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ABSTRAK

Sandy Salim Alamsyah (2103078) “Pengaruh Kualitas Produk dan Citra Merek
terhadap Niat Pembelian Ulang (Survei pada Followers Instagram Nissan
Community Indonesia)” dibawah bimbingan Prof. Dr. H. Agus Rahayu, M.P. dan
Dr. Puspo Dewi Dirgantari, S.Pd., MT., MM.

Penelitian ini bertujuan untuk memperoleh gambaran dan pengaruh kualitas produk
dan citra merek terhadap niat pembelian ulang pada followers Instagram Nissan
Community Indonesia. Jenis penelitian yang digunakan adalah deskriptif dan
verifikatif dengan pendekatan kuantitatif. Populasi dalam penelitian ini berjumlah
1.534 dengan sampel berjumlah 286 responden yang merupakan followers
Instagram Nissan Community Indonesia. Data diolah secara statistik dengan
metode Structural Equation Modeling (SEM). Hasil temuan pada penelitian ini
menemukan bahwa gambaran kualitas produk, citra merek, dan niat pembelian
ulang berada pada kategori baik. Kualitas produk dan citra merek memiliki
pengaruh positif dan signifikan terhadap niat pembelian ulang. Temuan ini
menunjukkan bahwa semakin baik perusahaan memperhatikan kualitas produk dan
citra merek akan semakin baik juga niat pembelian ulang yang muncul pada
konsumen Nissan Community Indonesia. Hasil penelitian ini diharapkan dapat
memberikan wawasan lebih mendalam pada bidang pemasaran mengenai
pentingnya kualitas produk dan citra merek yang baik sehingga dapat meningkatkan
niat pembelian ulang.

Kata Kunci: Kualitas Produk, Citra Merek, Niat Pembelian Ulang



ABSTRACT

Sandy Salim Alamsyah (2103078). “The Influence of Product Quality and Brand
Image on Repurchase Intention (Survey on Instagram Followers Nissan
Community Indonesia)” under the guidance of” under the guidance of Prof. Dr.
H. Agus Rahayu, M.P. and Dr. Puspo Dewi Dirgantari, S.Pd., MT., MM.

This study aims to obtain an overview and influence of product quality and brand
image on repurchase intention on Nissan Community Indonesia Instagram
followers. The type of research used is descriptive and verification with a
quantitative approach. The population in this study was 1,534 with a sample of 286
respondents who were Nissan Community Indonesia Instagram followers. Data
were processed statistically using the Structural Equation Modeling (SEM) method.
The findings of this study found that the description of product quality, brand image,
and repurchase intention were in the good category. Product quality and brand
image have a positive and significant influence on repurchase intention. This
finding indicates that the better the company pays attention to product quality and
brand image, the better the repurchase intention that appears in Nissan Community
Indonesia consumers. The results of this study are expected to provide deeper
insight into the marketing field regarding the importance of good product quality
and brand image so that it can increase repurchase intention.

Keywords: Product Quality, Brand Image, Repurchase Intention

il



UCAPAN TERIMAKASIH
Puji dan Syukur penulis panjatkan kehadirat Tuhan Yang Maha Esa yang

telah memberikan rahmat, karunia, serta kasih sayang Nya yang tak terhingga

sehingga penulis dapat menyelesaikan skripsi ini untuk memenuhi salah satu syarat

menempuh ujian sidang sarjana Program Studi Pendidikan Bisnis Fakultas

Ekonomi dan Bisnis Universitas Pendidikan Indonesia. Atas segala motivasi serta

bantuan yang telah penulis terima, dengan penuh rasa hormat penulis mengucapkan

terimakasih kepada:

1.

Prof. Dr. H. Didi Sukyadi, M.A. selaku Rektor Universitas Pendidikan
Indonesia, Prof. Dr. H. Adang Suherman, M.A. selaku Wakil Rektor Bidang
Keuangan Sarana Prasarana dan Sumber Daya Manusia, Prof. Dr. Bunyamin
Maftuh, M.Pd., M.A. selaku Wakil Rektor Bidang Riset Usaha dan Kerjasama
yang telah memberikan kesempatan kepada penulis untuk memperoleh
Pendidikan di Universitas Pendidikan Indonesia.

Prof. Dr. Hj. Ratih Hurriyati, M P. selaku Dekan Fakultas Pendidikan Ekonomi
dan Bisnis Universitas Pendidikan Indonesia, yang telah memberikan
kesempatan kepada penulis untuk menempuh Pendidikan di Universitas
Pendidikan Indonesia

Ibu Dr. Puspo Dewi Dirgantari, S.Pd., M.T., M.M. selaku Ketua Program Studi
Pendidikan Bisnis Fakultas Pendidikan Ekonomi dan Bisnis Universitas
Pendidikan Indonesia dan pembimbing II yang senantiasa meluangkan
waktunya dalam membimbing dan mengarahkan penulis penyusunan skripsi
sehingga penulis dapat menyelesaikan skripsi ini dengan waktu yang tepat.
Semoga Allah swt memberikan pahala yang berlipat ganda dan senantiasa
memberikan perlindungan dan keberkahan-Nya. Aamiin Ya Rabbal'aalamiin.
Bapak Prof. Dr. H. Agus Rahayu, M.P. selaku Dosen Pembimbing I Skripsi
yang telah membimbing, mengarahkan serta memotivasi penulis dengan penuh
kesabaran dalam menyusun skripsi ini, sehingga skripsi ini dapat terselesaikan
dengan baik di waktu yang tepat. Semoga Allah swt membalasnya dengan
pahala yang berlipat ganda, senantiasa diberikan limpahan rahmat, karunia, dan

keberkahan-Nya. Aamiin Ya Rabbal'aalamiin.

il



10.

Bapak Drs. Girang Razati, M.Si. selaku Dosen Pembimbing Akademik yang
telah memberikan semagat, motivasi, bimbingan dan memberikan perwalian
kontrak kuliah selama penulis menempuh masa perkuliahan. Semoga Allah
SWT selalu memberikan kesehatan, kebahagiaan, keberkahan hidup serta
balasan yang tidak terhingga serta dan selalu berada di lindungan-Nya.

Dr. Lili Adi Wibowo, S.Pd., S.Sos, M.M, Dr. Bambang Widjajanta, M.M, Dr.
Lisnawati, S.Pd., M.M., selaku Dosen Penguji yang telah memberikan
penilaian dan masukan yang sangat berarti dalam penyusunan skripsi ini.
Semoga senantiasa selalu diberikan kesehatan, serta berada dilindungan Allah
SWT.

Jajaran Dosen Program Studi Pendidikan Bisnis yang telah membimbing dan
memberikan motivasi serta bantuan bagi penulis selama menjalani perkuliahan.
Rekan-rekan terbaik yang selalu membantu dan memberikan dukungan pada
penulis baik di dalam maupun luar kampus yaitu Mazaya Izzatur Rahim,
Muhammad Adnan Fanani, Suci Wulandari, Ridwan Maulana, dan teman
seperjuangan lainnya yang tidak bisa penulis sebutkan satu persatu, di manapun
kalian berada semoga Allah SWT senantiasa membalas kebaikan kalian, tetap
bahagia, dan sukses selalu.

Rekan-rekan terbaik yang selalu tulus memberikan tempat yang nyaman untuk
bercerita Keevin Philips Gunawan, Leonardo Davinci Ajie, Damara Fedrerica
Angelique, dan Keisya Angelina. Dimanapun kalian berada semoga selalu
ingat satu sama lain dan selalu diberikan kesehatan, kebahagian, rezeki, dan
kebaikan lainnya oleh Tuhan Yang Maha Esa.

Seluruh teman-teman Pendidikan Bisnis 2021 (KASTARA) yang tidak henti
hentinya berjuang bersama selama awal tahun perkuliahan hingga akhir
kelulusan, semoga sukses dimanapun berada.

Kedua orang tua tercinta, Bapak Salim Edy dan Ibu Ida Laila, kakak tercinta

yaitu David Salim dan adik Tifanny Salim, serta Syaboo Salim dan Mion Croft Von

Stormharts San. Terima kasih atas segala do’a yang tiada henti dipanjatkan untuk

penulis, atas dukungan moral dan materil yang diberikan sehingga penulis dapat

menyelesaikan masa studi S1. Semoga Tuhan selalu memberikan kesehatan,

kebahagiaan, umur yang panjang, keberkahan hidup serta balasan yang tidak

v



terhingga dan semoga penulisan skripsi ini dapat menjadi kebanggaan bagi
keluarga.

Semoga Tuhan Yang Maha Esa memberikan balasan atas kebaikan-kebaikan
semua pihak yang telah membantu penulis dalam menyelesaikan skripsi ini dan

tidak bisa disebutkan satu-persatu dengan balasan yang terbaik.



KATA PENGANTAR

Puji dan syukur dipanjat ke hadirat Allah Swt, karena rahmat dan karunia-
Nya penulis dapat menyelesaikan skripsi yang berjudul “Pengaruh Kualitas Produk
dan Citra Merek terhadap Niat Pembelian Ulang (Survei pada Followers Instagram
Nissan Community Indonesia)”. Skripsi ini disusun untuk memperoleh temuan
mengenai pengaruh gambaran Kualitas Produk dan Citra Merek terhadap Niat
Pembelian Ulang pada pengguna brand mobil Nissan. Dalam penyusunan skripsi
ini, penulis mengalami kesulitan dan menyadari dalam penulisan skripsi ini masih
jauh dari kesempurnaan. Untuk itu, penulis sangat mengharapkan kritik dan saran
yang membangun demi kesempurnaan skripsi ini. Akhir kata, penulis mengucapkan

terima kasih.

Bandung, 01 Mei 2025

Sandy Salim Alamsyah
NIM. 2103078

vi



DAFTAR ISI

ABSTRAK cauoiitieeiiinnninnisenssissaissenssssssisssssssssssssssssssssssssssssssssssssssssssssssssssssssssssss i
ZVAY (V2 U 6 L ii
UCAPAN TERIMAKASIH iii
KATA PENGANTAR......covreverruecruccennnee vi
DAFTAR ISL.uucuiiiiinininuinensinsaissensesssessssssssssssssssssssssssssssssssssssssssssssssasssssssssss vii
DAFTAR TABEL ........cccvevvuecvurcennnee ix
DAFTAR GAMBAR..........ccovevvueecercnennnee xi
BAB I PENDAHULUAN.....ccotitiitisecstisenssesssissssssnsssissssssessssssssssssssssssssssssssssssss 1
1.1 Latar Belakang Penelitian ...........cccccocvveeiiiieiiieciiecciee e 1
1.2 Rumusan Masalah ...........cocoeviiiiiiiiiniie e 8
1.3 Tujuan Penelitian...........cocvieiiiiiiiie e 8
1.4 Kegunaan Penelitian...........coceevvieiiieiiiiniieiienie et 9
1.5 Ruang Lingkup Penelitian...........cccceovvveeiiiiiiiiecieccie e 9
BAB I1 KAJIAN PUSTAKA, KERANGKA PIKIRAN, DAN HIPOTESIS ..11
2.1 Kajian Pustaka..........ccoeioiiiiiiieeieeee e 11
2.1.1 Konsep Niat Pembelian Ulang dalam Consumer Behavior ............... 11
2.1.2  Konsep Citra Merek dalam Consumer Behavior .............................. 20
2.1.3 Konsep Kualitas Produk dalam Consumer Behavior........................ 29
2.2 Kerangka Pemikiran.........cc.ccoooiiiiiiiiiiiiiieeeee e 37
2.3 HIPOTESIS cuviiiiieiieeit ettt ettt e et eebeeteeeeseenee e 42
BAB I1I OBJEK DAN METODOLOGI PENELITIAN 44
3.1 Objek Penelitian.........c.ccovieeiieiiieiiieiiecie e e 44
3.2 Metode Penelitian. ..........cooviieiiieiiiiiiiecieeee e 44
3.2.1 Jenis Penelitian dan Metode yang Digunakan .............c.ccccveevvennnnnn. 44
3.2.2  Operasional Variabel ...........c.cocooiiiiiiiiiiiiiie e 45
3.2.3  Jenis dan Sumber Data.........cccceevieriiniiniiiienieeeeee e 50
3.2.4 Populasi, Sampel, dan Teknik Sampling..........ccccceviiiiieniniiennnn 51
3.2.5 Teknik Pengumpulan Data ..........ccccoeeviiviiniiinieiiieiecieeeeeee 54
3.2.6 Pengujian Validitas dan Reliabilitas...........cccooceviiiniiniiinnniee 54
3.2.7 Teknik Analisis Data .........ccccovieiiiiiienieiiiieneeeceeee e 60
BAB IV HASIL PENELITIAN DAN PEMBAHASAN .. 78
4.1 Profil Perusahaan, Karakteristik, dan Pengalaman ...............c..cc.c....... 78
4.1.1  Profil Perusahaan ............cccoocoiiiiiiiiiiiiieeee e 78
4.1.2  Profil Responden pada Followers Instagram Nissan Community
Indonesia Berdasarkan Karakteristik..........ccoccooiiiiiiiiiiniinniinee 79
4.1.3 Pengalaman Responden Konsumen Brand Nissan pada Followers
Instagram Nissan Community Indonesia..........ccceeeeveeeriieeniieenieeeiee e 86
4.2 Hasil Penelitian Deskriptif..........cccoooiiiiiiiiiiiiiiieeieeee e 90
4.2.1 Gambaran Kualitas Produk pada Konsumen Brand Nissan yang
Merupakan Followers Instagram Nissan Community Indonesia .................. 90
4.2.2 Gambaran Citra Merek pada Konsumen Brand Nissan yang
Merupakan Followers Instagram Nissan Community Indonesia ................ 100
4.2.3  Gambaran Niat Pembelian Ulang pada Konsumen Brand Nissan yang
Merupakan Followers Instagram Nissan Community Indonesia ................. 111
43 Hasil Penelitian Verifikatif...........cooooooiiiiiic, 123
4.3.1 Uji Asumsi Structural Equation Modeling (SEM)........cccccceeeneneen. 123

vii



4.3.2 Hasil Pengujian Structural Equation Modeling (SEM)................... 127

4.4 Pembahasan Penelitian............ccoccuveeriieeiiieiiiieeie e 144
4.4.1 Pembahasan Hasil Penelitian Deskriptif...........ccccoeviiniieniennennnn. 144
4.4.2 Pembahasan Pengujian Hipotesis.........cccoveeevieerciieencieeeniie e, 151

