
126 
 

Nisa Kencana Putri, 2016 
Pengaruh Harga dan Faktor Sosial Terhadap Keputusan Memilih Lembaga Kursus 
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 

DAFTAR PUSTAKA 

Alfred, O. (2013). Influences of Price And Quality On Consumer Purchase Of 

Mobile Phone In The Kumasi Metropolis In Ghana A Comparative Study. 

European Journal of Business and Management,  5 (1), hlm. 179–199. 

 

Alma, B. (2011). Manajemen Pemasaran & Pemasaran Jasa. Bandung: Alfabeta. 
 

Al-Yousef, H. (2009). “They know nothing about university – neither of them 

went”: the effect of parents’ level of education on their involvement in their 

daughters' higher education choices. Compare: A Journal of Comparative 

and International Education, 39 (6), hlm. 783–798.  

 

Binsardi, A., & Ekwulugo, F. (2003). International marketing of British 

education: research on the students’ perception and the UK market 

penetration. Marketing Intelligence & Planning, 21 (5), hlm. 318–327.  

 

Ceja, M. (2004). Developing Educational ResiliencyChicana College Aspirations 

and the Role of Parents: Developing Educational Resiliency. Journal of 

Hispanic Higher Education, 3 (4),  hlm. 338–362.  

 

Chapman, D. W. (1981). “A Model of Student College Choice.” Journal of 

Higher Education, 51 (5), hlm. 490–505. 

 

Chatfield, H. K., Lee, S. J., & Chatfield, R. E. (2012). The Analysis of Factors 

Affecting Choice of College: A Case Study of University of Nevada Las 

Vegas Hotel College Students. Journal of Hospitality & Tourism Education, 

24, hlm.  26–33.  

 

Gajic, J. (2012). Importance of Marketing Mix in Higher Education Institutions. 

Singidunum Journal, 9 (1), hlm. 29–41. 

 

Hawkins, D. I., & Mothersbaugh, D. L. (2010). Consumer Behavior: Building 

Marketing Strategy. USA: McGraw-Hill/Irwin. 
 

Helbig, M., Baier, T., & Kroth, A. (2012). Die Auswirkung von Studiengebühren 

auf die Studierneigung in Deutschland . Evidenz aus einem natürlichen 

Experiment auf Basis der HIS-Studienberechtigtenbefragung The Effect of 

Tuition Fees on Enrollment in Higher Education in Germany . Evidence 

from a Natural Experiment. Zeitschrift Fur Soziologie, 41(3), 227–246. 

 

Imenda, S. N., Kongolo, M., & Grewal, A. S. (2004). Factors Underlying 

Technikon and University Enrolment Trends in South Africa. Educational 

Management Administration & Leadership, 32 (2), hlm. 195–215. 

 

Jisana, T. K. (2014). A Peer Reviewed National Journal CONSUMER 



127 
 

Nisa Kencana Putri, 2016 
Pengaruh Harga dan Faktor Sosial Terhadap Keputusan Memilih Lembaga Kursus 
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 

BEHAVIOUR MODELS : AN OVERVIEW. Sai Om Journal of Commerce 

& Management, 1 (5), hlm. 34–43. 

 

Jobber, D., & Lancaster, G. (2010). Selling and Sales Management 8th Edition. 

England: Prentice Hall. 
 

Kerin, R. A., & Hartley, S. W. (2016). Marketing: The Core. New York: 

McGraw-Hill Education. 
 

Khan, M. (2006). Consumer Behaviour and Advertising Management. New Delhi: 

New Age International . 
 

Kotler, P. T., Bowen, J. T., & Makens, J. C. (2014). Marketing for Hospitality and 

Tourism. New Jersey: Pearson Higher Education. 
 

Kotler, P., & Armstrong, G. (2014). Principles of Marketing 15th edition. United 

States of America: Pearsong Education Limited. 
 
Kotler, P., & Keller, K. L. (2016). Marketing Management, 15th edition. United 

States: Pearson Education. 
 

