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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh destination image terhadap
behavioral intention wisatawan Muslim, dengan mediasi attitude (ATT), subjective
norms (SN), perceived behavioral control (PBC), dan travel constraint (TC) di
Non-Muslim destination. Studi ini dilatarbelakangi oleh meningkatnya minat
wisatawan Muslim untuk mengunjungi destinasi non-Muslim yang memiliki
keterbatasan dalam penyediaan fasilitas ramah Muslim. Pendekatan dengan
konstruk dari Theory of Planned Behavior digunakan untuk menjelaskan proses
pengambilan keputusan wisatawan dalam konteks ini. Penelitian dilakukan dengan
pendekatan kuantitatif menggunakan metode Structural Equation Modeling (SEM)
melalui AMOS. Hasil menunjukkan bahwa destination image berpengaruh positif
terhadap attitude, subjective norms, PBC dan travel constraint. Attitude, PBC, dan
travel constraint juga berpengaruh signifikan terhadap behavioral intention.
Sebaliknya, subjective norms berpengaruh negatif terhadap behavioral intention.
Selain itu, jalur mediasi dari attitude, PBC, dan subjective norms melalui Travel
Constraint juga ditemukan, meskipun tidak semuanya signifikan. Implikasi
penelitian ini menegaskan pentingnya pengelolaan citra destinasi dan pengurangan
hambatan perjalanan (travel constraint) bagi wisatawan Muslim melalui
penyediaan fasilitas dasar sesuai kebutuhannya serta edukasi pelaku industri
pariwisata. Penelitian ini memberikan kontribusi dalam pengembangan pariwisata
inklusif di non-Muslim destination.

Kata kunci: destination image, behavioral intention, travel constraint, theory of
planned behavior, wisatawan Muslim, destinasi non-Muslim, halal tourism
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ABSTRACT

This study aims to analyze the influence of destination image on the behavioral
intention of Muslim tourists, with the mediation of attitude, subjective norms,
perceived behavioral control (PBC), and travel constraint in non-Muslim
destinations. This study is motivated by the increasing interest of Muslim tourists in
visiting non-Muslim destinations that have limitations in providing Muslim-friendly
facilities. The Theory of Planned Behavior approach was employed to explain the
tourists’ decision-making process in this context. The research was conducted using
a quantitative approach with the Structural Equation Modeling (SEM) method
through AMOS. The results show that destination image has a positive effect on
attitude, subjective norms, PBC, and travel constraint. Attitude, PBC, and travel
constraint also have a significant influence on behavioral intention. In contrast,
subjective norms have a negative effect on behavioral intention. Furthermore,
mediation paths from attitude, PBC, and subjective norms through travel constraint
were also found, although not all were significant. The implications of this study
highlight the importance of managing destination image and reducing travel
constraints for Muslim tourists by providing basic facilities that meet their needs as
well as educating tourism industry stakeholders. This research contributes to the
development of inclusive tourism in non-Muslim destinations.

Keyword: destination image, behavioral intention, travel constraint, theory of
planned behavior, Muslim tourists, non-muslim destinations, halal tourism

V1
Ayulia Nirwani, 2025
PENGARUH DESTINATION IMAGE TERHADAP BEHAVIORAL INTENTION DENGAN MEDIASI
ATTITUDE, SUBJECTIVE NORMS, PERCEIVED BEHAVIORAL CONTROL DAN TRAVEL CONSTRAINT
DI NON-MUSLIM DESTINATION
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



DAFTAR ISI

LEMBAR PENGESAHAN .......ccooiiiiiiiiii e i
PERNYATAAN BEBAS PLAGIARISME ...........ccooiiiiiiiiic iii
KATA PENGANTAR ..ot s iv
ABSTRAK ... v
ABSTRACT ...ttt vi
DAFTAR IS ... vii
DAFTAR TABEL ........oooiiiiii s xi
DAFTAR GAMBAR ........ccoiiiiii xii
BAB I PENDAHULUAN ......ooiiiiiiiiii i 1
1.1 Latar BelaKang .........ccooviiiiiiiiiiiieee e 1
1.2 Rumusan Masalah ..o 6
1.3 Tujuan Penelitian..........ccooiviiiiiiiiiieseeee e 7
1.4 Manfaat Penelitian ............ccooviiiiiiieniee e 8
BAB II KAJIAN PUSTAKA ..ottt 9
2.1 Destination Image dari Non-Muslim Destination...........cccooevviiveiininiiiecnnnns 9
2.2 Theory of Planned Behavior dalam penelitian terkait niat berkunjung ..........
............................................................................................................... 14