4.5 Implikasi Hasil Temuan Penelitian ...........cccooceevieniiniiieniiieiienieee, 153
4.5.1 Pembahasan Hasil Penelitian Deskriptif..........ccccoevevveeriieennnennnn. 153
4.5.2 Temuan Penelitian Bersifat Empiris.........cccccoevieeiiienieniienieeeeen, 157

4.5.3 Implikasi Hasil Penelitian Pengaruh Kualitas Produk dan Citra Merek
terhadap Niat Pembelian Ulang pada Program Studi Pendidikan Bisnis .... 160

BAB V KESIMPULAN DAN REKOMENDASI 163
5.1 KeSTMPUIAN ..ottt 163
5.2 ReKoOmMendasi.........coocuviiiieiiiiie e 164

DAFTAR PUSTAKA......cccrreiercnnecscanacne 168

LAMPIRAN....coiiererecnnnecsnnecsssesssssessassessasssssasssssasssssasssssassssasssssasssssasssssasssses 194

viii



1.2
1.3
1.4
2.1
2.2
23
24
2.5
2.6
3.1
3.2
3.3

3.4
3.5
3.6
3.7
3.8
3.9
3.10
3.11

3.12
4.1

42
43
4.4

4.5
4.6
4.7
4.8

4.9

DAFTAR TABEL

Judul
Pertumbuhan Jumlah Mobil dan Motor di Indonesia Tahun 2020-

Jumlah Penjualan Mobil di Indonesia Tahun 2019-2023.................
Market Share Brand Mobil di Indonesia Tahun 2021-2023.............
Penjualan Brand Mobil di Indonesia Tahun 2021-2023..................
Sitasi Atas Definisi Niat Pembelian Ulang Menurut Para Ahli.........
Pengukuran Niat Pembelian Ulang Dalam Penelitian Terdahulu.......
Sitasi Atas Definisi Citra Merek Menurut Para Ahli......................
Pengukuran Citra Merek Dalam Penelitian Terdahulu....................
Sitasi Atas Definisi Kualitas Produk Menurut Para Ahli.................
Pengukuran Kualitas Produk Dalam Penelitian Terdahulu..............
Operasional Variabel.............cooiiiiiiiii e

Jenis dan Sumber Data...........c..coiiiiiiiiiiii
Penentuan Jumlah Sampel ISAAC dan Michael dari Populasi
TertentU. ...t
Hasil Pengujian Validitas Variabel X1 (Kualitas Produk)...............
Hasil Pengujian Validitas Variabel X2 (Citra Merek).....................
Hasil Pengujian Validitas Variabel Y (Niat Pembelian Ulang)..........
Hasil Pengujian Reliabilitas...............ccoooiiiiiiiiiiiiiii i,
Skor Alternatif...... ...
Kriteria Penafsiran Hasil Perhitungan Responden........................
Tabel Tabulasi Silang (Cross Tabulation).....................cooeoen.t.
Analisis Deskriptif.........coooiiiiiiii
Indikator Pengujian Kesesuaian Model........................ooooeai.
Karakteristik Responden Konsumen Brand Nissan pada Followers
Instagram Nissan Community Indonesia Berdasarkan Jenis Kelamin
dan USIA. ..o ei e
Karakteristik Responden Konsumen Brand Nissan pada Followers
Instagram Nissan Community Indonesia Berdasarkan Status
Pernikahan dan Pendidikan Terakhir.......................ci
Karakteristik Responden Konsumen Brand Nissan pada Followers
Instagram Nissan Community Indonesia Berdasarkan Asal Tinggal
dan PeKerjaan..........ooiiiiitiii i

Karakteristik Responden Konsumen Brand Nissan pada Followers
Instagram Nissan Community Indonesia Berdasarkan Penghasilan
Per-bulan..... ..o

Pengalaman Responden Berdasarkan Jumlah Membeli Mobil
N E T o
Pengalaman Responden Berdasarkan Alasan Memilih Nissan
Sebagai Mobil Pilihan. ...
Pengalaman Responden Berdasarkan Hal yang Dirasakan Ketika
Menggunakan Mobil Nissan...........cceoiiiiiiiiiiiiiiiiiiiiiieann
Tanggapan Followers Instagram Nissan Community Indonesia
Terhadap Dimensi Kinerja dalam Kualitas Produk (Xi).................
Tanggapan Followers Instagram Nissan Community Indonesia
Terhadap Dimensi Keamanan dalam Kualitas Produk (Xi).............

X

Hal.

14
15
23
24
29
31
45
50
52

56
57
58
60
61
61
62
63

74
80

81

83

85

86

87

&9

93

95



4.10

4.11

4.12

4.13

4.14

4.15

4.16

4.17

4.18

4.19

4.20
4.21
4.22
4.23
4.24
4.25
4.26
4.27
4.28
4.29
4.30
431
4.32

4.33

Tanggapan Followers Instagram Nissan Community Indonesia
Terhadap Dimensi Ergonomis dalam Kualitas Produk (Xj).............
Tanggapan Followers Instagram Nissan Community Indonesia
Terhadap Dimensi Keringanan Servis dalam Kualitas Produk (X1)....
Tanggapan Followers Instagram Nissan Community Indonesia
Terhadap Dimensi Citra Produk dalam Citra Merek (X2)................
Tanggapan Followers Instagram Nissan Community Indonesia
Terhadap Dimensi Modern dalam Citra Merek (X2)...........ceenen...
Tanggapan Followers Instagram Nissan Community Indonesia
Terhadap Dimensi Atribut dalam Citra Merek (X2).........c.ocevennnnnn.
Tanggapan Followers Instagram Nissan Community Indonesia
Terhadap Dimensi Nilai dalam Citra Merek (X2).........ocvvivvinnn.n.
Tanggapan Followers Instagram Nissan Community Indonesia
Terhadap Dimensi Minat Transaksional dalam Niat Pembelian Ulang

Tanggapan Followers Instagram Nissan Community Indonesia
Terhadap Dimensi Minat Referensial dalam Niat Pembelian Ulang

Tanggapan Followers Instagram Nissan Community Indonesia
Terhadap Dimensi Minat Preferensial dalam Niat Pembelian Ulang

Tanggapan Followers Instagram Nissan Community Indonesia
Terhadap Dimensi Minat Eksplotasi dalam Niat Pembelian Ulang

Hasil Uji Normalitas Data.............ooooiiiiiiiiiiiiiiieeeene
Hasil Pengujian Outliers Data...............cccooiiiiiiiiiiiiiiieanen
Data Sample Correlation Matrix................cccooeiiiiiiiiiiiinnnnnnnn,
Hasil Pengujian Estimation Measurement Model........................
Validitas dan Reliabilitas Model Pengukuran Konstruk Eksogen
Kualitas Produk. ...
Hasil Evaluasi Goodness of Fit Model CFA Konstruk Eksogen
Kualitas Produk. ...
Validitas dan Reliabilitas Model Pengukuran Konstruk Eksogen
Citra Merek. ..o
Hasil Evaluasi Goodness of Fit Model CFA Konstruk Eksogen Citra

Validitas dan Reliabilitas Model Pengukuran Konstruk Endogen Niat
Pembelian Ulang...........ccooiiiiiiiii e,
Hasil Evaluasi Goodness of Fit Model CFA Konstruk Endogen Niat
Pembelian Ulang............cooiiiiiiiiii e
Hasil Estimasi Full Model Pengukuran Pengaruh Kualitas Produk
dan Citra Merek terhadap Niat Pembelian Ulang.........................
Hasil Evaluasi Goodness of Fit Full Model Pengukuran Pengaruh
Kualitas Produk dan Citra Merek terhadap Niat Pembelian Ulang......
Hasil Estimasi Parameter Model Kualitas Produk dan Citra Merek
terhadap Niat Pembelian Ulang..................c.ooiiiiiiiii i,
Implied Correlation of All Variables....................ccccooiiiiiiiinn.

97

98

104

106

108

110

115

117

119

121

124
125
126
128
131
131
133
134
136
136
138
139

141



DAFTAR GAMBAR

No. Judul
2.1 Consumer Decision Making Model ...........................cccevnnn...
2.2 Model 1 Niat Pembelian Ulang................c.ccooeiiiiiiiiiiiinnen,
2.3 Model 2 Niat Pembelian Ulang.................c.ooiiiiiiiiiii.
2.4 Model 3 Niat Pembelian Ulang.................cooeiiiiiiiiiiiiiiinan. .
2.5 Strategic Brand Management Process......................cccuveeanin.
2.6 The Brand Resonance Model...................c...c.ccooiiiiiiiiiiiin...
2.7 Subdimensions of Brand Resonance Model..............................
2.8 Model 1 Citra Merek.........ccouviuiiiiiiiiiiii e,
2.9 Model 2 CitraMerekK........coouiiniiiiiii i
2.10 Model 3 CitraMerek.........coooviiiiiiii
211 Model 1 Kualitas Produk.............coooiiiiiiii
2.12 Model 2 Kualitas Produk..............coooiiiiiiiii,
2.13 Model 3 Kualitas Produk...............ccoooi
2.14 Kerangka Pemikiran................ooooiiiiiiiiiiiiiiiiii i,
2.15 Paradigma Penelitian................ccoooiiiiiiiiiii e
3.1 Garis Kontinum Penelitian Kualitas Produk, Citra Merek, dan Niat
Pembelian Ulang..............ooooiiiiii e,
3.2 Model Pengukuran Kualitas Produk......................oooiiin.
3.3 Model Pengukuran Citra Merek..............ccoviiiiiiiiiiiiiiiinannn.
3.4 Model Pengukuran Niat Pembelian Ulang...............................
3.5 Model Struktural Pengaruh Kualitas Produk dan Citra Merek
Terhadap Niat Pembelian Ulang..................coooiiiiiiiiinn..
3.6 Hipotesis Penelitian ...............ooiiiiiiiiiiiiiiie
4.1 Tanggapan Responden Terhadap Kualitas Produk (X1)................
4.2 Garis Konstinum Penilaian Variabel Kualitas Produk (Xi)............
4.3 Tanggapan Responden Terhadap Citra Merek (X2)..................e.
4.4  Garis Konstinum Penilaian Variabel Citra Merek (X2).................
4.5 Tanggapan Responden Terhadap Niat Pembelian Ulang (Y)..........
4.6  Garis Konstinum Penilaian Variabel Niat Pembelian Ulang (Y)......
4.7 Spesifikasi Model..........cooiiiiiiii e
4.8 Model Confirmatory Factor Analysis (CFA) Konstruk Eksogen
Kualitas Produk...........cooi
4.9 Model Confirmatory Factor Analysis (CFA) Konstruk Eksogen
Citra Merek. ......ooeiii
4.10 Model Confirmatory Factor Analysis (CFA) Konstruk Endogen
Niat Pembelian Ulang. ...,
4.11  Full Structural Model Pengaruh Kualitas Produk dan Citra Merek
terhadap Niat Pembelian Ulang....................oooiiiiiiiin. .
412 UJiHIPOESIS cov et iitiit et e

xi

69

72
90
92
100
103
112
114
127
130

132

135

138



DAFTAR PUSTAKA

A’isy Sufyaan Alim Pamuji, H. P. (2023). The Influence of Price Perceptions and
Product Quality Perceptions on Toyota Rush Purchase Decisions in Auto 2000
Kenjeran Branch Surabaya. Jurnal Ekonomi Dan Bisnis Digital, 2(3), 627—
638. https://doi.org/10.55927/ministal.v2i3.4687

Adi Surya Pranantha, K., & Sri Subawa, N. (2019). Lifestyle Marketing, Brand
Personality, Brand Image, Customer Satisfaction, Customer Loyalty dan
Impulse  Buying.  Jurnal = Manajemen  Bisnis, 16(4), 116.
https://doi.org/10.38043/jmb.v1614.2255

Afiftama, 1., & Nasir, M. (2024). The Effect of Brand Image, Brand Trust and
Customer Experience on Brand Loyalty. Jurnal Ilmiah Manajemen Kesatuan,
12(1), 191-202. https://doi.org/10.37641/jimkes.v12i1.2403

Afshar, A., & Corresponding, J. (2011). Study the Effects of Customer Service and
Product Quality on Customer Satisfaction and Loyalty. International Journal
of Humanities and Social Science, 1(7), 253-260.
https://doi.org/10.1016/j.jbusres.2019.10.044

Agus Purwanto, R. A. P. (2024). The Role of Celebrity Endorsements, Electronic
Word of Mouth, and Product Placement on Purchasing Decisions.

