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Tabel Tabulasi Hasil Penyebaran Kuisioner 

No. 
Resp 

Item Pernyataan 

Persepsi Kemudahan X1 Persepsi Kegunaan X2 Penggunaan Aktual Y 

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 

1 2 1 1 2 3 3 2 2 2 2 1 2 2 3 2 1 4 4 3 

2 4 4 4 4 4 2 4 5 5 3 2 3 4 4 4 2 4 4 3 

3 5 4 4 5 5 3 4 5 3 4 4 5 4 3 3 3 5 2 5 

4 3 4 4 5 5 1 3 4 4 4 3 4 3 4 4 3 5 2 4 

5 4 4 4 4 2 2 4 4 4 4 4 4 4 4 4 3 4 4 4 

6 2 2 2 2 3 2 2 2 2 5 5 5 5 4 3 3 4 3 3 

7 4 4 3 4 4 2 5 5 4 4 5 4 3 3 4 3 5 3 4 

8 4 4 2 5 5 5 5 5 3 1 1 5 5 4 4 3 4 4 3 

9 4 3 2 4 4 2 4 4 3 4 4 4 4 4 4 3 3 3 5 

10 4 4 4 4 3 3 4 4 4 4 3 4 5 5 4 3 4 4 4 

11 3 3 2 3 2 2 2 4 4 4 4 4 4 4 4 3 4 3 4 

12 4 4 4 4 2 2 4 4 4 4 4 4 4 4 4 3 3 3 5 

13 4 4 4 5 4 3 4 4 3 3 3 4 5 4 4 3 4 4 4 

14 4 4 4 5 4 3 4 4 3 3 3 4 5 4 4 3 4 4 4 

15 5 5 5 5 5 5 5 5 5 4 4 4 4 4 4 4 4 4 5 

16 4 4 5 4 5 3 4 4 4 2 3 4 3 3 4 3 4 3 4 

17 4 3 2 2 3 1 2 4 3 3 3 4 3 4 4 2 3 3 3 

18 4 4 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

19 5 3 5 4 5 4 5 5 4 4 5 5 5 5 5 4 5 4 5 

20 4 4 3 4 5 3 3 3 4 4 5 4 4 4 5 3 4 3 5 

21 3 4 3 4 4 3 4 3 4 4 3 4 4 4 4 3 4 3 4 

22 4 4 4 4 4 2 3 4 4 4 3 5 4 5 5 3 4 4 4 

23 2 2 2 3 4 3 3 4 3 3 4 4 3 3 3 3 4 4 2 

24 3 3 3 3 3 3 2 2 2 2 3 3 3 3 3 3 2 2 4 

25 3 3 3 3 4 3 3 3 3 4 3 3 3 3 3 3 3 3 4 



 

Moch Imamuddin Soleh Helmi, 2014 

PENGARUH PERSEPSI KEMUDAHAN (PERCEIVED EASE OF USE) DAN PERSEPSI KEGUNAAN (PERCEIVED USEFULNESS) TERHADAP PENGGUNAAN 

AKTUAL (ACTUAL USAGE) E-COMMERCE OLX.CO.ID 
Universitas Pendidikan Indonesia  |repository.upi.edu  |perpustakaan.upi.edu 

 
 