2.3 Travel Constraint berupa Keterbatasan Fasilitas Muslim-Friendly Tourism

ABITIDULE ..ttt e st e bt e na e e sbe e e e e e nbe e snaeenree s 16

2.4 Kerangka Penelitian ..........cocooveiiiiiiiiiiiic e 20

2.5 Hipotesis Penelitian.........cccoiuviiiiiiiiiiii i 21

BAB III METODE PENELITIAN .......ocooiiiiiieee e 23

3.1 Desain Penelitian.........cocuviiiiiiiiiieiiie et 23
vii

Ayulia Nirwani, 2025

PENGARUH DESTINATION IMAGE TERHADAP BEHAVIORAL INTENTION DENGAN MEDIASI
ATTITUDE, SUBJECTIVE NORMS, PERCEIVED BEHAVIORAL CONTROL DAN TRAVEL CONSTRAINT
DI NON-MUSLIM DESTINATION

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



viil

3.1.1 Pendekatan Penelitian ...........c.cccouieiiiiiiiniiiiiieseeee e 23
3.1.2 Operasionalisasi Variabel ..........cccccvviiiiiiiiiiie e 24
3.1.3 Teknik Pengumpulan Data...........ccceviiiiiiiiiiiiii e 30
3.1.4 SUMDET Data......cooiiiiiieiie e 30
3.2 Objek Penelitian........ccceoiiiiiiiiiiiiic e 31
3.3 Populasi dan Sampel ...........ccoiiiiiiiiiiei e 31
3.3.1 POPUIAST .ot s 31
3.3.2 SAMPECL....iiiiiiiicie e 32

a. Teknik Pengambilan Sampel............ccooviiiiiiiiiiiie 32

b. Ukuran Sampel..........cociiiiiiiiiiiiiicceee e 32
3.4 Instrumen Penelitian...........cocviiiiiiiiiiciiiee e 33
3.5 Uji Validitas dan Reliabilitas..........cccooveiiiiiiiiiicec e 33
3.5.1 Uji Validitas Instrumen Penelitian .........cccccoceiieniniinicnicccccee 33
3.5.2 Uji Reliabilitas ........ccooveeiiiiiiiiiiiciisesee e 36
3.6 Teknik Analisis Data dengan SEM .........ccccciiiiiiiniiniic e 37
3.6.1 Evaluasi Model Pengukuran (Measurement Model)..............cccevueeene. 37
3.6.2 Evaluasi Model Struktural (Structural Model).........c.cccevviiiiienennne. 37
3.6.3 UJi MEAIAST...vviviiiiiiiiiiieieeic e 37
3.7 Model Konseptual Penelitian ............cccereeiiiiiiiiicniieee e 38
3.8 Pengembangan Model TeOoTItiS........ccuvviuriiiiiiiiiiiiiiie e 38
BAB IV HASIL DAN PEMBAHASAN ......oooiiiiiiii e 40
4.1 Karakteristik Responden Data Penelitian...........cccccoooveiviiiiciiiiiiiciics 40
4.2 Analisis Deskriptif Variabel Penelitian ..........cccccoovviiiiiiiiiiiiciiiies 46
4.2.1 Deskripsi Variabel Destination Image..........c.ccoooevviiiiiiieniiienniiecnnn, 48
4.2.2 Deskripsi Variabel Subjectif NOTmS.......cccovvveiiiiiiniiiiniiiee e, 48
4.2.3 Deskripsi Variabel Attitude ..........coovveiriiiiiieiiiiecicseee e 49
4.2.4 Deskripsi Variabel Perceived Behavioral Control...........ccccceeveiieeinnne 49
4.2.5 Deskripsi Variabel Travel Constraint ..........cccccveviiiiiiiniinninicsiennns 50
4.2.6 Deskripsi Variabel Behavioural Intention ...........cccoccvevviieniiieniieecnnnen, 50