Professional Education Studies and Operations Research An International
Journal, 1(1), 6-10. https://doi.org/10.60083/jidt.v514.430

Agustina, A., & Rinova, D. (2025). The Effect of Service Quality and Customer
Satisfaction on Repurchase Intention at Honda Recap of Honda TDM Natar.

Jurnal Ilmiah Bidang Sosial, Ekonomi, Budaya, Teknologi, Dan Pendidikan,
4(2), 67-78. https://doi.org/10.3390/sul2083351

Ahmad Azmy, Dery Nauyoman, M. Z. (2020). The Effect of Brand Image and
Perception of Products on The Purchase Decisions of Matic Motorcycle in East
Belitung. Jurnal Administrasi Bisnis, 9, 31-42. https://doi.org/10.35629/5252-
0607230242

Aishwarya Gokhale, Abinash Mishra, D. R. V. (2021). Factors Influencing
Purchase Decision and Consumer Behavior in Luxyry Cars. Dogo Rangsang
Research Journal, 53(July), 2021.
https://doi.org/10.1080/09638288.2019.1595750

Aka, S., & Buyukdag, N. (2021). How to Prevent Food Waste Behaviour? A Deep
Empirical Research. Journal of Retailing and Consumer Services, 61(April),
102560. https://doi.org/10.1016/j.jretconser.2021.102560

Al-Dmour, R., Hammdan, F., AlI-Dmour, H., Alrowwad, A., & Khwaldeh, S. M.
(2017). The Effect of Lifestyle on Online Purchasing Decision for Electronic

Services: The Jordanian Flying E-Tickets Case. Asian Social Science, 13(11),
157. https://doi.org/10.5539/ass.v13nl1p157

Ali, A. H. (2015). The Impact of Relationship Quality on Repurchase Intention
Towards The Customers of Automotive Companies in Sudan. British Journal
of Marketing Studies, 3(4), 1-15. https://doi.org/10.33050/atm.v811.2135

168



169

Aljahli, 1. (2025). The Visual Identity of Brands and Its Impact on The Visual
Perception of the Saudi Public : A Field Study on Multinational Automotive
Companies. 3576, 1106—1172. https://doi.org/10.1108/09590551311330816

Aljohani, K., & Thompson, R. G. (2021). Modelling Individual Preferences of
Goods Receivers for a Receiver-Led Delivery Consolidation Service.
Transportation Research Part A: Policy and Practice, 150(June), 74-94.
https://doi.org/10.1016/j.tra.2021.06.004

Amelia Nelly Sanger, C. (2013). The Effect of Traditional and Electronic Word-of-
Mouth On Purchase Decision. Jurnal EMBA, 1(4), 1499-1508.
https://doi.org/10.3390/admsci1 5040121

Amron, A. (2018). The Influence of Brand Image, Brand Trust, Product Quality,
and Price on the Consumer ’s Buying Decision of MPV Cars. European
Scientific Journal, 14(13), 228-239.
https://doi.org/10.19044/esj.2018.v14n13p228

An, S., Park, J., Kim, H., Kang, H., & Beck, D. (2024). An Ergonomic Study on the
Operation Method and In-Vehicle Location of an Automotive Electronic
Gearshift. Applied Sciences (Switzerland), 14(2).
https://doi.org/10.3390/app 14020672

Anastasiei, B. (2025). Beyond Credibility : Understanding the Mediators Between
Electronic Word of Mouth and Purchase Intention. Journal General
Economics. https://doi.org/10.1007/978-3-319-01517-0

Araujo, J., Pereira, I. V., & Santos, J. D. (2023). The Effect of Corporate Social
Responsibility on Brand Image and Brand Equity and Its Impact on Consumer
Satisfaction. Administrative Sciences, 13(5).
https://doi.org/10.3390/admsci13050118

Ardiyanti, D., Kurniawan, F., Raokter, U., & Wikansari, R. (2023). Analisis
Penjualan Mobil Listrik Di Indonesia Dalam Rentang Waktu 2020-2023.
ECOMA: Journal of Economics and Management, 1(3), 114-122.
https://doi.org/10.55681/ecoma.v1i3.26

Arifin, Z. (2014). Penelitian Pendidikan: Metode dan Paradigma Baru. PT Remaja
Rosdakarya.

Ariyanto, A., Akbar, M. F., & Khoir, A. (2021). The Influence of Service Quality
and Product Quality toward Purchase Decision of Honda Motorcycle at AHM
Bintaro. The First International Conferenceon Government Education
Managementand Tourism(ICoGEMT), 13-21.
https://doi.org/10.1108/09590551311330816

Arnold Japutra, K. K. (2015). The Impact of Brand Logo Identification and Brand
Logi Benefit on Indonesia Consumers Reletionship Quality. Asia-Pacific
Journal of Business Administration, 7(3), 237-252.
https://doi.org/10.3390/admsci15040121

Arokiaraj, D, D. M. B. (2014). Factors Influencing the Purchase Decision of
Passenger Cars in Puduchery. 4(4). https://doi.org/10.33050/atm.v811.2135



170

Aruan, D. T. H. (2024). Analysis of Factors that Influence Indonesia’s Automotive
Customer Decisions towards the Repurchase of Electric Cars. Jurnal Samudra
Ekonomi & Bisnis, 15(225), 326-338.
https://doi.org/10.33059/jseb.v1512.8691.Info

Arum, J. S., & Achmad, N. (2023). The Effect of Promotion, Price and Product
Quality on Wardah Skincare Purchasing Decisions. Jurnal llmiah Manajemen
Kesatuan, 12(02), 451-458. https://doi.org/10.37641/jimkes.v12i2.2516

Asakdiyah, S., & Yuwanda, T. (2023). The Impact Of Brand Personality And Brand
Lifestyle Congruence On Purchase Intent With Consumer Attitude As A
Mediator. Management Studies and Entrepreneurship Journal, 4(6), 9794—
9801. https://doi.org/10.1108/09590551311330816

Aspan, H., Sipayung, I. M., Muharrami, A. P., & Ritonga, H. M. (2017). The Effect
of Halal Label, Halal Awarness, Product Price, and Brand Image to the
Purchasing Decision on Cosmetic Products (Case Study on Consumers of Sari
Ayu Martha Tilaar in Binjai City). [International Journal of Global
Sustainability, 1(1), 55. https://doi.org/10.5296/1jgs.v111.12017

Astuti, H., & Anindita, M. (2023). The Role of Brand Experience and E-Wom on
Purchase Decisions. International Journal of Research in Business and Social
Science, 12(4), 572-577. https://doi.org/10.3390/admsci15040121

Asua, E., Gutiérrez-Zaballa, J., Mata-Carballeira, O., Ruiz, J. A., & Del Campo, 1.
(2022). Analysis of the Motion Sickness and the Lack of Comfort in Car
Passengers. Applied Sciences (Switzerland), 12(8).
https://doi.org/10.3390/app12083717

Atikanit, R., & Visitnitikija, C. (2017). Marketing Mix Factors Influencing
Consumer Purchasing Decision of Life Insurance from Commercial Bank.
International Conference on Literature, History, Humanities and
Interdisciplinary Studies, 2555, 2—4. https://doi.org/10.17758/eap.ed0717024

Bakri, M. (2023). Advances in Business & Industrial Marketing Research The
Influence of Brand Image and Price on Toyota Avanza Car Purchasing
Decision. Advances in Business & Industrial Marketing Research, 1(2), 87—
98. https://doi.org/10.1016/j.procs.2021.08.144

Balla, B. E., Ibrahim, S. B., Hafiez, A., & Hasaballah, A. (2015). The Impact of
Relationship Quality on Repurchase Intention Towards The Customers of
Automotive Companies in Sudan. British Journal of Marketing Studies, 3(4),
1-15. https://doi.org/10.1016/5.dss.2012.06.008

Belgiawan, P. F., Schmocker, J. D., & Fujii, S. (2016). Understanding Car
Ownership Motivations Among Indonesian Students. International Journal of
Sustainable Transportation, 10(4), 295-307.
https://doi.org/10.1080/15568318.2014.921846

Bhule, U., & Chaudhary, S. (2025). Minimalist Design and Brand Perception in
Automotives. 7(2), 1-28. https://doi.org/10.12776/qip.v2911.2109

Bintoro, B. P. K., Lutfiani, N., & Julianingsih, D. (2023). Analysis of the Effect of



171

Service Quality on Company Reputation on Purchase Decisions
forProfessional Recruitment Services. 7(1).
https://doi.org/10.1016/j.dss.2012.06.008

Bohlen, R. Von, & Simberova, 1. (2025). Analysing Consumer Attitudes Towards
Digital Innovations in Automotive Retail : Insights from an Online Survey.
Quality Innovation Prosperity, 29(1). https://doi.org/10.12776/qip.v29i11.2109

Brahmi, M., Hussain, Z., Majeed, M. U., Khan, A., Qureshi, M. A., & Bansal, R.
(2025). Corporate Social Responsibility’s Influence on Brand Image in The
Automotive Sector: The Corporate Reputation and Product Quality Role.
Administrative Sciences, 15(4), 1-17.
https://doi.org/10.3390/admsc115040121

Briggs, E., & Janakiraman, N. (2017). Slogan Recall Effects on Marketplace
Behaviors : The Roles of External Search and Brand Assessment. 80(July
2016), 98—-105. https://doi.org/10.1016/j.jbusres.2017.07.010

Chen, B. Y., Cheng, X. P., Kwan, M. P., & Schwanen, T. (2020). Evaluating Spatial
Accessibility to Healthcare Services Under Travel Time Uncertainty: A
Reliability-Based Floating Catchment Area Approach. Journal of Transport
Geography, 87(December 2019), 102794.
https://doi.org/10.1016/j.jtrangeo.2020.102794

Chen, J., Zhang, Z., Zhao, C., Zhang, S., Guo, W., Lu, C., & Sun, X. (2024).
Research on the Purchase Intention of Electric Vehicles Based on Customer
Evaluation and Personal Information. World Electric Vehicle Journal, 15(9).

Chen, S. S., Choubey, B., & Singh, V. (2021). A Neural Network Based Price
Sensitive Recommender Model to Predict Customer Choices Based on Price
Effect. Journal of Retailing and Consumer Services, 61(April), 102573.
https://doi.org/10.1016/j.jretconser.2021.102573

Cheung, C. M. K., & Thadani, D. R. (2012). The Impact of Electronic Word-of-
Mouth Communication: A Literature Analysis and Integrative Model.
Decision Support Systems, 54(1), 461-470.
https://doi.org/10.1016/j.dss.2012.06.008

Chinomona, R., Mahlangu, D., & Pooe, D. (2013). Brand Service Quality,
Satisfaction, Trust and Preference as Predictors of Consumer Brand Loyalty

in the Retailing Industry. Mediterranean Journal of Social Sciences, 4(14),
181-190. https://doi.org/10.5901/mjss.2013.v4n14p181

Cleff, T. (2014). Exploratory Data Analysis in Business and Economics: An
Introduction Using SPSS, Stata, and Excel. In Exploratory Data Analysis in
Business and Economics: An Introduction Using Spss, Stata, and Excel.
https://doi.org/10.1007/978-3-319-01517-0

Cooper, D. R., & Schindler, P. S. (2014). Business Research Method : 12th Edition.

Cui, L., & Jiang, H. (2019). The influence of the diffusion of food safety information
through social media on consumers ’ purchase intentions An empirical study

in China. https://doi.org/10.1108/DTA-05-2018-0046



172

David I. O. Lalujan, S. S. Pengemanan, W. J. F. A. T. (2016). Analyzing The
Influence of Brand Image, Perceived Price and Perceived Quality on
Consumer Buying Decision of Low Cost Green Car (Case Study of: Astra
Toyota Agya at Manado). Jurnal Berkala Ilmiah Efisiensi, 16(04), 145—-155.
https://doi.org/10.1016/j.dss.2012.06.008

Dean, M. D. C. and D. (2017). The Impact of Service Quality, Customer
Engagement and Selected Marketing Construction on Airline Passenger
Loyalty. https://doi.org/10.1108/1JQSS-07-2016-0048

Dewi, A., Cahyani, T., Prihananto, P., Sugihartanto, F., & Isnaini, F. (2024). The
Influence of E-Service Quality, Brand Image, Price Competitiveness, Product
Quality, and Subscription Plan on Repurchase Intention (Case Study of
Generation Y and Z Mobile Operator Users). International Journal of
Academic Research in Business and Social Science, 14(12), 1541-1555.
https://doi.org/10.6007/IJARBSS/v14-112/24110

Dhandra, T. K. (2020). Does Self-Esteem Matter? A Framework Depicting Role of
Self-Esteem Between Dispositional Mindfulness and Impulsive Buying.
Journal of Retailing and Consumer Services, 55(March), 102135.
https://doi.org/10.1016/j.jretconser.2020.102135

Diallo, M. F., & Philippe, J. (2013). Factors Influencing Consumer Behaviour
Towards Store Brands: Evidence From the French Market. International
Journal of Retail & Distribution Management, 41(6), 422-441.
https://doi.org/10.1108/09590551311330816

Diker, E. (2024). The Role of Brand Identity, Brand Lifestyle Congruence, and
Brand Satisfaction on Repurchase Intention: a Multi-Group Structural
Equation Model. Humanities and Social Sciences Communications, 11(1102),
1-13. https://doi.org/10.1057/s41599-024-03618-w
https://doi.org/10.1016/.dss.2012.06.008

Dirgantari, P. D., Isfahami, M. M., & Hurriyati, R. (2021). Pengaruh Brand Trust
dan Celebrity Endorse terhadap Keputusan Pembelian Konsumen. Jurnal
Bisnis Dan Kewirausahaan, 17(2), 177-186.
https://doi.org/10.31940/jbk.v17i2.2571