26 2 2 2 2 2 3 2 2 3 3 2 1 3 2 2 3 2 2 3 

27 3 3 3 3 4 1 3 3 3 4 4 4 4 4 4 3 4 3 3 

28 4 4 3 4 3 4 5 4 3 4 3 3 3 3 3 2 3 3 4 

29 3 4 4 4 3 4 3 4 3 4 3 3 3 4 3 3 3 4 4 

30 4 5 5 5 5 3 4 4 3 5 3 4 4 3 3 3 4 3 5 

31 3 3 2 2 3 2 4 4 3 3 3 3 3 3 4 2 3 2 4 

32 5 4 3 5 5 3 4 5 4 4 3 5 5 5 5 3 4 4 5 

33 5 5 5 5 4 2 3 4 3 1 3 3 4 2 2 3 4 3 3 

34 5 5 4 5 5 3 5 5 3 3 5 5 5 4 5 4 4 4 5 

35 5 5 5 5 5 5 5 5 5 5 3 5 5 5 5 5 5 4 5 

36 5 4 4 5 3 4 5 5 5 5 5 5 5 5 3 4 5 4 5 

37 5 5 5 5 5 5 5 3 5 5 3 5 5 5 4 4 4 5 5 

38 4 4 4 4 4 3 4 4 4 3 4 4 5 5 4 3 5 3 4 

39 3 3 3 3 4 2 3 3 3 3 4 3 3 3 3 2 4 2 3 

40 4 3 4 4 5 2 5 5 5 2 4 5 5 5 5 1 4 3 5 

41 4 4 3 4 4 4 3 3 4 5 4 5 4 4 4 4 5 2 5 

42 4 5 5 5 5 4 5 5 3 3 5 5 5 5 5 5 5 5 4 

43 4 3 3 3 3 3 3 3 3 3 4 4 4 4 4 3 4 4 4 

44 4 4 3 4 2 5 5 2 5 2 4 5 5 5 5 3 3 5 5 

45 4 4 3 4 4 5 4 1 5 3 2 5 5 3 5 1 2 5 4 

46 4 4 2 3 3 2 3 5 5 1 5 3 3 3 5 2 3 3 4 

47 3 3 3 3 4 2 3 3 3 3 3 4 3 3 3 3 4 3 3 

48 4 4 3 4 4 4 5 5 5 5 5 5 3 3 5 5 5 4 4 

49 5 5 5 5 4 4 4 4 4 3 4 5 5 5 5 4 4 5 4 

50 4 4 2 5 4 2 5 5 4 4 4 4 5 5 4 3 5 3 4 

51 3 3 3 3 2 1 4 4 3 4 3 4 3 3 3 2 3 3 3 

52 4 4 5 5 5 5 5 4 5 5 5 5 5 4 5 5 4 4 5 

53 4 4 4 4 5 2 4 4 3 3 4 4 4 5 4 3 4 4 4 

54 4 3 3 4 5 4 5 5 5 3 3 3 2 3 4 3 3 3 5 

55 5 4 3 5 5 3 3 4 4 3 4 4 5 5 4 5 5 4 5 
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56 4 4 4 4 4 3 4 4 4 4 4 5 4 4 4 4 4 3 5 

57 4 4 4 3 3 3 4 4 4 4 4 3 3 4 4 3 4 3 4 

58 5 5 5 5 5 5 5 3 3 3 3 4 4 4 3 3 4 4 3 

59 3 3 3 2 2 3 2 2 2 2 2 2 2 2 2 2 3 2 2 

60 4 4 3 5 4 2 5 5 4 3 2 5 3 4 4 3 4 2 5 

61 3 2 3 4 5 4 3 3 4 4 4 5 4 4 4 4 4 4 4 

62 3 3 3 3 3 3 3 3 3 3 3 3 3 1 1 2 2 2 4 

63 2 2 3 3 3 2 2 2 2 2 3 2 3 2 3 2 4 2 5 

64 5 5 4 5 4 3 5 5 5 4 5 4 5 5 5 4 4 2 5 

65 5 5 5 5 5 3 4 4 4 4 3 4 4 4 4 3 5 2 5 

66 3 3 3 3 3 3 3 3 3 4 4 4 4 4 3 3 4 3 3 

67 5 4 4 4 4 3 2 3 3 3 5 5 5 5 3 2 4 3 4 

68 5 4 3 5 5 3 3 4 4 3 4 4 5 5 4 5 5 3 4 

69 4 4 4 4 4 3 4 4 4 4 4 5 4 4 4 4 4 3 3 

70 2 3 3 3 2 3 2 2 1 2 2 3 1 2 1 2 2 2 3 

71 1 3 3 2 2 4 2 2 3 2 2 2 3 3 1 3 3 2 3 

72 2 2 2 1 2 4 2 2 2 2 2 2 2 2 2 2 2 2 3 

73 3 3 3 4 4 3 4 4 3 4 3 4 4 4 5 3 4 3 4 

74 4 4 4 4 2 3 4 4 4 4 4 4 4 4 3 3 4 4 3 

75 5 5 4 5 4 4 4 3 3 4 3 4 4 4 3 3 4 4 4 

76 5 5 5 5 3 5 5 5 5 4 4 4 3 3 3 4 3 4 5 

77 3 3 3 4 4 3 4 3 3 4 4 4 4 4 4 4 5 3 3 

78 4 3 3 4 4 3 4 4 4 4 3 3 3 4 4 3 4 2 4 

79 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 4 5 

80 3 3 4 4 4 3 3 3 3 4 3 4 3 3 3 3 4 3 3 

81 4 4 4 4 4 4 5 5 5 4 3 4 4 4 4 4 5 5 3 

82 5 5 3 4 4 3 4 4 4 3 4 4 4 4 4 3 3 3 5 

83 4 4 4 4 4 3 4 4 4 4 3 4 4 4 4 3 4 4 3 

84 5 4 4 4 4 4 5 5 5 4 4 4 4 4 5 4 5 5 3 

85 3 4 3 4 3 4 5 5 4 4 4 4 5 5 4 4 4 3 5 
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86 4 5 4 4 3 2 4 3 3 4 3 4 4 4 4 4 4 3 4 