Kusumawati, A., & Perera, N. (2010). Exploring Student Choice Criteria for 

Selecting an Indonesian Public University : A Preliminary Finding. Program: 

Electronic Library and Information Systems, 3, hlm. 1–27. 

 

Kusumawati, A., Yanamandram, V., & Perera, N. (2010). University marketing 

and consumer behaviour concerns : the shifting preference of university 

selection criteria in Indonesia. Biennial Conference of the Asian Studies 

Association of Australia in Adelaide, 5, hlm. 1–16. 

 

Lamb, Hair, & McDaniel. (2001). Marketing 12th Edition. Singapore: Thomson 

Learning Asia. 
 

Lau, M. M. Y. (2016). Effects of 8Ps of Services Marketing on Student Selection 

of Self-financing Sub-degree Programmes in Hong Kong Abstract. 

International Journal of Educational Management, 30(3). 

 

Lovelock, C. et al. (2011). Service Marketing: People, Technology, Strategy. New 

Jersey: Prentice Hall Inc. 

Maduma, T., Siburian, P., Lubis, N., & Susanto, H. (2011). Pengaruh Kualitas 

Pelayanan , Produk dan Harga Terhadap Keputusan Penggunaan Jasa 

Asuransi AJB Bumiputera 1912 Kantor Cabang Eksekutif Semarang 

Pendahuluan Kebutuhan akan jasa asuransi kini semakin dirasakan , baik 

oleh perorangan maupun dunia usaha di In. Jurnal Ilmu Administrasi Bisnis, 

hlm. 1–11. 



128 
 

Nisa Kencana Putri, 2016 
Pengaruh Harga dan Faktor Sosial Terhadap Keputusan Memilih Lembaga Kursus 
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 

 

Maringe, F. (2006). University and course choice: implications for positioning, 

recruitment and marketing. International Journal of Educational 

Management, 20 (6), hlm. 466–479.  

 

Mbawuni, J., & Nimako, S. G. (2015). Critical Factors Underlying Students’ 

Choice of Institution for Graduate Programmes: Empirical Evidence from 

Ghana. International Journal of Higher Education, 4 (1), hlm. 120–135. 

 

Meitha Yusvita Sari. (2015). Pengaruh Kelompok Referensi, Kepercayaan Merek, 

dan Kepuasan Konsumen terhadap Loyalitas Merek Aplikasi Pesan Instan. 

(Skripsi). Fakultas Ekonomi. Universitas Negeri Yogyakarta, Yogyakarta. 

 

Migin, M. W., Falahat, M., & Khatibi, A. (2015). Conceptualizing the Decision 

Making Process of International Students in Higher Education. International 

Journal of Business and Social Science, 6(1), 119–126. 

Ngoc Dao, M. T., & Thorpe, A. (2015). What factors influence Vietnamese 

students’ choice of university? International Journal of Educational 

Management, 29 (5), hlm.  666–681. 

 

Peter, J. P., & Olson, J. C. (2013). Consumer Behavior & Marketing Strategy, 9th 

Ed. United States: McGraw-Hill Education. 
 

Pimpa, N., & Suwannapirom, S. (2007). Thai students’ choices of vocational 

education: marketing factors and reference groups. Educational Research for 

Policy and Practice,  7 (2), hlm.  99–107.  

 

Price, I., Matzdorf, F., Smith, L., & Agahi, H. (2003). The impact of facilities on 

student choice of university. Facilities, 21(10), 212–222. 

http://doi.org/10.1108/02632770310493580 

 

Pride, W. M., & Ferrell, O. (2016). Marketing. Boston: Cengage Learning. 
 

Raposo, M., & Alves, H. (2007). A model of university choice: an exploratory 

approach. MPRA Paper, 1 (5523),  hlm. 203–218. 

 

Solomon, M. et al. (2006). Consumer Behaviour An European Perspective. 

Edinburgh: Pearson Education Limited. 
 

Stanton, W. J. (2002). Fundamentals of Marketing. Singapore: McGraw-Hill 

International. 
 

Sugiyono. (2013). Metode Penelitian Bisnis. Bandung: Alfabeta. 
 



