
 

Mufrino, 2016 
PENGARUH CUSTOMER EXPERIENCE TERHADAP REPURCHASE INTENTIONUniversitas Pendidikan 
Indonesia | repository.upi.edu| perpustakaan.upi.edu 

DAFTAR PUSTAKA 

 

Arikunto, Suharsimi. (2010) . Prosedur Penelitian Suatu Pendekatan Praktik . Jakarta 

 : PT. Rineka Cipta. 

Garg, Ruchi and Zillur Rahman (2012). Measuring customer experience in banks: 
  scale development and validation. Journal of Modellingin Management. 
 Vol.9 No.1 pp 87-117. 

Gentile, Chiara, Nicola Spiller, and Giuliano Noci (2007). How to Sustain the  
 Customer Experience: An Overview of Experience Components that Co-

 create Value With the Customer. Europan Management Journal Vol.25, No. 5, 
 395-410. 

Ghoniyah, Nunung (2013). Memprediksi Behaviour Intention Melalui Reputasi dan 
 Failure Attribution. STIE Dharmaputra Semarang Dharma Ekonomi. 

 No.38/Th.XX/2013 

Gilmore, James H & B. Joseph Pine II (2011). The Experience Economy. United 

 States of America.  Harvard Bussines Press. 

Grewal, Roggeveen, Fan Tsiros (2008). The Effect Of Compensation On Repurchase 
 Intention In Service Recovery. Journal of Retailing 84,424-434. 

Hellier, Philip K, Geursen Gus M, Carr Rodney A, and Rickard John A, (2003). 
 Customer Repurchase Intention: A General Structural Equation Model” 

 Europan Journal Of Marketing, Vol.37, 1762-1800 

Hendarsono, Gersom dan Sugiono Sugiharto (2013). Analisa Pengaruh Experiential

  Marketing Terhadap Minat Beli Ulang Konsumen Café Buntos 99 Siduarjo.
  Jurnal Manajemen Pemasaran petra vol 1 no 2.1-8 

Kertajaya, Hermawan (2006) . Boosting Field Marketing Performance From Strategy 
 to Execution. Jakarta: Mizan Pustaka. 

Khairinnisa (2014). Upaya Meningkatkan Loyalitas Tamu Melalui Customer 
 Experience di Hotel Novotel Bogor Golf Resort and Convension Center. 

 Bandung. 

Kim SeungHyun, JaeMin Cha , Bonnie J. Kntson and Jeffrey A Beck.(2011).  

 Development and Testing of the Consumer Experience Index (CEI) USA 
 review 112- 132 

Kotler, P. & Amstrong, G. (2012). Principles of Marketing (14th edition). New Jersey:
  Prentice Hall. 



 

Mufrino, 2016 
PENGARUH CUSTOMER EXPERIENCE TERHADAP REPURCHASE INTENTIONUniversitas Pendidikan 
Indonesia | repository.upi.edu| perpustakaan.upi.edu 

Kotler, P & Keller, K. L.(2012) Marketing Management(14th edition). New Jersey: 

 Prentice Hall. 

Kuncoro, Ahmad.E dan Riduwan. (2008). Cara Menggunakan dan Memakai Analisis 
 Jalur (Path Analysis). Bandung : Alfabeta.  

Kuo, Ying-Feng, Tzu-Li Hu, Shu-Chen Yang (2013). Effect of inertia and 
 satisfaction in female online shoppers on repeat-purchase intention. (The 
  moderating roles of world-of-mouth and alternative attraction). Managing 

 Service Quality Vo. 23 No. 3, pp.168-187. 

Kurniawan, Iwan, Suryono Budi Santoso, dan Bambang Munas Dwiyanto (2007). 
 Analisis Faktor-Faktor yang Mempengaruhi Minat Beli Ulang Serta 
 Dampaknya Terhadap Loyalitas Pelanggan. Jurnal Studi Manajemen & 

 Organisasi vol 4,no 2 20-29 

Kusumawati, Ika Pratama (2013). Analisis Pengaruh Customer Experience Terhadap 
 Minat Beli Ulang(Studi Kasus pada Konsumen Restoran The House of 
 Raminten Yogyakarta). Diponegoro Journal of Management vol 2 No 2 1-9. 