Dirgantari, P. D., Kusumah, E. P., & Hurriyati, R. (2019). Atribut Pemilihan
Kualitas Restoran: Citra Merek dan Harga. International Journal of
Contemporary Hospitality Management, 31(3), 1469-1487.
http://jurnal.unmer.ac.id/index.php/jbm. https://doi.org/10.1016/j.dss.2012.06

Dirgantari, P. D., Rakhmanita, A., & Hurriyati, R. (2022). Strategy of Gamification,
Product and Pricing: Does It Matter on Buying Interests of Fore Coffee
consumers. Sentralisasi, 11(1), 28-36. https://doi.org/10.33506/sl.v11i1.1493

Ebrahim, R., Ghoneim, A., Irani, Z., Fan, Y., Ebrahim, R., Ghoneim, A., Irani, Z.,
& A, Y. F.(2016). A Brand Preference and Repurchase Intention Model : The
Role of Consumer Experience. Journal of Marketing Management, 32(13—-14),
1230-1259. https://doi.org/10.1080/0267257X.2016.1150322



173

Edinata, P. V., Kuraesin, E., Muniroh, L., Universitas, B., & Khaldun, 1. (2023).
The Influence of Brand Image and Consumer Lifestyle on BMW Car
Purchasing Decisions. Journal of International Trade, 1(2), 18-24.
https://doi.org/10.1016/5.dss.2012.06.008

Ekaprana, I. D. G. A., Jatra, I. M., & Giantari, I. G. A. K. (2020). Pengaruh Kualitas
Produk, Kualitas Layanan Dan Citra Merek Terhadap Niat Pembelian Ulang.
E-Jurnal Manajemen Universitas Udayana, 9(8), 2895.
https://doi.org/10.24843/ejmunud.2020.v09.108.p01

Ellitan, L., Sugiyanto, S. A., & Risdwiyanto, A. (2022). Increasing Repurchase
Intention through Experiential Marketing, Service Quality, and Customer
Satisfaction.  Jurnal  Maksipreneur:  Manajemen,  Koperasi, Dan
Entrepreneurship, 12(1), 164. https://doi.org/10.30588/jmp.v12i1.1022

Erdem, C., Sentiirk, I., & Simsek, T. (2010). Identifying The Factors Affecting The
Willingness To Pay For Fuel-Efficient Vehicles in Turkey: A Case of Hybrids.
Energy Policy, 38(6), 3038-3043. https://doi.org/10.1016/j.enpol.2010.01.043

Fachrodji, A., & Lestari, H. R. (2022). Analysis of Product Quality , Brand Image
and After Sales Services Toward Purchase Decisions and Customer
Satisfaction (Case Study of Indramayu Marketplace). International Journal of
Innovative  Science and Research Technology, 7(1), 1024-1031.
https://doi.org/10.1016/j.01s.2012.06.997

Fathulloh, M. A., & Purnama, N. (2024). Assessing Customer Satisfaction in
Automotive After-sales Service: A SERVQUAL Analysis. Asian Journal of

Economics, Business and Accounting, 24(9), 98-110.
https://doi.org/10.9734/ajeba/2024/v24191479

Femina, E. P., & Santhi, P. (2024). Effects of Perceived Value Dimensions on
Customer Brand Loyalty Towards Luxury Cars. Rajagiri Management
Journal, 18(4), 274-286. https://doi.org/10.1108/ramj-01-2024-0006

Ferdinand, A. (2006). Metode Penelitian Manajemen: Pedoman Penelitian untuk
skripsi, Tesis dan Disertai I[Imu Manajemen. Universitas Diponegoro.

Fitri, S., Wardana, Y. F. W., Mustafa, F., Sari, E. N., & Arief, 1. (2023). Analysis
of The Influence of Online Purchase Decisions, Digital Perceive Value of
Quality and Digital Viral Marketing on Consumer Satisfaction of Skincare
Products.  Jurnal  Informasi  Dan  Teknologi, 5(4), 148-152.
https://doi.org/10.60083/jidt.v5i4.430

Frans Ofa, G. S., & Wuisan, D. (2021). Analysis of the Influence of Brand Image,
Product Quality and Price Perception on Purchase Decision of Honda

Automatic Transmission Motorcycle in West Halmahera. Indonesian
Marketing Journal, 1(2), 123—130. https://doi.org/10.1016/}.ssk.2012.06.512

Galati, F., Bigliardi, B., Galati, R., & Petroni, G. (2021). Managing Structural Inter-
Organizational Tensions in Complex Product Systems Projects: Lessons from
the Metis Case. Journal of Business Research, 129(October), 723-735.
https://doi.org/10.1016/j.jbusres.2019.10.044



174

Gaurav, D. K., Ray, A. S., & Sahu, N. K. (2019). Factors Determining The Role Of
Brand In Purchase Decision Of Sportwear. PalArch’s Journal of Archaeology
of Egypt / Egyptology, 17(7), 2168-2186.
https://doi.org/10.1016/;.jkt.2012.06.368

Ghozali, 1. (2014). Model Persamaan Struktural. Konsep dan Aplikasi dengan
Program AMOS 24. Update Bayesian SEM. Badan Penerbit Universitas
Diponegoro.

Ginting, Y. M. (2022). Analysis The Influence Of Digital Marketing, Product
Differentiation, Customer Value, Service Quality To Purchase Decision And
Repurchase Intention Of Millenial Generation At Shopee Online Shop.
SEIKO :  Journal of Management & Business, 4(3), 134-153.
https://doi.org/10.3753 1/sejaman.v4i3.2527

Gokerik, M. (2024). The Mediating Role of Brand Trust in The Effect of Social
Media Marketing on Repurchase Behaviour. Turkish Journal of Marketing,
9(2), 36-51. https://doi.org/10.1016/j.dss.2012.06.008

Gram-Hanssen, K., Hansen, A. R., & Mechlenborg, M. (2020). Danish PV
Prosumers’ Time-Shifting of Energy-Consuming Everyday Practices.
Sustainability (Switzerland), 12(10). https://doi.org/10.3390/su12104121

Guajardo, J. A., Cohen, M. A., & Netessine, S. (2016). Service Competition and
Product Quality in the U.S. Automobile Industry. Management Science, 62(7),
1860—1877. https://doi.org/10.1287/mnsc.2015.2195

Halstead, D. (1992). The Effect of Satisfaction and Complaining Behavior on
Consumer Repurchase Intentions. Journal of Consumer Satisfaction,
Dissatisfaction, and Complaining Behavior, 3, 1-11.
https://doi.org/10.1016/}.jj5.2012.06.448

Hamza, A. (2023). Factors Impacting Online Purchase: A Review Of The
Literature. Frontline Social Science and History Journal, 03(04), 1-4.
https://doi.org/10.1016/bph.2023.06.008

Hanaysha, J. (2016a). Importance of Product Quality and Service Quality in
Developing Brand Equity. Journal Global Business Advancement, 9(4), 390—
401. https://doi.org/10.6655/j.bbk.2012.06.

Hanaysha, J. (2016b). The Importance of Product Innovation in Driving Brand
Success : An Empirical The Importance of Product Innovation in Driving
Brand Success: An Empirical Study on Automotive Industry. American
Journal  of Economics and Business  Administration  Original.
https://doi.org/10.3844/ajebasp.2016.35.43

Hanaysha, J., Hilman, H., & Abdul-ghani, N. H. (2014). Direct and Indirect Effects
of Product Innovation and Product Quality on Brand Image: Empirical

Evidence from Automotive Industry. International Journal of Scientific and
Research Publications, 4(11). https://doi.org/10.1016/j.dss.2012.06.008

Hanaysha, J. R., & Pech, R. J. (2018). Brand Prestige and The Mediating Role of
Word of Mouth in the Fast Food Industry. Global Business Review, 19(6),



175

1494-1514. https://doi.org/10.1177/0972150918794736

Hans, N., & Wijaya, S. (2022). Consumer Satisfaction, Consumer Brand
Identification, and Repurchase Intention. 12(1), 1-10.
https://doi.org/10.1016/.dss.2012.06.008

Harahap, A. R., Zebua, Y., Ali, M., & lhsan, A. (2023). The Effect of Service
Quality, Product Quality , Promotion , and Price on The Purchase Decision of
Motorcycles in The Indah Sakti Showroom. Quantitative Economics and
Management Studies (QEMS), 4(3). https://doi.org/10.48390/vjgj7677r

Harlan, J. (2017). Perhitungan Ukuran Sampel: Power dan Ukuran Efek.
Gunadarma. https://doi.org/10.3390/sul 1185115

Hasammudin, H. (2017). Analysis of The Role Price And Product Quality On
Purchase Decision Digital Banking Product. JCRBE (Journal of Current

Research in Business and Economics), 3(1), 9-15.
https://doi.org/10.3390/sul11147923

Hasan, S. (2021). Assessment of Electric Vehicle Repurchase Intention: A Survey-
Based Study on The Norwegian EV Market. Transportation Research
Interdisciplinary Perspectives, 11(August 2021), 100439.
https://doi.org/10.1016/j.trip.2021.100439

Hasanah, A., Riana, F., & Toiba, H. (2023). Impact of Green Marketing to Food
and Beverages on Purchasing Decisions and Brand Image as a Mediation
Variable (Case Study: Millennial Consumers). Habitat, 34(2), 167-177.
https://doi.org/10.21776/ub.habitat.2023.034.2.15

Hashem, M., Ruiz, C., & Curras-Perez, R. (2024). Understanding the Dynamics of
Brand Love in the Automobile Industry. Journal of Theoretical and Applied
Electronic Commerce Research , 19(2), 1142-1163.
https://doi.org/10.3390/jtaer19020059

Heinonen, J., Czepkiewicz, M., Arnadéttir, A., & Ottelin, J. (2021). Drivers of Car
Ownership in A Car-Oriented City: A Mixed-Method Study. Sustainability
(Switzerland), 13(2), 1-26. https://doi.org/10.3390/su13020619

Hellier, P. K., Geursen, G. M., Carr, R. A., Rickard, J. A., Hellier, P. K., Geursen,
G. M., Carr, R. A., Rickard, J. A., Carr, R. A., & Rickard, J. A. (2003).
Customer Repurchase Intention A General Structural Equation Model.
https://doi.org/10.1108/03090560310495456

Hidayati, 1., Yamu, C., & Tan, W. (2019). The Emergence of Mobility Inequality
in Greater Jakarta, Indonesia: A Socio-Spatial Analysis of Path Dependencies
in Transport-Land Use Policies. Sustainability (Switzerland), 11(18).
https://doi.org/10.3390/sul 1185115

Hidayatulloh, F. (2024). The Effect of Brand Image, Brand Trust, and Price on
Repurchase Interest. Jurnal Ilmiah Manajemen Kesatuan, 12(02), 469-480.
https://doi.org/10.37641/jimkes.v1212.2518

Higueras-castillo, E., Molinillo, S., Coca-stefaniak, J. A., & Li, F. (2019).



176

Perceived Value and Customer Adoption of Electric and Hybrid Vehicles. 1—
15. https://doi.org/10.3390/sul 1185115

Hong, J., & Kim, B. (2020). Service Quality, Relationship Benefit and Experience
Value in The Auto Repair Services Sector. Journal of Open Innovation:
Technology, Market, and Complexity, 6(2), 30.
https://doi.org/10.3390/JOITMC6020030

Hsu, C., Chen, S., & Feng, X. (2024). Analysis of Product Quality and Customer
Satisfaction : A Case Study of The Automobile Parts Industry. 6(2), 245-259.
https://doi.org/10.55299/ijec.v2i1.432

Hu, X., Nerina, R., & Yusof, R. (2025). Consumers’ Purchase Intentions Towards
New Energy Vehicles Based on the Theory of Planned Behaviour on Perceived
Value : An Empirical Survey of China. World Electric Vehicle Journal, 16(3),
1-30. https://doi.org/10.55299/wevj.v2il.747

Humayro, A., & Virgianita, A. (2024). Trends and Implementation of Electric
Vehicle Ecosystem in Indonesia: A Literature Study. Hasanuddin Journal of
Strategic and International Studies, 1394.
https://doi.org/10.20956/hjsis.v2i2.34618

Husin, L. (2024). Behind the Wheel: Investigating Product Features and Pricing
Effects on Car Purchase Intentions in Malaysia. The American Journal of

Social ~ Science and  Education Innovations, 6(2), 8—16.
https://doi.org/10.55299/tajossaei.v2i1.372

Hussain, S., Seet, P., Qazi, A., Salam, A., & Sadeque, S. (2025). Brand Loyalty and
Repurchase Intention in The Face of Opportunistic Recalls: The Moderating
Role of Perceived Dialogical CSR Communication. Journal of Retailing and
Consumer Services, 84(February), 104226.
https://doi.org/10.1016/j.jretconser.2025.104226

Hutagalung, H., & Rachmawati, I. K. (2024). The Influence of Price, Product
Quality, and Brand Image towards Purchase Intention of Honda Electric
Motorbikes in Jakarta and Tangerang. International Journal of Advances in
Engineering and Management (IJAEM), 6(07), 230-242.
https://doi.org/10.35629/5252-0607230242

Huynh, G. (2015). Vietnamese Attitudes and Behavioural Patterns towards
Counterfeit Brands. ASEAN Marketing Journal, December 2014.
https://doi.org/10.21002/amj.v612.4217

