71

DAFTAR PUSTAKA
Jurnal

Balakrishnan,B., Shazneem,A., Dousin,O., & Permarupan, Y. (2012).
The impact of brand placement and brand recall in movies:
Empirical evidence from Malaysia. International Journal of
Management and Marketing Research, 5(2), 39-53.

Balasubramanian, S.K., Karrh, J.A., Patwardhan, H. (2006) ‘Audience
response to product placements: an integrative framework and
future research agenda. Journal of Advertising,

Cholinski, Artur. (2012). The Effectiveness of Product Placement: A
Field Quasi-experiment. International Journal of Marketing
Studies; Vol. 4

D’Astous, A & Seguin, N. (1999). Consumer reactions to product
placement strategies in television sponsorship. European
Journal of Marketing

Gregorio, Federico de & Sung, Yongjun. (2010). Understanding
Attitudes Toward and Behaviors in Response to Product
Placement. Journal of Advertising

Homer, Pemala Miles. (2009). Product Placements: The Impact of
Placement Type and Repetition on Attitude. Journal of
Advertising.

Kaylene, Williams. (2011). Product placement effectiveness: revisited
and renewed. Journal of Management and Marketing
Research. California State University, Stanislaus 2010.)

Kozary, Ben., Baxter, Stacey. (2010). The Influence of Product
Placement Prominence on Consumer Attitudes and Intentions:
A Theoretical Framework. University of Newcastle.

Ines Hizni Arfatillah, 2018

PENGARUH PRODUCT PLACEMENT TERHADAP MINAT BELI
universitas Pendidikan Indonesia = repository.upi.edu
perpustakaan.upi.edu



72

Kwon, Eun Sweon. (2012). Exploring Consumers' Attitudes and
Behavior toward Product Placement in Television Shows.
Mass Communication Commons

Lehu, J., Bressoud, E. (2009). “Recall of Brand Placement in Movies:
Interactions between Prominence and Plot Connection in Real
Conditions of Exposure”. Recherche et Applications en
Marketing, 24, 7-26.

Morton, C., Friedman, M. (2002). “’I Saw It In The Movies’: Exploring
the Link Between Product Placement Beliefs and Reported
Usage Behavior”. Journal of Current Issues and Research in
Advertising, 24, 33-40

Porral, Cristina Calvo. (2017). Store brands’ purchase intention:
Examining the role of perceived quality. European Research
on Management and Business Economics

Russel, C. A. (2002). Investigating The Effectiveness of Product
placement in Television Shows: The Role of Modality and
Plot Connection Congruence on Brand Memory Attitude.
Journal of Consumer Research , 308.

Soba, Mustafa., & Aydin, Mufit. (2013). Product Placement Efficiency
in Marketing Communication Strategy. International Journal
of Business and Management

Younus, Sohail., Rasheed, Faiza., & Zia, Anaz. (2015). ldentifying the
Factors Affecting Customer Purchase Intention. Global
Journal of Management and Business Research: A
Administration and Management. Volume 15 Issue 2 Version
1.0

Buku

Arikunto, S. (2010). Prosedur Penelitian Suatu Pendekatan Praktik.
Jakarta: Rineka Cipta.

Ines Hizni Arfatillah, 2018

PENGARUH PRODUCT PLACEMENT TERHADAP MINAT BELI
universitas Pendidikan Indonesia repository.upi.edu
perpustakaan.upi.edu



73

Keegan, Warren J. & Green, Mark C. (2015). Global Marketing. United
Kingdom : Pearson

Kotler, Philip & Armstrong, Gary (2014), Principles of Marketing 15"
Edition. New Jersey : Prentice Hall.

Kotler, Philip & Keller, Kevin Lane. (2016). Marketing Management
15" Edition. New Jersey : Prentice Hall.

Lehu, J.M. (2009). Branded Entertainment: Product placement & brand
strategy in the entertainment business, 2 nd edition.
Pentonville Road, London: Kogan Page.

Marich, Robert. (2009). Marketing to Moviegoers: A Handbook of
Strategies and Tactics, Third Edition.

Riduwan. 2013. Metode dan Teknik Menyusun Tesis. Bandung:
Alfabeta.

Schiffman, Leon G., Hansen, Havard., and Kanuk, Leslie. (2012).
Consumer behaviour : a European outlook 2nd edition.

Sugiyono. (2014). Metode Penelitian Kuantitatif, Kualitatif, dan R&D.
Bandung : Alfabeta.

