DAFTAR PUSTAKA

Beate Irene GoetzkeAchimSpiller , (2014). Health-Improving Lifestyles Of
Organic And Functional Food Consumers, British Food Journal, Vol. 116
Iss 3 Pp. 510 — 526.

Biao XieLiyuan Wang Hao Yang Yanhua Wang Mingli Zhang,(2015).
ConsumerPerceptionsAndAttitudes Of Organic Food Products In Eastern
China. British Food Journal, Vol. 117 Iss 3 Pp. 1105 -1121.

Engel, Blackwell, Miniard. (2012). Perilaku Konsumen. Tangerang.
Binarupa Aksara.

HeeYeon Kim Jae-Eun Chung, (2011). Consumer Purchase Intention ForOrganic
Personal Care Products. Journal Of ConsumerMarketing, VVol.28 Iss 1 Pp.
40 — 47.

Jauzi Ahmad. (2011). Riset Pemasaran dan Konsumen. Bogor.
IPB Press.

Justin Paul JyotiRana, (2012). Consumer Behavior And Purchase Intention For
Organic Food.Journal Of Consumer Marketing,Vol. 29 Iss 6 Pp. 412 —
422.

Kanuk, Schiffman. 2007. PerilakuKonsumen (Edisi 7). Jakarta: Indeks.

Kotler, Philip and Gary Amstrong. 2012. Priciples of Marketing Global
14"edition. New Jersey: Prentice.

Kotler, Philip dan Kevin Lane Keller.(2012). ManajemenPemasaran.EdisiKetiga
BelasJilid 1. Jakarta: Erlangga.

Michael R. Solomon. (2011). Customer Behavior 9" Edition. New Jersey:
Prentice Hall.

Michael R. Solomon. (2013). Customer Behavior Edition. New Jersey:
Prentice Hall.

MuhammadSyaifullohSri Setyolriani,(2013). Pengaruh Gaya HidupSehat Dan
Interactive MarketingTerhadapNiatBeli Quaker
Oats.JurnalllmuManajemen, Volume 1 Nomor 4 Juli 2013.

Naresh K, Malhotra. (2010). Marketing Research : An Appried Orientation Sixth
Edition Person Education.

89
Richana Amartha Fauza, 2016
PENGARUH GAYA HIDUPTERHADAPKEPUTUSAN PEMBELIAN ORGANIC
PRODUCTSERAMBI BOTANI
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



90

Richana Amartha Fauza, 2016

PENGARUH GAYA HIDUPTERHADAPKEPUTUSAN PEMBELIAN ORGANIC
PRODUCTSERAMBI BOTANI

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



91

Ping Qing Antonio Lobo Li Chongguang, (2012). The Impact Of Lifestyle And
Ethnocentrism On Consumers' Purchase IntentionsOf Fresh Fruit In
China. Journal Of Consumer Marketing, VVol. 29 Iss 1Pp.43 —51

Shaharudin, Mohd Rizaimy, Pani Jacqueline Junika., Mansor, Suhardi Wan, Elias,
Shamsul Jamel. (2010). Facrors Affecting Intention of Organic Food in
Malaysia’s Kedah State. Cross-Cultural Communication, Vol 6, No. 2,
105-116

Sugiyono.(2010). MetodePenelitianBisnis. Bandung Alfabeta

Sugiyono.(2013). MetodePenelitianKuantitatifKualitatifdan R&D. Bandung
Alfabeta

Sugiyono.(2014). MetodePenelitianKuantitatifKualitatifdan R&D. Bandung
Alfabeta

Suharsimi, Arikunto. (2010). Prosedur Penelitian suatu Pendekatan Praktis.
Jakarta: Rinekap Cipta

Website:

Mariana, D &Paskarina, C. 2014.,Pertumbuhan Ekonomi Indonesia [diakses
online: http://www.indonesia-investments.com/id]

Indra Arif. 16 April 2014. Populasi Kelas Menengah indonesia Meningkat
Tajam[diakses online: www.AntaraNews.com]

Haryono, 27 Februari 2016. Produk Organik di Indonesia. [diakses online:
www.dk-insufa.onfo.]

Cara khasiat manfaat, 2015. Kelebihan dan manfaat makanan organik bagi
kesehatan[diaksesonline:http://www.carakhasiatmanfaat.com/artikel/kelebi
han-dan-manfaat-makanan-organik-bagi-kesehatan.html]

Willy Yanti, 10 September 2013. The Body Shop [diakses online:
http://irreplaceablewili.blogspot.co.id/2013/09/the-body-shop.html]

http://ditjenpktn.kemendag.go.id/

Richana Amartha Fauza, 2016

PENGARUH GAYA HIDUPTERHADAPKEPUTUSAN PEMBELIAN ORGANIC PRODUCTSERAMBI
BOTANI

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu


http://www.dk-insufa.onfo.2011/
http://irreplaceablewili.blogspot.co.id/2013/09/the-body-shop.html
http://ditjenpktn.kemendag.go.id/