I Gusti Ayu Uthami Febriati. (2020). The Effect of Celebrity Endorser Credibility
and Product Quality Mediated by Brand Image on Purchase Intention.
American Journal of Humanities and Social Sciences Research, 4(3), 464—
470. https://doi.org/10.55299/ajohassr.v2i1.567575

Ida, Y., & Talit, G. (2018). What We Can Learn 17 Years After The Reform in
Public Bus Transportation in Israel. Case Studies on Transport Policy, 6(4),
510-517. https://doi.org/10.1016/j.cstp.2018.06.004

Idi Setyo Utomo, H. P. (2012). Analysis Of Factors That Influence in Purchasing



177

Decision  Automotive Industry. International Conference BINUS.
https://doi.org/10.55299/ijec.v2i1.432

Indraswari, S. P., Mardalis, A., & Nugroho, S. P. (2023). What Drives E-Commerce
Repurchase Intention? Mediating Role of Customer Satisfaction. Journal of
Enterprise and Development, 503), 364-383.
https://doi.org/10.20414/jed.v513.7105

[Soraité, M. (2016). Marketing Mix Theoretical Aspects. International Journal of
Research - Granthaalayah, 4(6). https://doi.org/10.55299/ijor.v2i1.7868

Izaak, W. C. (2023). The Effect of Trust and Product Quality on Repurchase
Intention  for Yamalube Qil Products in Gresik Regency. 2(1).
https://doi.org/10.55299/hjgjyc.v2i1.7868565t

Izogo, E. E., & Ogba, 1.-E. (2015). Service Quality, Customer Satisfaction and
Loyalty in Automobile Repair Services Sector. International Journal of
Quality & Reliability Management, 32(3), 250-269.
https://doi.org/10.55299/ijec.v2i1.432

Jashireh, A., Slambolchi, A., & Mobarakabadi, H. (2016). Customer Satisfaction
With Quality Of Products Of Food Business. Journal of Marketing, 26(1), 84—
96. https://doi.org/10.3390/sul12083351

Jiang, Q., Deng, L., & Yang, C. (2023). The Impact Mechanism of Consumer’s
Initial Visit to an Automobile 4S Store on Test Drive Intention: Product
Aesthetics, Space Image, Service Quality, and Brand Image. Behavioral
Sciences, 13(8). https://doi.org/10.3390/bs13080673

Joshi, D. (2018). “A Study On Factors Influencing Consumer’s Preference While
Making Purchase Decision Of First Own Car In Ahmedabad City.” Roots
International ~ Journal  of  Multidisciplinary  Researches,  2(2).
https://doi.org/11.2290/ijomr7t7t8

Juhana, D. (2018). The Effect of Product Quality on Purchasing Decisions and
Their Implications on the Relationship Equity of the Automotive Sector.
Kontigensi, 6(2), 76—81. https://doi.org/10.3390/yjyv7875

Junarta, H., & Sulaeman, S. (2024). The Influence of Brand Ambassadors on Brand
Image and Purchase Decisions for Nike Shoes in Mataram City. JISIP (Jurnal
Ilmu Sosial Dan Pendidikan), 8(1), 161.
https://doi.org/10.58258/jisip.v8i1.6013

Jusuf, D. 1. (2023). The Influence of Brand Image and Price on Purchasing
Decisions at the Ampera Restaurant in Bandung. Jurnal Ekonomi, Akuntansi
Dan Manajemen Indonesia, 2(02), 1-6. https://doi.org/10.3390/su12083351

Kam, K., So, F., Kim, H., & Oh, H. (2020). What Makes Airbnb Experiences
Enjoyable? The Effects of Environmental Stimuli on Perceived Enjoyment and

Repurchase Intention. Journal of Travel Research.
https://doi.org/10.1177/0047287520921241

Kato, T. (2021). Factors of Loyalty Across Corporate Brand Images, Products,



178

Dealers, Sales Staff. and After-Sales Service in The Automotive Industry.
Procedia Computer Science, 192, 1411-1421.
https://doi.org/10.1016/j.procs.2021.08.144

Kawamata, H. (2024). The Effect of Color Saturation on Brand Attitudes in Brand
Logo Redesign. Quarterly Journal of Marketing, 44(2), 158-166.
https://doi.org/10.55299/ijec.v2i1.432

Keller, K. L. (2013). Strategic Brand Management: Building, Measuring, and
Managing Brand Equity. In Journal of Consumer Marketing (Vol. 17, Issue
3). https://doi.org/10.1108/jcm.2000.17.3.263.3

Keller, Kevin, L., & Kotler, P. (2016). Marketing Management. In Pearson
Education.

Kerti, Y. N. N. (2024). The Effect of Price Perception, Brand Image, and Product
Quality on Repurchase Intention: A Study on Consumers of Ayam Nampol

Panjer Restaurant in Denpasar. Eurasia: Economics & Business, 5(83), 3—15.
https://doi.org/108990/vin20887

Khuong, M. N., & Hong, T. M. (2016). The Impact of Product Packaging Design
on Consumer Repurchase Intention — A Study of VinaMilk , Vietnam.

International Journal of Innovation, Management and Technology, 7(5).
https://doi.org/10.18178/1jimt.2016.7.5.676

Ko, Y. T. (2020). Modeling an Innovative Green Design Method for Sustainable
Products. Sustainability (Switzerland), 12(8).
https://doi.org/10.3390/su12083351

Komaladewi, R. (2017). A Review of Consumer Purchase Decision on Low Cost
Green Car in West Java , Indonesia. Review of Integrative Business and
Economics Research, 6(2), 172—184. https://doi.org/10.3390/jkj2088

Kurniati, Junaeda, M. (2023). Analysis of the Effect of Product Quality and Brand
Image on Truck Car Purchasing Decisions: Case Study at PT Kumala Motor
Sejahtera (Hino Mamuju) Mamuju Branch. Management Studies and
Entrepreneurship Journal, 4(5), 6832—-6839.
https://doi.org/10.3390/sul12083351

Kurth, M., Kozlowski, W., Ganin, A., Mersky, A., Leung, B., Dykes, J., Kitsak, M.,
& Linkov, I. (2020). Lack of Resilience in Transportation Networks:

Economic Implications. Transportation Research Part D: Transport and
Environment, 86, 102419. https://doi.org/10.1016/j.trd.2020.102419

Kusnendi. (2008). Model-model Persamaan Structura. Alfabeta.

Kyung, G., Nussbaum, M. A., & Babski-Reeves, K. (2018). Driver Sitting Comfort
and Discomfort (part I): Use of Subjective Ratings in Discriminating Car Seats
and Correspondence Among ratings. [nternational Journal of Industrial
Ergonomics, 38(5-6), 516-525. https://doi.org/10.1016/j.ergon.2007.08.010

Laksmi, M. S., & Bagia, W. (2022). The Impact of Peer Influence and Service
Quality on Insurance Product Purchase Decisions. International Journal of



179

Social Science and Business, 6(1), 11-17. https://doi.org/10.3390/su12083351

Lathifah, P. N., Hardini, R., & Digdowiseiso, K. (2023). The Influence Of Product
Quality, Service Quality And Sales Promotion On Toyota Avanza Car
Purchase Decisions At Auto 2000 Pramuka Central Jakarta. Jurnal Syntax
Admiration, 4(1), 334-349. https://doi.org/10.46799/jsa.v411.802

Le Borgne, G., Sirieix, L., & Costa, S. (2018). Perceived Probability of Food Waste:
Influence on Consumer Attitudes Towards and Choice of Sales Promotions.

Journal of Retailing and Consumer Services, 42(January), 11-21.
https://doi.org/10.1016/j.jretconser.2018.01.004

Leon Schiffman, J. W. (2019). Consumer Behavior.

Lestari, M., Samsir, S., & Wijayanto, G. (2025). The Influence of Electronic Word
of Mouth and Price Perception on Brand Image and Repurchase Intention of
Suzuki New Carry Pick-Up Brand Cars in Pekanbaru City, Indonesia. Golden
Ratio of Marketing and Applied Psychology of Business, 5(3), 339-354.
https://doi.org/10.1016/j.tra.2021.01.011

Li, L., Carlos, C. Q. J., Yang, Z., & Ono, K. (2024). Assessment of User Preferences
for In-Car Display Combinations during Non-Driving Tasks: An Experimental
Study Using a Virtual Reality Head-Mounted Display Prototype. World
Electric Vehicle Journal, 15(6). https://doi.org/10.3390/wevj15060264

Li, Y. (2016). Empirical Study of Influential Factors of Online Customers’
Repurchase Intention. Scienctific Research Publishing, 08(03), 48-60.
https://doi.org/10.4236/1b.2016.83006

Liang, S., Xu, J., & Huang, E. (2024). Comprehensive Analysis of the Effect of
Social Influence and Brand Image on Purchase Intention. SAGE Open, 638, 1—
13. https://doi.org/10.1177/21582440231218771

Lopes, P., Rodrigues, R., & Varela, M. (2022). Social Networks Clothes Shopping
and the Influence of Brand Image and Perceived Benefits on Purchase

Intention. Proceedings of the 9th European Conference on Social Media,
2021, 95-102. https://doi.org/10.1016/j.tra.2021.01.011

Lowu, A. B. (2024). The Influence of Pricing Rate and Credit Procedures on Home
Purchase Decisions with Purchase Intention as a Mediating Variable (Case
Study of Pt. Bank Cimb Niaga Bogor Branch). Maneggio, 1(3), 64-84.
https://doi.org/10.62872/ypdyrw29

Lu, F., & Hestiningtyas, W. (2022). The Effect Of Social Influence On Students’
Purchase Decision at Marketplace Of Shopee. Journal of Economics
Education and Entreprenurship, 3(1), 65-74.
https://doi.org/10.1016/j.tra.2021.01.011

Lukito, S., & Ikhsan, R. B. (2020). Repurchase Intention in E-Commerce
Merchants: Practical Evidence from College Students. 10, 3089-3096.
https://doi.org/10.5267/;.ms1.2020.5.014

Maarek, P., & Orgiazzi, E. (2020). Development and The Labor Share. World Bank



180

Economic Review, 34(1), 232-257. https://doi.org/10.1093/wber/lhy001

Madani, A. U., Karyatun, S., & Digdowiseiso, K. (2023). The Influence of Product
Quality , Brand Image , and Price Perception on The Purchase Decision of
Honda Vario Motorcycles in Depok. International Journal of Economics,
Management, Business, and Social Science (IJEMBIS), 3(1), 169-176.
https://doi.org/10.1016/j.tra.2021.01.011

Made, N., & Dharmayanti, A. (2023). The Role of Emotional Responsed As
Mediators Influence of Brand Image, Product Quality, and Price on Products
Repurchase Intention in Sabnishop , Palu City. 03(01), 21-31.
https://doi.org/10.62872/ypdyrw29

Maharani, N., Saputra, Y. M. D., Herudiansyah, G., & Alhafidh, M. (2023). The
Effect of Product Quality, Price and Promotion on Purchase Decisions of
Wuling Brand Cars. Proceedings International Conference on Business,
Economics & Management, 1, 531-541.

https://doi.org/10.47747/icbem.v1il.1256

Mahmud, S., Islam, N., & Ali, R. (2020). Impact of Electronic Word of Mouth on
Customers ’ Buying Intention Considering Trust as a Mediator: A SEM
Approach. Global Business Review, 25(2).
https://doi.org/10.1177/0972150920976345

Mabhsyar, S. (2020). Effect of Service Quality and Product Qality on Customer
Satisfaction and Loyalty. International Journal of Economics, Business and
Accounting Research (IJEBAR), 4(1), 204-211. https://doi.org/10.8772/ypgu

Malhotra, N. K. (2015). Essentials of Marketing Research (Global Edi). Pearson
Education Limited.

Malhotra, N. K., & Birks, D. S. (2013). Marketing Research: An Applied
Approach.

Malik, A. H. (2020). The Effect of Brand Image and Product Quality on Re-
Purchase Intention Through Customer Satisfaction of Toyota Avanza in
Surabaya. STIE Perbanas Surabaya, 101, 0-16.
https://doi.org/10.1016/j.tra.2021.01.011

Mappedeceng, R. (2021). Influence of Product Quality and Design on the Purchase
Decision of Honda Crv Motor Vehicles At Pt. Sinar Sentosa (Case Study in
Jambi City). Dinasti International Journal of Digital Business Management,
2(6), 1020—-1026. https://doi.org/10.31933/dijdbm.v2i6.1005

Mappesona, H., Ikhsani, K., & Ali, H. (2020). Customer Purchase Decision Model,
Supply Chain Management and Customer Satisfaction: Product Quality and

Promotion Analysis. International Journal of Supply Chain Management,
9(1), 592-600. https://doi.org/10.62872/ypdyrw29

Marmora, S. A., & Aprilianty, F. (2022). The Effect of Nano-Influencers on
Instagram Toward Consumer Purchase Decision on Local Skincare Brand.

International Journal of Business and Technology Management, 4(3), 362—
376. https://doi.org/10.55057/ijbtm.2022.4.3.31



181

Marpaung, B. S., Marpaung, A. M., & ... (2021). The Influence of Service Quality
and Product Quality on Customer Loyalty of Banking. Journal of Social
Science and Humanities, 4(2), 346-360. https://doi.org/10.62872/ypdyrw29

Marten, R., Yangchen, S., Campbell-Lendrum, D., Prats, E. V., Neira, M. P., &
Ghaftfar, A. (2021). Climate Change: An Urgent Priority for Health Policy and
Systems Research. Health Policy and Planning, 36(2), 218-220.
https://doi.org/10.1093/heapol/czaal 65

Martinez-Ruiz, M. P., Jiménez-Zarco, A. I., & Izquierdo-Yusta, A. (2010).
Customer Satisfaction’s Key Factors in Spanish Grocery Stores: Evidence
from Hypermarkets and Supermarkets. Journal of Retailing and Consumer
Services, 17(4), 278-285. https://doi.org/10.1016/j.jretconser.2010.02.005

Martynova, O. (2011). Aspects of Product Quality Control: Determination of

Quality Components and Product Quality Factor. Social and Natural Sciences
Journal, 2. https://doi.org/10.1016/j.tra.2021.01.011

Maziriri, E. T., Rukuni, T. F., & Chuchu, T. (2021). Factors Influencing Food
Consumption Satisfaction and Purchase Decisions of Restaurant Consumers.