Ayulia Nirwani, 2025

PENGARUH DESTINATION IMAGE TERHADAP BEHAVIORAL INTENTION DENGAN MEDIASI
ATTITUDE, SUBJECTIVE NORMS, PERCEIVED BEHAVIORAL CONTROL DAN TRAVEL CONSTRAINT
DI NON-MUSLIM DESTINATION

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



X

4.3 Hasil Analisis Data.........cooiuieiiiiiiiiii e 51
4.3.1 Uji ValIdItas....cccovieiiiiiiiiie i 51
4.3.2 Uji Realibilitas .......ccccveiiiiiiiiiiiiie i 53
433 AVE .o 54
4.3.4 Uji NOTMALIEAS ...ttt eee s 54
4.3.5 Evaluasi Model Pengukuran (Measurement Model).............cccccoueenee 55
4.3.6 Evaluasi Model Struktural (Structural Model).........ccccocveviiiiiiinnnnnnnn. 56
4.3.7 UJi MEAIASI....uveevieeiie ittt sttt sttt ettt snneenee s 57

4.4 Pembahasan Data Penelitian ..........ccccoooiiiiiiiiiiiiiiicicceee e 58

4.4.1 Destination image mempengaruhi subjectif norms wisatawan muslim
dalam mengunjungi Non-Muslim destination...........c.ccoccvveviieniiiennieenniinenns 58
4.4.2 Destination image mempengaruhi attitude wisatawan muslim dalam
mengunjungi Non-Muslim destination. ...........cccoovervrieenieninicniene e 59
4.4.3 Destination image mempengaruhi perceived beahvioral control
wisatawan muslim dalam mengunjungi Non-Muslim destination................ 59
4.4.4 Attitude wisatawan Muslim mempengaruhi behavioral intention
dalam melakukan perjalanan ke Non-Muslim destination..............ccccceeueeene. 60
4.4.5 Subjectif norms wisatawan Muslim mempengaruhi behavioral
intention dalam melakukan perjalanan ke Non-Muslim destination............. 60
4.4.6 Perceived behavioral control wisatawan Muslim mempengaruhi
behavioral intention dalam melakukan perjalanan ke Non-Muslim
AESTINATION. ....vieiiiiiiie ittt ettt b e s sb e e b e sne et e e enne e 61
4.4.7 Destination image mempengaruhi behavioral intention wisatawan
muslim dalam mengunjungi Non-Muslim destination............ccccocvevvvvennnen. 61
4.4.8 Pengaruh travel constraint berupa keterbatasan fasilitas muslim-
friendly tourism attribute dalam memediasi hubungan antara destination
image dan behavioral Intention. ...........cceciiieiiiiiiicic e 62
4.4.9 Pengaruh travel constraint berupa keterbatasan fasilitas muslim friendly
tourism attribute dalam memediasi hubungan antara subjectif norms dan

oY= s EA7a Lo =1 BB 0 110) 018 (o) s NURR U TR 63

Ayulia Nirwani, 2025

PENGARUH DESTINATION IMAGE TERHADAP BEHAVIORAL INTENTION DENGAN MEDIASI
ATTITUDE, SUBJECTIVE NORMS, PERCEIVED BEHAVIORAL CONTROL DAN TRAVEL CONSTRAINT
DI NON-MUSLIM DESTINATION

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



4.4.10 Pengaruh travel constraint berupa keterbatasan fasilitas muslim
friendly tourism attribute dalam memediasi hubungan antara attitude dan
behavioral INteNtioN.........ccocoiviiiiiiiii s 63
4.4.11 Pengaruh travel constraint berupa keterbatasan fasilitas muslim

friendly tourism attribute dalam memediasi hubungan antara perceived

behavioral control dan behavioral intention.............cccoocveviiiiiiiiicienieeine 64
BAB V SIMPULAN DAN SARAN ..o 65
5.1 SIMPUIAN ... s 65
5.2 SATAN...eiiiiiie et ae e 66
5.3 TMPIKAST. e 66
DAFTAR PUSTAKA ... ..o 68
LAMPIRAN ......ooiiiiiit ittt s e et e s bbe e be s sreeenbeesrbeenreeas 72

