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ABSTRAK 

 
M. Fathurroyyan (1303866) “PengaruhSocial 

MediaTerhadapPeningkatanBrand Awareness Clover Clothing 

MelaluiInstagram” dibawahbimbingan Dr. Vanessa Gaffar, SE.Ak MBA 

danDr. HenyHendrayati S.IP.,MM 

 

Permasalahan yang terjadididalampenelitianiniadalahkurangnyabrand awareness 

Clover Clothing sebagaipenyediaprodukbusanamuslim. 

Untukmengatasimasalahtersebut, penggunaansocial 

mediadiharapkandapatmeningkatkanbrand awareness Clover Clothing 

sebagaipenyediaprodukbusanamuslim. 

Penelitianinibertujuanuntukmengetahuibagaimanatanggapanrespondenmengenaip

enggunaansocial mediadanBrand awarenessmerek Clover Clothing, 

sertamengetahuiseberapabesarpengaruhpenggunaansocial 

mediaterhadaptingkatanBrand awarenessmerek Clover 

Clothing.Populasidalampenelitianiniadalahfollowersinstagram Clover Clothing 

yang berjumlah 2171 followers. Teknikpenentuansampel yang 

digunakandalampenelitianiniyaitumenggunakanteknikprobability 

samplingdenganmetodesimple random samplingsebanyak 100 

orang.Metodeanalisis yang digunakandalampenelitianiniadalahanalisisregresi 

linear sederhana.Hasilpenelitianmenunjukanbahwapenggunaansocial 

mediatermasukdalamkategoribaikatauberpengaruh, sedangkanBrand awareness 

Clover 

Clothingtermasukdalamkategoricukupbaik.Sedangkanberdasarkanhasilpengujianh

ipotesismenunjukanbahwapenggunaansocial 

mediaberpengaruhsecarasignifikanterhadapBrand awarenessmerek Clover 

Clothing. 
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ABSTRACT 

 
M. Fathurroyyan (1303866) “The Influence of Social Media toward Brand 

Awareness of Clover Clothing through Instagram” under the guidance of Dr. 

Vanessa Gaffar, SE.Ak MBA and Dr. HenyHendrayati S.IP.,MM 

 
The problems that occur in this research is the lack of brand awareness Clover 

Clothing as a provider of Muslim fashion products. To overcome these problems, 

the use of social media is expected to increase brand awareness Clover Clothing 

as a provider of Muslim fashion products.This research aims to determine how 

the responses of respondents about  the use of social media and Brand awareness 

of Clover Clothing and to determine how much influence of  using the social 

media for level of Brand awareness Clover Clothing. The scope of population that 

used in this reaserch is Clover Clothing instagram’s followers which amounted to 

2171 followers. Data sampling technique using probability sampling technique 

with simple random sampling method, and the sample size is  100 followers. The 

analysis method  used in this research is a simple linear regression analysis.The 

results showed that the use of social media in Clover Clothing is included in 

satisfactory category, and Brand awareness Clover Clothing included in enough 

category. While based on the hypothesis testing results show that the use of social 

media significantly positive effect on Brand awareness of Clover Clothing.  
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