
107 
 

Ita Novitasari Utami, 2016 
WORD OF MOUTH MARKETING MELALUI MEDIA SOSIAL TWITTER SERTA PENGARUHNYA 
TERHADAP KEPUTUSAN PEMBELIAN  
Universitas Pendidikan Indonesia | repository.upi.edu| perpustakaan.upi.edu 

DAFTAR PUSTAKA 

 

Akdon, Riduwan. (2006). Rumus dan Data dalam Aplikasi Statistika. Bandung: 

Alfabeta 

Arikunto, Suharsimi. (2010). Prosedur Penelitian Suatu Pendekatan Praktik . 

Jakarta: Rinerka Cipta 

Fill, Chris. (2009). Marketing Communications: Interactivity, Communities, and 

Content 5th Edition. England: Pearson Education Limited 

Ghozali, Imam. (2012). Aplikasi Analisis Multivariate Dengan Program IBM 

SPSS. Semarang: Badan Penerbit Universitas Diponogoro 

Hasan, Ali. (2010). Marketing dari Mulut ke Mulut. Yogyakarta: MedPress 

Hoffman, K. Douglas. dan Bateson, John E.G. (2010). Services Marketing: 

Concepts, Strategies & Cases. 

Kotler, Philip. dan Amstrong, Gary. (2012). Principles of Marketing 14E. New 

Jersey: Pearson Education, Inc., Publishing as Prentice Hall, One Lake 

Street, Upper Saddle River 

Kotler, Philip. dan Keller, Kl. (2012). Marketing Management 14E. New Jersey: 

Pearson Education, Inc., Publishing as Prentice Hall, One Lake Street, 

Upper Saddle River 

Lovelock, Christoper. (2011). Service Marketing: People, Technology, Strategy. 

Boston: Pearson 

Sernovitz, Andy. (2012). Word of Mouth Marketing: How Smart Companies Get 

People Talking. Austin: Published by Greenleaf Book Group Press 

Silverman, George. (2001). The Secret of Word of Mouth Marketing. How Trigger 

Exponential Sales Through Runaway Word of Mouth. New York: 

American Library Association 

Smith, Nick., Wollan, Robert., Zhou, Catherine. (2010). The Social Media 

Management Handbook: Everything You Need To Know To Get Social 

Media Working In Your Business. New Jersey: John Wiley & Son, Inc., 

Solomon, Michael., Bamossy, Gary., Askegoard, Soren., Hogg, Margaret K. 

(2006). Consumer Behaviour. New Jersey: Pearson Education Limited 



108 
 

Ita Novitasari Utami, 2016 
WORD OF MOUTH MARKETING MELALUI MEDIA SOSIAL TWITTER SERTA PENGARUHNYA 
TERHADAP KEPUTUSAN PEMBELIAN  
Universitas Pendidikan Indonesia | repository.upi.edu| perpustakaan.upi.edu 

Sumardy., Silviana, Marlin., Melone, Melina. (2011). The Power of Word of 

Mouth Marketing. Jakarta: Gramedia Pustaka Utama 

Sumarwan, Ujang. (2012). Perilaku Konsumen. Bogor: Ghalia Indonesia 

Sudjana. (2001). Metode Statistika. Bandung: Tarsito 

Sugiyono. (2012). Metode Penelitian Kuantitatif Kualitatif Dan R&D. Bandung: 

Alfabeta 

Umar, Husein. (2008). Metode Penelitian untuk Skripsi dan Tesis Bisnis. Jakarta: 

PT. Raja Grafindo Persada 

Varey, Richard J. (2002). Relationship Marketing: Dialogue and Networks in the 

E-Commerce Era. West Sussex: John Wiley & Sons, Inc., 

Sumber Jurnal: 

Coulter, Keith S. dan Roggeveen, Anne. (2012). “Like it or Not. Consumer 

Responses to Word-of-Mouth Communication in On-line Social 

Networks”. Management Research Review Vol. 35 No. 9, 2012. 878-899 

Ennew, Christine T., Banerjee, Ashish K., Li, Derek. (2002). “Managing Word of 

Mouth Communication: Emphirical Evidence from India”. International 

Journal of Bank Marketing Vol. 18/2. 75-83 

Haryanto, Jony Oktavian. dan Yunita, A. (2012). “Pengaruh Word of Mouth, 

Iklan, dan Aktribut Produk terhadap Keputusan Pembelian dan Loyalitas 

Konsumen”. Jurnal Management Teknologi Vol. 11 No. 1, 2012 

Haryanto, Jony Oktavian. dan Andriyanto, Richard Darmawan. (2012). “Analisis 

Pengaruh Internet Marketing terhadap Pembentukan WOM & Brand 

Awareness untuk Memunculkan Intention to Buy”. Jurnal Management 

Teknologi Vol. 9 No. 1, 2012 

Kucukemiroglu, Setenay. dan Kara, Ali. (2015). “Online Word-of-Mouth 

Communication on Social Networking Sites. An Emphirical Study of 

Facebook Users”. International Journal of Commerce and Management 

Vol. 25 No. 1, 2015. 2-20 

Longart, Pedro. (2010). “What Drives Word-of Mouth in Restaurants?”. 

International Journal of Contemporary Hospitality Management Vol. 22 

No. 1, 2010. 121-128 

Sarin, Charu. dan Pal, Bhawna. (2014). “Word of Mouth Marketing: Consumer 

Participation”. The International Journal of Business & Management. 74-

79 



109 
 

Ita Novitasari Utami, 2016 
WORD OF MOUTH MARKETING MELALUI MEDIA SOSIAL TWITTER SERTA PENGARUHNYA 
TERHADAP KEPUTUSAN PEMBELIAN  
Universitas Pendidikan Indonesia | repository.upi.edu| perpustakaan.upi.edu 

Sweeney, Jillian C., Soutar, Geoffrey N., Mazzarol, Tim. (2008). “Factors 

Influencing Word of Mouth Effectiveness: Receiver Perspectives”. 

Europian Journal of Marketing Vol. 42 No. ¾, 2008. 344-364 

Sweeney, Jillian C., Soutar, Geoffrey N., Mazzarol, Tim. (2012). “Word of 

Mouth: Measuring the Power of Individual Messages”. Europian Journal 

of Marketing Vol. 46 No. 1/2 , 2012. 237-257 

Zamil, Ahmad M. (2011). “The Impact of Word of Mouth on the Purchasing 

Decision of the Jordanian Consumer”. Research Journal of International 

Study. 24-29 

Sumber Lainnya: 

Badan Pusat Statistik. (2013). “Data Pertumbuhan Industri Makanan dan 

Minuman Skala Besar dan Kecil di Indonesia”. www.bps.go.id 

Dinas Pariwisata dan Kebudayaan Provinsi Jawa Barat. (2013). “Data Jumlah 

Restoran di Kota Bandung”. www.disparbud.jabarprov.go.id 

http://www.bps.go.id/
http://www.disparbud.jabarprov.go.id/