Ayulia Nirwani, 2025

PENGARUH DESTINATION IMAGE TERHADAP BEHAVIORAL INTENTION DENGAN MEDIASI
ATTITUDE, SUBJECTIVE NORMS, PERCEIVED BEHAVIORAL CONTROL DAN TRAVEL CONSTRAINT
DI NON-MUSLIM DESTINATION

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



DAFTAR TABEL

Tabel 2. 1 Komponen TPB ... 15
Tabel 3. 1 Operasional Variabel ...........ccccccviiiiiiiiiiiiii e 25
Tabel 4. 1 Profil ReSponden ..........ccccoveiiiiiiiiiiiiciee e 43
Tabel 4. 2 Kriteria Interpretasi SKOT.........cccovveviiiiiiiiiiicicesee e 47
Tabel 4. 3 Tanggapan Responden Variabel Destination Image ...............cccecveenenne 48
Tabel 4. 4 Tanggapan Responden Variabel Subjectif Norms ........ccccceeviveiiinnnne 48
Tabel 4. 5 Tanggapan Responden Variabel Attitude.........ccooveevveriieniiiinnienieeiinns 49
Tabel 4. 6 Tanggapan Responden Variabel Perceived Behavioral Control............ 49
Tabel 4. 7 Tanggapan Responden Variabel Travel Constraint............cccccceveveeneene 50
Tabel 4. 8 Tanggapan Responden Variabel Behavioural Intention ....................... 50
Tabel 4. 9 Hasil Uji Validitas .......ccocoveiiiiiiiiieccee e 51
Tabel 4. 10 Nilai Cronbachs Alpha ..........cccooveiiiiiiiiii e 53
Tabel 4. 11 Nilai AVE.......oo e 54
Tabel 4. 12 Hasil Uji NOrmalitas........cccceevieiieiiiieniiieiie e 54
Tabel 4. 13 Goodness Of Fit ......ccooiiiiiiiiiiii e 55
Tabel 4. 14 Hasil Uji HIPOESIS ...oovveiviiiiriiiiiieiisiiesieee et 56
Tabel 4. 15 Hasil Uji Mediasi .......ccovviviiiiiiiiiiiciiciicseee e 57
Tabel 4. 16 Uji Hipotesis Destination Image Terhadap Subjectif Norms.............. 58
Tabel 4. 17 Uji Hipotesis Destination image Terhadap Attitude............ccceevuveennee. 59
Tabel 4. 18 Uji Hipotesis Destination Image Terhadap Perceived Behavioral

CONLTOL. ..ttt e ae e be e seneennee s 59
Tabel 4. 19 Uji Hipotesis Attitude Terhadap Behavioral Control ............c....c....... 60
Tabel 4. 20 Uji Hipotesis Subjective Norms Terhadap Behavioral Intention ....... 60
Tabel 4. 21 Uji Hipotesis Perceived Behavioral Control Terhadap Behavioral

| B317S) 1110 3 R PP OP PSP 61
Table 4. 22 Uji Hipotesis Destination Image Terhadap Behavioral Intention ...... 61
Tabel 4. 23 Uji Hipotesis DI - TC - Bl.......cocociiiiiiiiiiic e 62
Tabel 4. 24 Uji Hipotesis SN - TC - Bl......ooioiiiiiiii e 63
Tabel 4. 25 Uji Hipotesis ATT - TC = Bl....ooooiiiiiiiieeeec e 63
Tabel 4. 26 Uji Hipotesis PBC - TC - Bl .....cccooiiiiiiiiiiicicicc e 64

xi

Ayulia Nirwani, 2025

PENGARUH DESTINATION IMAGE TERHADAP BEHAVIORAL INTENTION DENGAN MEDIASI
ATTITUDE, SUBJECTIVE NORMS, PERCEIVED BEHAVIORAL CONTROL DAN TRAVEL CONSTRAINT
DI NON-MUSLIM DESTINATION