Cogent Business and Management, 8(1).
https://doi.org/10.1080/23311975.2021.1968731

McDaniel, & Gates. (2015). Marketing Research (10th ed.).

Meilatinova, N. (2021). Social Commerce: Factors Affecting Customer
Repurchase and Word-of-Mouth Intentions. International Journal of
Information Management, 57(January 2020), 102300.
https://doi.org/10.1016/j.ijinfomgt.2020.102300

Miao, M., Jalees, T., Zaman, S. I., Khan, S., Hanif, N. ul A., & Javed, M. K. (2022).
The Influence of E-Customer Satisfaction, E-Trust and Perceived Value on
Consumer’s Repurchase Intention in B2C E-Commerce Segment. Asia Pacific
Journal  of  Marketing  and  Logistics,  34(10),  2184-2206.
https://doi.org/10.1108/APJIML-03-2021-0221

Mindell, J. S. (2019). Changing Aspirations: The Future of Transport and Health.
Journal of  Transport and Health, 15(xxxx), 100798.
https://doi.org/10.1016/;.jth.2019.100798

Miranda, R., & Nurdasia. (2020). Pengaruh Kualitas Pelayanan, Kepercayaan, Dan
Citra Merek Terhadap Niat Beli Ulang Jasa Transportasi P.O Simpati Star Di
Kota Banda Aceh SINTA 4 2020. Jurnal Ilmiah Mahasiswa Ekonomi
Manajemen, 5(2), 310-321. https://doi.org/10.1016/j.tra.2021.01.011

Modgil, S., & Sharma, S. (2016). Service Quality, Customer Satisfaction and
Loyalty in Automobile Maintenance Services: Evidence From a Developing
Country. Journal of Quality in Maintenance Engineering, 22(4), 353-377.
https://doi.org/10.62872/ypdyrw29

Mohamed, B., Noorashid, N. A., & Zolkepli, A. F. (2022). The Effect of Service
Quality on Consumen Satisfaction as Measured bt Servqual: A Case Study of
Automotive Maintenance and Repair Service Center. Jurnal Al-Sirat, 20(1),



182

79-90. https://doi.org/10.62872/ypdyrw29

Mokhtar, R., Othman, Z., & Ariffin, H. F. (2019). The Effect of Brand Awareness,
Brand Image and Perceived Quality on Customer Behaviour Intention.
January. https://doi.org/10.6007/IJARBSS/v8-112/5375

Moksin, H., Hudi, Z. H., Jusoh, A. A., & Murthy, A. (2023). The Association
Between After-Sales Service Quality and Malaysian Car Owner’s Satisfaction.

International Journal of Academic Research in Business and Social Sciences,
13(6), 386—394. https://doi.org/10.6007/ijarbss/v13-16/16883

Miiller, B., Kocher, B., & Crettaz, A. (2013). The Effects of Visual Rejuvenation
Through Brand Logos. Journal of Business Research, 66(1), 82—88.
https://doi.org/10.1016/j.jbusres.2011.07.026

Mulyandi, M. R., & Tjandra, R. H. (2023). The Influence of Product Quality and
Brand Image on repurchase Intention of Halal Cosmetic Products in e-

Commerce. Journal of Industrial Engineering & Management Research, 4(1),
41-52. https://doi.org/10.62872/yuihi88

Mulyaningsih, P., & Meria, L. (2023). The Impact of Product Quality and Brand
Image on Repurchase Intention Through Customer Satisfaction. APTISI
Transactions on Management (ATM), 8(1), 1-13.
https://doi.org/10.33050/atm.v811.2135

Munawaroh. (2015). The Impact of Logo Design Towards Customers Brand Image
Perception: A Research of Logo Shapes and Colors in The Hotel Industry.
Journal of Business on Hospitality and Tourism, 1(1), 1-13.
https://doi.org/10.69099/yuggio96589

Musau, H., Gyimah, N. K., Mwakalonge, J., Comert, G., & Siuhi, S. (2025).
Analyzing Factors Influencing Driver Willingness to Accept Advanced Driver
Assistance  Systems. Preprint  Submitted to Digital Engineering.
https://doi.org/10.62872/ypdyrw29

Mushkani, R. A., & Ono, H. (2021). Spatial Equity of Public Parks: A Case Study
of Kabul City, Afghanistan. Sustainability (Switzerland), 13(3), 1-13.
https://doi.org/10.3390/sul3031516

Muslim, J. F., Kusuma, M. W., Alfi, A., Hutabarat, J., & Hendrayani, Y. (2023).
Literature Study Of Advertising Ethics On Nissan March Car Marketing
Against The Ethical Theory Of Production And Consumer Marketing. Jurnal
Ekonomi, 12(03), 313-321. https://doi.org/10.1016/j.tra.2021.01.011

Nadi, P. A., & Murad, A. K. (2019). Modelling Sustainable Urban Transport
Performance in The Jakarta city Region: A GIS Approach. Sustainability
(Switzerland), 11(7). https://doi.org/10.3390/sul 1071879

Naini, N. F., Sugeng Santoso, Andriani, T. S., Claudia, U. G., & Nurfadillah.
(2022). The Effect of Product Quality, Service Quality, Customer Satisfaction

on Customer Loyalty. Journal of Consumer Sciences, 7(1), 34-50.
https://doi.org/10.29244/jcs.7.1.34-50



183

Nasution, A. A., Harahap, B., & Ritonga, Z. (2022). The Influence of Product
Quality , Promotion and Design on Purchase Decisions for Yamaha Nmax
Motor Vehicles SPSS Application Based. International Journal of Economics,
1-13. https://doi.org/10.55299/ijec.v1il.67

Nguyen, B., Jaber, F., & Simkin, L. (2022). A Systematic Review of The Dark Side
of CRM: The Need for A New Research Agenda. Journal of Strategic
Marketing, 30(1), 93—111. https://doi.org/10.1080/0965254X.2019.1642939

Nilasari, 1., Widyatama, U., Haizam, M., Saudi, M., & Keusahawanan, U. (2021).
Do Product Features and Brand Image Influence Consumers * Decision to
Purchase the Suzuki Ignis in Bandung Indonesia. International Journal of
Innovation, Creativity and Change, 6(6). https://doi.org/10.62872/ypdyrw29

Nilsson, L. (2001). The Impact Of Quality Practices On Customer Satisfaction and
Business Results : Product Versus Service Organizations. Journal of Quality
Management, 6, 5-27. https://doi.org/10.1016/j.tra.2021.01.011

Nugroho, S. B., Zusman, E., Nakano, R., Takahashi, K., Kaswanto, R. L., Arifin,
H. S., Arifin, N., Munandar, A., Muchtar, M., Gomi, K., & Fujita, T. (2017).
Exploring Influential Factors on Transition Process of Vehicle Ownership in
Developing Asian City, A Case Sudy in Bogor City Indonesia. /EEE
Conference on Intelligent Transportation Systems, Proceedings, ITSC, 2018§-
March, 674-679. https://doi.org/10.1109/ITSC.2017.8317966

Nuralam, I. P., Yudiono, N., Fahmi, M. R. A., Yuliaji, E. S., & Hidayat, T. (2024).
Perceived Ease of Use, Perceived Usefulness, and Customer Satisfaction as
Driving Factors on Repurchase Intention: The Perspective of The E-
Commerce Market in Indonesia. Cogent Business and Management, 11(1).

https://doi.org/10.1080/23311975.2024.2413376

Ostasz, G., Siwiec, D., & Pacana, A. (2022). Universal Model to Predict Expected
Direction of Products Quality Improvement. Energies, 15(5), 1-18.
https://doi.org/10.3390/en15051751

Pan-Zagorski, W., Johnson, P. W., Pereny, M. A., & Kim, J. H. (2022). Automotive
Seat Comfort and Vibration Performance Evaluation in Dynamic Settings.
Applied Sciences (Switzerland), 12(8). https://doi.org/10.3390/app12084033

Pan, B., Zhan, X., & Phakdeephirot, N. (2025). Factors Influencing Consumers to
Repurchase Electric Vehicles - A Case of BYD. Journal of Economic Sciences
(Ekuisci), 2(3). https://doi.org/10.62885/ekuisci.v2i3.598

Parris, D. L., & Guzman, F. (2023). Evolving Brand Boundaries and Expectations:
Looking Back on Brand Equity, Brand Loyalty, and Brand Image Research to
Move Forward. Journal of Product and Brand Management, 32(2), 191-234.
https://doi.org/10.1108/JPBM-06-2021-3528

Peeters, M., Koning, 1., & van den Eijnden, R. (2018). Predicting Internet Gaming
Disorder symptoms in young adolescents: A one-year follow-up study.
Computers in Human Behavior, 80, 255-261.
https://doi.org/10.1016/j.chb.2017.11.008



184

Perwira, A. R. (2021). Analisis Daya Saing dan Potensi Ekspor Mobil Indonesia di
Kawasan Asia Selatan. Ekombis Sains: Jurnal Ekonomi, Keuangan Dan
Bisnis, 6(2), 121-132. https://doi.org/10.24967/ekombis.v6i2.1308

Pike, S. (2016). Five Limitations of Destination Brand Image Questionnaires.
January 2008. https://doi.org/10.1080/02508281.2008.11081561

Pramana, L. V., Valerisha, N., Putri, A., & Rahman, F. (2024). The Effects of Sonic
Logo and Visual Logo Repetition Towards Brand Recall , Recognition ,
Attitude , and Purchase Intention. Journal of Consumer Sciences, 9(3), 338—
361. https://doi.org/10.62872/ypdyrw29

Pranoto, F., Haryono, B., & Assa, A. F. (2022). The Effect of Service Quality and
Price on Purchase Decisions Mediated By Brand Image. Journal Of

Humanities, Social Science, Public Administration and Management, 2(2), 1—
12. https://doi.org/10.3390/app12084033

Prasetya, Y. E. (2019). Customer Repurchase Intention in Service Business: A Case
Study of Car Repair Service Business. 2(2), 18-34.

Praxmarer-Carus, S., Wolkenstoerfer, S., & Dijkstra, A. (2022). Outcome Presence
and Regulatory Fit: Competing Explanations For The Advantage of Gains and
Losses Over Non-Gains and Non-Losses. Journal of Consumer Behaviour,
21(2), 310-327. https://doi.org/10.1002/cb.2004

Premayana, K. P. (2022). The Role Of Brand Image In Mediating The Effect Of
Brand Equity On Purchase Intention: Study On Honda Motorcycles In
Denpasar.  Eurasia: Economics &  Business, §(August), 39-49.
https://doi.org/10.3390/hkj7858686

Prentice, C., Wang, X., & Loureiro, S. M. C. (2019). The Influence of Brand
Experience and Service Quality on Customer Engagement. Journal of
Retailing and Consumer Services, 50(May), 50-59.
https://doi.org/10.1016/j.jretconser.2019.04.020

Priyono. (2016). Metode Penelitian Kuantitatif. ZIFATAMA.

Prpic, V., Gherri, E., & Lugli, L. (2024). A Perspective Review on The Role of
Engine Sound in Speed Perception and Control: State of The Art and
Methodological Suggestions. Frontiers in Psychology, 15(September), 1-9.
https://doi.org/10.3389/fpsyg.2024.1391271

Purba, H. H., Sunadi, S., Suhendra, S., & Paulina, E. (2020). The Application of
Quality Function Deployment in Car Seat Industry. ComTech: Computer,

Mathematics and  Engineering  Applications, 11(1), 35-42.
https://doi.org/10.21512/comtech.v11i1.6329

Purnapardi, M. S. (2022). Pengaruh Product Quality dan Brand Image terhadap
Repurchase Intention Produk Kosmetik Halal di E-Commerce. 10, 136—147.
https://doi.org/10.3390/app 12084033

Purwanto, A. (2024). The Role of Brand Image, Brand Experience, Influencer
Marketing and Purchase Interest on Cunsumer Purchasing Decisions of



185

Handphone. Professional Education Studies and Operations Research An
International Journal, 1(1), 1-5. https://doi.org/10.1016/j.tra.2021.01.011

Purwati, A. A., Fitrio, T., Ben, F., & Hamzah, M. L. (2020). Product Quality and
After-Sales Service in Improving Customer Satisfaction and Loyalty. Jurnal
Economia, 16(2), 223-235. https://doi.org/10.21831/economia.v16i2.31521

Puspaningrum, A. (2022). The Role of Brand Preferences As Mediadia The
Influence of Brand Equity on Purchase Intention. 5(03), 738-748.
https://doi.org/10.47191/jefms/v5-i13-25

Putri, C. N., & Fauzi, T. H. (2023). The Effect Of E-WOM And Brand Image On
Purchasing Decisions Of Automotive Products: Mediating Role Of Brand
Trust. Jurnal Aplikasi Manajemen Dan Bisnis, 9(3), 843-854.
https://doi.org/10.3390/app 12084033

Putri, I. M., Mas, M., & Rahman, Z. (2023). Product Quality and Price Influence
Purchasing Decisions Through Brand Image on Honda Cars in Makassar City
. Remittances Review, 8(4), 1696-1720.
https://doi.org/10.3389/fpsyg.2024.1391271

Putri Tiara Indah Sari, R. E. P. (2024). The Influence of Brand Image, Brand
Awareness, and Brand Trust on Samsung Smartphone Purchase Decisions
(Study on Samsung Smartphone Consumers at Sinar Mas Seluller Shop
Semarang City). Jurnal Ekonomi, 13(01), 1471-1481.
https://doi.org/10.54209/ekonomi.v13i01

Putro, C. H., & Nurmahdi, A. (2020). Analysis of Purchase Decision and its Impacts
towards Honda Beat Motorcycle’s Customer Satisfaction Viewed Through
Product Quality and Price Perception Variables at Tangerang City Area.

