BIBLIOGRAPHY

Aaker, D. A, Batra, R., & Myers, J. G. (1992). Advertising management (4th ed.).
New Jersey: Prentice Hall.

Aiello, G. (2006). Theoretical advances in critical visual analysis: Perception,
ideology, mythologies, and social semantics. Journal of Visual Literacy,
26(2), 89-102.

Alozie, E. C. (2010). Advertising and culture: Semiotic analysis of dominant
symbols found in Nigerian mass media advertising. Journal of Creative
Communications, 5(1), 1-22.

Baer, J. M. (2009). European research on youth: Supporting young people to
participate fully in society. Brussels: European Commission.

Barker, C. (2005). Cultural studies: Theory and practice. London: Sage
Publications.

Barnard, M. (2006). Fashion sebagai komunikasi (I. S. Ibrahim, Trans.).
Yogyakarta: Jalasutra.

Barthes, R. (1957). Mythologies (A. Lavers, Trans.). New York: Hill & Wang.

Belk, R. W. (2006). Handbook of qualitative research method in marketing.
Cheltenham: Edward Elgar Publishing, Inc.

Bezemer, J., & Kress, G. (2008). Writing in multimodal texts: A social semiotic
account of designs for learning. Written Communication, 25(2), 166-195.

Biricik, A. (2006). The role of logo design in creating brand emotion: A semiotic
comparison of the Apple and IBM logo. Thesis. Izmir: the Graduate
School of Engineering and Sciences of Izmir Institute of Technology.

Branchik, B. J., & Chowdhury, T. G. (2012). Self-oriented masculinity:
Advertisements and the changing culture of the male market. Journal of
Macromarketing, 33(2), 160-171.

Bryan, A. (2010). Book review: Multimodality: A social semiotic approach to
contemporary communication by Gunther Kress, 2010. London:
Routledge, pp. xvii + 212 ISBN 978 0 415 32061 0 (pbk). Language and
Literature, 19(4), 412-414.

Bull, V. (Ed.). (2011). Oxford learner’s pocket dictionary. Oxford: Oxford
University Press.

Chandler, D. (2002). Semiotics: the basics. London: Routledge.

161
Hasah Hasanah, 2013
The Representation Of Youth In Pocari Sweat Television Advertisements
Universitas Pendidikan Indonesia repository.upi.edu | perpustakaan.upi.edu



Charles, C. A. D. (2009). Skin bleachers' representations of skin color in Jamaica.
Journal of Black Studies, 40(2), 153-170.

Chuang, T., & Huang, A. W. (2009). Social tagging, online communication, and
Peircean semiotics: A conceptual framework. Journal of Information
Science, 35(3), 340-357.

Clark, C., Ghosh, A., Green, A., & Shariff, N. (2008). Media portrayal of young
people — impact and influences. London: Young Researcher Network,
National Youth Agency.

Correa, D. M. (2011). The construction of gender identity in India through
television advertisement: A semiotic analysis. Thesis. Banyo: Faculty of
Education, Australian Catholic University.

Denzin, N. K., & Lincoln, Y. S. (2005). The sage handbook of qualitative
research
(5th ed.). California: Sage Publication, Inc.

Dicks, B., Soyinka, B., & Coffey, A. (2006). Multimodal ethnography.
Qualitative Research, 6(1), 77-96.

Dyer, G. (1996). Advertising as communication. London: Routledge.

Emry, M. (2010). Case study on youth participatory research on education
quality in Central and Eastern Europe and the commonwealth of
independent states. Tajikistan: UNICEF.

Fiske, J. (1990). Introduction communication studies. New York and London:
Routledge.

Frith, K. T., & Mueller, B. (2003). Advertising and societies. New York: Peter
Lang Publishing, Inc.

Gay, L. R., Mills, G. E., & Airasian, P. (2006). Educational research:
Competencies for analysis and application (8" ed.). New
Jersey: Pearson Education.

Goddard, A. (1998). The language of advertising. London and New York:
Routledge.

Gonzélez, M., & Pinilla, V. E. (2012). Youth studies in Colombia: State of the art
Germén. Young, 20(4), 399-414.

Hall, S. (1997). Representation: Cultural representations and signifying practices.
New Delhi: Sage Publication, Inc.

Hermawan, B. (2011). [Review of the book reading images. The grammar of
visual design, by Gunther Kress and Theo van Leeuwen], second edition,
(2006). Routledge, ISBN 0-415-319153.

162
Hasah Hasanah, 2013
The Representation Of Youth In Pocari Sweat Television Advertisements
Universitas Pendidikan Indonesia repository.upi.edu | perpustakaan.upi.edu



Holden, T. J. M. (2001). The Malaysian dilemma: Advertising's catalytic and
cataclysmic role in social development. Media Culture Society, 23, 275-
297.

Hynes, G. E., & Janson, M. (2007). Global imagery in online advertisements.
Business Communication Quarterly, 70, 487-492.

Jupp, E., etal. (2011). Unbalanced negative media portrayal of youth.
Borehamwood: Hertsmere Young Researchers, Young Researcher
Network, National Youth Agency.

Kress, G., & van Leeuwen, T. (2002). Colour as a semiotic mode: Notes for a
grammar of colour. Visual Communication, 1(3), 343-368.