Web

ANA / Forrester. (2006). Beyond the 30 Second Spot: Marketers Adding
Alternatives to Television Advertising.
http://www.marketingtoday.com/research/0306/tv_advertising

less_effective.htm. (Oktober 2017)

Bizteka - CII. (2016). Perkembangan Pasar Industri Kosmetik Di
Indonesia, 2010 — 2015. http://sigmaresearch.co.id/tren-dan-
perilaku-pasar-kosmetik-indonesia-tahun-2017/ (September,
2017)

Ines Hizni Arfatillah, 2018

PENGARUH PRODUCT PLACEMENT TERHADAP MINAT BELI
universitas Pendidikan Indonesia = repository.upi.edu
perpustakaan.upi.edu


http://www.marketingtoday.com/research/0306/tv_advertising_less_effective.htm
http://www.marketingtoday.com/research/0306/tv_advertising_less_effective.htm
http://sigmaresearch.co.id/tren-dan-perilaku-pasar-kosmetik-indonesia-tahun-2017/
http://sigmaresearch.co.id/tren-dan-perilaku-pasar-kosmetik-indonesia-tahun-2017/

74

Cahyani, Indah. (2016). Strategi Komunikasi Brand Kosmetik EMINA.
http://basiskomunikasi.blogspot.co.id/2016/12/emina-
cosmetic.html. (Desember 2017)

Groves, Don. (2016). A Cinema Revolution Is Coming To Indonesia.
https://www.forbes.com/sites/dongroves/2016/06/01/java-is-
bubbling/ - 933b64e38ca9 . (Oktober 2017)

Female Daily. (2017). Brand Emina.
http://reviews.femaledaily.com/brands/emina

International Trade Administration: the U.S. Commercial Service and
Industry & Analysis (I&A). (2016). Asia Personal Care &
Cosmetics Market Guide 2016.
https://www.trade.gov/industry/materials/AsiaCosmeticsMark

etGuide.pdf

Kementrian Perindustrian Republik Indonesia. (2017). Kemenperin:
Industri kosmetik ~ Butuh Dukungan Pemerintah.
http://www.kemenperin.go.id/artikel/14279/Industri-
kosmetik-Butuh-Dukungan-Pemerintah. (Oktober 2017)

London, Bianca. (2013). Gatshy Effect gives High Street a boost as
Debenhams and Asda report soaring sales of Twenties garb.
http://www.dailymail.co.uk/femail/article-2328360/The-
Great-Gatsby-Effect-gives-High-Street-boost-Debenhams-
Asda-report-soaring-sales-1920s-garb.html.(Oktober 2017)

Lubis, Mila. (2017). TREN BARU DI KALANGAN PENGGUNA
INTERNET DI INDONESIA.
http://www.nielsen.com/id/en/press-room/2016/GEN-Z-
KONSUMEN-POTENSIAI-MASA-DEPAN.html.
(November 2017)

PTI Paragon Technology and Innovation. (2017). About Paragon.
https://www.paragon-innovation.com/about-paragon.
(Desember 2017)

Ines Hizni Arfatillah, 2018

PENGARUH PRODUCT PLACEMENT TERHADAP MINAT BELI
universitas Pendidikan Indonesia repository.upi.edu
perpustakaan.upi.edu


http://basiskomunikasi.blogspot.co.id/2016/12/emina-cosmetic.html
http://basiskomunikasi.blogspot.co.id/2016/12/emina-cosmetic.html
https://www.forbes.com/sites/dongroves/2016/06/01/java-is-bubbling/#933b64e38ca9
https://www.forbes.com/sites/dongroves/2016/06/01/java-is-bubbling/#933b64e38ca9
http://reviews.femaledaily.com/brands/emina
https://www.trade.gov/industry/materials/AsiaCosmeticsMarketGuide.pdf
https://www.trade.gov/industry/materials/AsiaCosmeticsMarketGuide.pdf
http://www.kemenperin.go.id/artikel/14279/Industri-kosmetik-Butuh-Dukungan-Pemerintah
http://www.kemenperin.go.id/artikel/14279/Industri-kosmetik-Butuh-Dukungan-Pemerintah
http://www.dailymail.co.uk/femail/article-2328360/The-Great-Gatsby-Effect-gives-High-Street-boost-Debenhams-Asda-report-soaring-sales-1920s-garb.html.
http://www.dailymail.co.uk/femail/article-2328360/The-Great-Gatsby-Effect-gives-High-Street-boost-Debenhams-Asda-report-soaring-sales-1920s-garb.html.
http://www.dailymail.co.uk/femail/article-2328360/The-Great-Gatsby-Effect-gives-High-Street-boost-Debenhams-Asda-report-soaring-sales-1920s-garb.html.
http://www.nielsen.com/id/en/press-room/2016/GEN-Z-KONSUMEN-POTENSIAl-MASA-DEPAN.html
http://www.nielsen.com/id/en/press-room/2016/GEN-Z-KONSUMEN-POTENSIAl-MASA-DEPAN.html
https://www.paragon-innovation.com/about-paragon

75

Rahayu, Martha Eva. (2016). Wow, Indonesia Pasar Pertumbuhan

Utama Industri Kecantikan ASEAN.
https://swa.co.id/swa/business-strateqy/wow-indonesia-pasar-
pertumbuhan-utama-industri-kecantikan-asean. (Oktober
2017)

Ines Hizni Arfatillah, 2018

PENGARUH PRODUCT PLACEMENT TERHADAP MINAT BELI
universitas Pendidikan Indonesia = repository.upi.edu
perpustakaan.upi.edu


https://swa.co.id/swa/business-strategy/wow-indonesia-pasar-pertumbuhan-utama-industri-kecantikan-asean
https://swa.co.id/swa/business-strategy/wow-indonesia-pasar-pertumbuhan-utama-industri-kecantikan-asean