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



DAFTAR GAMBAR

Gambar 2. 1 Jumlah Anggota OIC Sekaligus Anggota UN..........ccccceviiiieniinnnne 10
Gambar 2. 2 Negara Anggota Organization of Islamic Cooperation (OIC).......... 11
Gambar 2. 3 Negara-negara Bukan Anggota Organization of Islamic Cooperation
(OIC) .ttt 11
Gambar 2. 2 Top 20 Non-OIC Destinations 2023.........ccccveviveeiiieniiieesniieessieeenens 12
Gambar 2. 5 8’A dari Muslim-friendly tourism attribute............cccceeeeeriieniinennne 19
Gambar 2. 6 Kerangka Penelitian Terdahulu ...........cccoooiiiiiiiiiie 20
Gambar 2. 7 Kerangka Penelitian ..........c.ccooveiiiiiiiiiiiiccecee 20
Gambar 4. 1 Data kunjungan reSponden .............ceovveerierieiniesieesee s 40
Gambar 4. 2 Data destinasi yang pernah dikunjungi responden.............c.c.ceevee 41
Gambar 4. 3 Data destinasi yang ingin dikunjungi responden...........ccc.ocevcvvennnnns 41
Gambar 4. 4 Data destinasi yang ingin dikunjungi responden...............c.cccoeeunee. 42
Gambar 4. 4 Data sumber perolehan informasi destinasi responden.................... 42
Gambar 4. 5 Jenis Kelamin ........ccccooiieiiiiiiiiiceee e 44
GAMDAT 4. 6 USIA....eiiiieiiieiee et ne e 44
Gambar 4. 7 Pendidikan Terakhir .........cccoooeeiiiiiiiiiiiiie e 45
Gambar 4. 8 PEKeTJaAN .........ccviiiiiiiiici e 45
Gambar 4. 9 Profil Kunjungan ..........ccccceiiiiiiiiieiieeie e 46
Gambar 4. 10 Data hasil uji dengan SEM AMOS .......ccceriviiieiiiieiieiiienie e 51
xii

Ayulia Nirwani, 2025

PENGARUH DESTINATION IMAGE TERHADAP BEHAVIORAL INTENTION DENGAN MEDIASI
ATTITUDE, SUBJECTIVE NORMS, PERCEIVED BEHAVIORAL CONTROL DAN TRAVEL CONSTRAINT
DI NON-MUSLIM DESTINATION

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu


file://///users/user/Library/Mobile%20Documents/com~apple~CloudDocs/STUDI/Thesis/Thesis%20After%20Sidang%20II/Tesis%20Final%20Ayulia%20Nirwani_PENGARUH%20DESTINATION%20IMAGE%20TERHADAP%20BEHAVIORAL%20INTENTION%20DENGAN%20MEDIASI%20ATTITUDE,%20SUBJECTIVE%20NORMS,%20PERCEIVED%20BEHAVIORAL%20CONTROL%20DAN%20TRAVEL%20CONSTRAINT%20%20DI%20NON-MUSLIM%20DESTINATION%20%20.docx#_Toc208392652

DAFTAR LAMPIRAN

Lampiran 1 Kuesioner Penelitian.............ccoovveiiiiiiiiiiiiiiiccece 72

Lampiran 2 Instrumen Penelitian ..........ccoooveiiiiiiiiiiiiic e 75

Lampiran 3 Jawaban Kuesioner Penelitian...........ccccceviiiiiiieiiiiiiiiccniee e 77

Lampiran 4 Jawaban Terbuka Responden............ccocovviiiiiiiiiiinn e 85

Lampiran 5 Matrik Perbaikan Tesis .........ccooiiveiiiiiiiiiiiicccesee 122
Xiii

Ayulia Nirwani, 2025

PENGARUH DESTINATION IMAGE TERHADAP BEHAVIORAL INTENTION DENGAN MEDIASI
ATTITUDE, SUBJECTIVE NORMS, PERCEIVED BEHAVIORAL CONTROL DAN TRAVEL CONSTRAINT
DI NON-MUSLIM DESTINATION