International Journal of Innovative Science and Research Technology, 5(6),
1222-1229. https://doi.org/10.2991/g£j16.2016.67

Qothrunnada, A. (2024). The Effect of Brand Image, Word of Mouth, and Price
Perception on Repurchase Intention in Vaseline Hand and Body Lotion at

Mellebee Beauty Be Leora Jombang City. Indonesian Journal of Business
Analytics (IJBA), 4(3), 761-772. https://doi.org/10.20024/atf-16.2016.09

Rabbani, A. N., Habiburrahman, M., & Nurcahyo, R. (2024). The Transition to
Electric Car Changes of Indonesia Automotive Supplier Component
Companies. Communications in Humanities and Social Sciences, 4(1), 1-10.

Rajasa, E. Z. (2023). Literature Review: Analysis of Factors Influencing Purchasing
Decision, Product Quality and Competitive Pricing. Jurnal Ekonomi, 12(01),
451-455. https://doi.org/10.2991/atf-16.2016.82

Ramadan, M. Y., & Saputra, A. (2024). The Influence of Perceived Quality and
Brand Image on Repurchase Intention of Halal Food Products Al Ma’soem
Drinks. Jurnal Keuangan Dan Manajemen Terapan, 5(4), 297-311.
https://doi.org/10.2024/ejj16.2016.99

Ramadhan, F. A., & Adialita, T. (2024). Pengaruh Product Quality, Price Terhadap
Repurchase Intention Melalui Customer Satisfaction Honda Scoopy Di



186

Bandung Raya. Jurnal Ekonomi Pembangunan STIE Muhammadiyah Palopo,
10(1), 171. https://doi.org/10.35906/jep.v1011.1971

Ratnanto, S., & Subagyo, S. (2024). The Mediation Role of Purchase Intention on
Brand Image and Store Image on Drug Purchasing Decisions in Pharmacy.

International Conference of Business and Social Sciences, 3(1), 900-909.
https://doi.org/10.24034/icobuss.v3il.462

Riyadi, A., & Rangkuti, S. (2020). The Influence of Marketing Mix and Customer
Purchasing Decision Process on Customer Satisfaction. The Journal
Gastronomy Tourism, 7(2). https://doi.org/10.2991/atf-16.2016.82

Rodrigues, D., Sousa, B., Gomes, S., & Oliveira, J. (2023). Exploring Consumer
Behavior and Brand Management in the Automotive Sector : Insights from a
Digital and Territorial Perspective. Administrative Sciencesciences, 13(2).
https://doi.org/10.1016/j.tra.2021.01.011

Rose Sebastianelli, N. T. (2002). How Product Quality Dimensions Relate To
Defining Quality. International Journal of Quality & Reliability Management,
19(4). https://doi.org/10.1108/02656710210421599

Rosyid, M. A., Muawanah, M., & Zuana, M. M. M. (2023). The Influence of Halal
Labels and Electronic Word of Mouth (E-WOM) on Purchase Decisions of
Food and Beverage Products on the Shopee Online Site. Majapahit Journal of
Islamic Finance and Management, 3(1), 15-31.

https://doi.org/10.31538/mjifm.v3i1.34

Rybaczewska, M., Sparks, L., & Sutkowski, L. (2020). Consumers’ Purchase
Decisions and Employer Image. Journal of Retailing and Consumer Services,
55(March), 0-7. https://doi.org/10.1016/j.jretconser.2020.102123

Rychalski, A., & Hudson, S. (2017). Asymmetric Effects of Customer Emotions on
Satisfaction and Loyalty in A Utilitarian Service Context. Journal of Business
Research, 71, 84-91. https://doi.org/10.1016/j.jbusres.2016.10.014

Ryu, T., Son, B., & Kim, W. (2020). Analysis of Perceived Exertion and
Satisfaction in The Opening and Closing of Tailgates of SUVs. International
Journal  of  Industrial ~ Ergonomics,  80(September), 103033.
https://doi.org/10.1016/j.ergon.2020.103033

Sahana, P. (2023). A Study On The Impact Of Brand Experience On Consumer
Purchasing Decisions. International Journal of Creative Research Thoughts
(IJCRT), 11(12), 325-338. https://doi.org/10.2991/atf-16.2016.82

Sahin, A., Zehir, C., & Kitap¢i, H. (2012). The Effects of Brand Experience and
Service Quality on Repurchase Intention: The Role of Brand Relationship
Quality. African Journal of Business Management, 6(45), 11190-11201.
https://doi.org/10.5897/AJBM11.2164

Said, H. (2014). Mobile Brand Loyalty and Repurchase Intention. 6(26), 69—73.
https://doi.org/10.1155/hbe2/9912657

Sallam, M. A. (2014). The Effects of Brand Image and Brand Identification on



187

Brand Love and Purchase Decision Making: The Role of WOM. International
Business Research, 7(10), 187-193. https://doi.org/10.5539/ibr.v7n10p187

Salsyabila, S. M., & Ichsan, R. M. (2024). The Influence of Service Quality and
Price on Purchasing Decisions at the Azalea Pharmacy, Sukabumi City.
Formosa Journal of  Social Sciences, 3(2), 405-436.
https://doi.org/10.2991/atf-16.2016.82

Samagaio, A., Crespo, N. F., & Rodrigues, R. (2018). Management Control
Systems in High-Tech Start-Ups: An Empirical Investigation. Journal of
Business Research, 89(June), 351-360.
https://doi.org/10.1016/j.jbusres.2017.12.028

Santoso, S. (2011). Structural Equation Modeling (Konsep dan Aplikasi dengan
AMOS 18). PT Elex Media Komputindo.

Saputra, M., Pratisti, C., Sari, N., & Paramitasari, N. (2022). Consumer Purchase
Decisions on Food and Beverage Delivery Services on the GoFood
Application. Institute of Informatics and Business (IIB) Darmajaya, 88-92.
https://doi.org/10.1155/hbe2/9912657

Sarjono, H., & Julianita, W. (2015). Structural Equation Modeling (SEM). Sebuah
Pengantar, Aplikasi untuk Penelitian Bisnis. Salemba Empat.

Sartika, D. (2022). The Effect of Customer Trut on Repurchase Intention Through
User-Generated Content As an Intervening Variable in The Automotive
Industry Case Study @Bandarmotor . [International Journal of Review
Management, Business, and Entrepreneurship (RMBE), 2(2), 65-73.
https://doi.org/10.1155/bnk2/99675658

Sarwono, Y. (2010). Pengertian Dasar Structural Equation Modeling (SEM). Jurnal
Ilmiah Manajemen Bisnis Ukrida, 10(3), 98528.

Schramm, R. C., Fedrizzi, G., Sasalovici, M., Freiwald, J. P., & Schwanecke, U.
(2025). Augmented Journeys: Interactive Points of Interest for In-Car

Augmented Reality. Conference on Human Factors in Computing Systems -
Proceedings . https://doi.org/10.1145/3706598.3714323

Sefriyadi, 1., Andani, I. G. A., Raditya, A., Belgiawan, P. F., & Windasari, N. A.
(2023). Private Car Ownership in Indonesia: Affecting Factors and Policy

Strategies.  Transportation  Research  Interdisciplinary  Perspectives,
19(February), 100796. https://doi.org/10.1016/j.trip.2023.100796

Sekaran, U., & Bougie, R. (2016). Research Methods for Business.
https://doi.org/10.1155/hbe2/9912657

Setiawan, E. B., Octora, T. Y., Saribanon, E., & Rahmawati, A. (2020). How to
Build The Brand Image Of Green Car, Through Word of Mouth or Price
Fairness. Palarch’s Journal Of Archaeology Of Egypt/Egyptology, 17(7),
3144-3154. https://doi.org/12883712/ske2/9918798

Seto-pamies, D. (2012). Customer Loyalty to Service Providers : Examining The
Role of Service Quality, Customer Satisfaction and Trust. Total Quality



188

Management & Business Excellence, December, 37-41.
https://doi.org/10.18868hbe2/9912687

Shafira, A. (2023). The Influence of Brand Innovativeness and Quality Affect
Consumer Perceived Value: The Role of Symbolic Brand Qualities as
Mediating. 12(4), 15-32. https://doi.org/10.1016/j.tra.2021.01.011

Shin, E. J. (2019). Self-employment and travel behavior: A case study of workers
in central Puget Sound. Tranmsport Policy, 73(April 2018), 101-112.
https://doi.org/10.1016/j.tranpol.2018.11.002

Simanjuntak, J. M. (2018). The Influence of Product Quality On Car Puchase
Decision. International Conference on Business, Economic, Social Sciences
and Humanities (ICOBEST 2018), 225(352), 195-198.
https://doi.org/10.24912/jm.v21i2.230

Simbolon, F. P., Nurcholifa, R. A., & Safarina, M. (2022). The Influence of Using
Instagram as a Promotional Media in Building Brand Awareness and Its

Impact on Purchase Decision of Bulog Products in Shopee. Binus Business
Review, 13(March), 57—-66. https://doi.org/10.21512/bbr.v13i1.7917

Sirdeshmukh, D., Ahmad, N. B., Khan, M. S., & Ashill, N. J. (2018). Drivers of
User Loyalty Intention and Commitment to a Search Engine: An Exploratory
Study. Journal of Retailing and Consumer Services, 44(July 2017), 71-81.
https://doi.org/10.1016/j.jretconser.2018.06.002

Situmorang, S. H., Muda, 1., Doli, M., & Fadli, F. S. (2010). USUpress. 4nalisis
Data Untuk Riset Manajemen Dan Bisnis.

Siyoto, S. (2015). Dasar Metodologi Penelitian. Literasi Media Publishing.

Soesanto, H., Mariska, A., & Al, E. T. (2018). The Effect of Brand Reputation,
Product Reliability, Price and Brand Admiration on Purchasing Decision
(Study on Food Products that Sold through Instagram at Semarang). Jurnal
Sains Pemasaran Indonesia, XVII(3), 164-176.
https://doi.org/10.24912/jm.vewna82482

Soetjipto, N., Luh Komang Candra Dewi, Ratnawita, Dian Ariani, & Harimurti
Wulandjani. (2023). Analysis of The Influence of Brand Trust and Brand
Image on Customer Loyalty of Toyota Family Car Product. JEMSI (Jurnal
Ekonomi, Manajemen, Dan Akuntansi), 95), 2139-2144.
https://doi.org/10.35870/jemsi.v9i5.1560

Stylidis, K., Quattelbaum, B., Konrad, F., Simpson, J., Lorin, S., & Soderberg, R.
(2024). Data-Informed Design in The Automotive Industry: Customer
Acceptance Study in Sweden and China on Radical Car Design. 1985, 805—
814. https://doi.org/10.24912/jm.v21i2.230

Sudirjo, F. (2021). Social Media, Consumer Motivation, And Consumer Purchase
Decision For Fashion Consumers In Semarang District. Jurnal Manajemen
(Edisi  Elektronik), 12(01), 78-92. https://doi.org/10.32832/jm-
uika.v12i1.3985



189

Sugiyono. (2010). Metode Penelitian Pendidikan: Pendekatan Kuantitatif,
Kualitatif dan R&D. ALFABETA. https://doi.org/10.24123/jeb.v211.4023

Suhaily, L., & Darmoyo, S. (2017). Effect of Product Quality, Perceived Price and
Brand Image on Purchase Decision Mediated by Customer Trust (Study on
Japanese Brand Electronic Product). Jurnal Manajemen, 21(2), 179—194.
https://doi.org/10.24912/jm.v21i12.230

Sukawati, T., Sukawati, T., & Jatra, I. M. (2021). The Influence of Service Quality,
Product Quality, and Brand Image on Repurchase Intention of Rattan Products
(Study on Bali Bagus Rotan). American Journal of Humanities and Social
Sciences Research (AJHSSR), 5(3), 1-6.
https://doi.org/10.1016/j.tra.2021.01.011

Sukmadinata, N. S. (2012). Metode Penelitian Pendidikan. Rosda Karya.

Sulaiman, Y., & Chau, T. W. E. I. (2021). Purchase Decision of Proton Car in Pulau
Pinang. WSEAS Transactions on Business and Economics, 18(110).
https://doi.org/10.37394/23207.2021.18.110

Susila, I., Saputro, E. P., & Mahardhika, P. (2021). The Role of Brand Community
in Creating Loyalty The Role of Brand Community in Creating Loyalty.

