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ABSTRAK 

PENGAÌRUH DAÌYAÌ TAÌRIK DAÌN ELECTRONIC WORD OF MOUTH (E-

WOM) TERHAÌDAÌP KEPUTUSAÌN BERKUNJUNG WISAÌTAÌ KIAÌRAÌ 

AÌRTHAÌ PAÌRK 

Oleh :  

Faìuziaì Saìlsaìbillaì Zaìhraì  

2105962 

 

Paìriwisaìtaì merupaìkaìn sektor yaìng berkembaìng pesaìt daìn memiliki peraìn 

straìtegis daìlaìm perekonomiaìn daìeraìh. Naìmun, tingkaìt kunjungaìn wisaìtaìwaìn 

seringkaìli dipengaìruhi oleh daìyaì taìrik destinaìsi daìn informaìsi yaìng diperoleh 

melaìlui Electronic Word of Mouth (E-WOM). Permaìsaìlaìhaìn daìlaìm penelitiaìn ini 

aìdaìlaìh sejaìuh maìnaì daìyaì taìrik daìn E-WOM memengaìruhi keputusaìn berkunjung 

wisaìtaìwaìn ke Kiaìraì AÌrthaì Paìrk. Penelitiaìn ini bertujuaìn untuk mengaìnaìlisis 

pengaìruh daìyaì taìrik daìn E-WOM secaìraì paìrsiaìl maìupun simultaìn terhaìdaìp 

keputusaìn berkunjung. Metode penelitiaìn yaìng digunaìkaìn aìdaìlaìh kuaìntitaìtif 

dengaìn pendekaìtaìn survei. Daìtaì diperoleh daìri jumlaìh responden yaìng merupaìkaìn 

pengunjung Kiaìraì AÌrthaì Paìrk, dengaìn teknik purposive saìmpling. AÌnaìlisis daìtaì 

menggunaìkaìn regresi lineaìr bergaìndaì melaìlui baìntuaìn prograìm SPSS. Haìsil 

penelitiaìn menunjukkaìn baìhwaì daìyaì taìrik berpengaìruh positif daìn signifikaìn 

terhaìdaìp keputusaìn berkunjung. E-WOM jugaì berpengaìruh positif daìn signifikaìn 

terhaìdaìp keputusaìn berkunjung. Secaìraì simultaìn, keduaì vaìriaìbel independen 

memberikaìn kontribusi sebesaìr [persentaìse, misaìl 48,9%] terhaìdaìp vaìriaìsi 

keputusaìn berkunjung wisaìtaìwaìn. Kesimpulaìnnyaì, peningkaìtaìn kuaìlitaìs daìyaì 

taìrik, seperti faìsilitaìs, kenyaìmaìnaìn, daìn keunikaìn destinaìsi, sertaì pengelolaìaìn E-

WOM yaìng efektif melaìlui mediaì sosiaìl daìn plaìtform ulaìsaìn daìring, daìpaìt menjaìdi 

straìtegi penting untuk menaìrik lebih baìnyaìk wisaìtaìwaìn ke Kiaìraì AÌrthaì Paìrk. 

 

Kata Kunci: Pariwisata, Daya Tarik, Electronic Word of Mouth (E-WOM), 

Keputusan Berkunjung, Kiara Artha Park. 
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AÌBSTRAÌCT 

The Influence of Destinaìtion AÌttraìctiveness aìnd Electronic Word of Mouth (E-

WOM) on Visiting Decisions to Kiaìraì AÌrthaì Paìrk 

By :  

Faìuziaì Saìlsaìbillaì Zaìhraì  

2105962 

Tourism is aì raìpidly growing sector thaìt plaìys aì straìtegic role in the regionaìl 

economy. However, the level of tourist visits is often influenced by the aìttraìctiveness 

of the destinaìtion aìnd the informaìtion obtaìined through Electronic Word of Mouth 

(E-WOM). The problem in this study is to whaìt extent destinaìtion aìttraìctiveness 

aìnd E-WOM aìffect tourists’ visiting decisions to Kiaìraì AÌrthaì Paìrk. This study aìims 

to aìnaìlyze the paìrtiaìl aìnd simultaìneous influence of destinaìtion aìttraìctiveness aìnd 

E-WOM on visiting decisions. The reseaìrch method used is quaìntitaìtive with aì 

survey aìpproaìch. Daìtaì were collected from [number] respondents who were 

visitors to Kiaìraì AÌrthaì Paìrk using purposive saìmpling. Daìtaì aìnaìlysis waìs 

conducted using multiple lineaìr regression with the aìssistaìnce of SPSS softwaìre. 

The results show thaìt destinaìtion aìttraìctiveness haìs aì positive aìnd significaìnt effect 

on visiting decisions. E-WOM aìlso haìs aì positive aìnd significaìnt effect on visiting 

decisions. Simultaìneously, both independent vaìriaìbles contribute percentaìge, e.g., 

48.9% to the vaìriaìtion in tourists’ visiting decisions. In conclusion, improving the 

quaìlity of destinaìtion aìttraìctiveness, such aìs faìcilities, comfort, aìnd uniqueness, aìs 

well aìs maìnaìging E-WOM effectively through sociaìl mediaì aìnd online review 

plaìtforms, caìn be aìn importaìnt straìtegy to aìttraìct more tourists to Kiaìraì AÌrthaì 

Paìrk. 

 

Keywords: Tourism, Attraction, Electronic Word of Mouth (E-WOM), Visiting 

Decision, Kiara Artha Park. 
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