
 

 

Imam Budiarto, 2013 
Pengaruh Perbedaan Individu dan Lingkungan Sosio-Budaya terhadap Behavioral Intention Google 
Plus (Survei terhadap Pengguna Google Plus di Indonesia) 
Universitas Pendidikan Indonesia | repository.upi.edu| perpustakaan.upi.edu 

DAFTAR PUSTAKA 

 

 

Ajzen, I. dan Fishbein, M. 1975. Understanding Attitudes and Predicting Social 

Behavior. Prentice-hall, Englewood Cliffs, NJ 

 

Ali, Moch. 1985. Penelitian Pendidikan Prosedur dan Strategi. Bandung: 

Angkasa 

 

Alma, Bukhari. 2007. Manajemen Pemasaran dan Pemasaran Jasa. Bandung : 

CV Alfabeta 

 

Arikunto, Suharsimi. 2009. Prosedur Penelitian Suatu Pendekatan Praktis. 

Yogyakarta : Bina Aksara 

 

Bernson, Mark L. et al. 2012. Basic Business Statistics: Concept and Aplication 

12
th 

Edition. Pearson Prentice Hall 

 

Cozby, Paul C. dan Scott C. Bates. 2012. Method in Behavioral Research. 

McGrawHill 

 

Davis, F. D. 1989. Perceived Usefulness, Perceived Ease of Use, and User 

Acceptance of Information Technology, MIS Quarterly (13:3). pp. 319-340. 

 

Djaslim, Saladin. 2003. Dasar-dasar Manajemen Pemasaran. Bandung: Penerbit 

CV. Mandar Maju 

 

Engel, James. Blackwell Roger dan Miniard Paul. 2005. Consumer Behavior. 

USA : Harcourt College Publisher 

 

Francis Buttle. 2009. Customer Relationsip Manahement: Concept and 

Technologies. USA: Elsevier Ltd 

 

Ghazali, Imam. 2005. Aplikasi Analisis Multivariate dengan Program SPSS. 

Semarang: Badan Penerbit Universitas Diponegoro 

 

Ghazali, Imam. 2006. SEM Metode Alternatif dengan Partial Least Square. 

Semarang: Badan Penerbit Universitas Diponegoro 

 

Hawkins, Del I & David L Mothersbaugh.  2010. Consumer Behavior Builing 

Marketing Strategy. McGraw Hill 

 

Hermawan, Asep. 2009. Penelitian Bisnis Paradigma Kuantitatif. Jakarta : PT 

Gramedia Widyasarana Indonesia 

 



198 

 

Imam Budiarto, 2013 
Pengaruh Perbedaan Individu dan Lingkungan Sosio-Budaya terhadap Behavioral Intention Google 
Plus (Survei terhadap Pengguna Google Plus di Indonesia) 
Universitas Pendidikan Indonesia | repository.upi.edu| perpustakaan.upi.edu 

Hoyer, Wayne D. & Deborah J. Maclnnis.  2012. Consumer Behavior. 

Wadsworth/Cengange Learning 

 

Hurriyati, Ratih. 2008. Bauran Pemasaran dan Loyalitas Konsumen. Bandung : 

CV. Alfabeta 

 

Jackson, Sherri L. 2012. Research Method: A Modular Approach 2
nd 

Edition. 

Wadsworth/Cengange Learning 

Kotler, Philip & Gary Armstrong. 2012. Principles of Marketing, 14
th

 Edition, 

Pearson International Edition, New Jersey: Prentice Hall. 

____________________________ 2011. Marketing an Introduction, Tenth 

Edition, Pearson International Edition, New Jersey: Prentice Hall. 

____________________________ 2008. Principles of Marketing, Pearson 

International Edition, New Jersey: Prentice Hall. 

Kotler, Philip & Kevin L. Keller. 2012. Marketing Management, 14
th 

Edition, 

Pearson International Edition, New Jersey: Prentice Hall. 