Kress, G., & van Leeuwen, T. (2006). Reading images. London and New York:
Routledge.

Li-hua, T. (2011). Break the myth of ads. Asia-Pacific Science and Culture
Journal, 1(2), 29-38.

Martiana, 1. I. (2012). 4 semiotic of A Mild ‘Go Ahead’ advertisement.
Unpublished Manuscript. Bandung: English Education Department,
Indonesia University of Education.

Mason, G. (2011). The representation of young people in the media.
Borehamwood: Youth Justice Research Team, Youth Justice.

Mayo, C. R. (2011). Core characteristics of young people today. Pennsylvania:
ASD Bulletin, Allentown School District.

Mayr, S. W. (2013). Reading culture in TV commercial: A semiotic analysis of a
TV commercial for the purpose of teaching culture to foreign language
students. International Journal of Arts and Commerce, 2(1), 86-100.

Mcilwain, C. D. (2007). Race, pigskin, and politics: A semiotic analysis of racial
images in political advertising. Semiotica, 1(4), 169-191.

McMurtrie, R. J. (2010). Bobbing for power: An exploration into the modality of
hair. Visual Communication, 9(4), 399-424.

Ministry of Labour and Youth Development. (1996). National youth development
policy. Dar es Salaam, Tanzania: Ministry of Labour and Youth
Development.

Morgado, M. A. (2007). The semiotics of extraordinary dress: A structural
analysis and interpretation of Hip-Hop style. Clothing and Textiles
Research Journal, 25(2), 131-155.

Musaeus, P., & Brinkmann, S. (2011). The semiosis of family conflict: A case
study of home-based psychotherapy. Culture Psychology, 17(1), 47-63.

163
Hasah Hasanah, 2013
The Representation Of Youth In Pocari Sweat Television Advertisements
Universitas Pendidikan Indonesia repository.upi.edu | perpustakaan.upi.edu



Najafian, M. (2011). Advertising social semiotic representation: A critical
approach. International Journal of Industrial Marketing, 1(1), 63-78.

Oxford Dictionaries. (2013). Advertisement. Oxford: Oxford University Press.
Retrieved from
http://oxforddictionaries.com/definition/english/advertisement?g=advertise
ment

Pazarzi, E. N., & Tsangaris, M. (2008). Constructing women's image in TV
commercials: The Greek case. Indian Journal of Gender Studies, 15(1),
29-50.

Ranjan, G. D. D. S. (2010). Science of semiotic usage in advertisements and
consumer’s perception. Journal of American Science, 6(2): 6-11.

Ririn, B., & Amalia, L. L. (2012). Two faces of masculinity in axe chocolate
advertisement. Indonesian Journal of Applied Linguistics, 1(2), 139-153.

Roy, S. (2012). Culturally unconscious: Intercultural implications of the New
York times representation of the lIsrael-Palestine conflict in 2009 and
2011, International Communication Gazette, 74(6), 556-570.

Selby, K., & Coedery, R. (1995). How to study television. London: Mc Millisan.

Sevilla, C. G., Ochave, J. A., Punsalan, T. G., Regala, B. P., & Uriarte, G. G.
(1992). Research Methods. Quezon City: Rex Book Store, Inc.

Shafik, N. (2010). Youth participation in development: A guide for
development agencies and policy makers. London: DFID-CSO Youth
Working Group.

Shankar, V. (2003). Compromised critiques: A semiotic analysis of an anti-
cigarette advertising campaign. Thesis. Georgia: Graduate Faculty,
University of Georgia.

Sukyadi, D. (2011). Teori dan analisis semiotika. Bandung: Rizki Press.

Top Brand Survey. (2013). Survey result top brand index 2013. Retrieved April
22, 2013, from http://www.topbrand-award.com/top-brand-survey/survey-
result/top-brand-index-2013/

Ulasewicz, C. (2007). Girls' juvenile justice uniforms: A semiotic analysis of their
meaning. Feminist Criminology, 2(2), 137-157.

Vannini, P. (2007). Social semiotics and fieldwork : Method and analytics.
Qualitative Inquiry, 13(1), 113-140.

Vilanilam, J. V., & Varghese, A. K. (2004). Advertising basics. New Delhi:
Response Books.

164
Hasah Hasanah, 2013
The Representation Of Youth In Pocari Sweat Television Advertisements
Universitas Pendidikan Indonesia repository.upi.edu | perpustakaan.upi.edu


http://oxforddictionaries.com/definition/english/advertisement?q=advertisement
http://oxforddictionaries.com/definition/english/advertisement?q=advertisement

Widaningsih, W. (2011). Representation of oppression against youth in A Mild
television advertisements. Unpublished Manuscript. Bandung: English
Education Department, Indonesia University of Education.

Wilfred, T. (1962). Color organ. In Compton’s pictured encyclopedia (pp. 235-
237). Chicago: F. E. Compton & Company.

Wodak, R., & Meyer, M. (2009). Methods of critical discourse analysis. London:
Sage Publications Ltd.

165
Hasah Hasanah, 2013
The Representation Of Youth In Pocari Sweat Television Advertisements
Universitas Pendidikan Indonesia repository.upi.edu | perpustakaan.upi.edu



