, 

65(ICIBSoS), 955–960. https://doi.org/10.1016/j.sbspro.2012.11.226 

Swann, P., & Birke, D. (2005). How do creativity and design enhance business 

performance? A framework for interpreting the evidence. Think Piece, 

(August). Retrieved from http://www.berr.gov.uk/files/file14794.pdf 

Tajvidi, R., & Karami, A. (2017). The effect of social media on firm performance. 

Computers in Human Behavior, 1–10. 

https://doi.org/10.1016/j.chb.2017.09.026 

Teece. (1990). Contributions and Impediments of Economic Analysis to The 

Study of Strategic Management. In Perspectives on Strategic Management 

(Fredrickso, pp. 39–80). New York: Harper Business. 

Teece, D. J. (2007). Explicating Dynamic Capabilities : The Nature and 

Microfoundations of (Sustainable) Enterprise Performance, 1350(June), 

1319–1350. https://doi.org/10.1002/smj 

Torr, G. (2008). Managing Creative People: Lessons in Leadership for The Ideas 

Economy. England: John Willey & Sons. 

Ucar, E. (2018). Local creative culture and corporate innovation. Journal of 

Business Research, 91(February), 60–70. 

https://doi.org/10.1016/j.jbusres.2018.05.040 



 

Eriana Astuty, 2018 
SOFT INNOVATION SEBAGAI STRATEGI PENINGKATAN KINERJA INDUSTRI KREATIF FESYEN  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

UK Trade and Industry Department. (2003). Business Enterprise R&D(BERD). 

Retrieved from www.dti.gov.uk/files/ 

Utami, R. M., & Lantu, D. C. (2014). Development Competitiveness Model for 

Small-Medium Enterprises among the Creative Industry in Bandung. 

Procedia - Social and Behavioral Sciences, 115(Iicies 2013), 305–323. 

https://doi.org/10.1016/j.sbspro.2014.02.438 

Van Cauwenberg, A., & Cool, K. (1982). Strategic Management in a New 

Framwork. Strategic Management Journal, 3(1982), 245–264. 

Vargo, S. L., & Lusch, R. F. (2004). Evolving to a New Dominant Logic for 

Marketing. Journal of Marketing, 68(1), 1–17. 

https://doi.org/10.1509/jmkg.68.1.1.24036 

Volckner, F., Sattler, H., Hennig-Thurau, T., & Ringle, C. M. (2010). The role of 

parent brand quality for service brand extension success. Journal of Service 

Research, 13(4), 359–361. 

von Hippel, E. (2005). Democratizing Innvation. 

Von Hippel, E., & Katz, R. (2002). Shifting Innovation to Users via Toolkits. 

Management Science, 48(7), 821–833. 

https://doi.org/10.1287/mnsc.48.7.821.2817 

Von Krogh, G., Spaeth, S., & Lakhani, K. R. (2003). Community, joining, and 

specialization in open source software innovation: A case study. Research 

Policy, 32(7), 1217–1241. https://doi.org/10.1016/S0048-7333(03)00050-7 

Walter, A., Auer, M., & Ritter, T. (2006). The impact of network capabilities and 

entrepreneurial orientation on university spin-off performance. Journal of 

Business Venturing, 21(4), 541–567. 

https://doi.org/10.1016/j.jbusvent.2005.02.005 

Warren, A., & Gibson, C. (2011). Blue-collar creativity: Reframing custom-car 

culture in the imperilled industrial city. Environment and Planning A, 43(11), 

2705–2722. https://doi.org/10.1068/a44122 

Wheelen, T. L., & Hunger, J. D. (2015). Strategic Management and Business 

Policy Globalozation, Innovation and Sustainability. 

Wiryono, S. K., Susatyo, H., Utomo, S., Suryanta, B., Sudrajad, O. Y., Lazuardi, 

K. M., & Yuanita, H. (2015). Risk Mapping on Dynamics Creative Industry: 



 

Eriana Astuty, 2018 
SOFT INNOVATION SEBAGAI STRATEGI PENINGKATAN KINERJA INDUSTRI KREATIF FESYEN  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Case Study at Bandung City, Indonesia. Procedia - Social and Behavioral 

Sciences, 169(August 2014), 125–130. 

https://doi.org/10.1016/j.sbspro.2015.01.292 

Wolf, E. J., Harrington, K. M., & Clark, S. L. (2013). Sample Size Requirements 

for Structural Equation Models: An Evaluation of Power, Bias, and Solution 

Propriety. Educational and Psychological Measurement, 73(6), 913–934. 

Wong, K. K.-K. (2016). Mediation Analysis, Categorical Moderation Analysis, 

and Higher-Order Constructs Modeling in Partial Least Squares Structural 

Equation Modeling (PLS-SEM): A B2B Example Using SmartPLS. The 

Marketing Bulletin, 26(May), 1–22. 

https://doi.org/10.13140/RG.2.1.1643.0562 

Wouters, M. (2009). A developmental approach to performance measures-Results 

from a longitudinal case study. European Management Journal, 27(1), 64–

78. https://doi.org/10.1016/j.emj.2008.06.006 

Wright, K. B. (2005). Researching Internet-Based Populations: Advantages and 

Disadvantages of Online Survey Research, Online Questionnaire Authoring 

Software Packages, and Web Survey Services. Journal of Computer-

Mediated Communication, 10(3). 

Wright, M., Filatotchev, I., Hoskisson, R. E., & Peng, M. W. (2005). Strategy 

Research in Emerging Economies: Challenging the Conventional Wisdom. 

Journal of Management Studies, 42(1), 1–33. 

Xiaosong Peng, D., & Lai, F. (2012). Using partial least squares in operations 

management research: A practical guideline and summary of past research. 

Journal of Operations Management, 30(6), 467–480. 

Xiong, B., Skitmore, M., & Xia, B. (2015). A critical review of structural equation 

modeling applications in construction research. Automation in Construction, 

49(PA), 59–70. https://doi.org/10.1016/j.autcon.2014.09.006 

Zahrah, S. A., Covin, J. G., & Zahra, S. A. (1993). Business Strategy, Technology 

Policy and Firm Performance. Strategic Management Journal, 14(6), 451–

478. https://doi.org/10.1002/smj.4250140605 

Zehir, C., Can, E., & Karaboga, T. (2015). Linking Entrepreneurial Orientation to 

Firm Performance: The Role of Differentiation Strategy and Innovation 



 

Eriana Astuty, 2018 
SOFT INNOVATION SEBAGAI STRATEGI PENINGKATAN KINERJA INDUSTRI KREATIF FESYEN  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

Performance. In Procedia - Social and Behavioral Sciences (Vol. 210, pp. 

358–367). Elsevier B.V. https://doi.org/10.1016/j.sbspro.2015.11.381 

Zhang, J. A., Edgar, F., Geare, A., & O’Kane, C. (2016). The interactive effects of 

entrepreneurial orientation and capability-based HRM on firm performance: 

The mediating role of innovation ambidexterity. Industrial Marketing 

Management, 59, 131–143. https://doi.org/10.1016/j.indmarman.2016.02.018 

Zhou, L., & Yang, L. (2010). Department of technology and built environment 

How to enhance innovation management in manufacturing companies, 

(August), 42. Retrieved from http://hig.diva-

portal.org/smash/get/diva2:352583/FULLTEXT03.pdf 

 

 