____________________________ 2009. Marketing Management, Pearson 

International Edition, New Jersey: Prentice Hall. 

 

Malhotra, Narkesh K. 2009. Riset Pemasaran, Penerapan Terapan. Jakarta : 

Gramedia Pustaka Utama 

 

Mowen, John C. dan Michael Minor.  2002. Perilaku Konsumen Alih Bahasa Lina 

Salim . Jakarta : Erlanggga 

 

Parasuraman, A., Zeithaml, V. & Berry, L. 1988. SERVQUAL: Multiple-item 

Scale for Measuring Consumer Perceptions of Service Quality. Journal of 

Retailing, 64, 12-40 

 

Peter, J Paul dan Olson, Jerry C. 2010. Consumer Behavior and Marketing 

Strategy 9
th 

Edition. McGrawHill 

 

Riduwan dan Sunarto. 2010. Statistika untuk Pendidikan, Sosial, Ekonomi. 

Komunikasi dan Bisnis. Bandung: Afabeta. 

 

Sarwono, Jonathan. 2006. Metode Penelitian Kuantitatif dan Kualitatif. 

Jogjakarta:Graha Ilmu. 

 

Schiffman, Leon G dan Lesli Laizer Kanuk. 2010. Consumer Behavior 10
th 

Edition. Pearson Prentice Hall 

 



199 

 

Imam Budiarto, 2013 
Pengaruh Perbedaan Individu dan Lingkungan Sosio-Budaya terhadap Behavioral Intention Google 
Plus (Survei terhadap Pengguna Google Plus di Indonesia) 
Universitas Pendidikan Indonesia | repository.upi.edu| perpustakaan.upi.edu 

Schiffman, Leon G. dan Lesli Laizer Kanuk. 2008. Consumer Behavior; Ninth 

Edition. Pearson Prentice Hall. 

 

Sekaran, Uma. 2009. Metodologi Penelitian Bisnis. Edisi Empat. Jakarta: Salemba 

Empat 

 

Sekaran, Uma dan Roger Bougee. 2009. Research Methods for Business: A Skill 

Building Aproach. New Jersey : John Wiley & Sons 

 

Silalahi, Ulber. 2009. Metodologi Penelitian Sosial. Jakarta: PT Refika Aditama 

 

Stangor, Charles. 2011. Research Method for the Behavioral Science. 

Wadsworth/Cengange Learning 

 

Sugiyono. 2010. Metode Penelitian Bisnis. Bandung : CV. Alfabeta 

 

Sutisna. 2003. Perilaku Konsumen dan Komunikasi Pemasaran. Bandung: 

Rosdakarya 

 

Tjiptono, Fandy. Gregorius Chandra dan Andriana D. 2008. Pemasaran Strategic. 

Yogyakarta : Andi Offset 

 

Umar, Husein.  2008. Metode Riset Bisnis. Jakarta : PT Gramedia Pustaka Utama 

 

Venkatesh, Viswanath. Michael G. Morris, Gordon B. Davis, dan Fred D. Davis. 

2003. User Acceptance of Information technology: Toward a Unified View. 

Management Information System Research Center. Vol. 27 No. 3, pp 425-

478 

 

Yamin, Sofyan dan Heri Kurniawan. 2011. Partial Least Square Path Modeling. 

Salemba Infotek 

 

Zikmund, William G. dan Barry J. Babin. 2007. Exploring Marketing Research 9
th 

Edition. Thompson South Western 

 

 

 

 

 

 

 

 

 

 

 

 



200 

 

Imam Budiarto, 2013 
Pengaruh Perbedaan Individu dan Lingkungan Sosio-Budaya terhadap Behavioral Intention Google 
Plus (Survei terhadap Pengguna Google Plus di Indonesia) 
Universitas Pendidikan Indonesia | repository.upi.edu| perpustakaan.upi.edu 

Jurnal 

 

Deng, Shengli. et al. 2011. An empirical study on determinants of web based 

question-answer service adoption. Online Information Review Vol. 35 No. 