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



DAFTAR PUSTAKA

Adel, A. M., Dai, X., Roshdy, R. S., & Yan, C. (2020). Muslims’ travel decision-making to non-
Islamic destinations: perspectives from information-seeking models and theory of planned
behavior. Journal of Islamic Marketing, 12(4), 918-940. https://doi.org/10.1108/JIMA-
04-2020-0095

Ajzen, 1. (1991). The theory of planned behavior. Organizational Behavior and Human
Decision Processes, 50(2), 179-211. https://doi.org/10.1016/0749-5978(91)90020-T

Ajzen, I. (2020). The theory of planned behavior: Frequently asked questions. Human Behavior
and Emerging Technologies, 2(4), 314-324. https://doi.org/10.1002/hbe2.195

Al-Ansi, A., & Han, H. (2019a). Role of Halal-Friendly Destination Performances, Value,
Satisfaction, and Trust in Generating Destination Image and Loyalty. Journal of
Destination Marketing & Management. https://doi.org/10.1016/j.jdmm.2019.05.007

Al-Ansi, A., & Han, H. (2019b). Role of halal-friendly destination performances, value,
satisfaction, and trust in generating destination image and loyalty. Journal of Destination
Marketing & Management, 13, 51-60. https://doi.org/10.1016/J.JDMM.2019.05.007

Badan Pusat Statistik Indonesia. (n.d.). Statistik Wisatawan Nasional Outbound Tourism
Statistics 2024 BADAN PUSAT STATISTIK BPS-STATISTICS INDONESIA.

Battour, M., Battor, M., & Bhatti, M. A. (2014). Islamic attributes of destination: Construct
development and measurement validation, and their impact on tourist satisfaction.
International Journal of Tourism Research, 16(6), 556-564.
https://doi.org/10.1002/JTR.1947

Battour, M., & Ismail, M. N. (2014). The Role of Destination Attributes in Islamic Tourism.
SHS Web of Conferences, 12, 01077. https://doi.org/10.1051/SHSCONF/20141201077

Battour, M., & Ismail, M. N. (2016). Halal tourism: Concepts, practises, challenges and future.
In  Tourism Management Perspectives (Vol. 19, pp. 150-154). Elsevier.
https://doi.org/10.1016/j.tmp.2015.12.008

Beerli, A., & Martin, J. D. (2004a). Factors influencing destination image. Annals of Tourism
Research, 31(3), 657—681. https://doi.org/https://doi.org/10.1016/j.annals.2004.01.010

Beerli, A., & Martin, J. D. (2004b). Factors influencing destination image. Annals of Tourism
Research, 31(3), 657-681. https://doi.org/10.1016/j.annals.2004.01.010

Bintang, V., Arifin, Z., & Pangestuti, E. (n.d.). 4 Study on the Impact of Destination Image on
Customer Value, Tourism Satisfaction, and Behavioral Intention in Jatim Park 2.
www.ijfmr.com

Chaulagain, S., Wiitala, J., & Fu, X. (2019). The impact of country image and destination image
on US tourists’ travel intention. Journal of Destination Marketing and Management, 12,
1-11. https://doi.org/10.1016/j.jdmm.2019.01.005

68
Ayulia Nirwani, 2025
PENGARUH DESTINATION IMAGE TERHADAP BEHAVIORAL INTENTION DENGAN MEDIASI ATTITUDE,
SUBJECTIVE NORMS, PERCEIVED BEHAVIORAL CONTROL DAN TRAVEL CONSTRAINT
DI NON-MUSLIM DESTINATION
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



69

Chen, C. F., & Tsai, D. C. (2007). How destination image and evaluative factors affect
behavioral intentions? Tourism Management, 28(4), 1115-1122.
https://doi.org/10.1016/j.tourman.2006.07.007

Chen, M. F., & Tung, P. J. (2014). Developing an extended Theory of Planned Behavior model
to predict consumers’ intention to visit green hotels. International Journal of Hospitality
Management, 36, 221-230. https://doi.org/10.1016/j.ijhm.2013.09.006

