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ABSTRACT

THE INFLUENCE OF TOURIST CHARACTERISTICS AND
MOTIVATION ON VISITING DECISIONS AT
TOGA HILL TOURISM DESTINATION SUMEDANG

Fadly Hanafi Septiandrie
2103865

Traveler characteristics and motivation are two factors that can influence a
person's decision to choose a tourist destination. This study aims to determine
whether there is an influence of tourist characteristics and motivation on the
decision to visit Toga Hill Sumedang. The research was conducted with a
quantitative approach through distributing questionnaires to 100 respondents who
were tourists. The data were analyzed using multiple linear regression to measure
the effect of each variable, both partially and simultaneously. The results showed
that both characteristics and motivation of tourists had a significant effect on
visiting decisions. The dominant characteristic is the desire for vacation and escape
from routine, while the most prominent motivation is to reduce stress and
strengthen togetherness with family. Simultaneously, tourist characteristics and
motivations are proven to have a significant effect on the decision to visit Toga Hill
Sumedang. However, the results also show that there are other factors outside the
model that influence the decision. The characteristics of tourists are generally
driven by the need for recreation and the desire to escape from routine, while the
most dominant motivation is to reduce stress and strengthen family togetherness.
These findings emphasize the importance of understanding tourist characteristics
and motivations as a basis for developing more targeted promotion and destination
management strategies.

Keywords: Tourist Characteristics, Motivation, Visiting Decision, Toga Hill
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