129 
 

Nisa Kencana Putri, 2016 
Pengaruh Harga dan Faktor Sosial Terhadap Keputusan Memilih Lembaga Kursus 
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 

Taprial, V., & Kanwar, P. (2012). Understanding Social Media . United States: 

Ventus Publishing. 
 

The Japan Foundation. (2005). Present Condition of Overseas Japanese 

Language Education: Survey Report on Japanese-Language Education 

Abroad 2003 Summary. Japan:The Japan Foundation. 

 

The Japan Foundation. (2008). Present Condition of Overseas Japanese 

Language Education: Survey Report on Japanese-Language Education 

Abroad 2006 Summary. Japan:The Japan Foundation. 

 

The Japan Foundation. (2011). Present Condition of Overseas Japanese 

Language Education: Survey Report on Japanese-Language Education 

Abroad 2009 Summary. Japan:The Japan Foundation. 

 

The Japan Foundation. (2014). Present Condition of Overseas Japanese 

Language Education: Survey Report on Japanese-Language Education 

Abroad 2012 Summary. Japan:The Japan Foundation. 

 

Timothy, C. (2010). Who And What Influences Choice Of University? Student 

And University Perceptions. American Journal of Business Education, 3 (10), 

hlm. 15–24. 

 

Wijaya, D. (2012). Pemasaran Jasa Pendidikan. Jakarta: Salemba Empat. 
 

Wilkins, S., Shams, F., & Husiman, J. (2013). The decision-making and changing 

behavioural dynamics of potential higher education students: the impacts of 

increasing tuition fees in England. Educational Studies, 39 (2), hlm. 125–141.  

 

Yamamoto, G. T. (2006). University evaluation-selection: a Turkish case. 

International Journal of Educational Management, 20 (7), hlm. 559–569.  

 

WEBSITE: 

Al-Fattal, A. (2010). Understanding student choice of university and marketing 

strategies in Syrian private higher education, (September). Retrieved from 

http://etheses.whiterose.ac.uk/1115/ 

 

Edukasi Kompas. (t.t.). Ini 10 Bahasa Asing yang Berguna Dipelajari. Diakses 

dari  

http://edukasi.kompas.com/read/2013/04/02/14411548/Ini.10.Bahasa.Asing.y

ang.Berguna.Dipelajari 

 

PPTK PAUDNI. (t.t.). Lembaga Kursus Sangat Penting untuk Menurunkan 

Tingkat Pengangguran di Indonesia. Diakses dari 

http://pptkpaudni.kemdikbud.go.id/?p=2109 

 

http://etheses.whiterose.ac.uk/1115/
http://edukasi.kompas.com/read/2013/04/02/14411548/Ini.10.Bahasa.Asing.yang.Berguna.Dipelajari
http://edukasi.kompas.com/read/2013/04/02/14411548/Ini.10.Bahasa.Asing.yang.Berguna.Dipelajari
http://pptkpaudni.kemdikbud.go.id/?p=2109


130 
 

Nisa Kencana Putri, 2016 
Pengaruh Harga dan Faktor Sosial Terhadap Keputusan Memilih Lembaga Kursus 
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 

Info Kursus. (t.t.). Data Kursus Bahasa Jepang. Diakses dari 

http://www.infokursus.net/datakursus/searchjk.php?kodewil=02&idnis=12&

idtif=all&x=22&y=5  

Jakarta Shimbun. (t.t.). 日本語能力試験９３００人が受験 高校生ら参加者

１ 割 増  国 内 ７ 都 市 で 開 催 . Diakses dari 

http://www.jakartashimbun.com/free/detail/8015.html   

Rashotte, L. (2007). Social influences. Diakses dari 

www.blackwellpublishing.com443/sociologt/docs/  
 

 

http://www.infokursus.net/datakursus/searchjk.php?kodewil=02&idnis=12&idtif=all&x=22&y=5
http://www.infokursus.net/datakursus/searchjk.php?kodewil=02&idnis=12&idtif=all&x=22&y=5
http://www.blackwellpublishing.com443/sociologt/docs/

