DAFTAR PUSTAKA

Alma, Buchari. 2013. Manajemen Pemasaran dan Pemasaran Jasa. Bandung:
Alfabeta.

Arikunto, Suharsimi. 2013. Prosedur Penelitian. Jakarta: PT Rineka Cipta.

Baker, Dwayne; Crompton, John. 2000. Quality, Satisfaction and Behavioral
Intentions. Annals of Tourism Research. Vol 27.

Buhalis, Dimitrios. 2000. Marketing The Competitive Destination Of The Future.
Journal of Tourism Management. Vol 21.

Chang, Lan-lan. 2013. Influencing Factors On Creative Tourists' Revisiting
Intentions: The Roles Of Motivation, Experience And Perceived Value.
Clemson University.

Hair, Black. 2010. Multivariate Analysis.10™ Edition. Pearson Education.

Holloway; Humphreys. 2012. The Business of Tourism. England: Pearson.

Hsieh dan Lug. 2013. Reconstructing Revisit Intention Scale in Tourism. Journal
of Applied Sciences.

Indrawan, Rully. 2014. Metodologi Penelitian. Bandung: PT Refika Aditama.
Instruksi Presiden Nomor 6 Tahun 2009 tentang Pengembangan Ekonomi Kreatif.

Ismayanti. 2010. Pengantar Pariwisata. Jakarta: PT Gramedia Widiasarana
Indonesia.

Jager, Koert. 2009. Co-Creation as a Strategic Element of Tourism Destination
Competitiveness.

Joynathsing, Chavi. 2010. Understanding The Behavioral Intention of European
Tourist. International Research Symposium in Service Management.

Kanuk; Schiffman. 2008. Perilaku Konsumen. PT Indeks.

Kartajaya, Hermawan. 2009. Markplus on Strategy: New Wave Marketing.
Jakarta: PT Gramedia Pustaka Utama.

Kertajaya, Hermawan. 2013. Tourism Marketing 3.0. Jakarta: PT Gramedia
Pustaka Utama.

Kotler, Philip; Kevin Lane Keller. 2009. Manajemen Pemasaran. Jakarta:
Erlangga.

Dara Myrna Pusparani Sofwan, 2015

ANALISIS CO-CREATION EXPERIENCE TERHADAP KOTA KREATIF SEBAGAI DESTINASI
PARIWISATA SERTA DAMPAKNYA PADA REVISIT INTENTION

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



181

Kotler, Philip; Bowen, John; Makens, James. 2010. Marketing for Hospitality and
Tourism. England: Pearson.

Kusnendi. 2008. Model-Model Persamaan Struktural. Bandung: Alfabeta.

Latan, Hengky. 2013. Model Persamaan Struktural: Teori dan Implementasi
Amos. Bandung: Alfabeta.

Lee, Jinsoo. 2009. Cognitive Destination Image, Destination Personality and
Behavioral Intention: An Integrated Perspective of Destination Branding.
Research Article The Hongkong Polytechnic University and Temple
University.

Lee, Monkyu; Lawrance, Cunningham. 2001. A Cost/Benefit Approach to
Understanding Service Quality. Journal of Service Marketing.

Lovelock; Mussry. 2011. Pemasaran Jasa. Jakarta : Erlangga.

Majboub W.  2014. Co-creation of Value or co-creation of Experience?.
Interrogations in the field of Cultural Tourism. International Journal of Safety
and Security in Tourism.

Mill, R.C.; Morrison, Alastair. 2012. The Tourism System, 7" Edition. Kendall Hunt
Publishing.

Moelyono, Mauled. 2010. Menggerakan Ekonomi Kreatif. Jakarta: Rajagrafindo
Persada.

Morrison, Alastair. 2013. Marketing and Managing Tourism Destination. New
York : Routledge.

Morrison, Alastair. 2010. Hospitality and Travel Marketing. Clifton Park, New
York : Cengage.

Mulyana, Beni. 2011. Pengembangan Kota Bogor Sebagai Destinasi Pariwisata
Internasional.

Nurhanan Syafiah Abdul Razak, Malliga Marimuthu, Mazlina Mamat. 2013. Co-
Creating Experience Value: The Next Practice Of Value Creation Towards
Online Repurchasing Intention In Tourism Services.

Pitana; Diarta. 2009. Pengantar Ilmu Pariwisata. Yogyakarta: Andi.

Prahalad; Ramaswany. 2004. Co-creation Experience: The Next Practice in Value
Creation.

Ramadlani; Hadiwidjaja. 2013. Determinants of Tourist Revisit Intention to Kota
Batu. University of Brawijaya.

Rencana Pembangunan Jangka Menengah Daerah (RPJMD) Kota Bandung Tahun
2014 — 2028.

Dara Myrna Pusparani Sofwan, 2015

ANALISIS CO-CREATION EXPERIENCE TERHADAP KOTA KREATIF SEBAGAI DESTINASI
PARIWISATA SERTA DAMPAKNYA PADA REVISIT INTENTION

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



182

Santoso, Singgih. 2014. Konsep Dasar dan Aplikasi SEM dengan AMOS 22.
Jakarta: PT Elex Media Komputindo.

Schebal, Ctirad. 2011. Evaluation Of Tourist Destination Attractivness.

Sugiama, Gima. 2014. Pengembangan Bisnis dan Pemasaran Aset Pariwisata.
Bandung: Guardaya Intimarta.

Sugiyono. 2009. Metode Penelitian Bisnis. Bandung: Alfabeta.

Sugiyono. 2014. Metode Penelitian Kuantitaf Kualitatif dan R&D. Bandung:
Alfabeta.

Sugiyono. 2014. Statistika untuk Penelitian. Bandung: Alfabeta.

Sunaryo, Bambang. 2013. Kebijakan Pengembangan Destinasi Pariwisata.
Yogyakarta: Gava Media.

Suryana. 2013. Ekonomi Kreatif. Jakarta: Salemba.

Undang-Undang Republik Indonesia Nomor 10 Tahun 2009 tentang
Kepariwisataan.

Tjiptono, Fandy. 2012. Pemasaran Strategik. Yogyakarta: Andi.

Tsai, Wen Chia. 2012. A Study of Consumer Behavioral Intention to Use E-books:
The Technology Acceptance Model Perspetive. Innovative Marketing Vol 8.

Tondobala, Linda. 2012. Kelayakan Pusat Kota Manado Sebagai Destinasi
Pariwisata. Media Matrasain Vol 9.

Wijanto. 2008. Structural Equation Model dengan Lisrel. Yogyakarta: Graha
lImu.

Wright, Bradley. 1998. Behavioral Intention and Opportunities Among Homeless
Individuals: A Reinterpretation of The Theory of Reasoned Action. Social
Psychology Quarterly Vol 61.

Yoeti, Oka. 2005. Perencanaan Strategis Pemasaran Daerah Tujuan Wisata.
Jakarta: PT Pradnya Paramita.

Internet:

http://www.bandung.go.id

http://www.bccf-bdg.com

http://www.bisnishotel.com

http://www.news.indonesiakreatif.net

http://www.parekraf.qgo.id

http://sentraindustribandung.com

Dara Myrna Pusparani Sofwan, 2015

ANALISIS CO-CREATION EXPERIENCE TERHADAP KOTA KREATIF SEBAGAI DESTINASI
PARIWISATA SERTA DAMPAKNYA PADA REVISIT INTENTION

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu


http://www.bandung.go.id/
http://www.bisnishotel.com/
http://www.news.indonesiakreatif.net/
http://www.parekraf.go.id/