Nagasawa, Shin’ya (2008). Customer experience management. Influencing on human 
 Kansei to management of technology. The TQM Journal. Vol. 20 No 4 

 pp.312-323. 

Nasermoadeli, Amir, Kwek Choon Ling, and Farshad Maghnati (2013). Evaluating
  Impact of Customer Experience on Purchase Intention. International Journal 
 of Business and Management. Vol 8, No. 6 128-138. 

Nurhayati (2012). Analisis faktor-faktor yang mempengaruhi minat beli ulang 
 masyarakat terhadap produk handphone. Jurnal unimus.ac.id. Vol. 8 No.2 47-

 62. 

Oswald A. Mascarencas, Ram Kesavan and Michel Bernacchi (2006). Lasting 
 customer loyalty: a total customer experience approach. Journal of Consumer 
 Marketing vol 23 iss,pp 397-405. 

Rini, Endang Sulistya (2009). Menciptakan pengalaman konsumen dengan 

 experiential marketing. Jurnal Manajemen Bisnis, Vol 2 No.1 15-20. 

Robbinete, Scott and Claire Brand. (2001). Emotion Marketing: The Hall Mark Way 

 of Winning Customer for life. New York. Mc Graw Hill 

Senjaya Vivie (2013). Pengaruh Customer Experience Quality terhadap Customer

  Satisfaction& Customer Loyalty di Kafe exelco tunjungan plaza Surabaya: 
 perpsektif B2C. jurnal manajemen pemasaran petra vo 1, no 1 2013.1-15. 

Schiffman, Leon G dan Lesli Laizer Kanuk. (2008). Perilaku Konsumen edisi 
 ketujuh; Edisi Ketujuh, Pearson Prentice hall.  



 

Mufrino, 2016 
PENGARUH CUSTOMER EXPERIENCE TERHADAP REPURCHASE INTENTIONUniversitas Pendidikan 
Indonesia | repository.upi.edu| perpustakaan.upi.edu 

Schmitt, Bernd H (1999). Experiential Marketing . New York: The free press 

Schmitt, Bernd H (2003). Customer Experience Management. USA :John 

 Wiley&sons,inc. 

Sugiyono (2011). Metode Penelitian Bisnis (Pendekatan Kuantitatif, Kualitatif, dan 

 R&D) cetakan ke-15. Bandung: Alfabeta 

Sugiyono (2013). Statistika Untuk Penelitian. Bandung: Alfabeta 

Tjiptono, Fandy (2008). Pemasaran Jasa. Edisi 1. Malang: Bayumedia Publishing 

 

Website : 

travel.detik.com/reader-choice/ bandung-kota-favorit-wisata-kuliner-di-indonesia 
(diakses pada tanggal 8 September 2014) 

http://www.forumpwi.com/catatan-untuk-wisata-kuliner/ (diakses pada tanggal  

8 September 2014) 

id.openrice.com (diakses pada tanggal 24 November 2014) 

http://sebandung.com/2014/12/4-tujuan-wisata-bandung-yang-paling-diminati 
wisatawan/ (diakses pada tanggal 15 Maret 2015) 

http://lisung-bandung.blogspot.co.id/ (diakses pada tanggal 8 April 2015) 

http://www.bandungtourism.com/files/PERDA_01-2013_RIPPDA_1.pdf  
 

bandungkota.bps.go.id/publikasi 
 

 

http://www.forumpwi.com/catatan-untuk-wisata-kuliner/
http://sebandung.com/2014/12/4-tujuan-wisata-bandung-yang-paling-diminatiwisatawan/
http://sebandung.com/2014/12/4-tujuan-wisata-bandung-yang-paling-diminatiwisatawan/
http://lisung-bandung.blogspot.co.id/%20(diakses
http://www.bandungtourism.com/files/PERDA_01-2013_RIPPDA_1.pdf