87 5 5 5 5 4 1 3 4 4 4 4 5 5 5 5 4 5 4 4 

88 4 4 4 4 4 3 4 4 4 3 4 4 4 4 4 4 4 2 5 

89 5 5 5 4 4 2 5 5 5 5 5 5 3 5 2 2 5 4 4 

90 3 3 3 4 4 2 4 4 4 4 4 4 4 4 4 4 4 4 4 

91 3 3 3 3 5 3 3 3 3 3 3 3 3 3 3 3 4 2 4 

92 4 4 4 5 4 5 4 4 4 4 4 4 4 4 4 4 4 4 3 

93 4 4 4 4 4 3 5 5 4 4 4 4 5 5 5 4 5 3 5 

94 4 4 4 4 4 4 3 4 4 3 4 3 3 4 4 3 4 4 3 

95 5 5 5 2 2 4 5 5 5 2 5 5 5 5 5 4 5 5 4 

96 4 4 3 5 2 1 2 3 4 4 5 4 4 5 3 2 3 3 5 

97 5 5 5 5 5 4 3 3 3 4 3 5 4 4 4 3 5 3 3 

98 4 4 4 4 4 5 4 4 5 5 4 4 5 5 4 5 4 3 4 

99 4 4 4 4 5 2 4 4 3 4 4 5 4 2 3 4 4 4 4 

100 4 4 4 4 4 4 4 4 4 3 4 5 5 2 4 4 4 3 5 
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Hasil Perubahan Data Ordinal ke Interval Melalui Method of Successive Interval (MSI) 

 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 

1 1.922 1.000 1.000 1.968 2.843 2.920 2.000 2.051 1.872 1.863 1.000 1.816 1.753 2.783 1.696 1.000 3.958 4.106 3.312 

2 3.719 3.827 4.037 3.586 3.680 1.997 3.731 4.890 5.038 2.667 1.832 2.559 3.678 3.705 3.402 1.972 3.958 4.106 3.312 

3 4.936 3.827 4.037 4.803 4.852 2.920 3.731 4.890 2.932 3.683 3.783 4.803 3.678 2.783 2.419 3.051 5.281 2.000 5.538 

4 2.743 3.827 4.037 4.803 4.852 1.000 2.920 3.731 3.943 3.683 2.777 3.545 2.723 3.705 3.402 3.051 5.281 2.000 4.368 

5 3.719 3.827 4.037 3.586 2.000 1.997 3.731 3.731 3.943 3.683 3.783 3.545 3.678 3.705 3.402 3.051 3.958 4.106 4.368 

6 1.922 1.872 2.089 1.968 2.843 1.997 2.000 2.051 1.872 4.935 4.909 4.803 4.803 3.705 2.419 3.051 3.958 3.109 3.312 

7 3.719 3.827 3.100 3.586 3.680 1.997 4.829 4.890 3.943 3.683 4.909 3.545 2.723 2.783 3.402 3.051 5.281 3.109 4.368 

8 3.719 3.827 2.089 4.803 4.852 4.613 4.829 4.890 2.932 1.000 1.000 4.803 4.803 3.705 3.402 3.051 3.958 4.106 3.312 

9 3.719 2.772 2.089 3.586 3.680 1.997 3.731 3.731 2.932 3.683 3.783 3.545 3.678 3.705 3.402 3.051 2.879 3.109 5.538 

10 3.719 3.827 4.037 3.586 2.843 2.920 3.731 3.731 3.943 3.683 2.777 3.545 4.803 4.890 3.402 3.051 3.958 4.106 4.368 

11 2.743 2.772 2.089 2.694 2.000 1.997 2.000 3.731 3.943 3.683 3.783 3.545 3.678 3.705 3.402 3.051 3.958 3.109 4.368 

12 3.719 3.827 4.037 3.586 2.000 1.997 3.731 3.731 3.943 3.683 3.783 3.545 3.678 3.705 3.402 3.051 2.879 3.109 5.538 

