124

DAFTAR PUSTAKA

Ardianto, Elvinaro. (2011) Metodologi penelitian untuk public relations
kuantitatif dan kualitatif. Bandung: Simbiosa Rekaan Media

Blythe, Jim and Phil Megicks. (2010) Marketing planning. England: Pearson
Education Limited

Bowie, David and Francis Buttle. (2004) Hospitality marketing. USA: Elsevier
Danyi, Saiki. (2008) Service marketing. Delhi: Rajd Plani Printers

Dinas Kebudayaan dan Pariwisata Kota Bandung. (2013) Jumlah usaha
perjalanan wisata di Kota Bandung

Ferrell, O.C. dan Michael D. Hartline. (2011) Marketing strategy fifth edition.
USA: south-western cengage learning

Fuchs, Christoph at al. (2009) Evaluating the effectiveness of brand-positioning
strategies from a consumer perspective. European Journal of
Marketing Vol. 44 No. 11/12, 2010 pp. 1763-1786

Hasibuan, S.P.( 2006) Manajemen dasar, pengertian dan masalah. Jakarta: PT
Bumi Aksara

Hollensen, Svend. (2010) Marketing management: a relationship approach
second edition. England: Pearson Education Limited

Istijanto. (2009). Aplikasi praktis riset pemasaran. Jakarta: PT Gramedia Pustaka
Utama

Kapferer, Jean Noel. (2012) The new strategic brand management fifth edition.
London: Kogan Page Limited

Kartajaya, Hermawan. (2004) Hermawan kartajaya on brand. Bandung: Mizan

, Hermawan. (2004) Hermawan kartajaya on marketing mix. Bandung:
Mizan

, Hermawan. (2004) Hermawan kartajaya on positioning. Bandung:
Mizan

, Hermawan. (2010) Perjalanan pemikiran konsep pemasaran
hermawan kartajaya. Jakarta: Erlangga

DEDE NURSILAH, 2014.

PENGARUH BRAND POSITIONING “EVERYDAY IS HOLIDAY” TERHADAP KEPUTUSAN PEMBELIAN
PAKET WISATA DI MARGA TOUR BANDUNG

Universitas Pendidikan Indonesia | repository.upi.edu |perpustakaan.upi.edu



125

Keller, Kevin Line. (2013) Strategic brand management 4th edition. England:
Pearson Education Limited

Keputusan ~ Menteri  Pariwisata, Pos dan  Telekomunikasi  Nomor:
KM.96/HK.103/MPPT-87 Tentang Ketentuan Usaha Perjalanan.

Knudtzen, Charlotte F, Tilde Heding, and Mogens Bjerre. 2009. Brand
management: research, theory and practice. New York: Routledge

Kornberger, Martin. (2010) Brand society. New York: Cambridge University
Press

Kotler, Philip dan Gary, Amstrong. (2012) Principles of marketing 14 edition.
New Jersey: Pearson Prentice Hall

, Philip dan Kevin Lane Keller. 2012. Marketing management 14™ edition.
New Jersey: Pearson Prentice Hall

Lamb, Charles W, Joseph F.Hair, dan Carl McDaniel. (2012) Mktg5. USA: South
Western Cengage Learning

Manhas, Parikshat S. 2010. Brand positioning analysis through comparison of
cognitive and conative perceptions.

Mudie, Peter and Angela Pirrie. (2006) Services marketing management third
Edition. USA: Elsevier

PT Marga Indonesia. (2014) Comapany profile Marga Tour Bandung

. (2014) Data penjualan paket wisata Marga Tour Bandung

. (2014) Strategi segmenting, targeting, dan positioning
Marga Tour Bandung

. (2014) Visi & misi Marga Tour Bandung

Raju, G.P. (2009) Tourism marketing and management. Delhi Manglam
Publications

Sagar, Mahim at al. (2011) Ethical positioning index (epi): an innovative tool for
differential brand positioning. Corporate Communications: An
International Journal Vol. 16 No. 2, 2011 pp. 124-138

Sekaran, Uma. (2008) Metode penelitian untuk bisnis edisi 4. Jakarta: Salemba
Empat

DEDE NURSILAH, 2014.

PENGARUH BRAND POSITIONING “EVERYDAY IS HOLIDAY” TERHADAP KEPUTUSAN PEMBELIAN

PAKET WISATA DI MARGA TOUR BANDUNG
Universitas Pendidikan Indonesia | repository.upi.edu |perpustakaan.upi.edu



126

Sugiyono. (2012) Metlit kuantitatif, kualitati dan r&d. Bandung: Alfabeta
. (2013) Metode penelitian bisnis. Bandung: Alfabeta
Suharsimi, Arikunto. (2009) Manajemen penelitian. Jakarta: Rineka Cipta

Suwantoro, Gamal. (2004) Dasar-dasar pariwisata. Yogyakarta: Andi

Swarbrooke, John dan Susan Horner. (2007). Consumer Behaviour in Tourism
Second edition . USA: elsevier

Uber, Silalahi. (2009) Metode penelitian sosial. Bandung: Rafika Aditama

Umar, Husein . (2008) Metode riset perilaku organisasi. Jakarta: PT Gramedia
Pustaka Utama

Undang-Undang No. 10 Tahun 2009 Tetang Kepariwisataan

Universitas Pendidikan Indonesia. (2013) Pedoman penulisan karya ilmiah.
Bandung: UPI PRESS

Venugopal, Pingali. (2010) Marketing management a decision-making approach.
New Delhi: Response Books.

Whalley, Andrew. (2010) Strategic marketing. Ebook at bookboon.com

Wilson, Jerry S dan Ira Blumenthal. (2008) Managing brand you. New York:
Amacom

Yoeti, Oka A. (2006) Tour and travel management. Jakarta: PT Perca

DEDE NURSILAH, 2014.

PENGARUH BRAND POSITIONING “EVERYDAY IS HOLIDAY” TERHADAP KEPUTUSAN PEMBELIAN
PAKET WISATA DI MARGA TOUR BANDUNG

Universitas Pendidikan Indonesia | repository.upi.edu |perpustakaan.upi.edu



