
 

98 
Fahmi Syariati Jabbar, 2016 
PENGARUH MEDIA ADVERTISING TERHADAP KEPUTUSAN BERKUNJUNG DI KAMPUNG GAJAH 
WONDERLAND 
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 

 

Daftar Pustaka 

 

Alma, Buchari. (2012). Pengantar Bisnis. Bandung, Penerbit: Alfabeta. 

Arief Eka Setiawan. (2012). Pengaruh Media Advertaising terhadap Keputusan 

Berkunjung Wisatawan Nusantara Di Daya Tarik Wisata Alam Situ Cileunca. 

Skripsi Sarjana FPIPS UPI, Upi Bandung: Tidak Diterbitkan 

Asep Hermawan. (2005). Penelitian Bisnis: Paradigma Kuantitatif. Jakarta:PT. 

Grasindo. 

Clow, Kenneth E dan Donald Baack. (2012). Integreted Advertising, Promotion, and  

Marketing Communication. 

Gautam, Abhinanda. (2014). The Impact Of Above The Line Promotion Tools Used In 

The Telecom Sector A Case Study Of Reliance Communications In Western 

Uttar Pradesh Circle. India: European Journal Of Business And Social 

Sciences.  

Imasari, Kartika. (2010). Pengaruh Media Periklanan Terhadap Pengambilan 

Keputusan Siswa Smu Untuk Mendaftar Di Universitas Kristen Maranatha. 

Bandung: Universitas Kristen Maranatha 

Jackson, Sherri L. 2012. Research Methods and Statistics: A critical Thinking 

Approach 4th Edition. California: Chengage Learning. 

Juan Meng dan Po-Lin Pan (2012). Investigating the effects of cosmeceutical product 

advertising in beauty-care decision making. USA: The University of Georgia  

Kotler, Philip dan Gary Armstrong. (2012). The Principles Of Marketing. New  Jersey: 

Pearson Education, Inc 

Kotler, Philip dan John T. Bowen. (2014). Marketing for Hospitality and Tourism Sixth 

Edition. New Jersey: Pearson Prentice Hall 

Kotler, Philip dan Kevin Lane Keller. (2012). Marketing Management 14E. New 

Jersey: Pearson Prentice Hall 



99 
 

 
Fahmi Syariati Jabbar, 2016 
PENGARUH MEDIA ADVERTISING TERHADAP KEPUTUSAN BERKUNJUNG DI KAMPUNG GAJAH 
WONDERLAND 
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 

 

Kotler, Philip dan Kevin Lane Keller. (2016). Marketing Management 15E. London: 

Pearson Education Limited 

Maholtra, K. Naresh. 2009. Riset Pemasaran Pendekatan Terapan. Jilid I. Jakarta: PT. 

Indeks. 

Mustafa, K. Anuar. (2014). Election Advertising in the Mainstream Print Media. 

Australia: University of Wollongong 

Nurwulan. (2011). Pengaruh Produk Wisata terhadap Keputusan Berkunjung ke Taman 

wisata Alam Telaga Patengan 

O. C Ferrel dan Michael D. Hartline. (2011). Marketing Strategy. Mexico: The 

University of New Mexico 

Saadeghvaziri Faraz, Zohreh Dehdashti dan Mohammd Reza Kheyrkhah Askarabad. 

(2013). Web advertising: Assessing beliefs, attitudes, purchase intention and 

behavioral. Iran 

Sanusi, Anwar. (2012). Metodelogi Penelitian Bisnis. Bandung: CV Afabeta 

Shimp, Terence. A dan J. Craig Andrew. (2013). Integrated Marketing 

Communication. Canada: Nelson Education, ltd 

Sinclair, John. (2015). Advertising, the Media, and Globalization. SAGE Publications Ltd. 

Siti, Sri Maga Yanti (2015). Pengaruh Media Poster Dan Media Leaflet Terhadap 

Pengetahuan dan Sikap Siswa Tentang Bahaya Rokok. Medan: Universitas 

Sumatera Utara  

Sugiono. (2012). Metode Penelitian Kualitatif dan kuantitatif. Bandung: CV Alfabeta 

______   (2010). Metode Penelitian Bisnis. Bandung: CV ALFABETA 

Suliyanto. (2005). Analisis Data Dalam Aplikasi Pemasaran. Bogor : Ghalia Indonesia 

Umar, Husein. 2008. Metode Riset. Jakarta: PT. Gramedia Pustaka Utama. 

Vadakepat, Vanaja Menon. (2015). Has Online Advertising Undermined Television 

Advertising in Rural India?. European Journal of Applied Business 

Management 

 



100 
 

 
Fahmi Syariati Jabbar, 2016 
PENGARUH MEDIA ADVERTISING TERHADAP KEPUTUSAN BERKUNJUNG DI KAMPUNG GAJAH 
WONDERLAND 
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 

 

 

Website: 

http//:www.budpar.go.id (diakses 10 Maret 2015 jam 16.15) 

http//:www.bps.go.id (diakses 12 Maret 2015 jam 15.48) 

http//:www.disparbud.jabarprov.go.id (diakses 15 Maret 2015 jam 20.08) 

http//:www.bandung.go.id  (diakses 21 Maret 2015 jam 23.44) 

 

 

 