Proceedings of the 2nd International Conference of Business, Accounting and
Economics, September. https://doi.org/10.4108/eai.5-8-2020.2301210

Susilo, D. (2018). Macro Environment Analysis of Automotive Industry in
Indonesia. Jurnal Pendidikan Bisnis Dan Ekonomi, 4(2), 150-158.
https://doi.org/10.24123/jeb.v2i1.4348

Sutrisno, H. T. (2022). Analysis Of The Role Of Lifestyle And Product Quality On
Purchase Decisions Of Automotive City Car Products. Management Studies
and Entrepreneurship Journal, 3(6), 4139-4145.
https://doi.org/10.1155/hbe2/9912657

Sya’roni, Y., & Fikriah, N. L. (2024). The Effect of Product Quality, Service
Quality and eWOM on Repurchase Intention: Consumer Satisfaction as a
Mediating Variable (Study on Consumers of Erigo Official Marketplace
Products in Malang). Asian Journal of Economics, Business and Accounting,

24(6), 622—635. https://doi.org/10.9734/ajeba/2024/v24161386

Tahir, B., & Sugiarto, S. (2023). Pengaruh Produk Dan Harga Terhadap Minat Beli
Ulang Sepeda Motor Honda Scoopy Pada PT Astra Motor Honda Cabang
Makassar. [Insan Cita Bongaya Research Journal, 2(2), 91-101.
https://doi.org/10.70178/icbrj.v2i2.60

Tarigan, R. T., Karina, B., Sembiring, F., & Helmi, S. (2024). The Influence Of
Brand Image and Product Quality On Repurchase Intention Mediated by
Customer Satisfaction In Maxx Coffee Customers. The International
Conference on Education, Social Sciences and Technology (ICESST), 3(2),
188-195. https://doi.org/10.24123/jeb.v2i1.4023

Taufique, K. M. R., Polonsky, M. J., Vocino, A., & Siwar, C. (2019). Measuring
Consumer Understanding and Perception of Eco-Labelling: Item Selection and



190

Scale Validation. International Journal of Consumer Studies, 43(3), 298-314.
https://doi.org/10.1111/1jcs.12510

Teplicka, K., Khouri, S., Mudarri, T., & Frenakova, M. (2023). Improving The
Quality of Automotive Components through the Effective Management of
Complaints in Industry 4.0. Applied Sciences (Switzerland), 13(14).
https://doi.org/10.3390/app13148402

Terason, S., Pattanayanon, P., & Phawitpiriyakliti, C. (2025). From Interaction to
Loyalty : The Role of Digital Engagement in Automobile Consumers. Human
Behavior  and  Emerging  Technologies,  2025(January  2024).
https://doi.org/10.1155/hbe2/9912657

Tjahjono, E. J., Ellitan, L., & Handayani, Y. L. (2021). Product Quality and Brand
Image Towards Customers’ Satisfaction Through Purchase Decision of

Wardah Cosmetic Products in Surabaya. Journal of Entrepreneurship &
Business, 2(1), 56-70. https://doi.org/10.24123/jeb.v211.4023

Tjiadinegoro, T., & Sutanto, J. E. (2024). The Influence of Price, Product Quality,
and Brand Image on Interest in Repurchasing King Banana Fan Medan Igor in

Makassar. International Journal of Economics, Business and Accounting
Research (IJEBAR), 9(2), 378-386. https://doi.org/10.24912/jm.v21i2.230

Tjoa, K., & Saputra, S. (2024). Analysis of The Influence of Automotive Brand
Purchasing Intentions In Batam City. International Journal of Indonesian
Business Review, 3(2), 81-89. https://doi.org/10.1016/j.tra.2021.01.011

Toni, M., Renzi, M. F., Pasca, M. G., Mugion, R. G., Pietro, L., & Ungaro, V.
(2021). Industry 4 .0 an Empirical Analysis of Users’ Intention in The

Automotive Sector. International Journal of Quality and Service Sciences,
13(4), 563—-584. https://doi.org/10.1108/1JQSS-04-2020-0062

Uncles, M. D., & Kwok, S. (2013). Reply to Commentary on Designing Research
with in-built Differentiated Replication. Journal of Business Research, 66(9),
1409-1410. https://doi.org/10.1016/j.jbusres.2012.05.007

Useche, S. A., Philippot, P., Ampe, T., Llamazares, J., & de Geus, B. (2021).
Pédaler en toute sécurité: The Cycling Behavior Questionnaire (CBQ) in
Belgium — A Validation Study. Transportation Research Part F: Traffic
Psychology and Behaviour, 80, 260-274.
https://doi.org/10.1016/j.tr£.2021.04.014

Utama, A. P., & Ambarwati, A. N. (2022). The Effect of Brand Awareness, Brand
Image and Trust on Consumer’s Repurchasing Interest (Study at PT Astra
International Isuzu, Warung Buncit Branch, South Jakarta). Budapest
International Research and Critics Institute-Journal (BIRCI-Journal), 5(4),
2310-2330. https://doi.org/10.1016/j.tra.2021.01.011

Vazifehdoost, H., & Negahdari, A. (2018). Relationships of Brand Awareness,
Brand Association, and Perceived Quality with Brand Loyalty and Repurchase
Intention. Case Studies Journal, 7(1), 1-7.
https://doi.org/10.47353/ecbis.v1i2.14



191

Velaudham, C. (2020). Impact Of Social Influence And Safety On Purchase
Decision Of Green Cosmetic Impact Of Social Influence And Safety On
Purchase Decision Of Green Cosmetic Department of Business
Administration. International Journal of Future Generation Communication

and Networking, 13(3). https://doi.org/10.24912/jm.v21i2.230

Verina, R. N., Nurrachmi, R., & Zaerofi, A. (2024). The Influence of Marketing
Mix on Purchasing Decisions Which Impact Consumer Loyalty in Online

Pharmacies. International Journal of Education, Management, and
Technology, 2(1), 1-25. https://doi.org/10.58578/ijemt.v2i1.2827

Virah Aulia. (2023). The Influence of Product Quality on Customer Satisfaction at
KFC Pettarani Branch, Makassar City. Economics and Business Journal
(ECBIS), 1(2), 81-86. https://doi.org/10.47353/ecbis.v1i2.14

Vo, M. S., Pham, M. Q., Bao, T., Le, T., Kim, L., & Nguyen, N. (2023). Impact of
Corporate Social Responsibility on Repurchase Intention : A Case Study in the
FMCG Industry in Vietnam. Journal of Asian Finance, Economics and
Business, 10(2), 73—-82. https://doi.org/10.13106/jafeb.2023.vo110.n02.0073

Wahyuarini, T., & Novieyana, S. (2022). The Effect of Online Review on
Consumer’s Attitude and Purchase Intention Towards Automotive Products.
Jurnal Inovasi Bisnis, 10, 111-119. https://doi.org/10.1016/j.tra.2021.01.011

Waliyuddin, M. H., & Tuti, M. (2023). Pengaruh Kualitas Produk dan Brand Image
Terhadap Kepuasan Pelanggan Dan Repurchase Intention Di Hanamasa Mall
Metropolitan Bekasi. Human Capital Development, 10(3), 1-12.
https://doi.org/10.1016/jkahs.2021.01.9834u5

Waluya, A. 1., & Igbal, M. A. (2019). How Product Quality, Brand Image, and
Customer Satisfaction Affect The Purchase Decisions of Indonesian

Automotive Customers. International Journal of Services, Economics and
Management, 10(2), 177-193. https://doi.org/10.3390/su12083351

Wan, W. A. (2021). Customer Loyalty: The Effect of Service Quality and Brand
Image in Malaysia’s Automotive Industry. International Journal of Asian
Social Science, 11(4), 188-199.
https://doi.org/10.18488/journal.1.2021.114.188.199

Wang, P.C.,Hsu, Y. T., & Hsu, C. W. (2021). Analysis of Waiting Time Perception
of Bus Passengers Provided with Mobile Service. Transportation Research
Part  A: Policy and  Practice, 145(February), 319-336.
https://doi.org/10.1016/j.tra.2021.01.011

Wardhana, A. (2020). Analysis of Automotive Product Selection in Indonesia :
Factors of Brand Image Using Analytical Hierarchy Process. Proceedings of
the 2nd African International Conference on Industrial Engineering and
Operations Management, 7(10), 1197-1202.
https://doi.org/10.654/1.hhu.2021.01.889

Widyastutir, S., & Said, M. (2017). Consumer Consideration in Purchase Decision
of SPECS Sports Shoes Product through Brand Image, Product Design and



192

Price Perception. International Journal of Supply Chain Management, 6(4),
199-207. https://doi.org/10.3390/sul12083351

Wijanarko, P. A., Wisnu, D., & Praharjo, A. (2023). The Influence of Product
Quality, Perceived Price and Brand Image Regarding the Purchase Decision
of Specs Soccer Shoes. Jamanika (Jurnal Manajemen Bisnis Dan
Kewirausahaan), 3(01), 89-97.
https://doi.org/10.22219/jamanika.v3i01.25452

Wijanto, S. (2007). Structural Equation Modeling dengan LISREL 8.80. Graha
[Imu.

Wijaya, B. S. (2013). Dimensions of Brand Image: A Conceptual Review from the
Perspective of Brand Communication. European Journal of Business and
Management, 5(31), 55-65. https://doi.org/10.13140/ejbm.2013.55.65

Wijaya, P. C. (2022). The Effect of Brand Experience on Brand Loyalty in
Indonesian Automotive Industry: The Mediating Role of Customer

Satisfaction and Brand Trust. Journal of Businessand Management Review,
3(2), 106-118. https://doi.org/10.47153/jbmr32.3002022

Wirajaya, S., Sitorus, H. M., Wibisono, Y. Y., Kurniawan, D., & Nathania, L.
(2023). The Effect of Product Quality, Service Quality, Corporate Image And
Perceived Value on Customer Loyalty of B2B Truck Company With Customer
Satisfaction as Intervening Variables. International Journal of Economics,
Business and Accounting Research (IJEBAR), 7(4), 1421-1432.
https://doi.org/10.47353/ecbis.v1i2.14

Wu, L., Chen, K., Chen, P., & Cheng, S. (2014). Perceived Value, Transaction Cost
, and Repurchase-Intention in Online Shopping: A Relational Exchange
Perspective.  Journal of Business Research, 67(1), 2768-2776.
https://doi.org/10.1016/j.jbusres.2012.09.007

Xu, L., Blankson, C., & Prybutok, V. (2017). Relative Contributions of Product
Quality and Service Quality in the Automobile Industry. Quality Management
Journal, 6967, 21-36. https://doi.org/10.1080/10686967.2017.11918498

Yang, Q., Hayat, N., Al, A., Id, M., Khan, Z., Makhbul, M., & Zainol, R. (2022).
Sustainable Customer Retention Through Social Media Marketing Activities
Using Hybrid SEM-Neural Network Approach. PLOS ONE, 1-23.
https://doi.org/10.1371/journal.pone.0264899

Yasmin Widyana Damayanti, N., & Prabowo, B. (2024). The Effect Of Product
Quality And Service Quality On Customer Loyalty Through Customer
Satisfaction As An Intervening Variable (Study On Vario Motorcycle User In
Sidoharjo). Indonesian Interdisciplinary Journal of Sharia Economics (IIJSE),
7(2), 2619-2634. https://doi.org/10.3390/su12083351

Yeo, V. C. S., Goh, S. K., & Rezaei, S. (2017). Consumer Experiences, Attitude
and Behavioral Intention Toward Online Food Delivery (OFD) Services.
Journal of Retailing and Consumer Services, 35(December 2016), 150—-162.
https://doi.org/10.1016/j.jretconser.2016.12.013



193

Yogi, K. S. (2016). An Empirical and Fuzzy Logic Approach to Product Quality
and Purchase Intention of Customers in Two Wheelers. Pacific Science Review
A: Natural Science and Engineering, 1-13.
https://doi.org/10.1016/}.psrb.2016.02.001

Yohanes, Y., & Marlapa, E. R. I. (2023). The Influence of Brand Image, Price
Perception and Product Quality on the Purchase Decision of Toyota Avanza
Car At Hutama Mobil Sakti Bekasi Showroom. Journal of Economics and
Sustainable Development, 14(12), 91-101. https://doi.org/10.7176/jesd/14-
12-10 https://doi.org/10.47353/ecbis.v1i2.14

Yudhiswara, G. D. (2024). The Influence of Brand Image, Product Quality, and
Price Perception on Repurchase Intention Honda Vario in Cimahi City. 7.
https://doi.org/10.1016/j.tra.2021.01.011

Yuly Kridiawan, G. W. (2023). A Systematic Literature Review on Customer
Retention in The Automobile or Aotomotive Industry. CAKRAWALA -
Repositori IMWI, 6(4), 1-23. https://doi.org/10.1016/j.kgg.2021.01.88

Yuniarti, Y., & Wijaya, R. (2021). Factors Influencing Ticket Repurchase
Intentions : A Study at an Indonesian Online Travel Agency. Journal of

Research in  Business Studies and Management, §8(2), 18-31.
https://doi.org/10.3390/su12083351

Yvonne, A., & Kristaung, R. (2013). Metodologi Penelitian Bisnis dan Akuntansi.
Dian Rakyat.

Zang, W., Qian, Y., & Song, H. (2022). The Effect of Perceived Value on
Consumers’ Repurchase Intention of Commercial Ice Stadium: The Mediating
Role of Community Interactions. International Journal of Environmental
Research and Public Health, 19(5). https://doi.org/10.3390/ijerph19053043

Zgheib, N., Abou-Zeid, M., & Kaysi, 1. (2020). Modeling Demand for Ridesourcing
as Feeder for High Capacity Mass Transit Systems With An Application To
The Planned Beirut BRT. Transportation Research Part A: Policy and
Practice, 138(May), 70-91. https://doi.org/10.1016/j.tra.2020.05.019