5, 2011 

 

Edwin Japarianto. 2006. Budaya dan Behavioral Intention Mahasiswa dalam 

Menilai Service Quality Universitas Kristen Petra. Jurnal Manajemen 

Pemasaran Universitas Kristen Petra 

 

 

Hsiao, Kuo-Lun. 2011. Why internet users are willing to pay for social 

networking services. Online Information Review Vol. 35 No.5 

 

Kabadayi, Sertan and Reetika Gupta. 2011. Managing motives and design to 

influence web site revisits. Journal of Research in Interactive Marketing Vol. 

5 No. 2/3 

 

Li, David C. 2011. Online social network acceptance: a social perspective. 

Internet Research Vol. 21 No.5 

 

Mital, Monika and Sumit Sarkar. 2011. Multihoming behavior of users in social 

networking web sites: a theoretical model. Information Technology & 

People Vol. 24 No.4 

 

Nyland, Rob and Chris Near. 2007. Jesus is My Friend: Religiosity as a 

Mediating Factor in Internet Social Networking Use. Paper Presented at the 

AEJMC Midwinter Conference, Feb 23-24, 2007 in Reno, Nevada 

 

Pinho, J.C. Martins Rodrigues and Ana Maria Soares. 2011. Examining the 

Technology Acceptance Model in the adoption of social networks. Journal of 

Research in Interactive Marketing Vol. 5 No. 2/3 

 

Tatik Suryani. 2002. Analisis Perilaku Pelanggan Surat Kabar Jawa Pos di 

Kotamadya Surabaya. Ventura: Jurnal Ekonomi Bisnis dan Akuntansi vol. 5 

no. 2 (2002), page 143. 

 

Sheng, Margaret L. et al. 2011. The asymmetric - effect of online social 

networking attribute-level performance. Industrial Management & Data 

Systems Vol. 111 No. 7 

 

Shu, Wesley and Yu-Hao Chuang. 2011. The perceived benefits of six-degree 

separation social networks. Internet Research Vol. 21 No.1 

 



201 

 

Imam Budiarto, 2013 
Pengaruh Perbedaan Individu dan Lingkungan Sosio-Budaya terhadap Behavioral Intention Google 
Plus (Survei terhadap Pengguna Google Plus di Indonesia) 
Universitas Pendidikan Indonesia | repository.upi.edu| perpustakaan.upi.edu 

Yang, T.Andrew et. al. 2008. The 8C Framework as a Reference Model for 

Collaborative Value Webs in the Context of Web 2.0. The 41st Hawaii 

International Conference on System Sciences – 2008 

 

Zeithaml., A. Valerie., Berry. L.L., dan A Parauraman. 1996. The Behavioral 

Consequence of Service Quality. Journal of Marketing. Vol. 60 No. 3, pp 

31-46 

 

 

 

 

Website 

www.aworldoftweets.com 

www.brightedge.com 

www.comscore.com 

www.domo.com 

www.flowtown.com 

www.go-gulf.com 

www.internetworldstats.com 

www.kominfo.go.id 

www.nielsenwire.com 

www.searchengineland.com  

www.semiocast.com 

www.socialbakers.com 

www.urbansosial.com 

http://technolog.msnbc.msn.com 

plus.google.com/gplus 

http://www.aworldoftweets.com/
http://www.brightedge.com/
http://www.comscore.com/
http://www.domo.com/
http://www.flowtown.com/
http://www.go-gulf.com/
http://www.internetworldstats.com/
http://www.kominfo.go.id/
http://www.nielsenwire.com/
http://www.searchengineland.com/
http://www.semiocast.com/
http://www.socialbakers.com/
http://www.urbansosial.com/
http://technolog.msnbc.msn.com/

