DAFTAR PUSTAKA

BUKU
1 Arif, & Untung, S. E. (2008). Corporate Social Responsibilty . Jakarta: Sinar Grafika.

2 Ardianto, Elvinaro. (2011). Metodologi Penelitian Untuk Public Relations Kuantitatif dan

Kualitatif. Bandung: Simbiosa Rekatama Media

3 Berger, B. K., & Bryan H. Reber. (2006). Gaining Influence in Public Relations The Role of
Resistance in Practice. New Jersey: LAWRENCE ERLBAUM ASSOCIATES,
PUBLISHER.

4 Bungin, B. (2011). Penelitian Kualittaif. Jakarta: Putra Grafika.

5 Butterick, K. (2014). Pengantar Public Relations. Jakarta: Grafindo.

6 Daymon, Christine., & Holloway, Immy. (2011). Qualitative Research Methods in Public

Relations and Marketing Communications Second edition. London: Routledge

7 Firsan, N. (2012). Crisis Public Relations . Jakarta: Raja Grafindo.

8 Hennigfeld, J., & Nick Tholhurst, M. (2006). THE ICCA Corporate Social Responsibilty.
England: The Atrium.

9 Ife, & Frank Tesoriero, J. (2008). Comunity Development Pengemban Masyarakat di Era

Globalisasi. Australia: Pearson.

10 Iman, G. (2013). Metode Penelitian Kualitatif. Jakarta: Bumi Aksara.

11 Kartini, D. (2013). Corporate Social Responsibilty Transformas Konsep Sustanability

Management dan Implementasi di Indoensia. Yogyakarta: Rafika Aditama.
12 Kaotler, P., & Nancy Lee. (2005). Corporate Social Responsibilty . uk: Sage Publication.

13 Lernbinger, O. (2006). Corprate Public Affairs Interacting with interest groups, media and

goverment. New Jersey: Lawrence.

Hilda Sri Rahayu, 2017

STRATEGI PUBLIC AFFAIRS CORPORATE SOCIAL RESPONSIBILTY (CSR) DALAM MENANGANI RESISTENSI
MASYARAKAT

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



14 Nor, H. (2011). Corporate Social Responsibilty . Yogyakarta: Graha IImu.

15 Neuman, W. Lawrence. (2014). Social Research Methods: Qualitative and Quantitative

Approaches Seventh Edition. Edinburgh Gate, Harlow: Pearson Education Limited
16 Priandono, T. E. (2016). Modern Public Relations. Bandung: Departemen Komunikasi UPI..

17 S. E. (2010). Dasar- Dasar Public Relations. Bandung: Remaja Rosdakarya.
18 Solihin, 1. (2008). Corporate Social Responsibilty Charity to Sustainability. Jakarta: Salemba.

19Suharto, E. (2010). CSR&COMDEYV Investasi Kreatif Perusahaan di Era Globalisasi. Bandung:
Alfabeta.

20 Sugiono. (2009). Metode Penelitian Pendekatan Kuantitatif, Kualitatif dan R & D. Bandung:
Alfa Beta

21 Wibisono, Y. (2007). Membedah Konsep dan Aplikasi CSR . Gresik: Fascho Publishing.
JURNAL

Aguinis, H., & Ante Glavas. (2012). What We Know and Don’t Know About Corporate Social
Responsibility: A Review and Research Agenda. Journal of Management, 932-968.

1Armstrong, N., & Elizabeth Murphy. (2011). Conceptualizing resistance. Health, 5-13.

2 A, J., & Charbel Josse. (2015). Bussines and Society. Environmental Mangement, climate
change csr and governence in clusters of small firms in developing countries toward an
integrated analytical framework, 6-8.

3 Costas, J. (2013). Conscience as control - managing employees throught csr . organization, 6-
1.

Courpasson, D. (2017). Beyond the Hidden/Public Resistance Divide: How Bloggers Defeated a
Big Company. Organization Studies, 3-5.

4 Chaning, J., & Anne Found. (2015). The effect of resistance in organizational change.
International Journal of Quality and Service Sciences, 6-7

Hilda Sri Rahayu, 2017

STRATEGI PUBLIC AFFAIRS CORPORATE SOCIAL RESPONSIBILTY (CSR) DALAM MENANGANI RESISTENSI
MASYARAKAT

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



Chung, S., & Sun Young Lee. (2017). Visual CSR Messages and the Effects of Emotional
Valence and Arousal on Perceived CSR Motives, Attitude, and Behavioral Intentions.
Communication Research, 1-22.

5 Dumas, P. M. (2006). Social Responsibilty . Consumarchy & CSR, 10 .

6 Esposito, P. M. (2014). Improving change management: how communication nature influences
resistance to change . Journal of Management Development, 4-5.

Graafland, J., & Hugo Smid. (2016). Decoupling Among CSR Policies, Programs,and Impacts:
An Empirical Study. Business & Society, 4.

7 Liu, M. T., Ipkin Anthony Wong, G. R., & James L. Brock. (2013). The impact of corporate
social responsibility. The impact of corporate social responsibility performance and
perceived brand quality on customer-based brand preference, 181-187.

8 Marques, A., & Mendes Maria. (2016). social responsiblity . Strategic CSR an intergrative
model of analysis, 3-5 .

9Moir, L. (2001). what do we mean corporate responsibilty. Journal Bussines and Society, 17-
18.

10 N'Goala, G. (2007). Customer switching resistance (CSR): The effects of perceived equity,
trust and. International Journal of Service Industry Management, 5.

11 Schramm-Klein, H., & Dirk Morschett, B. (2015). Retailer corporate social. Retailer
corporate social Shedding light on CSR’s impact on profit of intermediaries in marketing
channels, 406-415.

Schmeltz, L. (2017). Getting CSR communication fit: A study of strategically fitting cause,
consumers and company in corporate CSR communication. Public Relations Inquiry, 53.

14 Shaeef, F., & Hamid Sodique. (2014). Social Responsibilty Jurnal. Understanding CSR in the
maldavian context, 10-11.

19 W. J. (2005). Corporate Social Responsibility (CSR) in Asia. BUSINESS & SOCIETY, 417.

20 Wong, J. Y., & Ganga S. Dhanesh. (2016). Communicating Corporate Social Responsibility
(CSR) in the Luxury Industry: Managing CSR-Luxury Paradox Online Through
Acceptance Strategies of Coexistence and Convergence. Management Communication
Quarterly, 81-112.

Hilda Sri Rahayu, 2017

STRATEGI PUBLIC AFFAIRS CORPORATE SOCIAL RESPONSIBILTY (CSR) DALAM MENANGANI RESISTENSI
MASYARAKAT

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



ONLINE

Hilda Sri Rahayu, 2017
STRATEGI PUBLIC AFFAIRS CORPORATE SOCIAL RESPONSIBILTY (CSR) DALAM MENANGANI RESISTENSI

MASYARAKAT
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