Chen, S., Sotiriadis, M., & Shen, S. (2023). The influencing factors on service experiences in
rural tourism: An integrated approach. Tourism Management Perspectives, 47.
https://doi.org/10.1016/j.tmp.2023.101122

Cheng, T. M., & Lu, C. C. (2013). Destination Image, Novelty, Hedonics, Perceived Value, and
Revisiting Behavioral Intention for Island Tourism. Asia Pacific Journal of Tourism
Research, 18(7), 766—783. https://doi.org/10.1080/10941665.2012.697906

Chi, C. G. Q., & Qu, H. (2008). Examining the structural relationships of destination image,
tourist satisfaction and destination loyalty: An integrated approach. Tourism Management,
29(4), 624—636. https://doi.org/10.1016/j.tourman.2007.06.007

Crawford, D. W., Jackson, E. L., & Godbey, G. (1991). A hierarchical model of leisure
constraints. Leisure Sciences, 13(4), 309-320.
https://doi.org/10.1080/01490409109513147

Gutiérrez, H., & Rodriguez-del-Bosque, 1. (2008). Exploring the cognitive—affective nature of
destination image and the role of psychological factors in its formation. Tourism
Management, 29, 263-277. https://doi.org/10.1016/j.tourman.2007.03.012

Han, H., Al-Ansi, A., Késeoglu, M. A., Lin, P. M. C., Park, J., Yu, J., & Kim, W. (2019). Halal
Tourism: Travel Motivators and Customer Retention. Journal of Travel & Tourism
Marketing. https://doi.org/10.1080/10548408.2019.1683483

Han, H., Al-Ansi, A., Olya, H. G. T., & Kim, W. (2019). Exploring halal-friendly destination
attributes in South Korea: Perceptions and behaviors of Muslim travelers toward a non-
Muslim destination. Tourism Management, 71, 151-164.
https://doi.org/10.1016/J.TOURMAN.2018.10.010

Hosany, S., Ekinci, Y., & Uysal, M. (2007). Destination image and destination personality.
International Journal of Culture, Tourism and Hospitality Research, 1(1), 62-81.
https://doi.org/10.1108/17506180710729619

Hsu, C. H. C., & Huang, S. (2012). An Extension of the Theory of Planned Behavior Model
for Tourists. In Journal of Hospitality and Tourism Research (Vol. 36, Issue 3, pp. 390—
417). https://doi.org/10.1177/1096348010390817

Hung, K., & Petrick, J. F. (2010). DEVELOPING A MEASUREMENT SCALE FOR
CONSTRAINTS TO CRUISING. Annals of Tourism Research, 37(1), 206-228.
https://doi.org/10.1016/J.ANNALS.2009.09.002

Hunt, J. D. (1982). Image as a factor in tourism development. Tourism Recreation Research,
7(1), 1-6. https://doi.org/10.1080/02508281.1982.11015054

Ayulia Nirwani, 2025

PENGARUH DESTINATION IMAGE TERHADAP BEHAVIORAL INTENTION DENGAN MEDIASI ATTITUDE,
SUBJECTIVE NORMS, PERCEIVED BEHAVIORAL CONTROL DAN TRAVEL CONSTRAINT

DI NON-MUSLIM DESTINATION

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



70

John W. Creswell, & J. David Creswell. (n.d.). Research Design Qualitative, Quantitative, and
Mixed Methods Approaches Fifth Edition.

Mayo, E. (1975). Tourism and the National Parks: A Psychographic and Attitudinal Study
Among other things, respondents provided basic demographic information and trip
characteristic in-formation. In addition, they rated National Parks, eight DATO regions,
and American Indian Reserva-tions3 on a scale from 1 (.

Morrison, A. M. (n.d.). * * * *« MARKETING AND MANAGING TOURISM DESTINATIONS.

Muhamad, N. S., Sulaiman, S., Adham, K., & Said, M. F. (2019). Halal Tourism: Literature
synthesis and direction for future research. Pertanika Journal of Social Sciences and
Humanities, 27, 729-745.