13 3.719 3.827 4.037 4.803 3.680 2.920 3.731 3.731 2.932 2.667 2.777 3.545 4.803 3.705 3.402 3.051 3.958 4.106 4.368 

14 3.719 3.827 4.037 4.803 3.680 2.920 3.731 3.731 2.932 2.667 2.777 3.545 4.803 3.705 3.402 3.051 3.958 4.106 4.368 

15 4.936 5.065 5.093 4.803 4.852 4.613 4.829 4.890 5.038 3.683 3.783 3.545 3.678 3.705 3.402 4.084 3.958 4.106 5.538 

16 3.719 3.827 5.093 3.586 4.852 2.920 3.731 3.731 3.943 1.863 2.777 3.545 2.723 2.783 3.402 3.051 3.958 3.109 4.368 

17 3.719 2.772 2.089 1.968 2.843 1.000 2.000 3.731 2.932 2.667 2.777 3.545 2.723 3.705 3.402 1.972 2.879 3.109 3.312 

18 3.719 3.827 5.093 4.803 4.852 4.613 4.829 4.890 5.038 4.935 4.909 4.803 4.803 4.890 4.614 5.072 5.281 5.233 5.538 

19 4.936 2.772 5.093 3.586 4.852 3.738 4.829 4.890 3.943 3.683 4.909 4.803 4.803 4.890 4.614 4.084 5.281 4.106 5.538 

20 3.719 3.827 3.100 3.586 4.852 2.920 2.920 2.858 3.943 3.683 4.909 3.545 3.678 3.705 4.614 3.051 3.958 3.109 5.538 

21 2.743 3.827 3.100 3.586 3.680 2.920 3.731 2.858 3.943 3.683 2.777 3.545 3.678 3.705 3.402 3.051 3.958 3.109 4.368 

22 3.719 3.827 4.037 3.586 3.680 1.997 2.920 3.731 3.943 3.683 2.777 4.803 3.678 4.890 4.614 3.051 3.958 4.106 4.368 

23 1.922 1.872 2.089 2.694 3.680 2.920 2.920 3.731 2.932 2.667 3.783 3.545 2.723 2.783 2.419 3.051 3.958 4.106 2.000 

24 2.743 2.772 3.100 2.694 2.843 2.920 2.000 2.051 1.872 1.863 2.777 2.559 2.723 2.783 2.419 3.051 2.000 2.000 4.368 

25 2.743 2.772 3.100 2.694 3.680 2.920 2.920 2.858 2.932 3.683 2.777 2.559 2.723 2.783 2.419 3.051 2.879 3.109 4.368 

26 1.922 1.872 2.089 1.968 2.000 2.920 2.000 2.051 2.932 2.667 1.832 1.000 2.723 1.968 1.696 3.051 2.000 2.000 3.312 

27 2.743 2.772 3.100 2.694 3.680 1.000 2.920 2.858 2.932 3.683 3.783 3.545 3.678 3.705 3.402 3.051 3.958 3.109 3.312 
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28 3.719 3.827 3.100 3.586 2.843 3.738 4.829 3.731 2.932 3.683 2.777 2.559 2.723 2.783 2.419 1.972 2.879 3.109 4.368 

29 2.743 3.827 4.037 3.586 2.843 3.738 2.920 3.731 2.932 3.683 2.777 2.559 2.723 3.705 2.419 3.051 2.879 4.106 4.368 

30 3.719 5.065 5.093 4.803 4.852 2.920 3.731 3.731 2.932 4.935 2.777 3.545 3.678 2.783 2.419 3.051 3.958 3.109 5.538 

31 2.743 2.772 2.089 1.968 2.843 1.997 3.731 3.731 2.932 2.667 2.777 2.559 2.723 2.783 3.402 1.972 2.879 2.000 4.368 

32 4.936 3.827 3.100 4.803 4.852 2.920 3.731 4.890 3.943 3.683 2.777 4.803 4.803 4.890 4.614 3.051 3.958 4.106 5.538 

33 4.936 5.065 5.093 4.803 3.680 1.997 2.920 3.731 2.932 1.000 2.777 2.559 3.678 1.968 1.696 3.051 3.958 3.109 3.312 

34 4.936 5.065 4.037 4.803 4.852 2.920 4.829 4.890 2.932 2.667 4.909 4.803 4.803 3.705 4.614 4.084 3.958 4.106 5.538 

