
 

Galih Nurul Rahmadiana, 2017 

PENGARUH PERCEIVED QUALITY DAN PERCEIVED VALUE TERHADAP CUSTOMER SATISFACTION 
DI BARCODE POOL TABLES BANDUNG 
Universitas Pendidikan Indonesia | repository.upi.edu |perpustakaan.upi.edu 

 

DAFTAR PUSTAKA 

Allameh, Sayyed Mohsen, dkk. 2015. Factors Influencing Sport Tourists’ Revisit 

Intentions : The Role and Effect of Destination Image, Perceived Quality, 

Perceived Value and Satisfaction. Asia Pacific Journal of Marketing and 

Logistics, Vol. 27 Iss 2 pp. –. 

Chen, Ching-Fu dan Fu-Shian Chen. 2010. Experience Quality, Perceived Value, 

Satisfaction and Behavioral Intentions for Heritage Tourists. Tourism 

Management. 

Chi, Thing. 2013. The Effects of Contingency Factors on Perceived Values of 

Casual Sportwear. Asia Pasific Journal of Marketing and Logistics, Vol. 25 

Iss 2 pp. 249 – 262. 

Chi, Ting dan Peter P.D Kilduff. 2011. Understanding Consumer Perceived Value 

of Casual Sportswaer : An Empirical Study. Journal of Retailing and 

Consumer Services. 

Dmitrovic, Tanja, dkk. 2009. Conceptualizing Tourist Satisfaction at The 

Destination Level. International Journal of Culture, Tourism and Hospitality 

Research, Vol. 3 Iss 2 pp. 116 – 126. 

Giannoulakis, Chrysostomos, Chien- Hsin Wang dan Nathan Felver. 2015. A 

Modeling Approach to Sport Volunteer Satisfaction. International Journal of 

Event and Festival Management, Vol. 6 Iss 3 pp. 182 – 199. 

Higham, James dan Tom Hinch. 2009. Sport and Tourism : Globalization, 

Mobility and Identity. Elsevier : Burlington, UK. 

Jalilvand, Mohammad Reza, dkk. 2014. The Effect of Marketing Constructs and 

Tourists’ Satisfaction on Loyalty to a Sport Destination. Education, 

Business and Society : Contemporary Middle Eastern Issues, Vol. 7 Iss 4 

pp. 316 – 332. 

Schiffman, Leon G, dkk. 2012. Consumer Behaviour. Pearson Education Limited 

: New Jersey. 

Sekaran, Uma dan Rouger Bougie. 2013. Research Methods for Business. 

Thomson Digital : India. 



 

Galih Nurul Rahmadiana, 2017 

PENGARUH PERCEIVED QUALITY DAN PERCEIVED VALUE TERHADAP CUSTOMER SATISFACTION 
DI BARCODE POOL TABLES BANDUNG 
Universitas Pendidikan Indonesia | repository.upi.edu |perpustakaan.upi.edu 

 

Shilbury, David dkk. 2009. Strategic Sport Marketing 3rd Edition. Allen & 

Unwin : Australia. 

Silalahi, Ulber. 2009. Metode Penelitian Sosial. Refika Aditama : Bandung. 

Smith, Aaron. 2008. Introduction to Sport Marketing. Elsevier : Burlington. 

Sugiyono. 2008. Metode Penelitian Bisnis. Alfabeta : Bandung. 

_______. 2010. Metode Penelitian Kualitatif Kuantitatif dan R&D. Alfabeta : 

Bandung. 

_______. 2011. Metode Penelitian Kualitatif Kuantitatif dan R&D. Alfabeta : 

Bandung. 

_______. 2012. Metode Penelitian Kualitatif Kuantitatif dan R&D. Alfabeta : 

Bandung. 

_______. 2015. Metode Penelitian Kualitatif Kuantitatif dan Research and 

Development. Alfabeta : Bandung. 

Tzetzis, George, Kostantinos Alexandris dan Sophia Kapsampeli. 2014. 

Predicting Visitors’ Satisfaction and Behavioral Intentions From Service 

Quality in The Context of A Small-Scale Outdoor Sport Event. International 

Journal of Event and Festival Management Vlo. 5 No. 1, 2014 pp. 421. 

Weed, Mike dan Chris Bull. 2004. Sport Tourism : Participatns, Policy and 

Providers. Elsevier : Burlington, UK. 

Westerbeek, Hans. M dan David Shilbury. 2003. A Conceptual Model for Sport 

Services Marketing Research : Integrating Quality, Value and Satisfaction. 

International Journal of Sports Marketing and Sponsorship , Vol. 5 Iss 1 pp. 

3 – 23. 

Yarimoglu, Emel Kursunluoglu. 2014. A Review on Dimensions of Service 

Quality Models. Journal of Marketing Management Vol. 2 No. 2, pp. 79 – 

93. 

Yuksel, Atila dan Fisun Yuksel. 2008. Consumer Satisfaction Theories : A 

Critical Review. Measurement, and Management Issues in the Tourism and 

Hospitality Industry, Nova Science Publishers, New York, 2008. 



 

Galih Nurul Rahmadiana, 2017 

PENGARUH PERCEIVED QUALITY DAN PERCEIVED VALUE TERHADAP CUSTOMER SATISFACTION 
DI BARCODE POOL TABLES BANDUNG 
Universitas Pendidikan Indonesia | repository.upi.edu |perpustakaan.upi.edu 

 

Zabkar, Vesna, Maja Makovec Brencic, dan Tanja Dmitrovic. 2010. Modelling 

Perceived Quality, Visitor Satisfaction and Behavioural Intentions at The 

Destination Level. Tourism Management. 

 