Nirwani, A., Kusumah, A. H. G., & Yudha, E. S. (2024). Muslim-Friendly Tourism attributes:
A summary of studies from 2014 to 2024. Journal of Indonesian Tourism, Hospitality and
Recreation, 7(2), 243-260. https://doi.org/10.17509/JITHOR.V712.75953

Olya, H. G. T.,, & Al-ansi, A. (2018). Risk assessment of halal products and services:
Implication for tourism industry. Tourism  Management, 65, 279-291.
https://doi.org/10.1016/j.tourman.2017.10.015

Park, S. H., Hsieh, C. M., & Lee, C. K. (2017a). Examining Chinese College Students’
Intention to Travel to Japan Using the Extended Theory of Planned Behavior: Testing
Destination Image and the Mediating Role of Travel Constraints. Journal of Travel and
Tourism Marketing, 34(1), 113—131. https://doi.org/10.1080/10548408.2016.1141154

Park, S. H., Hsieh, C. M., & Lee, C. K. (2017b). Examining Chinese College Students’
Intention to Travel to Japan Using the Extended Theory of Planned Behavior: Testing
Destination Image and the Mediating Role of Travel Constraints. Journal of Travel and
Tourism Marketing, 34(1), 113—131. https://doi.org/10.1080/10548408.2016.1141154

Park, S. H., Hsieh, C.-M., & Lee, C.-K. (2017c). Examining Chinese College Students’
Intention to Travel to Japan Using the Extended Theory of Planned Behavior: Testing
Destination Image and the Mediating Role of Travel Constraints. Journal of Travel &
Tourism Marketing, 34(1), 113—131. https://doi.org/10.1080/10548408.2016.1141154

Rahmatfitria, F., Suryadi, K., Oktadiana, H., Putro, H. P. H., & Rosyidie, A. (2021). Applying
knowledge, social concern and perceived risk in planned behavior theory for tourism in
the Covid-19 pandemic. Tourism Review, 76(4), 809-828. https://doi.org/10.1108/TR-11-
2020-0542

Rodrigo, P., & Turnbull, S. (2019). Halal Holidays: How Is Value Perceived by Muslim
Tourists? International Journal of Tourism Research. https://doi.org/10.1002/jtr.2290

Ryan, C. (2016). Halal tourism. Tourism Management Perspectives, 19, 121-123.
https://doi.org/10.1016/J. TMP.2015.12.014

Samori, Z., Md Salleh, N. Z., & Khalid, M. M. (2016). Current trends on Halal tourism: Cases
on selected Asian countries. Tourism Management Perspectives, 19, 131-136.
https://doi.org/10.1016/J.TMP.2015.12.011

Ayulia Nirwani, 2025

PENGARUH DESTINATION IMAGE TERHADAP BEHAVIORAL INTENTION DENGAN MEDIASI ATTITUDE,
SUBJECTIVE NORMS, PERCEIVED BEHAVIORAL CONTROL DAN TRAVEL CONSTRAINT

DI NON-MUSLIM DESTINATION

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



71

Sarstedt, M., Hair, J. F., Nitzl, C., Ringle, C. M., & Howard, M. C. (2020). Beyond a tandem
analysis of SEM and PROCESS: Use of PLS-SEM for mediation analyses! International
Journal of Market Research, 62(3), 288-299. https://doi.org/10.1177/1470785320915686

Shafaei, F., & Mohamed, B. (2015). Involvement and brand equity: A conceptual model for
Muslim tourists. International Journal of Culture, Tourism, and Hospitality Research,
9(1), 54—67. https://doi.org/10.1108/IJICTHR-06-2014-0050

Taylor, C. (n.d.). The Meaning of Secularism 1.

Zeithaml, V. A., Berry, L. L., & The, A. P. (1996). Conceptual Framework and Hypotheses
Background. In Journal of Marketing (Vol. 60).

Ayulia Nirwani, 2025

PENGARUH DESTINATION IMAGE TERHADAP BEHAVIORAL INTENTION DENGAN MEDIASI ATTITUDE,
SUBJECTIVE NORMS, PERCEIVED BEHAVIORAL CONTROL DAN TRAVEL CONSTRAINT

DI NON-MUSLIM DESTINATION

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



