DAFTAR PUSTAKA

Arikunto, Suharsimi. 2010. Prosedur Penelitian Suatu Pendekatan Praktis, Jakarta:
Rineka Cipta.

Getz, D. 2012. Event studies, theory, research, and policy for planned event. UK :
Oxford.

Keller, Kevin Lane. 2013. Strategic Brand Management fourth edition. Pearson
Education.

Kotler, Philip and Gary Amstrong. 2012. Priciples of Marketing Global
14"edition. New Jersey: Prentice.

Kotler, Philip and Kevin Lane.Keller. 2012. Marketing Management. 14™ edition.
New Jersey: Prentice.

Naresh K. Maholtra. 2010. Marketing Research : An Applied Orientation Sixth
Edition Pearson Education.

Noor, A. 2013. Management Event. Bandung : Alfabeta.

Riduwan. 2011. Dasar-Dasar Statistika. Bandung : Alfabeta.

Sugiyono. 2014. Metode Penelitian Kuantitatif Kualitatif dan R&D. Bandung
Alfabeta.

Suryadi, Didih. 2011. Promosi Efektif, Jakarta: PT.Suka Buku

Van der Wagen, Lynn and Lauren White. 2010. Event Management : for tourism,
cultural, business and sporting events. 4™ edition. Pearson Australia

Zeithmal, Valarie, A Mary Jo Bitner and Dwayne D. Gremler. 2013. Service
Marketing Integrating Customer Focus Across The Firm, Sixth Edition.

Literatur Lainnya :

Arslan, F. Muge and Oylum Korkut Altuna. 2010, "The effect of brand extensions
on product brand image", Journal of Product & Brand Management, Vol.
19 Iss 3 pp. 170 — 180

Chan Kara et al. 2013, "Impact of celebrity endorsement in advertising on brand
image among Chinese adolescents”, Young Consumers, Vol. 14 Iss 2 pp.
167 - 179

Maya Annissa, 2015
PENGARUH EVENT HILO GOES TO SCHOOL TERHADAP BRAND IMAGE SUSU HILO SCHOOL
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



102

Drengner, Jan et al. 2008, “Does flow influence the brand image in event
marketing?”, Journal of advertising research, VVol.48,1,p.138-147

Judith Mair Michelle Whitford 2013, "An exploration of events research: event
topics, themes and emerging trends, International Journal of Event and
Festival Management, Vol. 4 Iss 1 pp. 6 — 30

Marie, Anne and Hede Pamm Kellett 2011, "Marketing communications for
special events”, European Journal of Marketing, Vol. 45 Iss 6 pp. 987-
1004

Natalia Vila-Lopez MaCarmen Rodriguez-Molina 2013, "Event-brand transfer in
an entertainment service:experiential marketing™, Industrial Management
& Data Systems, VVol.113 Iss 5 pp.712-731

Ogbuji, Chinedu N. et al. 2014.“The Influence of Brand Extension Strategy on
Marketing Performance of Soft Drinks Bottling Firms in Nigeria”.
American International Journal of Contemporary Research 4 (1), 266-276

Zarantonello, Lia and Bernd Schmitt. "The Impact of Event Marketing on Brand
Equity: The Mediating Roles of Brand Experience and Brand Attitude".
International Journal of Advertising 32, no. 2 (2013): 255-280

Zhang. Z, D.Gu, and M.D Hayward. 2010. “Childhood Nutritional Deprivation
and Cognitive Impairment Among Older Chinese People”. Sosial Science
& Medicine Research 11 : 496-506

Majalah dan Internet :

Marketing Magazine

http://foodreview.co.id/index1.php?view2&id=56188#.VWCqyNKqggko
[Desember 2014]

http://www.hilo.co.id/behind-the-scene/about [Mei 2015]

http://www.kemenperin.go.id/artikel/8904/Kemenperin-Prioritaskan-
Pengembangan-Industri-Pengolahan-Susu [Maret 2015]

https://marsnewsletter.wordpress.com/2014/09/10/dancow-masih-memimpin-
pasar-susu-bubuk/ [Januari 2015]

https://momsnbabies.wordpress.com/ [Desember 201]

http://www.nutrifood.co.id/our-events/ [April 2015]

Maya Annissa, 2015
PENGARUH EVENT HILO GOES TO SCHOOL TERHADAP BRAND IMAGE SUSU HILO SCHOOL
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu


https://www.econbiz.de/Search/Results?lookfor=%22Drengner%2C+Jan%22&type=Author
http://foodreview.co.id/index1.php?view2&id=56188#.VWCqyNKqqko
http://www.hilo.co.id/behind-the-scene/about
http://www.kemenperin.go.id/artikel/8904/Kemenperin-Prioritaskan-Pengembangan-Industri-Pengolahan-Susu
http://www.kemenperin.go.id/artikel/8904/Kemenperin-Prioritaskan-Pengembangan-Industri-Pengolahan-Susu
https://marsnewsletter.wordpress.com/2014/09/10/dancow-masih-memimpin-pasar-susu-bubuk/
https://marsnewsletter.wordpress.com/2014/09/10/dancow-masih-memimpin-pasar-susu-bubuk/
https://momsnbabies.wordpress.com/
http://www.nutrifood.co.id/our-events/

103

http://www.nutrifood.co.id/wp-content/themes/nutrifood/about.html [April 2015]

Maya Annissa, 2015
PENGARUH EVENT HILO GOES TO SCHOOL TERHADAP BRAND IMAGE SUSU HILO SCHOOL
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu


http://www.nutrifood.co.id/wp-content/themes/nutrifood/about.html

