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ABSTRAK 

 

MaudiDesyana, NIM 1406051, 2018. 

KesadaranKonsumenTerhadapProduk Halal PadaRestoran Korea 

Di Kota Bandung.FakultasPendidikanIlmuPengetahuanSosial. 

Program StudiManajemenIndustriKatering. Pembimbing : Caria 

Ningsih, S E, M. Si 

 

 Penelit ianinid ilakukandengantujuanuntukmengetahuiseberapab

esarpengaruhfaktor-faktorkesadaran halal sertatingkatkesadaran halal 

konsumenpadapembelianproduk di restoran Korea Kota Bandung 

khususnya di wilayahCibeunying.Adapunmetode yang 

digunakandalampenelitianin iadalahkuantitatifmetodesurvei, 

denganpopulasinyayaitumasyarakat Kota Bandung selakukonsumen di 

restoran Korea.Untuk data primer d i 

dapatkanmelaluipenyebarankuisionerkepada 196 orang 

respondendenganmenggunakanteknikAccidental Sampling.Hasil yang di 

dapatkandaripenelitianin imenunjukanbahwaadatigafaktor yang 

mempengaruhikesadaran halal secarasignifikan, adapunfaktor-

faktortersebutadalahkeyakinan agama, sertifikasi halal, 

sertainformasi.Sedangkanuntukfaktoralasankesehatandanmakananetnikti

dakmemberikanpengaruh yang signifikanterhadapvariabelkesadaran 

halal.Berdasarkanhasiltersebutdapatdisarankanbagiparapengusahakuline

rsertalembaga-

lembagaterkaithendaknyamemberikanwawasanbagikonsumenakanpentin

gnyamengkonsumsiproduk halal, baikitumelalui media massamaupun 

media elektronik.  

 

Kata Kunci : Halal, Sertifikasi, Restoran Korea, Konsumen, 

Kesadaran. 
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ABSTACT 

 

MaudiDesyana, NIM 1406051, 2018. 

KesadaranKonsumenTerhadapProduk Halal PadaRestoran Korea 

Di Kota Bandung.FakultasPendidikanIlmuPengetahuanSosial. 

Program StudiManajemenIndustriKatering. Pembimbing : Caria 

Ningsih, S E, M. Si 

 

 The aim of this study is to find out how big the influence of 

halal awareness factors as well as the level of consumer halal awareness 

on product purchases in Korean restaurants in Bandung City, especially 

in Cibeunying area. The method used in this study is a quantitative 

survey method, with the population of the city of Bandung as consumers 

in Korean restaurants. For the primary data obtained through the 

distribution of questionnaires to 196 respondents by using the technique 

of Accidental Sampling. The results obtained from th is study show that 

there are three factors that affect the halal awareness significantly, while 

these factors are religious beliefs, halal certification, and information. 

While for factors of health and ethnic food reasons did not give a 

significant influence on the halal awareness variable. Based on these 

results can be suggested for culinary entrepreneurs and related 

institutions should provide knowledge to consumers about the 

importance of consuming halal products, whether through mass media 

and electronic media. 

 
Keywords : Halal, Certification, Korean Restaurant, Consumer, 

Awareness. 
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