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ABSTRAK 

Alhafizah Azzahra (2107181). Pengaruh Attention Seeking dan Perceived Social Support 

terhadap Kecenderungan Perilaku Sadfishing di Media Sosial pada Dewasa Awal. Skripsi. 

Program Studi Psikologi. Fakultas Ilmu Pendidikan. Universitas Pendidikan Indonesia. (2025). 

 

Penelitian ini bertujuan untuk mengetahui pengaruh attention seeking dan perceived social 

support terhadap kecenderungan perilaku sadfishing di media sosial pada dewasa awal. Metode 

penelitian yang digunakan adalah kuantitatif dengan teknik convenience sampling melibatkan 

433 responden dewasa awal di Indonesia. Instrumen penelitian terdiri dari Attention Seeking 

Scale (ASS) untuk mengukur attention seeking, Multidimensional Scale of Perceived Social 

Support (MSPSS) untuk mengukur perceived social support, dan Social Media Sadfishing 

Questionnaire (SMSQ) untuk mengukur perilaku sadfishing. Hasil analisis menunjukkan 

bahwa attention seeking berpengaruh positif secara signifikan terhadap perilaku sadfishing, 

sedangkan perceived social support tidak berpengaruh signifikan. Namun, secara simultan 

kedua variabel tersebut berpengaruh signifikan terhadap perilaku sadfishing. Temuan ini 

mengindikasikan bahwa perilaku sadfishing pada dewasa awal lebih banyak dipengaruhi oleh 

motif pencarian perhatian dibandingkan oleh tingkat dukungan sosial yang dirasakan. 

Implikasi penelitian ini diharapkan dapat membantu praktisi psikologi, pendidik, dan pengguna 

media sosial dalam memahami dinamika sadfishing serta menyusun strategi pencegahan dan 

intervensi yang tepat. 

 

Kata Kunci: attention seeking, dewasa awal, media sosial, perceived social support, 

sadfishing 
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ABSTRACT 

Alhafizah Azzahra (2107181). The Influence of Attention Seeking and Perceived Social 

Support on the Tendency of Sadfishing Behavior on Social Media among Early Adults. Thesis. 

Psychology Study Program. Faculty of Education. Indonesia University of Education. (2025). 

 

This study aims to examine the influence of attention seeking and perceived social support on 

the tendency of sadfishing behavior on social media among early adults. This quantitative 

research employed a convenience sampling technique involving 433 early adult respondents 

in Indonesia. The research instruments included the Attention Seeking Scale (ASS) to measure 

attention seeking, the Multidimensional Scale of Perceived Social Support (MSPSS) to measure 

perceived social support, and the Social Media Sadfishing Questionnaire (SMSQ) to measure 

sadfishing behavior. The results indicate that attention seeking has a significant positive effect 

on sadfishing behavior, whereas perceived social support does not have a significant effect. 

However, simultaneously, both variables significantly affect sadfishing behavior, with 

attention seeking emerging as the primary predictor. These findings suggest that sadfishing 

behavior among early adults is more strongly driven by attention seeking motives than by the 

level of perceived social support. The implications of this study are expected to assist 

psychology practitioners, educators, and social media users in understanding the dynamics of 

sadfishing and in developing appropriate prevention and intervention strategies. 

 

Keywords: attention seeking, early adults, perceived social support, sadfishing, social media 
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