35 4.936 5.065 5.093 4.803 4.852 4.613 4.829 4.890 5.038 4.935 2.777 4.803 4.803 4.890 4.614 5.072 5.281 4.106 5.538 

36 4.936 3.827 4.037 4.803 2.843 3.738 4.829 4.890 5.038 4.935 4.909 4.803 4.803 4.890 2.419 4.084 5.281 4.106 5.538 

37 4.936 5.065 5.093 4.803 4.852 4.613 4.829 2.858 5.038 4.935 2.777 4.803 4.803 4.890 3.402 4.084 3.958 5.233 5.538 

38 3.719 3.827 4.037 3.586 3.680 2.920 3.731 3.731 3.943 2.667 3.783 3.545 4.803 4.890 3.402 3.051 5.281 3.109 4.368 

39 2.743 2.772 3.100 2.694 3.680 1.997 2.920 2.858 2.932 2.667 3.783 2.559 2.723 2.783 2.419 1.972 3.958 2.000 3.312 

40 3.719 2.772 4.037 3.586 4.852 1.997 4.829 4.890 5.038 1.863 3.783 4.803 4.803 4.890 4.614 1.000 3.958 3.109 5.538 

41 3.719 3.827 3.100 3.586 3.680 3.738 2.920 2.858 3.943 4.935 3.783 4.803 3.678 3.705 3.402 4.084 5.281 2.000 5.538 

42 3.719 5.065 5.093 4.803 4.852 3.738 4.829 4.890 2.932 2.667 4.909 4.803 4.803 4.890 4.614 5.072 5.281 5.233 4.368 

43 3.719 2.772 3.100 2.694 2.843 2.920 2.920 2.858 2.932 2.667 3.783 3.545 3.678 3.705 3.402 3.051 3.958 4.106 4.368 

44 3.719 3.827 3.100 3.586 2.000 4.613 4.829 2.051 5.038 1.863 3.783 4.803 4.803 4.890 4.614 3.051 2.879 5.233 5.538 

45 3.719 3.827 3.100 3.586 3.680 4.613 3.731 1.000 5.038 2.667 1.832 4.803 4.803 2.783 4.614 1.000 2.000 5.233 4.368 

46 3.719 3.827 2.089 2.694 2.843 1.997 2.920 4.890 5.038 1.000 4.909 2.559 2.723 2.783 4.614 1.972 2.879 3.109 4.368 

47 2.743 2.772 3.100 2.694 3.680 1.997 2.920 2.858 2.932 2.667 2.777 3.545 2.723 2.783 2.419 3.051 3.958 3.109 3.312 

48 3.719 3.827 3.100 3.586 3.680 3.738 4.829 4.890 5.038 4.935 4.909 4.803 2.723 2.783 4.614 5.072 5.281 4.106 4.368 

49 4.936 5.065 5.093 4.803 3.680 3.738 3.731 3.731 3.943 2.667 3.783 4.803 4.803 4.890 4.614 4.084 3.958 5.233 4.368 

50 3.719 3.827 2.089 4.803 3.680 1.997 4.829 4.890 3.943 3.683 3.783 3.545 4.803 4.890 3.402 3.051 5.281 3.109 4.368 

51 2.743 2.772 3.100 2.694 2.000 1.000 3.731 3.731 2.932 3.683 2.777 3.545 2.723 2.783 2.419 1.972 2.879 3.109 3.312 

52 3.719 3.827 5.093 4.803 4.852 4.613 4.829 3.731 5.038 4.935 4.909 4.803 4.803 3.705 4.614 5.072 3.958 4.106 5.538 

53 3.719 3.827 4.037 3.586 4.852 1.997 3.731 3.731 2.932 2.667 3.783 3.545 3.678 4.890 3.402 3.051 3.958 4.106 4.368 

54 3.719 2.772 3.100 3.586 4.852 3.738 4.829 4.890 5.038 2.667 2.777 2.559 1.753 2.783 3.402 3.051 2.879 3.109 5.538 

55 4.936 3.827 3.100 4.803 4.852 2.920 2.920 3.731 3.943 2.667 3.783 3.545 4.803 4.890 3.402 5.072 5.281 4.106 5.538 

56 3.719 3.827 4.037 3.586 3.680 2.920 3.731 3.731 3.943 3.683 3.783 4.803 3.678 3.705 3.402 4.084 3.958 3.109 5.538 

57 3.719 3.827 4.037 2.694 2.843 2.920 3.731 3.731 3.943 3.683 3.783 2.559 2.723 3.705 3.402 3.051 3.958 3.109 4.368 
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58 4.936 5.065 5.093 4.803 4.852 4.613 4.829 2.858 2.932 2.667 2.777 3.545 3.678 3.705 2.419 3.051 3.958 4.106 3.312 

59 2.743 2.772 3.100 1.968 2.000 2.920 2.000 2.051 1.872 1.863 1.832 1.816 1.753 1.968 1.696 1.972 2.879 2.000 2.000 

60 3.719 3.827 3.100 4.803 3.680 1.997 4.829 4.890 3.943 2.667 1.832 4.803 2.723 3.705 3.402 3.051 3.958 2.000 5.538 

61 2.743 1.872 3.100 3.586 4.852 3.738 2.920 2.858 3.943 3.683 3.783 4.803 3.678 3.705 3.402 4.084 3.958 4.106 4.368 

62 2.743 2.772 3.100 2.694 2.843 2.920 2.920 2.858 2.932 2.667 2.777 2.559 2.723 1.000 1.000 1.972 2.000 2.000 4.368 

63 1.922 1.872 3.100 2.694 2.843 1.997 2.000 2.051 1.872 1.863 2.777 1.816 2.723 1.968 2.419 1.972 3.958 2.000 5.538 

64 4.936 5.065 4.037 4.803 3.680 2.920 4.829 4.890 5.038 3.683 4.909 3.545 4.803 4.890 4.614 4.084 3.958 2.000 5.538 

65 4.936 5.065 5.093 4.803 4.852 2.920 3.731 3.731 3.943 3.683 2.777 3.545 3.678 3.705 3.402 3.051 5.281 2.000 5.538 

66 2.743 2.772 3.100 2.694 2.843 2.920 2.920 2.858 2.932 3.683 3.783 3.545 3.678 3.705 2.419 3.051 3.958 3.109 3.312 

67 4.936 3.827 4.037 3.586 3.680 2.920 2.000 2.858 2.932 2.667 4.909 4.803 4.803 4.890 2.419 1.972 3.958 3.109 4.368 

68 4.936 3.827 3.100 4.803 4.852 2.920 2.920 3.731 3.943 2.667 3.783 3.545 4.803 4.890 3.402 5.072 5.281 3.109 4.368 

69 3.719 3.827 4.037 3.586 3.680 2.920 3.731 3.731 3.943 3.683 3.783 4.803 3.678 3.705 3.402 4.084 3.958 3.109 3.312 

70 1.922 2.772 3.100 2.694 2.000 2.920 2.000 2.051 1.000 1.863 1.832 2.559 1.000 1.968 1.000 1.972 2.000 2.000 3.312 

71 1.000 2.772 3.100 1.968 2.000 3.738 2.000 2.051 2.932 1.863 1.832 1.816 2.723 2.783 1.000 3.051 2.879 2.000 3.312 

72 1.922 1.872 2.089 1.000 2.000 3.738 2.000 2.051 1.872 1.863 1.832 1.816 1.753 1.968 1.696 1.972 2.000 2.000 3.312 

73 2.743 2.772 3.100 3.586 3.680 2.920 3.731 3.731 2.932 3.683 2.777 3.545 3.678 3.705 4.614 3.051 3.958 3.109 4.368 

74 3.719 3.827 4.037 3.586 2.000 2.920 3.731 3.731 3.943 3.683 3.783 3.545 3.678 3.705 2.419 3.051 3.958 4.106 3.312 

75 4.936 5.065 4.037 4.803 3.680 3.738 3.731 2.858 2.932 3.683 2.777 3.545 3.678 3.705 2.419 3.051 3.958 4.106 4.368 

76 4.936 5.065 5.093 4.803 2.843 4.613 4.829 4.890 5.038 3.683 3.783 3.545 2.723 2.783 2.419 4.084 2.879 4.106 5.538 

77 2.743 2.772 3.100 3.586 3.680 2.920 3.731 2.858 2.932 3.683 3.783 3.545 3.678 3.705 3.402 4.084 5.281 3.109 3.312 

78 3.719 2.772 3.100 3.586 3.680 2.920 3.731 3.731 3.943 3.683 2.777 2.559 2.723 3.705 3.402 3.051 3.958 2.000 4.368 

79 4.936 5.065 5.093 4.803 4.852 4.613 4.829 4.890 5.038 4.935 4.909 4.803 4.803 4.890 4.614 5.072 5.281 4.106 5.538 

80 2.743 2.772 4.037 3.586 3.680 2.920 2.920 2.858 2.932 3.683 2.777 3.545 2.723 2.783 2.419 3.051 3.958 3.109 3.312 

81 3.719 3.827 4.037 3.586 3.680 3.738 4.829 4.890 5.038 3.683 2.777 3.545 3.678 3.705 3.402 4.084 5.281 5.233 3.312 

82 4.936 5.065 3.100 3.586 3.680 2.920 3.731 3.731 3.943 2.667 3.783 3.545 3.678 3.705 3.402 3.051 2.879 3.109 5.538 

83 3.719 3.827 4.037 3.586 3.680 2.920 3.731 3.731 3.943 3.683 2.777 3.545 3.678 3.705 3.402 3.051 3.958 4.106 3.312 

84 4.936 3.827 4.037 3.586 3.680 3.738 4.829 4.890 5.038 3.683 3.783 3.545 3.678 3.705 4.614 4.084 5.281 5.233 3.312 

85 2.743 3.827 3.100 3.586 2.843 3.738 4.829 4.890 3.943 3.683 3.783 3.545 4.803 4.890 3.402 4.084 3.958 3.109 5.538 

86 3.719 5.065 4.037 3.586 2.843 1.997 3.731 2.858 2.932 3.683 2.777 3.545 3.678 3.705 3.402 4.084 3.958 3.109 4.368 

87 4.936 5.065 5.093 4.803 3.680 1.000 2.920 3.731 3.943 3.683 3.783 4.803 4.803 4.890 4.614 4.084 5.281 4.106 4.368 
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88 3.719 3.827 4.037 3.586 3.680 2.920 3.731 3.731 3.943 2.667 3.783 3.545 3.678 3.705 3.402 4.084 3.958 2.000 5.538 

89 4.936 5.065 5.093 3.586 3.680 1.997 4.829 4.890 5.038 4.935 4.909 4.803 2.723 4.890 1.696 1.972 5.281 4.106 4.368 

90 2.743 2.772 3.100 3.586 3.680 1.997 3.731 3.731 3.943 3.683 3.783 3.545 3.678 3.705 3.402 4.084 3.958 4.106 4.368 

91 2.743 2.772 3.100 2.694 4.852 2.920 2.920 2.858 2.932 2.667 2.777 2.559 2.723 2.783 2.419 3.051 3.958 2.000 4.368 

92 3.719 3.827 4.037 4.803 3.680 4.613 3.731 3.731 3.943 3.683 3.783 3.545 3.678 3.705 3.402 4.084 3.958 4.106 3.312 

93 3.719 3.827 4.037 3.586 3.680 2.920 4.829 4.890 3.943 3.683 3.783 3.545 4.803 4.890 4.614 4.084 5.281 3.109 5.538 

94 3.719 3.827 4.037 3.586 3.680 3.738 2.920 3.731 3.943 2.667 3.783 2.559 2.723 3.705 3.402 3.051 3.958 4.106 3.312 

95 4.936 5.065 5.093 1.968 2.000 3.738 4.829 4.890 5.038 1.863 4.909 4.803 4.803 4.890 4.614 4.084 5.281 5.233 4.368 

96 3.719 3.827 3.100 4.803 2.000 1.000 2.000 2.858 3.943 3.683 4.909 3.545 3.678 4.890 2.419 1.972 2.879 3.109 5.538 

97 4.936 5.065 5.093 4.803 4.852 3.738 2.920 2.858 2.932 3.683 2.777 4.803 3.678 3.705 3.402 3.051 5.281 3.109 3.312 

98 3.719 3.827 4.037 3.586 3.680 4.613 3.731 3.731 5.038 4.935 3.783 3.545 4.803 4.890 3.402 5.072 3.958 3.109 4.368 

99 3.719 3.827 4.037 3.586 4.852 1.997 3.731 3.731 2.932 3.683 3.783 4.803 3.678 1.968 2.419 4.084 3.958 4.106 4.368 

100 3.719 3.827 4.037 3.586 3.680 3.738 3.731 3.731 3.943 2.667 3.783 4.803 4.803 1.968 3.402 4.084 3.958 3.109 5.538 
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Persepsi Kemudahan Persepsi Kegunaan Penggunaan Aktual 

17.576 11.911 11.376 

34.504 19.816 11.376 

36.929 24.201 12.819 

31.857 22.885 11.649 

30.570 24.847 12.432 

18.614 28.627 10.379 

33.570 24.096 12.758 

36.554 21.765 11.376 

28.236 24.847 11.526 

32.336 26.151 12.432 

23.968 24.847 11.435 

30.570 24.847 11.526 

33.380 23.950 12.432 

33.380 23.950 12.432 

44.120 25.880 13.602 

35.402 20.144 11.435 

23.053 20.790 9.300 

41.664 34.027 16.052 

38.640 31.787 14.925 

31.724 27.185 12.605 

30.388 23.841 11.435 

31.439 27.497 12.432 

24.760 20.971 10.064 

22.995 18.176 8.368 

26.619 19.995 10.356 

19.755 14.937 7.312 

24.699 24.847 10.379 

32.305 18.916 10.356 

30.357 20.917 11.354 

36.846 23.188 12.605 

24.806 18.883 9.248 

37.003 28.622 13.602 

35.158 16.730 10.379 

39.265 29.586 13.602 

44.120 31.895 14.925 

38.942 30.844 14.925 

42.087 29.694 14.729 

33.173 26.141 12.758 
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25.696 18.907 9.270 

35.719 25.757 12.605 

31.371 28.391 12.819 

39.922 31.759 14.882 

26.757 23.831 12.432 

32.762 27.808 13.650 

32.293 22.503 11.601 

30.016 20.560 10.356 

25.696 19.965 10.379 

36.407 29.840 13.755 

38.722 29.645 13.559 

33.777 27.157 12.758 

24.704 19.902 9.300 

40.505 32.842 13.602 

32.411 25.016 12.432 

36.523 18.992 11.526 

35.033 28.162 14.925 

33.173 27.139 12.605 

31.444 22.906 11.435 

39.982 21.842 11.376 

21.427 12.901 6.879 

34.788 22.183 11.496 

29.612 27.139 12.432 

25.782 14.698 8.368 

20.350 15.539 11.496 

40.199 30.528 11.496 

39.075 23.841 12.819 

25.782 23.865 10.379 

30.776 26.464 11.435 

35.033 28.162 12.758 

33.173 27.139 10.379 

20.460 12.196 7.312 

21.562 15.068 8.192 

18.544 12.901 7.312 

29.195 25.053 11.435 

31.493 23.865 11.376 

35.781 22.858 12.432 

42.110 23.020 12.524 

28.322 25.880 11.702 
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31.181 21.900 10.326 

44.120 34.027 14.925 

28.448 20.981 10.379 

37.344 24.874 13.826 

34.692 23.831 11.526 

33.173 23.841 11.376 

38.561 27.092 13.826 

33.499 28.190 12.605 

30.767 24.874 11.435 

35.172 30.661 13.755 

33.173 24.864 11.496 

39.114 25.928 13.755 

29.283 25.880 12.432 

27.791 18.979 10.326 

36.084 25.880 11.376 

35.430 29.402 13.928 

33.181 21.890 11.376 

37.559 29.967 14.882 

27.249 25.097 11.526 

37.198 25.100 11.702 

35.961 30.430 11.435 

32.411 24.420 12.432 

33.992 25.511 12.605 
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Uji Validitas 

No Item 𝒓𝒉𝒊𝒕𝒖𝒏𝒈  𝒓𝒕𝒂𝒃𝒆𝒍 Keterangan 

1 0,777 0,306 Valid 

2 0,878 0,306 Valid 

3 0,442 0,306 Valid 

4 0,843 0,306 Valid 

5 0,819 0,306 Valid 

6 0,687 0,306 Valid 

7 0,780 0,306 Valid 

8 0,745 0,306 Valid 

9 0,827 0,306 Valid 

10 0,686 0,306 Valid 

11 0,478 0,306 Valid 

12 0,814 0,306 Valid 

13 0,785 0,306 Valid 

14 0,858 0,306 Valid 

15 0,803 0,306 Valid 

16 0,739 0,306 Valid 

17 0,827 0,306 Valid 

18 0,836 0,306 Valid 

19 0,716 0,306 Valid 

 

Uji Reliabilitas 

Variabel 𝒓𝒉𝒊𝒕𝒖𝒏𝒈  𝒓𝒕𝒂𝒃𝒆𝒍 Keterangan 

Persepsi Kemudahan 0,906 0,600 Reliabel 

Persepsi Kegunaan 0,856 0,600 Reliabel 

Penggunaan Aktual 0,709 0,600 Reliabel 

 


